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Publishers  Must  Retain  Freedom  to  Act 
As  Prices  Rise  and  Inflation  Looms 

Adoption  of  Inflation  Clauses  In  Space  Contracts  and  Higher  Subscription 

Rates  Suggested — ^Experts  Discuss  Situation 

Newspaper  publishers,  survey-  By  ROBERT  S.  MANN  'S  the  inevitable  boom  followed  by  a  dis¬ 
ing  the  results  of  the  last  two  wherever  the  clauses  are  adonted.  Des-  “2.  Continuallv  risinsf  taxes.  astrous  collapse. 


ing  the  results  of  the  last  two 
years  in  the  form  of  increased  revenue 
and  increased  expenses,  may  well  pause 
at  the  present  moment  to  consider  what 
the  tale  of  the  coming  years  will  be. 

Almost  exactly  two  years  ago — March 
4 — business  in  the  United  States  came 
practically  to  a  standstill,  with  all  banks 
closed,  with  people  getting  along  for 
days  on  their  few  dollars  of  pocket 
money,  with  stores  naturally  stagnated. 
Despite  the  evidence  of  certain  indica¬ 
tors  that  bottom  of  the  depression  in 
some  lines  was  reached  jn  1932,  there 's 
no  question  that  for  newspapers  the 
bank  holiday  period  represented  bedrock. 
One  has  only  to  remember  the  wave 
of  advertising  cancellations  and  the 
emergency  slashes  in  payrolls  of  that 
period. 

Since  that  time  some  of  the  principal 
developments  affecting  newspapers’  rev¬ 
enue  have  been: 

1.  Increases  in  advertising  linage, 
which  still,  however,  amounts  to  only 
two-thirds  or  less  of  the  1929  total. 

2.  Slight  advance  in  advertising 
rates,  with  numerous  temporary  dis¬ 
counts  withdrawn  and  with  some  out¬ 
right  advances. 

3.  Marked  recovery  in  circulations. 

On  the  other  hand,  incrqpsed  employ¬ 
ment  and  cancellation  of  some  pay  cuts, 
together  with  increases  in  many  ex- 
I^ses  and  the  purchase  of  greater  quan¬ 
tities  of  newsprint  have  taken  most  or 
all  of  the  increased  revenue,  judging  by 
the  evidence  already  present^  in  these 
pages  (Jan.  5,  1935). 

Today  the  long-range  outlook  is  ap¬ 
parently  for  higher  price  levels,  more 
active  business,  a  boom  period. 
Whether  one  believes  it  will  go  beyond 
that  to  an  excited  period  of  reckless 
trading  and  price-boosting,  or  still  far¬ 
ther  to  a  mad  frenzy  of  inflation  in  its 
extreme  sense,  depends  upon  the  expert 
to  whom  one  listens.  But  regardless  of 
how  far  the  predicted  business  changes 
may  go,  it  is  evident  there  will  be 
changes.  And  in  that  situation  is  a  chal¬ 
lenge  to  publishers — as  well  as  everyone 
else. 

Seeking  suggestions  as  to  best  publish¬ 
ing  j)olicy  in  the  present  period.  Editor 
&  Publisher  sought  comments  from  a 
small  number  of  persons  with  a  good 
view  of  the  newspaper  business — some 
New  York  financial  editors,  officers  of 
newspaper  associations,  and  a  few  other 
publishers.  It  is  noteworthy  that  none 
belittled  the  idea  that  inflation  of  some 
degree  is  on  the  way.  Practically  all 
advanced  the  view  that  publishers  should 
keep  themselves  free  to  meet  new  con¬ 
ditions  as  they  arise,  avoiding  a  situation 
which  would  keep  revenues  fixed  while 
expenses  might  rise.  The  principal  spe¬ 
cific  suggestion  was  for  adoption  of  the 
so-called  “inflation  clauses”  in  adver¬ 
tising  contracts,  permitting  revision  of 
rates  in  case  of  rapidly  advancing  price 
levels.  Increased  subscription  prices 
were  also  suggested,  as  well  as  publish¬ 
ers’  cooperation  within  a  city  to  end 
wasteful  practices. 

Tlie  inflation  clauses  have  met  pow¬ 
erful  opposition  from  advertisers  and 
advertising  agencies,  who  have  warned 
newspapers  that  their  linage  will  suffer 


wherever  the  clauses  are  adopted.  Des¬ 
pite  this,  about  a  hundred  newspapers 
or  more,  including  the  Hearst  news¬ 
papers,  have  the  revision  reservation  in 
their  ratecards.  This  matter  is  dis¬ 
cussed  more  fully  later  in  this  article. 

First  as  to  the  opinions  of  financial 
editors — men  surveying  the  whole  field 
of  business  but  with  a  specific  interest 
in  newspapers.  Here  they  are : 

Leslie  Gould,  financial  editor.  New 
York  Evening  Journal:  . 

“Over  the  next  few  years  newspapers 
will  have  to  contend  with  three  major 
developments. 

“1.  Mounting  costs  of  operations. 


“2.  Continually  rising  taxes. 

”3.  Radio  competition. 

“ITie  first  two  are  universal  problems 
that  will  confront  all  businesses.  News¬ 
papers  with  income  largely  of  a  fixed 
or  contractual  character  should  endeavor 
to  put  these  expenses  over  the  next  few 
years  on  the  same  basis.  It  is  time  to 
end  hand-to-mouth  buying. 

“This  country  is  definitely  headed  into 
a  period  of  inflation,  which  means  higher 
costs  lor  raw  materials,  especially  in 
this  age  of  socialistic-mind^  govern¬ 
ments;  and  history  tells  us  that  once  a 
country  embarks  on  an  inflationary 
course  it  never  turns  back  until  there 


Big  Newspaper  Space  Used  to  Put 
Inflation  Book  In  Best  Seller  Class 

Keen  public  interest  in  possibilities  the  campaign  will  have  to  depend  on 
of  inflation  was  shown  this  week  sales  results.  The  advertising  is  handled 


when  a  $1  paper-bound  booklet  jumped 
into  the  best-seller  class  in  its  first  week 
of  publication,  aided  by  newspaper  ad¬ 
vertising  in  large  space.  It  was  “Infla¬ 
tion  Ahead !  What  to  Do  About  It,”  by 
W.  M.  Kiplinger,  Washington  business 
writer  and  publisher  of  the  Kiplinger 
Washington  Letters  for  business  men, 
and  Frederick  Shelton,  Washington 
economist  and  lawyer.  Mr.  Kiplinger 
has  been  a  speaker  at  advertising  con¬ 
ventions  in  recent  years. 

The  booklet  had  been  in  preparation 
with  a  view  to  publication  in  April  or 
May,  but  aben  the  Supreme  Court  made 
its  decisions  in  the  gold  cases  Feb.  18, 
the  publishers,  Simon  &  Schuster,  New 
York,  decided  to  throw  it  on  the  market 
at  once  to  take  advantage  of  the  great 
interest  aroused.  They  did  not  wait 
even  to  set  type,  but  reproduced  the  book 
directly  from  typewritten  copy.  First 
copies  came  from  the  presses  late  Wed¬ 
nesday,  Feb.  20,  and  the  book  was  on 
sale  the  next  day  in  New  York  stores. 
Despite  the  intervention  of  a  holiday, 
35,000  books  had  been  printed  and  about 
25,000  sold  a  week  later,  on  Feb.  28,  ac¬ 
cording  to  Albert  Leventhal,  sales  pro¬ 
motion  manager  of  the  publishing  firm. 

The  first  advertising  of  the  book  was 
in  two-column  space  in  the  New  York 
Times,  New  York  Herald  Tribune, 
Wall  Street  Journal,  and  New  York  In¬ 
vestment  News.  This  week  seven-col¬ 
umn  copy,  with  scare  heads  “Inflation 
■Miead !”  appeared  in  the  Times  and 
Herald  Tribune.  The  first  of  these 
brought  2,300  coupons  in  three  days, 
Mr.  I^'venthal  said,  while  the  other  had 
not  yet  had  time  to  show  results.  Hun¬ 
dreds  of  buyers  hurried  to  the  publishers 
offices  despite  the  fact  that  no  effort 
is  made  to  encourage  retail  sales  over 
the  counter  there.  More  important  re¬ 
sults  were  felt  in  the  book  stores,  which 
hastily  sent  in  orders  for  hundreds  of 
(ouies  where  2.5  has  usually  been  con- 
sklered  a  big  order.  Some  orders  had  to 
he  arbitrarily  slashed. 

Full-page  advertising  for  the  book  was 
slated  to  appear  in  the  Washington  Post 
this  week,  and  in  Time  magazine  soon. 
Cony  probably  will  be  inserted  in  news- 
liapers  of  Chicago,  St.  Louis  and  other 
cities,  Mr.  Leventhal  said,  but  details  of 


the  campaign  will  have  to  depend  on 
sales  results.  The  advertising  is  handled 
by  Schwab  &  Beatty,  New  York 
agency. 

In  the  book,  Mr.  Kiplinger  and  Mr. 
Shelton  argue  that  the  foundation  has 
been  laid  for  a  large  inflation  of  credit 
or  currency  in  this  country,  but  that 
business  hesitancy  has  counteracted  the 
inflationary  impulses.  They  forecast 
beginnings  of  expansion  late  this  year, 
with  inflationary  effects  becoming  ob¬ 
vious  in  1936.  While  discarding  as  a 
remote  possibility  the  idea  of  inflation 
comparable  to  that  in  Germany  after  the 
war,  they  argue  that  it  is  reasonable  to 
expect  a  degree  of  inflation  that  would 
mean  rising  price  levels  and  a  marked 
increase  in  business  activity.  The 
longer  business  lags,  the  authors  hold, 
the  broader  the  mase  for  inflation  be¬ 
comes.  Not  until  1937  do  they  foresee 
a  full  year  of  “prosperity”,  but  then  they 
expect  it  to  lasj  until  about  1941. 

-Mready,  the  book  insists,  we  are  half¬ 
way  along  the  road  back  to  normal 
business  and  we  have  nearly  completed 
"reflation”,  which  the  authors  define  as 
the  recovery  to  “normal”  between  infla¬ 
tion  and  deflation.  Recovery  has  been 
in  progress,  for  nearly  two  years. 
Credit  is  expanding  more  rapidly  than 
business.  Shortages  of  capital  goods  or 
durable  goods  exist  in  many  lines  of 
business,  and  will  be  made  uj).  As  part 
of  this  process,  incidentally,  reference  is 
made  to  a  possible  wave  of  new  security 
issues,  probably  not  until  1936;  and 
while  the  authors  do  not  mention  this, 
such  a  wave  undoubtedly  would  mean 
a  revival  of  financial  advertising.  Like¬ 
wise  the  forecast  of  expansion  in  dur¬ 
able  goods  for  consumer  use,  such  as 
automobiles,  refrigerators,  and  electrical 
appliances,  would  be  certain  to  mean 
increased  linage  in  those  fields.  A 
housing  boom  is  seen,  not  for  the  im¬ 
mediate  future,  hut  for  late  1936  or 
1937. 

While  the  cover  of  the  book  and  its 
advertising  are  written  with  exclama¬ 
tion  marks,  there  are  none  in  the  text. 
Not  the  least  factor  in  inspiring  favor¬ 
able  consideration  for  the  authors’  an¬ 
alysis  is  a  final  chapter  which  urges 
readers  to  challenge  all  the  points  made 
and  determine  for  themselves  whether 
the  argument  is  plausible 


is  the  inevitable  boom  followed  by  a  dis¬ 
astrous  collapse. 

"There  is  no  hundred  per  cent  way 
of  hedging  against  inflation,  although 
its  effects  can  be  minimized  by  going 
into  debt  now  to  buy  equipment  and  raw 
material  needs  over  the  next  few  years. 
But  while  doing  this,  a  newspaper 
should  avoid  as  much  as  possible  tieing 
down  to  long-term  contracts  its  sources 
of  income.  In  newspapers  this  means 
advertising  contracts.” 

Ralph  Hendershot,  financial  editor. 
New  York  World-Telegram: 

"Business  has  never  yet  failed  to  re¬ 
cover  after  a  depression,  and,  while  I 
am  not  so  certain  that  history  always 
repeats  itself,  I  am  confident  that  it  will 
in  this  case.  I  believe  the  recovery  is 
being  held  back  at  this  time  by  the  re¬ 
form  efforts  of  the  Roosevelt  adminis¬ 
tration.  We  may  be  headed  toward  so¬ 
cialism,  but  I  doubt  it.  Consequently, 

I  believe  legitimate  business  will  have 
an  opportunity  to  forge  ahead  again  in 
the  usual  way. 

“I  feel  quite  certain  that  we  will  have 
some  form  of  inflation  within  the  next 
year  or  two,  the  type  to  depend  en¬ 
tirely  on  the  policies  followed  in  Wash¬ 
ington.  If  the  recovery  is  delayed  too 
long  by  political  interference,  we  may 
have  a  breakdown  of  the  Government’s 
credit  followed  by  currency  inflation. 
We  can’t  sell  bonds  indefinitely.  My 
own  guess,  however,  is  that  we  will  have 
credit  inflation.  We  have  laid  the 
ground  work  for  over-extension  of 
credit,  and  as  yet  we  have  placed  no 
curb  on  its  use  which  might  be  ex¬ 
pected  to  prove  effective  if  people  again 
become  over-confident. 

“Prices  are  likelv  to  be  higher  in 
either  event.” 

Todd  Wright,  financial  editor.  New 
York  Daily  News: 

“There  is  still  too  much  uncertainty 
about  the  immediate  future  to  warrant 
any  long-range  prediction  of  what  the 
next  six  years  holds  in  regards  to  price 
levels  and  business  activity. 

“At  the  same  time  the  current  busi¬ 
ness  recovery,  now  nearing  or  at  its 
peak,  has  been  the  longest,  as  well  as 
the  most  normal  since  the  depression  set 
in.  This  would  tend  to  strengthen  opin¬ 
ion  that  from  now  on  normal  recovery 
movements  with  the  usual  seasonal  pe- 
rioils  of  slackening  may  he  expected. 

“Nor  is  there  any  reason  to  look  for 
anything  but  higher  price  levels.  These 
may  be  approached  with  customary  ir¬ 
regularity,  in  which  certain  lines  will 
advance  faster  and  further  than  others, 
hut  that,  too,  is  normal. 

“Newsprint  prices  can  hardly  prevail 
long  at  current  levels,  although  the  re¬ 
cent  reduction  may  possibly  be  held  in 
force  for  another  three  months  after  the 
end  of  the  first  quarter.  Banks,  how¬ 
ever,  are  more  than  likely  to  refuse  to 
finance  operations  at  $40  a  ton  and  with 
production  at  relatively  high  levels,  lack 
of  credit  could  restrict  pulpwood  oper¬ 
ations,  thus  forcing  producers  to  co¬ 
operate  in  maintaining  a  price  increase. 

“Any  danger  of  genuine  inflation  is 
.several  years  removed,  although  now 
that  the  government  is  clearly  empow¬ 
ered  to  pursue  a  more  or  less  radical 
mfinetary  program  as  a  result  of  the  re- 
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cent  gold  clause  decision,  the  nation  is 
entitl^  to  a  restatement  of  its  policy. 

“Until  such  a  statement  is  made,  there 
is  always  the  possibility  of  a  short-lived 
inflationary  movement.  It  would,  how¬ 
ever,  be  purely  psychological.  The  way 
is  now  open  for  preliminary  negotiations 
with  other  leading  countries  on  the 
question  of  currency  stabilization,  which 
would  materially  improve  the  chances  of 
world  trade  recovery. 

“All  things  considered,  any  new  busi¬ 
ness  contracts  should  be  made  on  a  short 
time  basis  only,  in  the  opinion  of  the 
writer,  in  view  of  the  tact  that  all  is  not 
clear  ahead  as  yet.’’ 

Publishers  and  press  association  offi¬ 
cers  looking  at  the  problem  with  an 
anxious  eye,  gave  varying  suggestions. 

Frank  E.  Tripp,  general  manager  of 
the  Gannett  newspapers,  wired: 

“New  advertising  contracts  should 
carry  an  adjustment  clause  which  will 
enable  the  publication  to  adjust  its  rates 
to  conform  with  any  emergency  which 
the  uncertain  future  may  hold  in  store. 
Sudden  inflation  or  even  gradual  infla¬ 
tion  could  harrass  most  newspapers  and 
might  wreck  many  if  income  could  not 
be  adjusted  to  meet  rising  costs." 

William  N.  Hardy,  manager  of  the 
Pennsylvania  Newspaper  Publishers  As¬ 
sociation,  also  mentioned  the  advertis¬ 
ing  inflation  clause  in  a  statement  which 
said : 

“In  case  of  inflation,  newspapers 
would  be  in  better  position  than  some 
industries  because  few  publishing  enter¬ 
prises  have  a  top-heavy  financial  struc¬ 
ture,  but  they  would  not  be  as  favor¬ 
ably  situated  as  some  industries  that 
could  readily  pass  on  to  the  consumer 
added  costs  of  operation  in  the  form 
of  higher  prices. 

"Newspaper  members  of  leading  pub¬ 
lishers’  associations  urged  last  year  to 
write  clause  in  contracts  permitting  ad¬ 
justment  of  rates  on  short  notice  and 
many  publishers  in  this  state  have  pro¬ 
tected  themselves  in  this  respect. 

“Increased  business  tempo  under  in¬ 
flation  probably  would  increase  linage. 

“Subscription  rates  far  too  low  in 
view  of  reader  demand  for  better  re¬ 
porting  and  interpretation  of  economic, 
political  and  social  news.  Believe  best 
way  to  meet  new  forms  of  competi¬ 
tion  is  constantly  to  improve  newspaper 
with  better  trained  editorial  talent,  with 
per  copy  subscription  price  gradually 
increased  to  five  cents  to  pay  added  pub¬ 
lication  expense.  More  complex  busi¬ 
ness  problems  also  demand  best  adver¬ 
tising  men  available. 

“Continued  demands  by  mechanical 
department  workers  sure  to  force  news- 
jiapers  to  install  labor-saving  machinery. 

"Higher  prices  for  newsprint  and 
equipment  bound  to  increase  operating 
costs.  Best  protection  for  publishers 
believing  inflation  near  is  to  make  pur¬ 
chases  now.’’ 

Linwood  I.  Noyes,  Iromvood  (Mich.) 
Globe,  newly  elected  president  of  the 
Inland  Press  Association,  analyzed  the 
situation  thus: 

"Until  such  time  as  there  is  some 
semblance  of  stability  in  the  country 
it  is  impossible  for  any  business  con¬ 
cern  to  chart  a  definite  course  and  fol¬ 
low  it.  We  are  still  in  an  unsettled  emer¬ 
gency  period  and  changes  come  about 
so  rapidly  that  it  is  difficult  to  antici¬ 
pate  thesse  changes  or  adopt  plans 
which  may  not  be  upset  overnight. 

“In  event  of  rapidly  advancing  prices 
and  costs,  there  is  but  one  thing  to 
do.  That  is  to  increase  revenues  to 
a  point  where  cost  increases  are  ab¬ 
sorbed.  This  must  be  done  because 
the  newspapers  of  the  country,  for  the 
welfare  of  the  country,  must  remain 
solvent  and  unsubsidized. 

"Proposed  and  impending  legislation, 
unsettled  labor  conditions,  and  lack  of 
assurance  of  stability  of  markets  keep 
newspapers  too  involved  with  current 
changing  conditions  to  adopt  any  future 
program  other  than  being  ready  for 
anything  which  may  happen.” 

E.  K.  Gaylord,  Oklahoma  City  Okla¬ 
homan  and  Times,  and  president  of  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation.  commented  that  inflation  has  al¬ 
ready  begun.  He  said: 

“Uncertainty  and  lack  of  business  con¬ 
fidence  continues,  and  I  see  nothing  in 


the  administration  program  which  will 
remove  this  condition.  If  there  is  an 
improvement  in  volume  of  business  and 
profits  in  1935  as  compared  with  1934 
we  shall  be  fortunate.  No  stable  re¬ 
covery  can  be  made  on  government  ex¬ 
penditures. 

“We  are  in  the  midst  of  a  great 
credit  inflation  augmented  by  slight 
monetary  inflation.  I  believe  this  will 
result  in  a  gradual  rise  of  prices  unless 
inflation  gets  out  of  hand.  Believd 
average  newspaper  should  be  prepared 
to  increase  advertising  and  circulation 
rates  as  soon  as  inflation  threatens  a 
rapid  price  rise,  but  do  not  believe 
situation  warrants  plant  expansion.  I 
believe  newsprint  prices  will  be  higher 
in  future.” 

Cranston  Williams,  secretary-man¬ 
ager  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association,  counseled  an  im¬ 
mediate  cleaning  up  of  advertising  rate 
structures  and  practices.  He  said: 

“Whether  or  not  price  levels  increase 
or  inflation  comes,  I  think  daily  pub¬ 
lishers  must  consider  more  carefully  ex¬ 
penditure  items  in  comparison  with 
revenue.  Production  costs  -e  going 
up  faster  than  prospects  for  more  lin¬ 
age  and  more  revenue.  Publishers  must 
get  more  revenue  from  circulation  by 
establishing  fair  prices  and  eliminating 
idiotic  practices  laid  at  the  door  of  com¬ 
petition.  Many  local  advertising  rate 
structures  should  be  cleaned  up,  both  in 
the  interest  of  the  publisher  and  the 
advertiser.  Unreasonable  and  outland¬ 
ish  expense  connected  with  national  ad¬ 
vertising  should  be  eradicated  and  pub¬ 
lishers  ought  to  check  their  columns 
more  closely  to  prevent  expansion  of 
free  publicity  as  a  substitute  for  paid 
advertising.  Better  accounting  and  bud¬ 
getary  control  would  tell  some  pub¬ 
lishers  where  they  stand  today  with 
helpful  results. 

“As  precaution  I  think  all  advertising 
contracts  should  carry  provisions  allow¬ 
ing  cancellation  on  60-day  notice.  The 
world  moves  and  just  because  the  news¬ 
paper  in  the  average  city  is  the  oldest 
continuous  business  institution  does  not 
mean  that  all  of  the  successful  busi¬ 
ness  judgment  and  sweeping  wisdom,  to¬ 
gether  with  both  business  and  public 
vision,  is  concentrated  in  that  news¬ 
paper.  Sensible  co-operation  among  all 
newspaj^rs  in  a  city  is  possible  with¬ 
out  taking  advantage  of  the  public  and 
many  wasteful  practices  should  be 
eliminated.” 

Col.  Frank  Knox,  Chicago  Daily 
News  editor  and  publisher,  said:  ‘The 
specter  of  inflation  has  been  present 
ever  since  March,  1933,  and  because  of 
the  constantly  increasing  lack  of  bal¬ 
ance  in  the  budget  and  the  growing  na¬ 
tional  debt,  it  is  becoming  more  immi¬ 
nent  all  the  while.  The  only  possible 
protection  against  resorting  to  inflation 
will  be  an  understanding  knowledge  of 
the  public  generally  that  the  type  of 
l)oom  in  business  it  would  produce 
would  be  temporary  and  wholely  il¬ 
lusory  and  would  certainly  be  followed 
by  a  fresh  collapse  to  lower  levels  than 
any  we  have  touched  yet. 

“More  imminent  than  the  danger  of 
actual  currency  inflation  is  the  constant 
increase  in  credit  inflation,  which  tends 
to  depress  and  decrease  the  purchasing 
power  of  the  dollar.  "This  type  of  in- 
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flation  is  now  in  actual  operation  and 
until  the  budget  is  balanced  and  the 
dollar  stabilized  it  will  continue  to 
operate.  Against  this  type  of  inflation, 
which  constantly  increases  cost  of  pro¬ 
duction,  there  are  several  measures  of 
protection  which  publishers  can  avail 
themselves. 

“It  is  presumed  that  most  pap^s 
have  done  what  we  have  by  including 
a  clause  in  our  advertising  contracts 
which  provides  for  increased  rates  on 
30  days  notice.  It  is  also  possible  in 
each  community  where  there  are  more 
than  one  paper  to  effect  agreements  re¬ 
ducing  news  content,  eliminating  waste¬ 
ful  returns  and  in  other  ways  cutting 
costs  of  this  character, 

“The  most  useful  experiment,  out  of 
which  might  come  permanent  benefits, 
would  be  a  country-wide  movement  to 
increase  the  retail  price  of  daily  news¬ 
papers  so  that  morning  and  evening 
papers  sold  uniformly  at  five  cents  a 
copy.  This  step  would  result  in  a  more 
equitable  distribution  of  necessary 
revenue.  The  present  retail  price  of 
newspapers  is  absurdly  low  and  pro¬ 
duces  a  situation  where,  in  revenue, 
papers  are  almost  wholely  dependent 
upon  advertising  receipts.  This  is  un¬ 
fair  to  the  advertiser  and  militates 
against  a  free  press.” 

Col.  R.  K.  McCormick,  Chicago  Tri¬ 
bune,  answered  the  inquiry  laconically: 
“I  am  having  a  hard  enough  time  try¬ 
ing  to  decide  what  to  do  myself.  I 
certainly  would  not  take  the  responsi¬ 
bility  of  advising  others.” 

Clarke  F.  Waite,  president  of  South¬ 
ern  California  Associated  Newspapers, 
Inc.,  was  one  who  saw  inflation  as  in¬ 
evitable,  with  trying  problems  for  news¬ 
paper  publishers  ahead.  He  wired: 

“Publishers  must  be  prepared  to  face 
increased  prices  until  leading  European 
nations  and  the  United  States  can  agree 
upon  fixed  currency  stablization  for 
which  England  apparently  is  not  yet 
ready.  The  present  temporary  increases 
in  the  cost  of  living  are  due  largely 
to  short  crops  following  mistakes  of 
.\.A.A.  in  restricting  production. 

“If  the  fears  of  further  foolish  legis¬ 
lation  by  Congress  were  removed,  busi¬ 
ness  would  go  forward  during  the  next 
two  years  faster  than  ever  before.  Debt¬ 
ors  are  fewer  and  money  more  plenti¬ 
ful  with  greater  purchasing  power  than 
before  the  depression  started.  The 
wealth  of  the  United  States  was  esti¬ 
mated  at  three  hundred  to  four  hundred 
billions  of  dollars  in  the  tokens  of  1929, 
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but  in  the  terms  of  the  lowered  dol¬ 
lar  it  will  be  in  excess  of  six  hundred 
billions  of  dollars. 

“This  can  mean  but  one  thing.  If 
credit  inflation  does  not  take  care  of 
budgetary  requirements  they  must  be 
handled  by  monetary  inflation.  Either 
means  advancing  prices  in  the  cost  of 
necessities  tliat  may  make  it  hard  upon 
those  who  furnish  services  to  keep  pace 
with  advancing  costs  until  purchasing 
power  catches  up  with  commodity 
prices.  During  this  trying  period  our 
newspapers  may  be  confronted  with  new 
problems  in  management  that  will  make 
our  present  NR  A  irritations  seem  tri¬ 
vial  in  comparison.” 

Recent  years  have  been  marked  in  the 
newspaper  business  by  appearance  of  re¬ 
vision  clauses  in  contracts  of  various 
sorts,  although  such  clauses  affect  only  ( 
a  minority  of  agreements.  Beside  the 
inflations  clause  in  advertising  contracts, 
there  have  been  clauses  inserted  in  cer¬ 
tain  union  labor  contracts  and  in  some 
newsprint  contracts  permitting  changes 
in  wages  and  in  prices  without  waiting 
for  the  end  of  specified  periods.  Where 
such  clauses  are  lacking,  newspaper 
expenses  might  be  expected  to  move 
more  slowly  in  following  price  levels 
upward. 

Even  without  special  clauses,  how¬ 
ever,  one  newsprint  man  pointed  out 
that  contracts  commonly  provide  for 
lapses  without  penalty  on  either  side  in 
such  cases  as — to  quote  a  typical  clause 
— “strikes,  fire,  explosion,  war,  the  acts 
of  God  or  the  public  enemy.  Federal  or 
state  regulation,  or  any  cause  beyond 
the  control  of  either  party.” 

So  far  as  existing  newsprint  contracts 
go,  there  is  room  for  substantial  in¬ 
creases,  although,  to  be  sure,  attempts 
to  force  up  prices  have  thus  far  been 
unsuccessful.  A  considerable  number  of 
contracts  specify  maximum  prices,  year  | 
by  year,  which  are  at  present  $l3,  or 
nearly  30  per  cent,  higher  than  the 
prices  actually  being  charged. 

Most  companies,  however,  have  noti¬ 
fied  their  customers  that  so  far  as  the 
second  half  of  1935  is  concerned  they  , 
will  not  change  the  discount  to  increase  * 
the  net  cost  of  paper  by  more  than  ^ 
a  ton  over  prevailing  prices,  “except,”  m 
the  words  of  one  firm,  “to  the  extent 
necessary  to  offset  further  inflation  as 
measured  by  any  decline  in  the  gold 
value  in  a  free  market  of  our  dollar 
between  Nov.  10,  1934,  and  the  date  of 
notification  to  you  of  the  change.” 

There  has  been  no  intimation  of  the 
price  to  be  announced  for  the  second 
quarter  of  this  year, 

Harvey  J.  Kelly,  of  Chicago,  chair¬ 
man  of  the  A.N.P.A.  Special  Standing  ! 
Committee,  in  addition  to  citing  tigures 
showing  how  closely  printing  trade 
scales  have  followed  prices  upward  in  > 
past  “boom”  periods,  commented  as  fol¬ 
lows  to  Editor  &  Pubusher: 

“Printing  tradg^  labor,  in  general,  suf¬ 
fered  but  slight  reduction  from  the 
1929  prosperity -level  wage  rates,  the 
average  reduction  for  all  printing  trades 
being  approximately  10  per  cent. 

“Average  living  costs  for  the  United 
States  (1913  equals  100)  dropped  from 
an  index  of  171.4  as  of  December,  1929, 
to  132.1  as  of  December,  1932,  according 
to  the  United  States  Bureau  of  Labor 
Statistics.  As  of  June,  1934,  the  United 
States  average  index  was  136.4.  [ 

“Price  indexes  have  a  long  way  to 
go  before  they  reach  1929  levels  or  the 
present  indexes  of  printing  trades  hour¬ 
ly  rates.  In  all  periods  of  rapidly  ris¬ 
ing  prices,  the  record  shows  that  there 
was  a  lag  in  wage  rates  of  all  indus¬ 
tries.” 

Asked  as  to  whether  or  not  many  | 
newspapers  have  wage  contracts  which 
provide  for  revision  of  scales  at  inter¬ 
vals,  according  to  the  change  in  cost  of 
living  index,  Mr.  Kelly  told  Editor  & 
Publisher  several  contracts  provide  for 
revision  of  wages  and  hours  on  30,  60  or 
90  days’  notice,  but  these  are  in  the  mi¬ 
nority.  The  vast  majority  of  contracts, 
he  said,  are  for  fixed  terms,  with  no 
provision  for  a  change  until  expiration 
of  the  agreements. 

Among  other  newspaper  expenditures, 
one  might  mention  new  plants  or  equip¬ 
ment  where  these  are  likely  to  be  needed 
(Continued  on  page  35) 
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SINGLE  RATE  CALLED  FORWARD  STEP 

Action  by  Inland  Press  and  Two  Other  Midwest  Groups  Heralded  by  Publishers,  Agency  Execu¬ 
tives,  “Specials”  as  Definite  Move  Toward  Retail-General  Solution 


PUBLISHERS,  special  representa¬ 
tives  and  agency  executives  were  of 
one  mind  this  week  that  action  by  the 
Inland  Daily  Press  Association,  Arkan¬ 
sas  Dailies,  Inc.,  and  the  Northwest 
Daily  Press  Association  in  recent  ses¬ 
sions,  puts  the  “single  advertising  rate” 
possibility  more  clearly  in  the  fore¬ 
ground  than  ever  before. 

On  these  separated  fronts  the  problem 
of  ironing  out  troublesome  rate  differ¬ 
entials  has  brought  definite  activity  in 
the  past  two  weeks: 

1.  Recommendations,  embodying 
what  many  publishers  consider  a  revo¬ 
lutionary  revision  in  newspaper  adver¬ 
tising  rates,  were  contained  in  a  re¬ 
port  of  the  Inland  Daily  Press  Associ¬ 
ation’s  special  committee  on  local-gen¬ 
eral  rates,  read  by  R.  D.  Sanche,  IVau- 
sau  (Wis.)  Record-Herald,  at  the  clos¬ 
ing  session  of  the  Inland  convention  in 
Cliicago  last  week.  A  resolution 
adopted,  setting  forth  definite  sugges¬ 
tions  toward  a  gradual  establishment  of 
a  single  rate  card  System,  although  leav¬ 
ing  action  in  the  matter  up  to  individ¬ 
ual  publishers,  drew  forth  interesting 
comments  in  response  to  queries  by 
Editor  &  Publisher  this  week. 

2.  Twenty-four  papers,  members  of 
the  Arkansas  Dailies,  Inc.,  adopted 
a  resolution  in  their  special  Feb.  23 
meeting  in  which  they  agreed  to  estab¬ 
lish  definite  lines  of  demarcation  for 
general-national  and  local-retail  rates 
and  to  establish  a  single  rate  card  for 
certain  classifications  of  products,  name¬ 
ly,  automotive  appliances,  liquor,  soaps 
and  cleansers.  A  committee  of  gne  pub¬ 
lisher,  one  special  representative  and  one 
agency  man  was  named  to  pass  on  the 
status  of  any  piece  of  copy  in  question. 

3.  In  line  with  opinion  expressed  at 
the  Inland  convention  that,  in  many 
cases,  local  newspaper  rates  are  too  low 
and  that  alxilishment  of  the  local-na¬ 
tional  rate  differential  is  the  answer  to 
local  dealer  advertising  allowances,  John 
T.  Fitzgerald,  president  of  the  News¬ 
paper  Representatives’  Association  of 
Chicago,  outlined  at  St.  Paul  recently 
what  he  termed  a  “Magna  Charta”  of 
the  newspaper  business,  in  citing  what 
one  publisher  has  done  in  the  matter  of 
rate  card  revision.  In  his  speech  before 
the  Northwest  Daily  Press  Association 
meeting,  Mr.  Fitzgerald  referred  to  rate 
classifications,  set  up  by  one  publisher, 
as  examples  that  the  industry  might 
well  adopt  in  “streamlining”  newspaper 
rate  structures.  The  publisher  in  ques¬ 
tion  has  provided  the  following  rate : 

newspaper  has  two  rates  for  display 
advertising,  local  retail  and  general  (some¬ 
times  called  ‘national’). 

“The  retail  rate  is  lower  than  the  gen¬ 
eral  rate,  based  on  volume  and  regular  ap¬ 
pearance,  as  well  as  a  restricted  area-produc¬ 
ing  value. 

“The  general  rate  is  higher,  based  on  readi- 
ness-to-serve,  smaller  volume,  and  the  fact 
that  all  the  circulation  is  valuable. 

“If  there  was  no  ‘gener.il’  advertising,  the 
retail  rate  would  have  to  be  much  higher; 
therefore,  retailers  are  financially  interested 
in  the  volume  of  general  advertising  in  the 
newspapers. 

“General  advertising  is  dis.'ippearing  very 
rapidly,  because  the  retailers  are  allowing 
general  advertisers  to  use  retail  space  at  the 
retail  rate,  materially  reducing  the  average 
per  inch  which  the  newspaper  gets  from  its 
total  advertising. 

“What’s  the  answer: 

“If  we  raise  the  retailer’s  rate  materially 
to  offset  this  average  reduction  per  inch,  the 
retailers  will  think  us  unfair  and  unreason¬ 
able. 

“But,  we  have  got  to  protect  our  property, 
and  we  have  to  receive  an  average  rate  that 
is  compensatory,  or  lose  money. 

“Therefore,  we  are  going  to  ask  the  re¬ 
tailers  to  live  up  to  our  contract,  which  re¬ 
quires  that  they  do  not  sublet  our  space  to 
other  advertisers. 

‘‘To  at  once  eliminate  the  retail  rate  on  all 
national  copy  in  retail  advertising  would  be 
impractical. 

‘‘Therefore,  we  are  setting  up  certain  classi¬ 
fications  which  will  hereafter  be  known  as 
‘general’  or  ‘national’,  and  under  certain  con¬ 
ditions  they  will  be  charged  for  at  the  gen¬ 
eral  rate  on  and  after  .\pril  1,  1935. 


“These  classifications  are  tires,  radio,  heat¬ 
ing  units,  air  conditioning  and  refrigerators. 
Oils,  gasoline  and  automobiles  are  already 
’general.’ 

“And  in  enforcing  the  new  regulations  out¬ 
lined  below,  we  are  attempting  to  be  as  rea¬ 
sonable  as  possible,  and  at  the  same  time 
protect  our  property. 

“1 — .\ny  advertisement  exclusively  exploit¬ 
ing  a  trade-marked  product  in  the  above 
classifications,  over  the  signature  of  a  local 
retailer,  will  be  charged  at  the  general  rate 
of . an  inch. 

“2 — If  the  advertisement  of  such  product 
appears  in  the  body  of  an  advertisement  along 
with  other  commodities  offered  by  the  adver¬ 
tiser,  the  retail  rate  will  be  allowed  if  the 
copy  and  cuts  about  such  product  do  not  ex¬ 
ceed  twenty  per  cent  of  the  total  advertise¬ 
ment  space,  or  a  maximum  of  twenty-four 
inches.  If,  however,  the  specific  portion  re¬ 
ferred  to  is  over  twenty  per  cent  or  over 
twenty-four  inches,  the  general  rate  will  be 
charged  on  the  entire  space  occupied  by  such 
portion  of  the  larger  advertisement. 

“2 — If  a  retailer  advertises  several  radios 
or  tires,  and  so  forth,  in  one  advertisement 
without  exploitation  of  the  individu.al  merits 
or  trade-marks,  such  advertisement  will  take 
the  retail  rate.” 

The  Inland  resolution  was  passed 
by  a  practically  unanimous  vote,  after 
a  comprehensive  discussion  of  the  re¬ 
tail-general  rate  problem  and  the  ap¬ 
parent  need  of  strengthening  newspaper 
rate  structures  to  check  the  continual 
invasion  of  national  advertisers  into 
newspapers  via  local  rates.  The  reso¬ 
lution  follows: 

“Whereas,  the  Inland  Daily  Press 
Association  is  a  regional  newspaper 
organization  and  its  actions  cannot 
bind  its  members,  it  is  recommended 
that  the  following  resolution  be  passed 
to  the  various  state  newspaper  organi¬ 
zations  for  consideration: 

“Resolved,  by  members  of  the  In¬ 
land  Daily  Press  Association,  as  rec¬ 
ommended  by  the  committee  on  retail- 
general  advertising  rates,  that  it  is 
desirable  to  establish  one  rate  card  for 
advertising  space. 

“Resolved  further,  that  inasmuch  as 
it  is  recognized  that  it  would  be  diffi¬ 
cult  for  all  newspapers  to  make  this 
change  immediately,  it  is  recommended 
that  this  change  be  brought  about 
gradually  and  that  progressive  changes 
he  made  in  advertising  rates  until  the 
ultimate  one  rate  card  system  can  be 
adopted. 

“Be  it  further  Resolved,  that  in 
order  to  serve  the  best  interests  of  all 
concerned,  a  system  of  business  classi¬ 


fications  be  established  in  which  retail 
and  general  rates  are  identical.” 

Adoption  of  this  resolution  was  pre¬ 
ceded  by  considerable  floor  discussion 
and  several  members  suggested  that  the 
Inland  committee  prepare  a  model  rate 
card  for  publishers  to  use  in  shaping 
their  own  rates.  It  was  pointed  out, 
however,  by  Mr.  Sanche  and  other 
members  of  the  committee  that  this 
would  be  impossible  in  view  of  dif¬ 
ferent  local  situations  confronting 
newspapers  in  various  sections  of  the 
country. 

The  committee  likewise  reaffirmed  its 
position  that  the  prime  purpose  of  the 
resolution  is  to  initiate  some  action 
from  various  state  publishers’  associa¬ 
tions  and  is  not  meant  to  be  binding  on 
all  Inland  members.  Final  action  rela¬ 
tive  to  particular  details  of  the  suggested 
one  rate  card  system,  the  committee  em¬ 
phasized,  should  be  worked  out  by  re¬ 
spective  state  associations. 

Statements  made  this  week  by  pub¬ 
lishers,  representatives  and  agency  men 
in  answer  to  Editor  &  Publisher’s 
<luestions  follow : 

E.  J.  Kahler,  Sioux  Falls  (S.  D.) 
Argus-Leader,  released  to  Editor  & 
Publisher  as  typical  of  what  can  be 
done  to  institute  a  more  uniform  rate 
schedule  a  letter  worked  out  by  B.  C. 
Dow,  business  manager  of  the  Argus- 
Leader,  and  Mr.  Kahler.  The  letter 
was  mailed  recently  to  all  local  adver¬ 
tisers,  including  department  stores. 
Prudden,  King  &  Prudden,  Inc.,  are 
representatives  of  the  Argus-T.eader. 
The  letter  follows: 

Gentlemen:  Effective  M.irch  1.  the 

Argus-T.eader  will  discontinue  the  practice 
of  allowing  wholesalers,  johbers,  distrib¬ 
utors  and  manufacturers  from  using  or  loan- 
ing  the  local  advetising  rate  for  the  benefit 
of  nationtil  or  general  advertisers,  which 
class  of  advertising  t.akes  a  higher  rate, 
namely,  12  cents  an  agate  line  or  $1.68  a 
column  inch.  In  addition  to  advertising 
lieing  pl.aced  by  those  who  are  under  the 
above  classifications,  this  general  rate  must 
also  apply  to  ailvertising  coming  under  the 
following  classifications:  new  tires  and  tubes, 
new  radio,  new  automobiles,  gasoline  and 
oils,  washing  machines,  electric  refrigerators, 
and  also  other  standard  electrical  equipment. 
This  rate  will  apply  to  manufactured  prod¬ 
ucts  such  as  are  in  direct  competition  with 
other  nationally  known  and  advertised 
brands. 

After  March  1,  all  advertising  coming 
under  the  above  classifications  will  be 
charged  and  billed  at  the  prevailing  rate  of 
12  cents  an  agate  line  or  $1.68  a  column 


GET  TiiE  STORY! 

By  EDITH  BRISTOL 

Women’s  Editor,  San  Francisco  Cail-^ulletin 

UPSTAIRS,  the  District  Manager 
Sat  in  conference  with  Executives 
Making  plans  to  end  the  strike. 

“And  don’t  let  anybody  up  these  stairs! 

Not  even  the  President  of  the  United  States!” 

He  told  the  half-portion  office  boy 
On  guard  at  the  foot  of  the  narrow  stairway. 

Travel-stained  and  weary  after  his  all-night 
Dash  to  the  scene  of  the  strike. 

The  General  Manager-Owner-and-President-of-the-Board, 
Accompanied  by  reporters,  demanded  admission. 

“I  don’t  care  WHO  you  are,”  stoutly  maintained  the  lad  on  guard 
My  boss  says  nobody  climbs  these  stairs. 

Not  even  the  President  of  the  United  States — 

And  you’re  not  him!” 

Roused  by  loud  voices,  the  District  Manager  hurried  down. 
Volleying  explosive  reprimands:  “Fool!  Dumbbell! 

Don’t  you  know  enough  to  let  the  General  Manager  in,  nit  wit?” 

“If  I  felt  like  that  about  anyone  working  for  me,” 

Quietly  commented  the  Big  Boss,  “I’d  fire  him.” 

“You’re  fired!”  yelled  the  subordinate. 

“Boy,  report  at  once  to  my  private  car,” 

Ordered  the  Big  Boss  as  he  started  upstairs. 

“You’re  hired.” 


inch.  This  applies  to  all  space,  whether  in¬ 
serted  separately  over  local  dealers’  and  dis¬ 
tributors’  names  or  in  combination  with 
regular  local  copy. 

The  system  of  separate  classifications  and 
rates  for  local  and  general  advertising  has 
long  been  practiced  by  most  leading  news¬ 
papers  throughout  the  country,  applying  the 
differential  in  rates  as  it  should  be  and  not 
permitting  some  national  advertisers  to  se¬ 
cure  rate  reductions  though  alleged  contracts 
and  agreements  with  local  advertisers  and 
distributors,  in  other  words,  borrowing  the 
local  rate,  which  practice  has  seriously  ham¬ 
pered  the  Argus-Leader  in  its  relations  with 
advertising  agencies  and  national  advertisers 
who  have  not  resorted  to  this  practice. 

It  has  reached  the  aggravating  position 
where  it  is  immediately  necessary  for  the 
Argus-Leader  to  raise  its  prevailing  local 
advertising  rate  enough  to  eliminate  the  dif¬ 
ferential  between  local  and  national  advertis¬ 
ing.  It  draws  the  line  by  separating  the  two 
distinct  classes  of  advertisers. 

We  elect  to  solve  the  problem  in  the  latter 
manner,  effective  as  outlined  above.  We 
urge  your  sincere  and  active  cooperation. 

The  Daily  Aacus-LEADEX. 

J.  W.  Gray,  president  and  editor  of 
the  Monroe  (Mich.)  Evening  News. 
said : 

“The  Inland  resolution,  in  my  judg¬ 
ment,  endorses  a  fundamental  prinicplfi 
of  fair  rate  practice  to  which  thought¬ 
ful  publishers  readily  subscribe.  Its 
aim  toward  a  simpler  rate  declaration 
on  the  part  of  the  publisher  is  cer¬ 
tainly  a  worthy  one,  though  it  may  take 
time  to  achieve  the  objective. 

“Certain  factors  which  confront  both 
the  publisher  and  the  national  adver¬ 
tiser  in  their  contract  relationship  must 
be  taken  into  the  reckoning  in  working 
toward  more  uniform  practices  and  bet¬ 
ter  understood  rate  structures  as  well 
as  toward  a  simpler  form  of  rate  dec¬ 
laration.  They  are  the  traditional  de¬ 
mand  of  the  national  advertiser  for  a 
‘flat’  rate  without  advance  commitment 
as  to  stated  day  frequency  and  as  to 
minimum  size  of  insertion  for  the  con¬ 
tract  term;  the  disinclination  of  many 
national  advertisers  and  agencies  to 
contract  even  for  stated  bulk  space 
during  a  contract  term;  and  the  some¬ 
what  complicating  trade  practice  where¬ 
by  both  the  agency  which  serves  Ae 
advertiser  and  the  representative  which 
serves  the  newspaper  share  in  the  rate 
realized  from  this  particular  class  of 
advertising. 

“That  these  factors  can  be  fairly  and 
intelligently  reconciled  into  one  simple, 
easily  understood  rate  structure  accom- 
modating  both  the  need  of  the  national 
advertiser  for  a  flat  rate  without  fi^- 
(|uency  or  space  commitment,  and  the 
desire  and  willingness  of  the  local  ad¬ 
vertiser  to  guarantee  both  frequency 
and  space,  is  demonstrated^^  by  many 
rate  cards  now  in  existence.” 

“It  is  apparent  publishers  are  not  only 
interested  but  are  making  a  sincere 
effort  to  solve  the  retail-general  rate 
tangle,”  declared  R.  D.  Sanche,  Wausau 
(Wis.)  Record-Herald,  chairman  of  the 
Inland  re-tail-general  rate  committee. 

“Since  the  adoption  of  the  one  rate 
card  resolution  by  the  Inland  Daily 
Press  Association,  I  have  had  many  in¬ 
quiries  and  if  these  inquiries  and  letters 
are  an  indication,  some  definite  move  in 
the  right  direction  is  about  to  be  taken. 
Just  how  many  publishers  will  adopt  the 
one  rate  card  remains  for  the  future  to 
tell.” 

Linwood  I.  Noyes,  Ironzvood  (Mich.) 
Globe,  newly-elected  president  of  the 
Inland,  commented  as  follows: 

“In  considering  the  rate  differential 
question  the  Inland  Association  is 
merely  attempting  to  bring  whatever  in¬ 
formation  it  can  before  its  rnembers. 
As  an  association  the  organization  does 
not  propose  any  remedy  to  its  members. 

“The  Inland  committee  on  rate  struc¬ 
ture  recommends  to  the  membership 
that  it  is  desirable  to  establish  one  rate 
card  for  all  advertising  space.  The 
committee  recognized  the  difficulty  of 
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making  an  immediate  change  tu  a  one 
I  ate  card  system  and  recommends  that, 
should  it  be  done,  it  l)e  done  gradually. 

■■’Ihe  assticiation  feels  that  the  prob¬ 
lems  of  rate  can  best  be  handled  by  the 
various  state  newspaper  organizations. 
These  organizations  are  set  up  to  work 
closely  with  newspapers  in  given  local¬ 
ities  and  can  formulate  programs  much 
more  ct)hercntly  than  Inland  with  its 
meml)ership  from  20  states. 

“Some  state  associations  have  already 
launched  programs  and  others  are  ex¬ 
pected  to  follow.  The  Inland  committee 
will  continue  to  compile  information 
and  to  try  to  assist  members  in  any  way 
possible,  but  definite  action  is  expected 
to  come  only  from  state  organizations 
and  individual  nieinbers.” 

Lee  P.  Locmis,  Mason  City  (la.) 
Clobe-Gasctte,  a  member  t)f  the  Inland 
rate  committee,  commented  to  Editor  & 
Pi  BLISHKTt  ; 

“Inland  resolution  on  retail-general 
rates  is  regarded  by  the  committee 
which  reiKjrted  it  purely  as  a  recom- 
medation.  The  committee  feels  definite 
action  must  l)c  taken  by  state  groups 
and  not  by  an  organization  like  the 
Inland  with  scattered  memliership  in 
many  states.  The  committee  does  not 
look  for  any  immediate  rate  changes, 
but  diies  hope  the  resolution  will  en¬ 
courage  otlier  state  groups  to  take 
similar  action.” 

In  a  special  statement,  Mr.  Fitz¬ 
gerald  elaborated  on  his  earlier  talks 
as  follows : 

“The  ideal  rate  situation  is  the  same 
rate  for  general  and  retail  advertising, 
but  it  would  cause  chaos  in  retail 
circles  and  paralyze  business  activity 
for  a  time  at  least,  even  if  it  were  pos¬ 
sible  to  make  it  effective  at  once.  News¬ 
papers  are  confronted  with  increased 
cost  of  operation  as  never  before  and 
the  economic  standing  of  many  news¬ 
papers,  particularly  outside  of  metro¬ 
politan  areas,  is  so  hazardous  that  extra 
revenue  is  essential. 

“The  average  higher  rate  which  has 
heretofore  spelled  profitable  operation 
is  disappearing  with  invasion  of  the 
lower  retail  rate  structure  by  general 
advertisers.  Future  expanded  revenue 
must  come  from  the  local  field  due  to 
gradual  disappearance  of  general  adver¬ 
tising  as  such.  In  order  to  stop  diver¬ 
sion.  many  publishers  have  increased 
retailers’  rates  to  general  in  classifica¬ 
tions  that  embrace  outstanding  of¬ 
fenders. 

“This  will  probably  raise  retail  rates 
up  to  department  store  and  chain  store 
structures,  and  if  the  latter  structures 
persist  in  diverting  general  advertising 
for  their  own  iiecuniary  advantage 
through  the  so-called  cooperative  ad¬ 
vertising  method  it  may  eventually  em¬ 
brace  those  structures.  Creative  and 
selling  effort  will  always  call  for 
recompense  as  it  does  with  all  manu¬ 
factured  products.” 

L.  C.  Prudden,  of  Prudden,  King  & 
Prudden,  Inc.,  chairman  of  the  general- 
retail  rate  committee  of  the  Newspaper 
Representatives’  .Association  of  Chicago, 
Mid  the  Inland  resolution,  recommend¬ 
ing  eventual  establishment  of  a  one- 
rate  card  for  all  advertising  space,  was 
a  step  in  the  right  direction. 

Mr.  Prudden  referred  to  the  heavy 
loss  of  newspaiier  national  linage,  much 
of  which  is  now  being  placed  at  the 
local  rate,  or  lieing  diverted  to  other 
media,  particularly  to  radio. 

“EverybiKly  in  the  newspaper  field 
feels  the  differential  is  too  great,”  he 
said.  “What  that  differential  should  lie 
must  be  determined  by  many  points 
entering  into  the  individual  paper’s  rate 
structure.  A  differential  can  be  justi¬ 
fied  in  most  instances.  Two  things  are 
primary  to  a  newspaper,  news  and  ad¬ 
vertising.  The  newspaper  gathers  the 
news  and  local  stores  furnish  the  ad¬ 
vertising.  Both  create  an  interest  in 
a  community  and  prepare  a  receptive 
market  for  a  national  manufacturer. 
That  is  one  reason  why  a  local  adver¬ 
tiser  is  entitled  to  a  better  rate  than 
the  general  advertiser.  There  are  other 
reasons,  also.  There  should  not,  how¬ 
ever,  be  too  wide  a  differential.  The 
Inland  association  members  were  wise 
when  they  did  not  advocate  an  imme¬ 
diate  change  in  rates,  which,  in  general. 


will  tend  to  increase  local  rates  and 
lowei  national  rates.  -A  trend  must  be 
established,  however,  if  publishers  are 
going  to  eliminate  the  wide  difference 
between  national  and  local  rates. 

“Advertising  agencies  will,  no  doubt, 
welcome  the  change,”  remarked  Mr. 
Prudden,  “for  the  reduction  of  the  dit- 
ferential  and  the  eventual  single  rate 
plan  will  largely  eliminate  'dealer  al¬ 
lowances’  and  will  materially  increase 
their  billing  in  newspapers.  It  will 


naturally  follow,  the  special  representa¬ 
tives’  commissions  will  increase  propor¬ 
tionately  to  added  general  advertising 
linage.” 

George  McGivern,  space  buyer  at 
Elackeit-Sample-Hummert,  Inc.,  Chi¬ 
cago:  “I  am  in  favor  of  one-rate  card 
lor  everylxKly  who  uses  newspaper  ad¬ 
vertising.  I  think  the  Inland  resolution 
is  a  step  in  the  right  direction.” 

H.  K.  Van  Gunten,  Lord  &  Thomas 
space  buyer,  Chicago,  declared  to  Edi- 


Arkansas  Dailies  Reach  Accord  on 

Single  Rate  Card  Classifications 


WITH  concurrence  of  other  im¬ 
portant  .Arkansas  newspapers  not 
holding  membership,  Arkansas  Dailies, 
Inc.,  publishers’  representatives,  at  its 
meeting  Feb.  24  at  Hot  Springs  Na¬ 
tional  Park  unanimously  vot«l  an  agree¬ 
ment  to  define  the  classifications  of  ad¬ 
vertising  which  shall  receive  local-retail 
or  general-national  advertising  rates. 
The  puriKise  of  tlic  agreement  is  to  end 
“the  growing  practice  by  newspapers  of 
extending  local  advertising  rates  to  ad¬ 
vertisers  who  should  pay  the  national 
rate.”  ITiis  resolution  followed,  in  gen¬ 
eral,  the  Texas  plan,  adopted  about  two 
months  ago  by  the  1  exas  Daily  Press 
League,  in  providing  for  definite  classi¬ 
fication  of  general  rates. 

'Hie  Arkansas  resolution,  signed  by 
all  publishers  present,  including  those 
from  'lexas,  also  provides  tor  an  ad¬ 
visory  committee  of  three,  consisting  of 
one  publisher,  one  advertising  agency- 
executive  and  one  publishers’  represen¬ 
tative,  to  arbitrate  cases  where  there  is 
a  question  as  to  whether  copy  is  local- 
retail  or  general-national.  Their  de¬ 
cisions  are  to  be  accepted,  according  to 
me  resolution,  by  subscribing  publishers. 
Members  of  this  committee  are:  Har¬ 
vey  Robinson,  business  manager  of  the 
11.  Smith  (Ark.)  Times-Kecord  and 
SotUhikVst  American;  VV.  V,  Witmer, 
managing  director  of  Arkansas  Dailies, 
Inc.,  and  Walker  Soussy,  Ford  account 
executive  for  McCann-Erickson  in 
.MemiJiis  and  New  Orleans. 

C.  E.  Palmer,  Texarkana  Newspajiers, 
Inc.,  president  of  the  Arkansas  Dailies, 
presided  at  the  meeting,  which  was  at¬ 
tended  not  only  by  members  of  tlie 
group,  but  also  by  Texas  and  Tennessee 
))ublishers  in  that  vicinity.  S.  W.  Pap- 
pert,  Dallas,  president  of  the  Texas 
Daily  Press  League,  who  previously  in¬ 
troduced  the  Texas  resolution,  ad¬ 
dressed  the  Hot  Springs  meeting  and 
outlined  the  plan  now  being  followed  by 
Texas  newspapers  in  regard  to  retail- 
general  rates. 

The  .Arkansas  publishers  adopted  the 
following  resolution,  governing  the  rate 
(|Uestion  in  their  state,  effective  immedi¬ 
ately,  except  in  those  cases  where  news- 
liajH-rs  have  unexpired  contracts  calling 
for  a  specific  rate; 

“In  order  that  initial  confusion  may 
1k‘  ininiinized  and  inaugural  vigilance 
conceiitrafed.  it  Ix'comes  equally  olivious 
that  the  nucleus  of  such  oixTations  to¬ 
ward  a  single  rate  shall  lie  confined  to 
those  classilications  of  advertising  most 
directly  affected. 

“These  classifications  are: 

■‘a.  .Ai  tomotive,  which  shall  include 
the  advertising  of  tires,  tubes,  new  cars, 
new  trucks,  oil  and  gasjiline. 

“I).  .Appi.i.ances,  which  shall  include 
mechanical  refrigeration,  mechanical 
washers,  radio  receiving  sets  and  radio 
tulK-s. 

“c.  Liyi  oR.  Beer  and  Soft  Drinks. 
“(1.  .Soaps  and  Ci.eansers  shall  be 
inclufled  in  this  group  insofar  as  indi¬ 
vidual  advertisements  of  the  soap  prod¬ 
ucts  of  a  given  manufacturer  are  con¬ 
cerned,  whether  offered  in  deals  or  as 
specific  advertisements,  and  whether 
submitted  over  the  signature  of  one 
dealer,  a  group  of  dealers,  or  the  sig¬ 
nature  of  the  manufacturer. 

“It  is  with  the  application  of  a  uni¬ 
form  rate  to  advertising  falling  within 
these  classifications  that  the  application 
of  tne  defining  restrictions,  hereinafter 
(>utline<1,  shall  specifically  prevail,  and 
the  binding  subscription  to  this  instru¬ 
ment  shall  be  interpreteil  as  Ihe  qeneral- 
natii  iinl  ad^'crtisitiq  rate  applyinq  nnth- 


out  iwceptiun*  to  such  classifications, 
although,  at  the  same  time,  the  general 
concept  of  tlie  detinitions  outlined  are 
herewith  accepted  for  all  other  classifi¬ 
cations  of  generai-n.atioiial  advertising, 
in  the  latter  case  being  subject  to  the 
individual  publishecs’  interpretations  as 
to  equity  as  contrasted  with  the  iron 
clad  pledge  of  adhereiKe  in  word  and 
letter  to  the  application  in  the  four 
classifications  first  outlined. 

“.Advertisements  falling  under  the 
four  classifications  specifically  men¬ 
tioned  may  be  carried  at  the  local-retail 
rate  if  incorporated  within  the  borders 
of  a  strictly  local-retail  advertisement 
over  the  signature  of  a  single  retail  ad¬ 
vertiser,  provided  the  sjMice  so  devoted 
shall  not  constitute  more  than  twenty 
per  cent  (20%)  of  the  total  space  of 
that  advertisement ;  i.  e.  that  no  one  ad¬ 
vertisement  shall  have  more  than  20% 
from  one,  or  20%  from  more  than  one 
collectively  within  the  borders  of  that 
particular  advertisement. 

“Acceptance  of  this  rate  treatment 
must  of  necessity  carry  with  it  com¬ 
plete  concurrence  in  the  following  broail 
and  detailed  definitions  as  to  what  shall 
constitute  general -national  advertising 
and  local-retail  advertising. 

“nie  local-retail  advertising  rate  is 
applicable  only  to  the  advertising  of  a 
firm  or  individual  in  which  the  prod¬ 
ucts  or  service  advertised  is  offered  di¬ 
rect  to  the  consumer  through  a  retail 
outlet. 

“All  local-retail  contracts  will  cover 
only  advertising  relating  to  the  regu¬ 
lar  business  of  the  advertiser,  and  its 
privileges  cannot  be  transferred  to  an¬ 
other  advertiser.  Local-retail  rates  are 
net. 

“An  advertiser  shall  be  entitled  to 
local-retail  rates  only  when  he  sells  di¬ 
rect  to  the  consumer  through  one  or 
more  retail  stores  which  he  alone  owns 
and  controls. 

“If  the  retailer  named  is  also  ter¬ 
ritory  jobber,  wholesaler,  or  distrib¬ 
utor,  the  advertising  is  not  local-retail 
copy. 

“Local-retail  rates  apply  to  co-opera¬ 
tive  advertising  confined  strictly  to  a 
group  of  bona  fide  retail  advertisers, 
provided  the  advertising  is  paid  for  by 
the  merchants  involved.  General- 
national  rates  apply  to  all  co-operative 
advertising  where  both  retail  and  gen¬ 
eral  advertisers  are  involved. 

“General-national  rates  .shall  apply  to 
advertising  over  the  signature  of  two 
or  more  retailers,  of  separate  owner¬ 
ship,  offering  the  product  of  some  manu¬ 
facturer.  whether  such  signatures  shall 
specifically  name  two  or  more  retailers 
or  whether  two  or  more  retailers  are 
indicated  in  signatures  by  inference. 

“General-national  rates  apply  to  all 
advertising  other  than  that  of  strictly 
bona  fide  retailers,  selling  at  retail  ex- 
clusivelv.  paid  entirely  by  themselves, 
and  offering  goods  or  services  to  the 
consumer  at  outlets  owned  by  them¬ 
selves  without  reference  to  whether  the 
copy  is  placed  direct  or  through  an  ad¬ 
vertising  agency. 

“It  cannot  be  expected  that  an  agree¬ 
ment  in  a  competitive  city  shall  be  con¬ 
strued  as  binding  unless  it  is  entered 
into  by  all  newspapers  located  in  such 
city.” 


♦Conflicting  contracts  in  effect  Feb. 
24.  19.15  shall  be  excepted  from  these 
provisos,  with  the  understanding  that 
such  contracts  shall  incorporate  the 
above  binding  restrictions  upon  re¬ 
newal. 


TOR  &  Publisher  that  the  local-national 
rate  differential  “has  always  been  a  sore 
spot.” 

While  praising  the  Inland  resolution 
in  principle,  he  advocated  that  newsfia- 
pers,  large  and  small,  should  get  to¬ 
gether  and  agree  on  some  consistent 
differential  so  that  newspaper  rates  in 
all  cities  would  be  on  the  same  general 
basis.  Referring  to  present  conditions, 
he  said: 

“If  we  are  going  to  be  loyal  to  our 
clients,  we  have  had  to  advise  them  re¬ 
garding  the  most  economical  rates 
available,  even  though  they  put  us  out 
of  business.  We  are  glad  to  see  any 
movement  that  is  going  to  bring  this 
problem  to  the  fore.  It  is  constantly 
before  us,  but  like  the  weather,  we  talk 
alxiut  it  but  do  nothing  about  it.  I  am 
not  entirely  in  accord  vyith  the  method 
which  the  inland  resolution  recommends 
as  the  ultimate  solution  to  the  problem. 
Something  must  be  done,  however,  to 
eliminate  the  great  divergence  between 
the  local  and  national  differential.” 

Ross  Gamble,  Chicago  space  buyer  of 
Erwin,  Wasey  &  Co.,  declared  the  In¬ 
land  resolution  was  “a  move  in  the 
right  direction.  It  is  the  only  solution 
to  the  long  disputed  local-national  rate 
differential  problem.  National  adver¬ 
tisers  should  be  entjtled  to  the  same 
rate  as  local  advertisers,  if  they  use 
equal  space  with  local  advertisers.” 

Frank  Avery,  space  buyer  at  Neisser- 
Meyerhoff,  Inc.,  Chicago,  asserted  the 
principle  of  the  Inland  rate  resolution 
is  “100  per  cent  right  and  logical.”  He 
declared  “equal  space  entitles  equal 
rates.”  He  pointed  out.  however,  that 
the  differential  can  still  be  maintained 
on  “happy  medium  basis”  in  which  the 
large  and  continuous  local  user  of 
space  will  get  a  lower  rate  than  the 
general  advertiser  who  places  small 
schedules  on  an  intermittent  basis.  He 
viewed  the  entire  question  of  general- 
retail  rates  as  a  “wholesale  proposition” 
in  which  the  large  user,  regardless  of 
whether  he  be  local  or  national,  is  en¬ 
titled  to  a  lower  rate  than  the  small 
user  of  space. 

John  Benson,  president  of  the  Ameri¬ 
can  Association  of  .Advertising  Agen¬ 
cies,  made  the  following  statement :  “It 
would  seem  to  me  the  resolution  passed 
by  the  Inland  Daily  Press  Association 
at  its  recent  meeting  in  Chicago,  recom¬ 
mending  the  abolition  of  rate  differen¬ 
tials  between  local  and  national  adver¬ 
tising,  and  the  establishment  of  a  single 
rate  to  local  and  national  advertisers,  is 
an  important  step,  and  in  the  right  di¬ 
rection.  While,  of  course,  individual 
publishers  will  have  to  make  these  ad¬ 
justments  themselves,  and  may  not  be 
able  to  do  so  immediately,  in  view  of 
long-established  custom,  they  can  make 
a  start  in  that  direction  at  once  and 
gradually  approximate  the  rates. 

“The  Inland  resolution  will  serve  as 
an  official  expression  of  opinion,  of  im¬ 
mense  influence,  in  my  opinion,  upon  the 
newspaper  publishers  of  the  country.  It 
may  serve  as  a  model  for  action  to  be 
taken  by  other  newsiiaper  publisher  bod¬ 
ies  meeting  in  the  near  future. 

“This  is  the  most  effective  remedy  for 
the  discrimination  which  has  been  ramp¬ 
ant  in  allowing  one  national  advertiser 
to  operate  on  a  local  rate  basis  and  de¬ 
nying  this  privilege  to  a  competitor  in 
the  same  line  of  business.  This  is 
manifestly  unfair  competition  and  should 
not  be  permitted.  Attempts  have  been 
made  from  time  to  time  to  define  local 
and  national  advertising  and  to  adhere 
to  such  definition,  but  this  has  proved 
very  difficult  in  view  of  the  varying 
situations  arising  and  the  keen  competi¬ 
tion  between  newspapers  for  national 
business.  As  a  matter  of  fact,  there  has 
been  little  rhyme  or  reason  in  making 
this  distinction  between  local  and  na¬ 
tional.  Sometimes  the  same  advertiser 
will  be  accorded  a  local  basis  in  one 
paper  and  not  in  another,  in  one  city 
and  not  in  another,  and  at  one  time  and 
not  at  another  time  in  the  same  paper. 
This  is  very  demoralizing  and  preju¬ 
dicial  to  newspaper  advertising.  It 
makes  the  national  advertiser  resentful 
who  does  not  qualify  for  a  local  rate, 
and  it  throws  the  agency  operation  into 
confusion,  as  agencies  do  not  know  in 
(Continued  on  page  54) 
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F.  D.  R.  RETAINS  ‘OPEN’  CONFERENCES 

President’s  Policy  With  Press  Will  Remain  Informal  Despite  Rift  With  Writers  Over  “Misinterpre¬ 
tation”  of  Pending  Legislation — Mallon  Predicts  “Less  Cordial  Relations” 

A* 


the  Indianapolis  episode  was  taken  as 
the  “text  for  a  sermon  for  correspond¬ 
ents  delivered  in  a  jovial  mood  Dy 
President  Roosevelt,”  in  the  words  of 
Daniel  M.  Kidney,  correspondent  of 


L  T  H  O  U  G  H  several  important  gy  BICE  CLEMOW 

X  *  W  ashington  correspondents  were  , 

of  the  opinion  this  week  that  Paul  wrought  back  to  the  Hornaday  ques-  In  a  later  telegram  to  Governor  Mc¬ 
Mahon,  North  American  Newspaper  ^  ^  telephone  call  from  Paul  V.  Xutt  the  President  said:  “I  have  no 

Alliance  columnist  was  correct  in  tell-  j'lcNutt,  vigorous  war-veteran  Demo-  hesitation  in  making  perfectly  plain  to  .v,  ivinnev  cr 

ing  the  George  Press  Institute  in  ^ratic  Governor  of  Indiana  (McNutt  you  the  extraordinary  misinterpretation 

Athens,  Ga.,  last  Saturday  that  a  mis-  pushing  the  state  NRA  in  In-  put  upon  my  reply  at  press  conference  ^  -  ..  stories” 

understanding  has  grown  up  betweeen  d'^na.)  Wednesday  .  .  It  is  equally  clear  Kidney 

President  Roosevelt  and  newspapermen,  afternoon  was  out  the  except  to  those  persons  who  seek  to  written  bv  both  Ted  Wallen 

a  telegraphed  statement  to  Editor  &  House  had  issued  a  statement  muddy  the  waters  and  block  progress  VoTk  Herald  Tribune  correspond- 

PuBLis^i^  this  week  from  the  White  ‘liat  the  interpretation  of  the  “No”-  tliat  all  of  us  l.elieve  the  Federal  gov-  em  ."d  ^lark  S^hivln  ^ 

House  said  that  no  change  in  the  Presi-  "hich  was  the  subject  of  extras  (if  the  eminent  will  receive  state  co-operation  ’  .  ’  -  •  • 

dent’s  informal  policy  in  handling  the  Indianapolis  ^  News  was  ‘  obviously  with  this  new  national  legislation.” 

press  was  contemplated.  misinterpretation.  At  the  I'ehruary  15  press  conference 

.\s  the  result  of  the  “Indianapolis 


episode”  in  which  the  chief  executive 
openly  expressed  disapproval  of  what 
he  called  “misinterpretation,”  Mallon 
ami  several  other  Washington  corre¬ 
spondents  saw  the  decline  of  cordial 
relations. 

•■'Hie  press  conferences  have  changed 
entirely,”  Mallon  told  the  Georgia  edi¬ 
tors.  “The  President  has  found  it  neces¬ 
sary  to  change  his  tactics.”  Mallon 
elaborated  for  Editor  &  Publishes 
that  “there  has  been  some  estrange¬ 
ment  in  the  last  two  months,  but  it 
is  only  natural  that  there  be  less  cordial 
press  relations,  which  have  been  un¬ 
precedented  so  far.”  It  was  true  in 
the  Harding  and  Hoover  administra¬ 
tions,  he  said. 

Press  conferences,  toward  the  close 
of  the  preceding  administration  were 
cut  shore,  bound  up  with  red  tape, 
then  eliminated  for  long  periods  when 
President  Hoover  found  himself  unable 
to  meet  the  press  on  its  own  ground. 

That  such  a  trend  might  be  on  the 
way  in  this  administration  was  definitely 
denied  in  the  following  telegram  to 
Editor  &  Publisher  from  Stephen 
Early,  assistant  secretary  of  the  Presi¬ 
dent  : 

“.^s  compared  to  the  old  so-called 
‘closed’  conference,  the  new  ‘open’  con¬ 
ference — one  prohibiting  direct  interro¬ 
gations  of  the  President  and  the  other 
permitting  newspapermen  to  propound 


Correspondents^  Editors^  Given  Degrees 
By  George  Washington  University 


tration  syndicate  writer.  ‘I  was  asked 
if  I  was  asking  for  State-NRA  legis¬ 
lation  at  this  time  and  merely  answered 
“No,”  ’  President  Roosevelt  related.  ‘Of 
course,  that  was  stupid  of  me.  I  should 
have  explained  it  so  that  those  two  anti- 
McNutt  papers  in  Indianapolis  couldn’t 
distort  and  misinterpret  it.’  ” 

The  Times,  which  had  been  a  sup¬ 
porter  of  Governor  McNutt  and  his 
State-NRA  program,  took  the  stand 
from  the  first  that  the  News  had  mis¬ 
interpreted  the  President’s  remarks. 
The  Times  carried  its  fight  into  a  four- 
column  head :  “Roosevelt  E'lays  Distort¬ 
ers  of  News;  Gives  Correspondents  at 
White  House  Verbal  Spanking.”  The 
store,  a  lead  on  heb.  16,  said,  “Presi¬ 
dent  Franklin  D.  Roosevelt,  incensed 
over  being  misinterpreted  by  the  In- 
diana{K>Iis  News  on  the  State  NRA 
controversy,  yesterday  severely  lectured 
correspondents  at  his  regular  press 
conference.” 

Commenting  on  the  President’s  re¬ 
buke.  Mr.  \Vallen  wrote  that  “What 
he  did.  in  response  to  questions  as  to 
his  attitude  on  certain  bills  in  Congress 
was  to  say  with  an  unmistakable  show 
of  impatience  that  he  never  discussed 
pending  legislation.  He  also  warned 
correspondents  that  they  were  not  to 
draw  inferences  from  his  refusal  to 
answer,  since  80  per  cent  of  such  in¬ 
ferences  were  wrong.”  (Other  stories 
gave  the  figure  as  90  per  cent.) 

“The  turn  of  the  President’s  confer¬ 
ence  was  so  surprising  on  that  day,” 
Wallen  said,  “that  it  left  the  corre¬ 
spondents  too  astonished  to  remind  Mr. 
Roosevelt  that  he  has,  on  ocpsion,  dis¬ 
cussed  pending  legislation  with  them. 

“The  effect  of  that  incident  was  to 
discourage  questions  about  pending  leg¬ 
islation.  Correspondents  are  the  Presi¬ 
dent’s  guests  in  the  White  House  and 
never  lose  sight  of  the  high  office  he 
They  are  not  disposed  to 


questions  directly  to  the  President —  Tliose  in  the  group  given  dortor  of  law  degrees  by  George  Washington  Univer- 
history  has  not,  and  in  my  opinion  will  ***  winter  graduation  exercises  are,  left  to  right:  J.  Fred  Essary,  Bahimore 

not  repeat  itself.  Sun;  Walter  Lippmann,  special  writer  for  the  New  York  Herald  Tribune;  Carr 

“In  other  words,  it  is  my  firm  con-  ^  lY*”  Anda,  former  managing  editor.  New  York  Times,  and  Theodore  C. 
viction  that  the  conferences  will  be  con-  Wallen,  New  York  Herald  Tribune.  Standing,  left  to  right:  Charles  G.  Ross, 
tinued  as  they  have  from  the  beginning  b^tuis  Post-Dispatch;  Jay  G.  Hayden,  Detroit  News;  Dr.  Cloyd  H.  Marvin, 
of  this  administration — open  to  ques-  president  of  George  Washington  University,  and  Ulric  Bell,  Louisville  Courier- 
tions  from  all  participating.  In  open  Journal. 

conferences  there  is.  of  course,  an  in-  iStedal  to  Editor  &  Publisher)  his  attitude,  ‘a  healthy  curiosity  against  occupies.  _ r _  - 

creased^  possibility  of  misunderstanding  \X7ASHINGTON,  D.  C.,  Feb.  25 —  a  background  of  real  and  humane  un-  ask  questions  about  pending  legislation 

C.eorge  Washington  University  at  derstanding  and  high  ’'-'rnose.’ ”  in  the  face  of  the  President’s  manifest 

Recent  instances  of  such  occurrences  its  winter  graduation  exercises  took  oc-  Charles  G.  Ross  of  the  St  Louis  displeasure  about  such  questions.  Hence 
have  been  called  to  the  attention  of  casion  to  confer  honorary  degrees  of  rost-DispatcU  was  described  as  ‘‘teacher  the  further  effect  is  to  rule  out  ques- 
the  newspapermen,  but  there  ^as  been  doctor  of  law  on  seven  prominent  men  writer,  receiver  of  the  Pulitzer  Prize  tions  in  the  President’s  press  confer- 
no  disposition  to  resort  to  the  old  writ-  of  the  newspaper  world,  six  of  whom  conscientious  interpreter  of  the  institu-  ence  about  pending  legislation, 
ten-in-advance  question  formula  nor  are  Washington  correspondents.  tions  of  our  land  able  to  inspire  the  “With  a  Congress  compliant  to  the 

to  change  the  present  open  conference  “The  newspaper  correspondent  like  lives  of  associates,— his  singleness  of 
policy-  the  university  is  engaged  primarily  in  purpose  and  high  achievement  have 

1  he  recent  instance  which  has  aroused  the  objective  presentation  of  the  blessed  his  profession  ” 

most  discussion  in  W  .shington  was  re-  truth,”  keynoted  Dr.  Cloyd  H.  .Martin,  f-  __  v  Van 

^rted  by  Theodore  (3.  Wallen  in  the  president  of  the  university,  “his  aim  is  Times-’-R^^^-nuuDe? ^  nrn 
hetv  York  Herald  Tribune  as  follows:  to  make  his  paper  not  a  party  organ,  f-cc*  n  f  ^  r  *  *■  *  r  ^ 

“The  trouble  began  in  a  press  con-  nor  the  mouthpiU  of  an  individual.^ui  S Teclse  of 

erence  more  than  two  weeks  ago.  For  exact  and  informative.”  demands  exactinii  understandine  ^  reorientation — me  vvniie  nuusc 

months  James  P.  Hornaday,  highly  Walter  Lippmann,  also  a  recipient  of  aifministrator  success'fuf  in  applving  the  on  the  defensive  with  the  press.  Not 
respected  Washington  correspondent  of  an  honorary  degree  gave  the  convoca-  principles  of  nositive  renorfinJ^  to  longer  is  there  permitted  the  frank  ex- 
the  Indutnapolts  Nnvs  for  a  third  of  tion  address.  advance  man’s  6^"^ interests*^ a  student  change  of  questions  and  answers.  I 

century,  has  been  satisfied  to  stand  President  Martin  in  conferring  the  j„  practical  idealism  a  life  that  W'hite  House  feels  that 

counts  for  straight  citizenship.”  t>’c  press  is  sore  tiecause  of  the  Jen- 


President’s  legislative  programs,  this 
would  amount  to  a  sharp  restriction  of 
the  scope  of  the  President’s  press  con¬ 
ferences  .  .  .” 

Robert  S.  Allen,  co-author  of  the 
column  “Washington  Merry-Go-Round,” 
said  to  Editor  &  Publusher  that  “There 


III  the  outer  rim  of  the  human  crescent  degrees  paid  individual  tribute  to  the 
"  D  confronts  the  President.  correspondents.  Of  Ulric  Bell  of  the 

Recently  white-haired  ‘Jim’  Horna-  Louisi’iUe  Courier  Journal,  he  said, 
day  had  a  question  from  his  home  of-  "A  warm  hearted  friend,  natural  ex- 
ice  to  ask  the  President.  He  managed  ecutive.  always  aiming  by  means  of  the 


straight  citizenship.' 

Theodore  C  Wallen  of  the  Nnv  ""cLhTah-.crvcrs  have  noticed  that 
)  <ir^  /W,/  Aclear-nunded  men  felt  the  sting  of  Presi- 

student  able  m  reporting  public  action,  j-riticism  and  the  President’s 


to  get  in  the  front  row,  where  only  best  in  sectional  svmpathy  to  instruct  a  good  citizen  who  tempers  judgment  g  grent  displeasure  at  the  stories  of 
the  I  resilient  s  desk  stcKid  between  him  the  national  mind.’'  loyalties.- a  mould  of  his  Krock.  chief  of  the  Neiv  York 

and  Mr.  Roosevelt.  Pred  Essary  of  the  Baltimore  Sun  'pe  bespeaks  strength  dedicated  to  g,,,,  Krock’s 

was  described  as  “author,  international  ''ignt  thinking.  recent  critical  speech  on  WTiite  House 

correspondent,  holder  of  the  Pugsley  Walter  Lippmann  of  the  A’l-rc  York  press  relations,  has  been  the  subject 
award,  vigilant  and  independent  in  in-  Herald  Trihune — “Worthy  son  and  of  discussion  at  the  National  Press 
terpretation  of  our  national  life,  ob-  overseer  of  Harvard  I’niversity.  editor,  Club  for  several  weeks, 

servation  and  discijiline  have  combined  guide  of  public  opinion,— skilled  in  While  (ieorge  Holmes,  chief  of  the 
to  create  a  writer  with  a  high  feeling  scholarship  and  eminent  in  letters.  International  News  Service  Washmg- 
of  service.”  analyst — in  whom  deep  fervor  and  ton  bureau,  made  the  cryptic  comment. 

Jay  Hayden  of  the  Detroit  News  quiet  will  have  wrought  steadfast  un-  “Nothing  to  it.”  Ted  Wallen  repeated 
.,  _  vvas  cited  as  “patient,  modest,  .steadfast  derstanding  for  interpreting  social  or-  to  Editor  &  Pupltshfji  that  “There 

Another  reporter’s  question  swung  to  preserve  the  high  standards  of  jour-  der :  gifted  to  establish  the  ideal  as  has  been  a  turn.  You  are  not  sure 

the  conference  to  other  subjects,  but  iialistic  interpretation  both  national  a  reality  and  make  it  an  enlightening  now  whether  you  are  going  to  get  a 

that  afteriKMin  F’resideiit  Roos-cvelt  was  and  international,  a  friend  describes  ;  ower  in  the  lives  of  men.’’  laugh.” 


“‘Mr.  President,’  he  asked,  ‘arc  you 
asking  for  state  NRA  legislation  at 
this  time?  (Hornaday’s  paper  had 
Ih'cii  vigorously  crusading  against  a 
state  NRA  for  Indiana.) 

“  ’No,’  replied  the  President.  ‘No,’ 
he  repeated  thoughtfully  by  a  gentle 
iiod  of  his  head  in  the  momentary  si¬ 
lence  that  followed. 
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CENSORSHIP  T^_ON  Reporters’  Clues  Helped  Police  Solve 
MOVIE  ADS  OPPOSED  ^  ^  i 

Murder  oj  tnicago  Agency  President 


$10  Levy  on  Each  Piece  of  Copy 
Resitted  by  N.  Y.  Theatres,  News¬ 
papers  and  Labor — Chances 
of  Passage  Slight 


{Special  to  Editor  &  Publisher) 
Albany,  Feb.  26 — Newspaper  pub¬ 
lishers,  motion  picture  officials  and  or¬ 
ganized  labor,  at  a  hearing  before  the 
Senate  Committee  on  Education  this 
afternoon,  presented  a  united  and,  from 
all  appearances,  an  effective  front, 
against  the  McCall  bills  setting  up  more 
stringent  motion  picture  censorship, 
giving  the  Board  of  Regents  of  New 
York  state  control  of  film  advertising 
and  providing  a  prohibitive  tax  to  be 
paid  on  every  motion  picture  advertise¬ 
ment  published  in  the  state. 

With  no  one  appearing  at  the  two- 
hour  hearing  to  espouse  the  three  bills, 
all  sponsored  by  Senator  John  T.  Mc¬ 
Call,  New  York  Democrat,  the  defeat 
of  the  measures  in  committee  was  pre¬ 
dicted.  In  fact,  it  is  doubtful  whether 
they  will  ever  ^  reported  in  any  form 
whatever. 

Strong  opposition  was  voiced  to  the 
measure  fixing  a  $10  fee  for  each  ad¬ 
vertisement.  This  levy,  it  was  asserted 
by  Charles  L.  O’Riley,  president  of  the 
Theatre  Owners  Chamber  of  Com¬ 
merce,  would  throw  50,000  printers  out 
of  work  in  the  state. 

“It  would  increase  the  cost  of  mo¬ 
tion  picture  labor,  including  printing,” 
said  Mr.  O’Riley,  “$9,000,000  a  year, 
making  such  work  prohibitive.  The 
motion  picture  advertising  bill  is  $55,- 
000,000  a  year  and  New  York  state 
gets  a  large  share  of  this.  If  these 
bjlls  are  passed  there  isn’t  a  motion 
picture  theatre  in  the  state  which  can 
afford  to  advertise.” 

Mr.  O’Riley  acted  as  “master  of 
ceremonies,”  presenting  each  speaker 
opposing  the  censorship  measures. 

“These  bills  would  prohibit  advertis¬ 
ing  and  wreck  the  motion  picture  dis¬ 
tribution  system,”  declared  C.  C.  Petti- 
john,  representing  Will  H.  Hayes, 
president  of  the  Motion  Picture  Produc¬ 
ers  and  Distributors  of  America,  who 
with  former  Senator  Henry  J.  Walker 
of  New  York  City,  and  James  M.  Mc¬ 
Carthy  of  Printers’  Ink,  presented  the 
ablest  expressions  from  the  newspa¬ 
pers’  viewpoint. 

“The  motion  picture  is  the  cleanest 
form  of  human  expression  known,” 
added  Mr.  Pettijohn.  “Newspapers, 
under  this  setup,  couldn’t  accept  an  ad 
in  this  state.  Say  a  small  theatre  owner 
wishes  to  insert  a  one-inch  advertise¬ 
ment  in  the  newspapers  at  a  cost  of  $4. 
He  has  to  pay  a  $10  fee  for  having 
that  advertisement  censored.  He  can¬ 
not  do  it  for  such  rates  would  prove, 
not  only  prohibitive  but  destructive. 
Figure  out  how  the  larger  moving  pic¬ 
ture  operator  would  suffer.  There  is 
less  need  for  censorship  moving  pic¬ 
ture  advertisements  than  for  censoring 
anything  else  in  this  country.” 

Senator  Walker  asserted  that  the 
McCall  bills  would  provide  a  censor¬ 
ship  for  the  public  press,  radio,  moving 
picture  and  individual. 

“Why,”  said  he,  “if  a  man  tells  an¬ 
other  that  such  and  such  a  moving 
picture  show  is  showing  a  good  film, 
he  is  violating  this  proposed  law  because 
his  remarks^  haven’t  been  censored  and 
he’d  be  put  in  the  hoosegow,”  a  remark 
which  created  considerable  laughter. 

The  senator,  taking  a  moving  picture 
film  press  book,  containing  1,000  ad¬ 
vertising  items  and  suggestions  for  a 
forthcoming  picture,  “Roberta”,  pointed 
out  the  use  of  these  1,000  items  for 
any  one  run  of  the  picture  would  mean 
a  tax  of  $10,000.  He  pointed  out 
that  the  three  bills  as  a  group  would 
mean  a  tax  of  $39,000,000  a  year  to  the 
public  press  and  the  motion  picture  in¬ 
dustry  in  New  York  State. 

Taking  a  typical  moving  picture  ad¬ 
vertisement  in  the  Syrac^e  Journal, 
as  an  example,  the  senator  showed  that 
it  would  mean  a  tax  of  $300. 

“It  is  impossible,  impractical  and 


(Special  to  Editor  &  Publisher) 

Chicago,  F'eb.  25 — Conviction  of 
Irving  Weitzman,  Chicago  bakery 
chain  executive,  of  plotting  the  murder 
of  Eli  Daiches,  former  president  of  the 
Thomas  M.  Bowers  Advertising  Agency, 
here  last  Saturday  by  a  jury  in  the 
Criminal  Court,  released  information 
today  how  Chicago  Herald  and  Ex- 
amitver  reporters  helped  to  solve  the 
mystery  surrounding  the  machine  gun 
slaying  of  the  agency  executive  here 
last  March. 

By  its  verdict  the  jury  found  that 
Weitzman  hired  professional  gunmen  to 
murder  Daiches  in  a  plot,  which  he 
framed,  the  state  charged,  in  order  to 
permit  his  brother  Louis  Weitzman, 
chairman  of  the  board  of  the  Bowers 
advertising  agency,  to  collect  Daiches' 
$317,000  insurance.  The  jury  found  the 
defendant  guilty  of  murder  and  fixed 
the  penalty  at  life  imprisonment. 

Behind  the  trial  of  Weitzman  is  the 
story  how  the  Herald  and  Examiner 
sensing  the  murder  was  probably  done 
in  order  to  collect  Daiches’  insurance, 
which  named  the  advertising  agency 
as  beneficiary,  assigned  reporters  to  the 
case,  which  authorities  had  been  unable 
to  solve  after  six  weeks  of  investi¬ 
gation. 

Victor  Watson,  then  managing  editor 
of  the  Herald  and  Examiner  and  now 
assistant  publisher,  assigned  reporters 
to  case.  Under  the  direction  of  John 
Dinehart,  city  editor,  Joseph  Fay  and 
other  reporters  obtained  information 
during  more  than  two  months  of  in¬ 
vestigation  which  they  turned  over  to 


the  state’s  attorney’s  office.  This  in¬ 
formation,  according  to  Mrs.  Belle 
Turner  Daiches,  widow  of  the  slain 
man,  was  directly  responsible  for  the 
arrest  of  the  murderers. 

The  reporters  obtained  information 
that  led  them  to  believe  Jack  London 
and  Walter  Murphy,  south  side  “muscle 
men,”  were  connected  with  the  killing. 
In  investigating  London  and  Murphy, 
the  newspapermen  also  uncovered  Ar¬ 
thur  Emblen,  who  had  been  arrested 
previously  with  Murphy  and  London. 
Later  arrested,  Emblen  confessed  to 
police  that  he  had  been  hired  to  kill 
Daiches.  Police,  however,  failed  to 
show,  at  first  that  the  men  were  con¬ 
nected  with  the  crime. 

The  reporters  on  the  case  continued 
their  investigating  and  discovered, 
among  a  list  of  telephone  numbers 
called  by  London,  that  of  the  Chicago 
Cream  Fried  Cake  Company,  owned  by 
Irving  Weitzman.  Arrests  leading  to 
the  indictment  of  Weitzman  followed. 

The  trial  itself  brought  out  a  sensa¬ 
tional  story  of  how  the  defendant  was 
charged  with  plotting  Daiches’  death  by 
means  of  hired  killers,  who  trailed  the 
advertising  executive  many  months  be¬ 
fore  finally  getting  their  man.  The 
killers  were  reported  to  have  been  paid 
several  thousand  dollars  by  Weitzman. 

Mrs.  Daiches  this  week  announced 
her  intentions  of  pressing  civil  suits  to 
recover  her  late  husband’s  $317,000  in¬ 
surance  from  his  firm,  and  its  chief 
stockholder,  Louis  Weitzman  of  New 
York,  brother  of  the  convicted  man. 


thoroughly  destructive,”  he  commented, 
“and  violations  would  mean  that  every¬ 
one  would  be  guilty,  particularly  the 
publishers  for  non-censoring  of  adver¬ 
tisements.  This  would  be  true  also  of 
every  movie  magazine  published  in  the 
state  of  New  York  unless  it  first  sub¬ 
mitted  every  advertisement  and  every 
article  to  the  censors  and  laid  the  tax 
money  on  the  line.” 

The  printing  business  in  New  York 
state  would  suffer  a  heavy  blow  through 
any  such  censorship,  said  Vincent  J. 
Ferris,  president  of  the  Allied  Printing 
Trades  Organization  of  New  York 
city.  He  added  that  the  censorship 
would  outlaw  every  piece  of  moving 
picture  promotion  work  in  the  state, 
and  together  with  others  affected  woidd 
mean  loss  of  work  for  50,000  persons. 

Others  who  spoke  opposing  the  bills 
were  J.  J.  McCarthy,  secretary,  Nation¬ 
al  Bill  Posters  Association;  Glen 
Humphreys,  International  Alliance  of 
Theatrical  Employes;  Patrick  O’Han¬ 
lon,  V  i  c  e-p  resident,  Lithographers 
Union;  Peter  McCarthy  and  Edwin  C. 
Dowden  of  the  Loew  theatres  pub¬ 
licity  forces  in  New  York  City  and 
Brooklyn;  Henry  M.  James  of  the 
Hudson  Star,  president  of  the  legisla¬ 
tive  committee  of  the  New  York  State 
Publishers’  Association,  and  Mrs.  James 
F.  Looran,  4034  Hampton  street,  Elm¬ 
hurst,  New  York  City,  chairman  of  the 
motion  picture  bureau.  International 
Federation  of  Catholic  Alumnae,  repre¬ 
senting  a  membership  of  more  than 
3,000,000  women. 


Southern  Publishers 


Los  Angeles  Station 

Files  $500,000  Suit 

(Special  to  Editor  &  Publisher) 

Los  Angeles,  Feb.  25 — The  Western 
Broadcast  Co.,  operator  of  station 
KNX,  late  last  week  filed  two  addi¬ 
tional  suits  in  superior  court  in  its 
effort  to  collect  damages  for  assertedly 
injurious  statements  made  about  the 
station  when  the  Press-Radio  Bureau 
was  launched  last  spring. 

The  new  suits  are  against  the  Don 
Lee  Broadcasting  System  and  its  local 
station,  KHJ,  and  against  KMTR. 
Both  stations  are  used  by  the  Los  An¬ 
geles  Times  for  daily  news  broadcasts. 
The  suits  ask  $250,000  compensatory 
damages  and  $250,000  exemplary  dam¬ 
ages  from  each  station.  A  similar 
action  based  on  the  same  grounds  was 
brought  against  the  Times  last  year, 
and  still  is  awaiting  trial. 

KNX  charges  that  up  to  March  1, 
1934,  it  was  supplied  with  news  for 
broadcasting  purposes  by  the  United 
Press,  but  on  that  date,  in  accordance 
with  the  Press-Radio  agreement,  the 
U.  P.  cancelled  the  contract.  KNX 
thereupon  was  asked  to  join  the  Press- 
Radio  Bureau,  but  refused.  Local  news¬ 
papers  then  dropped  KNX  program 
listings  as  part  of  a  plan  to  “eliminate 
it  as  a  broadcaster  of  up  to  the  minute 
news  and  force  it  to  take  stale  news 
in  accordance  with  said  press  radio 
agreement,”  the  complaint  states. 

On  April  12,  1934,  the  Times  printed 
“A  Plain  Statement,”  stating  its  po¬ 
sition  in  the  controversy.  This  was  the 
basis  for  KNX’s  first  suit.  KNX  now 


PUBUCITY  ON  INCOME 
TAXES  UNDER  FIRE 

Protests  from  Without  and  Within 

Congress  Indicate  Revenue  Act 
Provision  May  Be 
Repealed 

(Special  to  Editor  &  Publisher) 

Wasui.ngto.n,  D.  C.,  March  27— A 
Congress  whose  personnel  is  little 
changed  from  the  one  which  last  year, 
with  a  display  of  enthusiasm,  wrote  an 
income  tax  publicity  section  into  the 
revenue  act,  was  being  brought  into  line 
this  week  for  what  seemed  certain  to 
be  a  repeal  of  that  provision. 

A  movement  from  without,  sponsored 
by  the  Sentinels  of  the  Republic,  and 
one  from  within  led  by  Representative 
Robert  Low  Bacon  of  New  York,  had 
the  tax  publicity  section  well  on  the 
way  out.  With  surprising  rapidity  the 
drive  against  submission  of  pink  slips, 
stating  incomes,  exemptions  and  actual 
payments,  these  to  be  filed  in  the  collec¬ 
tion  district  of  the  taxpayer,  was  taken 
up  in  every  section  of  the  country  and 
the  Congressmen  have  been  deluged 
with  protests. 

Submitting  a  bill  to  repeal  the  clause, 
which  is  Section  55- B  of  the  revenue 
act.  Representative  Bacon  termed  the 
requirement,  “a  government  writ  of  as¬ 
sistance  to  snoopers,  which  smothers  the 
guarantees  of  privacy  and  security,  and 
promotes  trespass,  even  if  it  is  only 
through  the  eye.” 

“It  is,”  said  the  Congressman,  “ab¬ 
horrent  to  our  sense  of  fair  play.  If 
we  yield  and  submit  to  this  rape  of  our 
rights;  if  we  prostrate  and  bow  our¬ 
selves  low,  where  will  the  end  be?  Will 
not  our  timid  submission  to  the  publicity 
section  lay  us  open  and  make  us  more 
vulnerable  to  even  more  repulsive  gov¬ 
ernmental  practices  ?” 

The  Sentinels  of  the  Republic  based 
their  objection  on  the  claim  that  pub¬ 
lication  of  tax  returns  will  expose  the 
payers  to  extortionists,  kidnappers,  and 
the  makers  of  “sucker”  lists. 

Representative  Herman  P.  Kopple- 
mann  of  Hartford,  Conn.,  criticized  the 
section,  declaring:  “What  seems  to 
have  been  entirely  overlooked  are  the 
millions  of  honest,  patriotic,  loyal  citi¬ 
zens  who  make  every  effort  to  cooper¬ 
ate  for  the  effective  operation  of  the  law 
but  who  rightfully  consider  their  income 
and  all  information  pertaining  to  it 
strictly  private  property.  They  are  will¬ 
ing  to  submit  this  information  to  the 
government.  There  is  no  reason  under 
the  sun  why  they  should  submit  it  to 
the  public.” 

Kopplemann  introduced  a  bill  to  post¬ 
pone  the  effective  date  of  the  publicity 
clause  from  March  15,  1935  to  March 
15,  1936,  and  a  resolution  to  have  the 
ways  and  means  committee  inquire  into 
the  wisdom  of  repealing  the  section. 


N,  y.  Bill  Denies  Judges 
Power  to  Bar  Reporters 

(Special  to  Editor  &  Publisher) 
Albany,  Feb.  26 — A  bill  provisions 
of  which  prohibit  a  judge  from  closing 
a  court  to  the  press  was  passed  by  the 
New  York  State  Senate  yesterday  with¬ 
out  a  record  vote.  The  bill  sponsored 
by  Senator  John  J.  McNaboe,  New 
York  City  Democrat,  amends  the  judi¬ 
ciary  law  to  require  court  sittings  to  be 
public  at  all  times,  except  that  minors 

the 


. . - . . . .  infants  may  be  excluded  at 

Call  Special  Meeting  charges  this  statement  was  read  over  court’s  discretion.  The  bill,  however,  is 

*  c?  .U-  ol..  VXfTR  ^nA 


Discussion  of  methods  for  securing 
the  60,000  ton  guarantee  necessary  be¬ 
fore  a  Southern  newsprint  plant  can 
be  erected  is  scheduled  to  take  place 
at  a  special  meeting  of  the  Southern 
Newspaper  Publishers’  Association 
called  by  President  E.  K.  Gaylord, 
Oklahoma  City  Oklahoman  and  Times 
publisher,  in  Birmingham,  March  4. 

Alabama  newspapers  last  week  car¬ 
ried  reports  of  the  selection  of  a  site 
on  the  Warrior  River,  near  Demopolis, 
Ala.,  for  the  site  of  a  $6,000,000  plant 
to  manufacture  newsprint  from  South¬ 
ern  pine.  Tax  exemption  for  a  period 
of  10  years  is  propos^  by  Alabama. 


the  air  on  both  KHJ  and  KMTR,  and 
since  the  station  depends  for  its  in¬ 
come  upon  the  number  and  good-will 
of  its  listeners,  it  was  damaged  in  the 
amounts  sued  for. 


VIRGINIANS  TO  VISIT  N.  Y. 

With  a  view  to  advertising  Virgi¬ 
nia’s  advantages  to  New  York,  the  Vir¬ 
ginia  Press  Association  will  hold  its 
midsummer  meeting  July  17  on  a 
steamer  en  route  to  the  metropolis,  the 
executive  committee  has  announced 
after  a  meeting  in  Richmond.  Adver¬ 
tising  executives  of  New  York  will  be 
guests  of  Virginia  at  a  banquet. 


expected  to  encounter  strong  opposition 
in  the  Assembly. 

In  divorce,  adultry,  seduction  and 
similar  cases,  the  court  is  empowered  to 
exclude  all  persons  not  directly  inter¬ 
ested,  except  the  press.  In  recent  pro¬ 
ceedings  over  cust^y  of  Gloria  Vander¬ 
bilt,  the  public  and  reporters  were 
barred  from  court.  Under  the  Mc¬ 
Naboe  bill,  the  judge  would  be  prohi¬ 
bited  from  closing  such  a  case  to  the 
press. 

.\nother  newspaper  bill,  introduced  by 
.\ssemblyinan  Harold  Crawford,  of 
Queens,  provides  that  the  courts  cannot 
compel  any  reporter  or  editor  to  reveal 
his  news  sources. 


Editor  &  Publisher  for  March  2,  1935 
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“NO  CONTRACT”  N.  Y.  HERALD  TRIBUNE 
TELLS  NEWSPAPER  GUILD 


Management  Informs  Executive  Conunittee  It  Has  Decided  Not 
to  Enter  Into  Agreement — Insists  on  Keeping  Control 
Over  Editorial  Department 


Tllli!  A'fti’  York  Herald  Tribune  told 
tlie  Newspaper  Guild  of  New  York 
Feb.  -7  tliat  "the  Herald  Tribune  man- 
ageiueiit  has  decided  not  to  enter  into  a 
contract  with  the  guild.” 

lliis  fallows  the  daily's  action  of  Jan. 
31  when  it  refused  to  accept  the  guild’s 
proposals  offered  as  a  basis  for  a  con¬ 
tract.  At  the  same  time  the  newsi>aper 
placed  into  effect  a  minimum  salary 
scale  for  full-time  metropolitan  report- 
,  ers  and  copy  readers. 

The  Herald  Tribune,  in  answer  to 
previous  coinmunications  from  the  guild, 
sent  the  following  letter  to  the  guild’s 
executive  committee,  over  the  signature 
of  W  ilbur  Forrest,  assistant  to  the  presi¬ 
dent  : 

“W  e  have  given  consideration  to  your 
letter  of  Feb.  19,  1935,  the  accompany¬ 
ing  document  captioned  ‘Proposed  Mini- 
iiiuni'  and  your  oral  statements  in  sup¬ 
port  of  your  several  proposals, 
j  "Your  letter  consists  m  the  main  of 
I  arguinentative  matter  in  support  of  the 
written  Guild  I’rogram’  which  was  sub¬ 
mitted  to  us  111  January  and  which,  after 
careful  consideration,  was  answered  in 
our  letter  of  Jan.  31,  1935. 

■  riiat  which  is  new  in  the  matter  sub¬ 
mitted  to  us  on  Feb.  20,  1935,  is  the 
‘Proposed  Hinimum’  cijmpensation  for 
library  employees,  copy  boys,  news  ser¬ 
vice  employees,  hnancial  statisticians 
and  secretaries.  V\e  find  it  impracti- 
i  cable  as  well  as  undesirable  to  establish 
such  minimum  and  differentials.  So 
j  that  the  subject  may  not  appear  to  pass 
unn(jticed,  we  should  add  that  our  em¬ 
ployees  in  the  library  are  expected  to  do 
the  work  in  that  department  as  directed 
I  by  the  librarian  in  recognition  of  their 
resiiectivc  capabilities  and  we  intend  to 
^  establish  no  fixed  classification  of  their 
functions.  The  same  comment  applies  to 
j  others  of  your  suggested  classifications 
j  and  differentials.  As  to  the  ‘Guild  Pro- 
I  gram,’  our  letter  of  Jan.  31,  1935,  set 

j  forth  the  reasoned  decisions  of  the  man- 

I  agement  and  we  see  no  occasion  to  re¬ 
state  them  here. 

“Points  1,  2,  3,  4,  6  and  8  of  the  ‘Guild 
Program’  are  proposals  essentially  in- 
'  volving  matters  of  economics  and  financ¬ 
ing.  We  find  it  i.npracticable  and  un¬ 
desirable  to  adopt  these  proposals  for 
the  reasons  stated  in  our  letter  of  Jan. 
31.  An  increasea  minimum  salary  scale 
for  full  time  metropolitan  reporters  and 
copy  readers  a.s  outlined  in  that  letter 
was  put  into  effect  on  Feb.  1,  1935. 

“Points  5,  7,  9  and  10  of  your  Pro¬ 
gram  are  proposals  which  essentially 
involve  matters  of  management,  author¬ 
ity  and  responsibility.  We  cannot  en¬ 
tertain  these  proposals  for  the  reasons 
stated  in  our  previous  letter. 

“Effective  and  responsible  newspaper 
publication  requires  complete  freedom 
in  the  selection  by  the  editor  of  a 
diversified  staff.  The  value  and  ef¬ 
fectiveness  of  the  news  department  staff 
depends  upon  such  qualities  as  person¬ 
ality,  appearance,  ambition,  imagination, 
creative  ability  and  independence  of 
t  mind. 

“These  individual  talents,  though  not 
always  clearly  definable,  are  neverthe- 
j  less  discernible  to  the  management. 

I  Unlike  the  services  of  those  in  mechan- 

I  ica!  departments,  who  follow  a  pattern 

i  created  by  others,  these  qualities  are 

I  not  subject  to  classification,  regimenta- 

I  tion  or  standardization. 

“.\s  stated  in  our  earlier  letter,  we 
i  must  have  reporters  and  editorial 

j  writers  who  are  creative,  independent 

and  free  to  see.  narrate  and  criticize 
!  and  who  are  chosen  on  merit  and 

'  without  regard  to  external  affiliations 

and  influences. 

“We  cannot  accede  to  any  proposal 
J  which  is  either  economically  imprac- 

(  ticable  or  which  would  limit  our  con- 

itrol  of  news  or  editorial  staffs,  of  the 
process  of  selection  of  staff  members, 
of  what  is  printed,  who  writes  it,  how 
it  is  written  or  how  edited,  or  whicti 


would  or  might  have  a  tendency  to  de¬ 
prive  the  editor  of  that  which  is  ai 
once  a  duty,  a  responsibility  and  a 
right,  namely — to  determine  the  char¬ 
acter  of  the  newspaper. 

’‘For  the  reasons  stated,  the  Herald 
Tribune  management  has  decided  not  to 
enter  into  a  contract  with  the  Guild." 


NO  CONTRACT  ON  N.  Y.  NEWS 


Daily  Tells  Guild  It  Won’t  Sign  As 
an  Individual  Newspaper 

The  Xeia  York  Daily  Neu’s  has  de¬ 
clined  to  sign  a  contract  with  the  News¬ 
paper  Guild  of  New  Y'ork  as  an  indivi¬ 
dual  newspaper,  it  was  learned  this 
week. 

^  In  its  negotiations  with  the  guild  the 
News  made  the  above  stipulation,  and 
also  said  that  it  will  not  discriminate 
between  editorial  employes  who  are  and 
are  not  guild  members. 

The  News  said  it  is  willing  at  all 
times  to  discuss  editorial  working  con¬ 
ditions. 

Negotiations  are  being  held  up  tem¬ 
porarily,  until  Capt.  J.  M.  Patterson, 
president,  recovers  from  a  slight  illness. 

_.‘Vt  the  beginning  of  negotiations  the 
News  offered  a  program  as  a  basis  for 
discussion.  This  was  turned  down  by 
the  News  chapter.  The  guild  has  asked 
the  News  to  revive  this  program.  The 
News  has  not  yet  answered  this  retiuest. 


ANOTHER  STRIKER  ARRESTED 


All  Newark  Disorder  Cases  Will  Be 
Heard  March  2 

Another  striking  employe  of  the  Neiu- 
ark  Ledger,  John  Wilson,  27,  was  ar¬ 
rested  this  week,  as  the  bitter  contro¬ 
versy  between  the  newspaper  and  the 
Newark  Newspaper  Guild  entered  its 
16th  week. 

Mr.  Wilson  was  treated  at  City  Hos¬ 
pital  for  lacerations  of  the  face  and  a 
discolored  eye  after  a  fight  in  front  of 
the  Ledger  office.  Joseph  Donovan, 
Ledger  sports  editor,  was  the  com¬ 
plainant.  The  guild  charges  that  ilr. 
Wilson  was  attacked  while  picketing. 

All  the  strike  disorder  cases  will  be 
heard  in  a  group  in  police  court  March 
2  Ten  are  scheduled. 

In  reporting  the  arrests  last  week 
Editor  &  Publisher  stated  that  Arthur 
E.  Warner,  business  manager,  was 
among  those  arrested.  This  was  untrue. 
A  search  of  police  records  in  Newark 
this  week  showed  that  Mr.  Warner  made 
a  complaint  against  .Andrew  Uenarie, 
who  was  arrested,  but  that  the  police 
lieutenant  refused  to  entertain  a  com¬ 
plaint  of  Mr.  Dcnarie  against  Mr. 
Warner. 

Both  t’lie  guild  and  the  Ledger  issued 
statements  following  last  week’s  atxir- 
tive  conference. 

SABOTAGE  IN  CALGARY 

Striking  Printer  Fined  for  Damaging 
Albertan  Machinery 

(Special  to  Editor  &  Publisher) 

Calgary,  Alta.,  Feb.  25 — .Admitting 
he  slashed  drive  belts  on  seven  type¬ 
casting  machines  and  a  lathe  in  the  com¬ 
posing  room  of  the  Albertan,  morning 
daily,  where  union  printers  called  a 
strike  Jan.  10  in  a  wage  dispute,  An¬ 
drew  Johnson  last  week  was  fined  $50. 
ordered  to  pay  $37.16  damages  and 
$5.25  costs  by  Magistrate  H.  G.  Scott. 

Johnson,  a  sub  on  the  Herald  compos¬ 
ing  room  staff,  has  been  one  of  the 
picketers  at  the  Albertan  plant.  It  was 
alleged  he  entered  the  plant,  slashed  the 
belts  and  threatened  .A.  C.  Ballantine, 
editorial  writer. 

His  Worship  took  the  view  Johnson 
was  slightly  intoxicated — to  the  point 
where  his  judgment  was  unbalanced — 
and  he  probably  “got  the  idea  the  jiaper 
was  a  malignant  oppressor  of  his  pro¬ 
fession.’’  He  did  not  think  accused 
should  be  punished  “as  if  he  had  done 
it  in  cold  blood.” 


TOLEDO  GUILD  UNITS  ELECT 


Year’s  Program  Seeks  20%  Pay  Rise, 

5-Day  Week  and  Other  Changes 

Officers  for  the  three  units  of  the 
Toledo  Newspaper  Guild  were  elected 
at  meetings  recently.  R.  P.  Over- 
myer,  chairman,  and  W.  E.  Hall,  re¬ 
corder,  of  the  Blade  unit  were  re¬ 
elected,  and  Phil  Gibbs  was  made 
finance  officer,  succeeding  Ken  Hamel. 
The  Xeu’s-Bee  unit  re-elected  Carl  P. 
Adamshick  chairman,  and  named 
Charles  T.  Lucey,  who  had  been  finance 
officer,  to  be  recorder,  and  Lawrence 
Buttonweiser,  who  had  been  recorder, 
to  be  finance  officer.  The  Times  unit 
re-elected  Paul  A.  Schrader,  chairman, 
and  C.  C.  Heineman,  finance  officer,  and 
named  John  McGowan  recorder  to  suc¬ 
ceed  Wilfrid  Hibbert. 

Officers  of  the  guild  will  be  elected 
from  among  these  officials  at  the  an¬ 
nual  meeting  March  3.  The  nine  com¬ 
prise  the  guild’s  executive  board. 

CONCILIATORY  BOARD  SET  UP 


Dublin  Newsmen  Organize  Body  to 

Handle  Editorial  Staff  Disputes 

.As  an  outgrowth  of  the  recent  10- 
week  wage  dispute  in  the  Dublin  print¬ 
ing  trade  which  caused  cessation  of  pub¬ 
lication  by  the  four  Dublin  dailies  dur¬ 
ing  part  of  the  dispute,  the  working 
journalists  have  set  up  a  board  to  deal 
with  any  matter  in  dispute  without  deal¬ 
ing  with  the  Conciliatory  Board  set  up 
to  deal  with  printing  workers’  troubles. 
Printers  failed  in  their  efforts  tg  involve 
the  editorial  men  in  their  recent  disputes. 

Newspapermen  in  Dublin  are  bound 
by  an  agreement  reached  in  1919  be¬ 
tween  themselves  and  newspaper  man¬ 
agers.  Refusal  of  a  Dublin  journalist 
to  reveal  a  source  of  his  information 
without  the  consent  of  his  informant  led 
to  his  imprisonment  by  the  authorities, 
and  two  other  newspapermen  were  simi¬ 
larly  threatened.  A  mass  meeting  of 
newspapermen  was  held  in  Dublin,  the 
two  newspaper  organizations,  the  Brit¬ 
ish  Institute  of  Journalists  and  the  Na¬ 
tional  Union  of  Journalists  supplying 
legal  aid  and  finances.  The  point  has 
been  ironed  out. 


CODE  AUTHORITY  TO  MEET 


Linwood  I.  Noyes  Designated  Mem¬ 
ber  Succeeding  Verne  E.  Joy 

The  code  authority  of  the  daily  news- 
pajier  publishing  business  will  meet  in 
New  York,  March  5.  The  agenda  of 
the  meeting  has  not  been  announced. 

Linwood  I.  Noyes,  Iromvood  (Mich.) 
Globe,  newly  elected  president  of  the 
Inland  Daily  Press  Association,  has 
been  designated  as  a  member  of  the 
authority,  succeeding  Verne  E.  Joy, 
Cenfralia  (Ill.)  Sentinel,  whose  term 
as  Inland  president  has  expired. 

TRIBUNE  HOST  TO  WRITERS 

(Special  to  Editor  &  Publisher) 

Chicago.  Feb.  27 — More  than  200 
publishers,  editors  and  sports  writers 
of  newspapers  sponsoring  teams  in  the 
Chicago  Tribune’s  Golden  Gloves  Tour¬ 
nament  of  Champions  in  progress  here 
this  week  at  the  Chicago  Stadium, 
were  guests  of  the  Tribune  last  night  at 
a  banquet  in  the  Palmer  House.  Fifty 
sports  writers  from  newspapers  having 
teams  in  the  Golden  Gloves  tourna¬ 
ment  were  at  the  ringside  this  week  to 
cover  the  bouts.  Tliis  is  the  largest 
representation  in  the  history  of  the  bouts. 

LANSING  GUILD  HAS  “CANTEEN” 

The  Lansing  (Mich.)  Newspaper 
Guild  has  opened  a  “canteen”  in  the 
State  Journal  building  purveying  candy, 
tobacco,  apples,  and  other  items  to  the 
staff  and  to  other  departments  of  the 
paper.  Profits,  aside  from  a  small  com- 
I)ensation  to  the  “buyer”  and  chief  of 
the  sales  force,  go  to  the  guild. 

GUILD  BACKS  TWO  BILLS 

Two  laws  affecting  editorial  workers 
on  newspapers  in  Minnesrda  will  be 
sought  by  the  Duluth  Newspaper  Guild, 
composed  of  N eri's-Tribune  and  Herald 
workers.  One  would  protect  reporters 
and  photographers  while  covering  stories 
or  taking  pictures,  and  the  other  would 
protect  news  confidences. 


Two  JS.LB.  Members  Will 
Study  New  Orleans  Case 

(Special  to  Editor  &  Publisher) 

Chicago,  F'eb.  26— In  accordance 
w  ith  a  motion  adopted  at  a  recent  meet¬ 
ing  of  the  Newspaper  Industrial  Board, 
calling  for  appointment  of  a  sub-com¬ 
mittee  to  carry  out  the  board’s  in¬ 
structions  in  the  Xezv  Orleans  Item- 
Tribune  composing  room  employes 
case.  Chairman  Harvey  J.  Kelly  has 
designated  Merrill  M.  Lord,  Chicago 
Herald  Cr  Examiner,  and  (.'laude  .\1. 
Baker,  vice-president  of  the  Interna¬ 
tional  Typographical  Union,  as  board 
representatives. 

The  board  adopted  a  motion  provid¬ 
ing  a  sub-committee  to  determine  the 
following  two  questions : 

“1 — Whether  or  not  the  purported 
contracts  between  the  Item-lribime 
management  of  New  Orleans  and  cer¬ 
tain  composing  riMiin  employes  were 
obtained  through  duress,  coercion  or 
through  misrepresentation. 

“2 — That  if  it  be  the  decision  of  the 
sub-committee  that  the  contracts  were 
obtained  by  coercion,  duress  or  thnnigh 
misrepresentation,  such  sub-committee 
shall  decide  the  method  of  determining 
who  are  the  representatives  of  the 
Item-Tribune  Company  composing  room 
employes,  and  by  that  method  whom 
said  composing  room  employes  desire 
to  represent  them." 

ROOSEVELT  WRITERS’  GUEST 

Chief  Executive  Will  Attend  Press 
Club  Dinner  March  2 

(Special  to  Editor  &  Publisher) 

Wasiiin(;to.n,  D.  C.,  Feb.  28 — Presi¬ 
dent  Roosevelt  after  several  weeks  of 
strained  relationship  with  the  Wa.shing- 
ton  press  coriis  will  attend  a  dinner 
Saturday  night  at  the  National  Press 
Llnb  where  475  newsi>apermen  will 
mark  Founders’  Day  and  hear  an  off- 
the-record  speech  from  the  Chief  Ex¬ 
ecutive. 

The  entertainment  will  be  presented 
by  newspapermen  with  Joe  Cmik,  com¬ 
edian,  as  master  of  ceremonies,  and 
among  the  features  will  be  a  skit  en¬ 
titled,  “.A  Dull  Day  at  the  White 
House,”  or  “The  Spokesman’s  Re¬ 
turn” — a  take-off  of  a  White  House 
Press  conference.  In  this  presentation, 
Richard  W.  Westwood  will  impersonate 
Mark  Sullivan;  Frank  A.  Hall  will  rep¬ 
resent  James  L.  Wright;  Harry  E.  Rad- 
cliffe  will  appear  as  Francis  M.  Ste- 
Iihenson ;  Thomas  P.  Dowd  as  Theodore 
C.  Wallen;  H.  R.  Baukhate  as  Bascom 

M.  Timmons;  and  Russell  T.  Edwards 
as  Marvin  H.  McIntyre. 

Mark  Foote,  president  of  the  National 
Press  Club,  will  preside,  and  his  wel¬ 
coming  remarks  will  be  the  only  speech, 
other  than  that  of  the  President  on  the 
jirogram.  The  navy  hand  will  play. 

WRITERS  HONOR  WARNER 

N.  Y.  Herald  Tribune  Man  is  Presi¬ 

dent  of  White  House  Corps 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  26— The 
White  House  CorresiKmdents  Associa¬ 
tion  at  the  annual  election  Feb.  25,  chose 
Albert  L.  Warner,  representative  of  the 
Xew  York  Herald  Tribune,  as  its  presi¬ 
dent. 

The  inauguration  of  the  new  officers 
will  take  place  at  the  annual  banquet  of 
*he  association  at  the  Willard  Hotel, 
March  23.  President  Roosevelt,  honor¬ 
ary  president ;  Vice-President  Garner, 
.SjK'akcr  Byrns,  members  of  the  cabinet 
and  other  prominent  persons  will  at¬ 
tend. 

George  L.  Terry,  IVall  Street  Journal, 
was  elected  vice-presidynt,  and  Leon 
Dure,  Jr.,  lYashington  Post,  secretary- 
treasurer. 

Fred  A.  Storm,  United  Press;  Charles 
W.  B.  Hurd,  Xeiv  York  Times;  and  Ed¬ 
ward  L.  Roddan,  Universal  Service, 
were  elected  members  of  the  executive 
committee. 


DENT  HEADS  EL  PASO  GUILD 

Paxton  H.  Dent,  sports  editor  of  the 
El  Paso  (Tex.)  Times,  has  been  named 
president  of  the  El  Paso  chapter  of  the 
.American  Newspaper  Guild. 
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BILL  WOULD  EXPOSE  JVye  Refuses  Senate  Inquiry  Into 

LOBBY  FORCES  Hearst  Activities  Against  Reds 

M*a«wre  Proposed  to  "License”  In-  iSpecial  to  Editor  &  Purlisher)  pages  of  tile  Hearst  newspapers  and  of  telegraph  to  Editor  &  PurlisherI 


Measure  Proposed  to  "License”  In¬ 
terested  Parties  Working  for 
Pending  Legislation — News¬ 
papers  Exempt 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  26 — A  bill 
calculated  to  bring  lobbyists  and  repre- 


(Special  to  Editor  &  Publisher)  pages  of  tile  Hearst  newspapers  and  of  telegraph  to  Editor  &  Publisher) 

Atlantic  City,  Feb.  27 — William  other  .\merican  newspapers,  to  radio  Prancisco,  Cal.,  Feb.  27 — As 

Randolph  Hearst  was  the  target  of  a  programs,  to  motion  pictures,  and  to  j  ®  •'csult  of  the  recent  letter  sent  by 
bitter  attack  this  week  at  a  meeting  of  the  ettorts  ot  those  who  would  utilize  J*?™  Neylan,  general  counsel 

600  educators  in  Hotel  Traymore.  school  textbooks  to  propagandize  for  the  Hearst  newspapers,  to  Asso- 

Dr.  Charles  A.  Beard  of  New  York,  war.  ciated  Press  members  pointing  out  dis- 

kiiown  as  one  of  the  leading  American  "We  respectfully  request  the  commit-  advantages  of  the  Wirephoto  plan,  a 


600  educators  in  Hotel  Traymore. 

Dr.  Charles  A.  Beard  of  New  York, 
known  as  one  of  the  leading  American 


calculated  to  brin^' lobbyists’  and  renre-  historians  and  contributors  to  intellec-  tee  to  investigate  any  relationship  which  formed  by 

SiitSS  foreiCT  ^  publications,  was  the  spokesman.  may  exist  between  the  Hearst  news-  to  gather  proxy  votes  for 

seiltatives  ot  loreign  governments  unaer  oll  ot  n^ithcrina  were  i<ulii>^trtal  anrl  Imanrial  intprpst.;  the  1935  convention  m  Anril  Mon,)..,.. 


strict  Congressional®  s'li™fs"ion,“" but  Practically  all  at  the  gathering  were  paper  industrial  and  financial  interests,  the  1935  convention  in  April.  .Mendiers 

orotectinir  ^e  rieht  of  news  writers  of  delegates  to  the  sixty-fifth  annual  con-  and  the  spurious  anti-red  campaign  now  are. 

free  access  to  Canitol  activities  has  vention  of  the  Department  of  Superm-  current  m  the  Hearst  press  and  creating  Ceorge  H.  Adams,  Pme  B/m#  (.\rk.) 
been  nresented  to  the  House  of  Renre-  tendence.  National  ICducation  .\ssocia-  high  emotional  tensions,  based  on  false-  Daily  Graphic;  Stanley  R.  Banyon, 

sentatives  bv  Conpressman  Ceorve  tion,  under  way  here  with  8,000  attend-  hood  and  distortion  and  threatening  to  Benton  Harbor  (Mich.)  New.t-Pal- 

Holden  Tinkham  of  Massachusetts.  '"}«■  The  National  Kducation  Ass^ia-  result  in  strained  international  relations  bidiuni;  Stanley  T.  Black  /Wiicfee/ 

Introduction  of  the  hill  resulted  from  tion,  however,  disclaimed  responsibility  and  even  war.  (R.  I.)  J  A.  Callahan.  .Ua«- 


Introduction  of  the  bill  resulted  from 
the  findings  of  a  special  committee, 
headed  by  Congressman  John  W.  Me- 


VeVIllKt  Bosnian  JUlIll  IVIV,*  •  /  ef •  ,  C'  •  f  /'  l'  \  e» 

Cormick  of  Massachusetts,  named  to  magazine  (7  he  Social  brontier)  as  a 
investigate  Nazi  and  other  activities  in  symposium  on^  How  education  shall  be 


the  United  States. 

The  bill  would  require  any  firm  or  .  *  , 
person  who  employs  another  to  in-  ^'me. 


for  the  Traymore  mc'eting,  which  was  .Mthough  he  had  been  quoted  as  say-  kato  (Minn.)  Free  Press;  R.  B. 
sponsored  by  a  left-wing  educators’  ing  that  the  committee  would  take  up  Chandler,  Mobile  (Ala.)  Register- 
igazine  (The  S'oeial  Frontier)  as  a  the  charges  against  Hearst,  Senator  A.  M.  Clapp.  Clinton  (la.)  Herald; 
mposium  on  “How  education  shall  be  Gerald  P.  Nye,  Chairman  of  the  Senate  H.  A.  Dennis,  Henderson  (N.  C.) 
constructed.”  munitions  coniniittee,  denied  Thursday  Dispatch;  R.  J.  Kdwards,  Denton 

“There  is  not  a  cesspool  of  vice  and  that  he  was  planning  to  investigate  ac-  (Tex.)  Record  and  Chronicle;  John 


reconstructed." 


Beard  declared,  "which 


tivities  of  Publisher  Hearst  at  behest  of  _  _ _ 

flue^ce  ir'My''*manner  Hearst  has  not  raked  and  exploited  for  officials  of  the  National  Educational  Robert  H.  Gore,"  Fort  I Muderd^’e 

ing  legislation  to  file  within  one  week  money-making  purposes.  No  person  Association.  (Fla.)  Daily  News;  C.  C.  Hamlin, 

of  such  employment  a  statement  giving  with  intellectual  h.mesty  or  moral ^  “I  told  these  people  that  if  they  could  Springs  (Colo.)  Telegraph; 

full  informa-ion  as  to  the  nature  of  the  tegrity  will  touch  him  with  a  ten-foot  produce  any  evidence  involving  Mr.  James  Hammond.  Memphis  (Tenn.) 

_ '  "j  pole  for  any  purpose  or  to  gam  any  end.  Hearst  or  his  newspaper  m  matters  be-  Commercial  Appeal:  Alfred  Harrell 


1).  Ewing.  Shreveport  (La.)  Times; 
Robert  H.  Gore,  Tort  Lauderdale 
(Fla.)  Daily  News;  C.  C.  Hamlin, 


contract  anc  the  pending  or  proposed  po  e  for  any  purpose  or  to  gam  any  end. 
bills  to  whit  h  the  agent’s  atteniion  vill  Unless  those  who  represen  Amer  - 
be  directed.  This  information  will  be  scholarship,  science,  and  t  e  right 
available  to  the  public  and  to  members  ^  ^/ee  people  to  discuss  public  ( ues- 
of  (ionwess  tions  freely,  stand  together  against  his 


of  Congress  tions  treeiy,  stanii  togetner  against  ms  mere  snonm  oc  an  invcsiigaiion  oi  tvii. 

Ths-  <;«'r»>tarv  nf  iiisidious  iiiflueiices,  he  will  assassinate  Hearst.  We  all  know  that  Mr.  Hears) 

Clerk  of “hrilLse  will  fur^^^^^^^  ‘hem  individually  by  every  method  is  for  national  defense.” 

tificate  good  for  two  vears  which  will  •^•mwn  to  his  yellow  press.  Only  I  he  other  resolution  demanded  for 

permit’tS^ppearance  of  the  hSld^r  be”  cowards  can  be  intimidated  by  Hearst.’’  teachers  the  rigdit  to  disaiss  all  sub- 


Hearst  or  his  newspaper  m  matters  be-  Commercial  Appeal;  Alfred  Harrell 
fore  the  munitions  committee,”  said  linkers  field  (Cal.)  California;  Ben  s’ 
.Senator  Nye,  “1  would  be  glad  to  have  Hudson.  Fredonia  (Kan.)  Herald- 
It.  but  It  never  entered  my  head  that  j.  a.  Keefe,  Anderson  (Ind.)  Herald- 
there  should  be  an  investigation  of  Mr.  James  Kerney,  Jr..  Trenton  (N  jj 


fore  Congressional  committees. 

Any  person  who  has  been  promised 
compensation  for  his  work,  or  who  ex¬ 
pects  to  be  paid,  who  appears  before  a 


committee  without  fulfilling  this  re-  Senators,  governors,  mayors  oanxers. 
quirement,  will  be  subject  to  the  penalty  ^^itors. 
of  the  law.  Contingent  fees  are  barred 
The  law  is  not  to  lie  applicable  to- 


“In  the  past  50  years  I  have  talked  jects  and  to  join  any  organization.  It 
with  Presidents  of  the  United  States,  was  adopted  last  week  in  Washington 
Justices  of  the  Supreme  Court,  mem-  liy  the  Progressive  lulucation  .\ssocia- 
liers  of  the  House  of  Representatives,  tion,  proposed  to  the  Traymore  meeting 
Senators,  governors,  mayors,  bankers,  by  Prof.  Henry  Harap  of  Western  Re- 


Hearst.  We  all  know  that  Mr.  Hears)  mid  Times;  John  Francis  Ney 

IS  for  national  defense.  ,  .  ,  'an.  S\in  Francisco  (Cal.)  Examiner; 

I  he  other  resolution  demandc^  for  Hobert  R.  O’Brien.  Council  Bluffs 
teachers  the  rigdit  to  discuss  all  sub-  ((a.)  Nonpareil;  H.  C.  Ogden, 


Wheeling  (W.  Va.)  Intelligencer  and 
SetK's:  S.  A.  Perkins,  Olympia 

(Wash.)  Daily  Olympian;  W.  V. 
Richardson,  Daninlle  (Ky.)  Advocate; 


iienry  ttarap  ot  tvestern  tee-  J.  Sewall.  Carthage  (Mo.)  Press: 
Lnicersity,  Lleteland,  and  ^(abel  S.  Shaw,  Dixon  (Ill.) 


The  law  is  not  to  lie  applicable  to- 
persons  invited  to  present  evidence,  or 
who  are  compelled  to  do  so. 

A  fwom  statement  of  all  exnendi- 


adopted  as  a  resolution  by  the  group 
here. 


and  letters. 

“I  have  never  found  one  single  iierson 
who  for  talents  and  character  com- 


Telegraph:  F>nest  G.  Smith,  Wilkes- 
Barre  (Pa.)  Times- Leader ;  J.  David 
Stern,  Nciv  York  Post  and  Philadelphia 
Record. 


A  fwom  statement  of  all  expendi-  ‘fV,  cu».- 

tures  and  commitments  must  be  filed  mands  the  respect  of  the  American  i^o- 

within  30  days  after  final  adjournment  I’ 

of  any  session  of  Congress.  This  William  Randolph  He^st  has  pandered 
statement  is  required  to  be  itemized  as  depraved  tas  es  and  been  an  enemy 

to  both  expenditures  and  receipts.  A  everything  that  is  noblest  and  l>est 

minimum  fine  of  $200  and  a  maximum  American  tradition, 

of  $5,000.  together  with  a  penitentiary  . 

term  of  not  less  than  one  year  or  more  '*?  resol ut  on  adopted  by  the 
than  two  years,  is  provided  meeting,  and  was  believed  to  be  infer- 


in  II  •  *i  Hitrrc  (Pa.)  Times~L 

Heywood  Broun,  addressing  the  ^ 

teachers,  declared  that  teachers,  ,,  ’ , 

writers,  authors,  radio  broadcasters  and  ’  _ 

other  moulders  of  public  opinion  should 

form  an  organization  to  present  a  SEEK  LOWER  PRESS  RATES 
united  front  against  war  and  against  aU  ,  -id  T- — T~ 

encroachments  on  a  free  press.”  Imperial  Pret*  Confei 

The  epitl’.et  of  “red”  has  been  tion  to  Obtain  R« 

"stretched  out  of  all  possible  meaning,  x|,e  Imperial  Press  ( 


Imperial  Prea*  Conference  Starts  Ac¬ 
tion  to  Obtain  Reduced  Rates 

The  Imperial  Press  Conference,  meet- 


just  as  ‘pro-German’  was  during  the  i„g  at  Johannesburg,  Union  of  South 


Excluding  f  mm  its  provisions  the  entially  involved  in  another.  They  were 
proper  news  gathering  and  writing 
activties  of  correspondents,  the  hill  has 

this  clause*  “PrnvirleH  igof  nnfgtnn.  fbe  audience  that  you  need  not 


War  and  in  the  years  which  followed, 
according  to  Mr.  Broun. 


-Africa,  passed  a  resolution  Feb.  25 
to  make  an  effort  to  obtain  lower  cable 


this  clause;  “Provided,  that  nothing  in  l  »  u  •  j  r  • 

this  section  shall  apply  to  a  bona  fide  being  accused  of  misquot- 

newspaper,  journal,  or  magazine,  or  a 

Ixma  fide  news  bureau  or  association  ‘brectly  to  Mr.  Hearst. 

nrtii'eli  In  _ u  .*_£ _  The  first  resolution,  addressed  to  the 


bona  fide  news  bureau  or  association 
which  in  turn  furnished  such  informa¬ 
tion  solely  to  bona  fide  newspapers, 


Nve  munitions  committee,  said: 


Addressing  the  closing  session  of  the  and  wireless  press  rates. 

Department  of  Superintendence  Feb.  28,  Jhe  resolution  provides  that  an  em- 
Broun  rlemanded  to  know  bow  can  pjj-^  press  union  committee  be  estaU 

anyone  discuss  whether  the  reds  are  iJshed  in  London  to  act  immediately  in 

in  the  schciols  or  should  be  in  the  tjie  direction  of  lower  rates.  The  in- 

schools  until  there  has  some  agree-  tention  is  to  cheapen  the  transmission 
ment  as  to  what  is  a  red?  both  of  news  messages  and  of  news 

“Some  may  say  that  Mr.  Hearst  features. 


knows  best  and  that  the  whole  subject 


journals  or  magazines  in  emnloVinil  “We  appeal  to  the  Senate  committee  should  be  left  to  him.  I  cannot  agree,  yer  "racketeers”  against  newspapers 
correspondents  to  furnish  infonnation  scope  of  its  work  I  would  not  leave  so  intricate  a  subject  has  been  discussed  during  the  meetings, 


Trifling  libel  actions  brought  by  law¬ 
yer  “racketeers”  against  newspapers 


for  news  or  publication  onlv”  r'  r  c  e  -  r  ui*  ■  ■  ■  ■■  —  - r - 

— -  manufacture  of  the  munitions  of  war,  group  of  publishers.  ers  often  settle  “flimsy”  cases  out  of 

J.  J.  BUTLER  MARRIES  but  also  of  the  propaganda  in  news-  “Redness  in  .America  remains  a  local  court  rather  than  sustain  the  cost  of 

(Special  to  Editor  &  Publisher)  papers,  schools,  motion  pictures  and  issue.  I  venture  to  assert  that  I  could  legal  proceedings.  The  Imperial  Press 

Washington,  D.  C.  Feb  2^James  *'^‘*'o*  carried  forward  to  increase  the  fake  the  most  conservative  gentleman  in  Conference  agreed  that  such  actions 
J.  Butler.  Washington  correspondent  promote  the  sale  of  this  room  into  some  American  com-  should  be  fought  always  to  deter  ir- 


not  only  an  investigation  of  the  sale  and  to  any  single  newspaper  publisher  or  it  was  brought  out  that  some  publish- 
manufacture  of  the  munitions  of  war,  group  of  publishers.  ers  often  settle  “flimsy”  cases  out  of 


for  Editor  &  Pubi.isher,  and  Miss  F. 
Belle  Mohler  of  Frederick,  Md.,  were 
married  at  St.  Martin’s  (Thurch,  this 
city,  Tuesday.  They  were  attended  by 
Edwin  Hartrich,  also  of  the  Wash¬ 
ington  staff  of  EniTOK  &  Publisher. 
and  Miss  Helen  Hughes. 

ALBANY  CORPS  DINNER 

(Special  to  Editor  &•  Publisher) 
Albany,  Feb.  28 — Postmaster  (jeneral 
James  A.  Farley.  Secretary  of  the 


munitions.  We  direct  the  attention  of  niunity  where  his  economic  and  political  responsible  people  from  continuing  the 
the  committee  to  the  news  and  editorial  views  would  seem  extreme  and  radical.”  practice. 


PRESS  FREEDOM  DEFENDED 

Editor*  Protest  Proposed  Texas  Sen¬ 
ate  Rule  Restricting  Reporters 

The  freedom  of  the  press  to  publish 


Boyle.  Democratic  leader  of  San  An¬ 
tonio. 

The  committee  was  in.structed  by  a 
senate  resolution  to  submit  a  new  rule 
governing  executive  sessions,  after  call¬ 
ing  Dick  N'aughan,  Houston  Press  cor- 


Treasury  Henry  Morgenthau.  Jr.,  and  the  senate  rules  committee. 


legislative  news  was  stoutly  defended  respondent,  to  account  tor  reporting  the 
by  newspaper  editors  and  others  in 

Austin,  Tex.,  Pen.  ...1,  at  a  nearing  ot  confirmation  of  Renre^entative  Sarah 


Governor  Herbert  H.  Lehman  were  The  subject  of  the  three-hour  discus-  jn((gu  of  Dallas  county.  It  was  devel- 
honor  guests  tonight  at  the  annual  din-  ^  proposed  new  senate  rule.  ,|uestioning  of  V'aughan  that 

ner  of  the  New  York  State  Legislative  presented  by  Lieutenant  (lovernor  vV  al-  rides  against  publication  of  execu- 


roll  call  of  the  recent  secret  ballot  on 
confirmation  of  Representative  Sarah 
Hughes’  appointment  to  be  district 
judge  of  Dallas  county.  It  was  devel- 


ONE  ASTERISK  NOT  FATAL 

Numerous  friends  of  Frank  D.Throop, 
publisher  of  the  Lincoln  (Neb.)  Star, 
have  informed  Editor  &  Publisher  of 
its  error  in  listing  him  as  “deceased" 
among  the  past  presidents  of  the  Inland 
Daily  Press  Association  in  the  issue 
of  Feb.  23.  Mr.  Throop,  very  much 
alive,  was  one  of  the  active  participants 
in  last  week’s  celebration  of  the  In- 


sion  was  a  proposed  new  senate  rule.  ,,,,^.,1  ,i,^.  ,,i,estioning  of  Vaughan  that  anniversary  The  footnote 


Correspondents  Association  in  the  Ten 
Eyck  Hotel. 

BIEDERMAN  ART  CHIEF 

Joseph  V.  Connolly,  president  of  King 


ter  Wotxlul,  of  Houston,  providing  that 
any  newspaper  that  publishes  proceed¬ 
ings  of  an  executive  session  of  the 
senate  shall  lie  denied  the  privileges  of 
the  floor  until  two-thirds  of  the  senate 


tive  session  proceedings  were  not  ex- 
jilicit. 

HONORED  ON  BIRTHDAY 


mark  was  meant  to  indicate  that  Mr. 
Throop  is  no  longer  in  Muscatine, 
whence  he  served  as  the  Inland’s  presi¬ 
dent,  but  for  several  years  has  pub¬ 
lished  the  Lincoln  Star.  To  Mr.  Throop 


Features  Syndicate,  Inc.,  has  announced  uiight  vote  to^permit  a  reinstatement. 


Still  active  at  his  desk  after  22  years  and  his  protesting  friends.  Editor  & 
with  the  New  York  Times.  Lucien  Publisher  extends  sincere  apologies 


that  Louis  Biedermann  has  been  made  It  was  decided  to  refer  the  proposed  Franck,  purchasing  agent  for  the  Times,  for  the  error, 
art  production  supervisor  for  the  syndi-  rule  to  a  subcommittee  for  redrafting  or  has  been  receiving  congratulations  on 
cate.  Mr.  Biedermann’s  career  as  an  recommendation  as  to  its  adoption,  his  recent  flOth  birthday.  Mr.  Franck  NAMED  MANAGING  EDITOR 

artist  dates  back  to  the  old  Now  York  Protests  were  voiced  by  M.  E.  Foster,  was  born  in  Louisville,  Ky.,  Jan.  26,  W.  U.  Hicklin  of  the  Johnson  City 
World,  where  he  started  as  a  very  editor,  Houston  Press;  Colonel  William  1935.  He  attended  school  with  Adolph  (Tenn.)  Pre.ss  has  been  named  manag- 
young  boy  and  eventually  liecame  an  C.  Repass,  managing  editor,  Houston  Ochs,  publisher  of  the  Times,  and  was  ing  editor  of  the  Johnson  City  (Tenn.) 


honor  member  of  the  Quarter  Century 
Club  of  that  newspaper. 


Chronicle: 


editor,  .lustin  .-Imerican,  and 


Lee.  managing  connected  with  the  distillery  industry 


before  he  joined  the  Times’  staff. 


Chronicle,  morning  paper  recently  ac¬ 
quired  bv  the  Press. 
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NOTEWORTHY  FACTS: 

♦ 

CHECKING  ACCOUNTS. 
The  New  York  Times  goes  into 
the  homes  of  more  New  York 
City  families  with  checking  ac¬ 
counts  than  any  other  news¬ 
paper. 

♦ 

EVENING  DRESSES.  More 
New  York  City  women  buy¬ 
ing  evening  dresses  are  reached 
in  their  homes  per  advertising 
dollar  by  The  New  York  Times 
than  by  any  other  newspaper. 

* 

HOSIERY.  More  New  York 
City  women  buying  hosiery  over 
85c  are  reached  in  their  homes 
per  advertising  dollar  by  The 
New  York  Times  than  by  any 
other  newspaper. 

♦ 

LIFE  INSURANCE.  The 
New  York  Times  goes  into  the 
homes  of  more  New  York  City 
families  having  greater  than 
average  life  insurance  than  any 
other  newspaper. 

♦ 

MEN’S  HATS.  More  New 
York  City  men  paying  over  $3 
for  hats  are  reached  in  their 
homes  per  advertising  dollar  by 
The  New  York  Times  than  by 
any  other  newspaper. 

♦ 

MILLINERY.  More  New 
York  City  women  paying  over 
$2  for  millinery  are  reached  in 
their  homes  per  advertising  dol¬ 
lar  by  The  New  York  Times 
than  by  any  other  newspaper. 

♦ 

REFRIGERATORS.  The 
New  York  Times  is  read  in 
more  New  York  City  homes 
having  mechanical  refrigeration 
than  any  other  newspaper. 

♦ 

RENT.  The  New  York  Times 
is  read  in  the  homes  of  more 
New  York  City  families  pay¬ 
ing  above-average  rent  than 
any  other  newspaper. 

♦ 

VACUUM  CLEANERS. 
The  New  York  Times  per  ad¬ 
vertising  dollar  goes  into  the 
homes  of  more  New  York  City 
families  having  vacuum  clean¬ 
ers  than  any  other  newspaper. 

♦ 

AUTOMOBILES.  The  New 
York  Times  in  New  York  City 
goes  into  the  homes  of  owners 
of  more  automobiles  per  adver¬ 
tising  dollar  than  any  other 
newspaper. 

♦ 

From  the  Consumer  Census  of 
New  York  City  independently 
made  by  R.  L.  Polk  H  Co. 


_ 

yrvjyn  Slje  Ifork  |^'g| 


ADVERTISERS  who  enjoy  a  full  share  of  business  in 
the  rich  New  York  market  usually  have  The  New 
York  Times  on  their  selling  staffs. 


The  New  York  Times,  more  than  any  other  newspaper  and 
at  lower  comparative  advertising  cost,  goes  into  the  homes  of 
the  responsive  New  York  City  families  whose  frequent  and  sub¬ 
stantial  patronage,  stimulated  by  well-directed  advertising,  makes 
business  better  and  profits  more  plentiful.^ 

For  sixteen  years  advertisers  in  New  York  have  turned  first 
to  The  New  York  Times.  In  1934  The  New  York  Times  pub¬ 
lished  18,378,352  agate  lines  of  advertising,  an  excess  of  two  and 
a  half  million  lines  over  any  other  New  York  newspaper.  More 
significant  than  volume  is  the  quality  of  advertising  in  The  Times, 
maintained  by  high  standards  of  acceptability. 

A  continuing  experience  of  results  obtained  at  low  cost  sends 
advertisers  in  New  York,  year  after  year,  first  to  The  New  York 
Times. 

Nm  fork  Sim^H 

'k  Shown  by  the  independent  facts 
of  the  Polk  Consumer  Census. 


AVERAGE  NET  PAID  SALE  470,000  WEEKDAYS  730,000  SUNDAYS 
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MIAMI  EDITOR  GIVEN  p.  Says  Unauthorized  Equipment 
RIGHT  TO  APPEAL  and  Methods  Responsible  for  Error 


Reporter,  Chief,  Held  in  Contempt  of 
Court  Get  Case  Moved  to  Juris* 
diction  of  Supreme  Court — 

Out  on  $100  Bond  Each 


(.Stccial  to  Editor  &  Publishes) 

Miami,  Fla.,  Feb.  23 — Paul  G.  Jeans, 
editor,  and  Shannon  Cormack,  reporter, 
of  the  Miami  Beach  Daily  Tribune, 
were  free  on  bond  this  week  from  a 
sentence  for  contempt  pending  appeal  of 


Left  to  right:  Paul  G.  Jeans,  editor, 
and  Shannon  Cormack,  reporter,  Miami 
Beach  Daily  Tribune,  in  Dade  County 
jail  after  conviction  by  Judge  Jefferson 

B.  Browne,  of  contempt  of  court. 

the  case.  The  Supreme  Court  at  Tal¬ 
lahassee,  setting  bond  at  $1(K)  each,  is¬ 
sued  a  writ  Feb.  23  on  the  representa¬ 
tion  that  Judge  Jefferson  B.  Browne, 
who  sentenced  the  men,  was  without 
jurisdiction  when  he  issued  tlie  cita¬ 
tion  and  order  of  punishment  for 
contempt. 

Jeans  and  Cormack  were  each  fined 
$50,  and  Cormack  was  given  a  24-hour 
jail  sentence  by  Judge  Browne  Feb.  20. 


A  DETAILED  explanation  of  the 
circumstances  surrounding  the 
flashing  of  the  Associated  Press’s  er¬ 
roneous  Hauptmann  verdict  from  Flem- 
ington,  N.  J.,  Feb.  13  was  sent  to  mem¬ 
bers  and  employes  of  the  A.  P.  this 
week. 

The  statement  said  unauthorized 
equipment  was  used  in  the  flash,  and 
that  the  methods  used  had  not  been  ap¬ 
proved  by  the  A.  P.  management. 

H.  E.  Mooberry,  chief  of  the  A.  P, 
New  Jersey  bureau,  the  statement  said, 
was  disciplined  by  being  given  an  in¬ 
definite  suspension  without  salary.  The 
telegraph  operator  who  sent  the  false 
flash  was  discharged. 

Tlie  A.  P.’s  statement  follows: 

“To  Members  of  the  Associated  Press : 

“The  following  is  a  statement  sent 
to  all  of  the  employes  of  The  Asso¬ 
ciated  Press: 

“New  York,  Feb.  25. — Herewith  is 
recorded  information  as  to  how  the  er¬ 
roneous  flash  of  the  verdict  in  the 
Hauptmann  case  on  the  night  of  Feb. 
13  happened  to  be  sent. 

“Statements  from  the  men  involved 
were  contradictory  and  a  conclusion  was 
not  reached  by  the  Assistant  General 
Manager  who  was  in  charge  of  the  ser¬ 
vice  at  the  time  and,  in  the  absence  of 
the  General  Manager,  until  today. 

“A  special  installation  of  radio  and 
telegraph  equipment  wholly  unauthor¬ 
ized  by  any  executive  of  either  news 
or  traffic  departments  in  New  York  and 
without  knowledge  of  the  management, 
by  which  installation  a  system  of  sig¬ 
nals  was  to  indicate  the  nature  of  tlie 
verdict,  was  made.  H.  E.  Mooberry, 
chief  of  the  New  Jersey  bureau,  who 
had  charge  of  the  local  news  staff  at 
Flemington,  schemed  with  two  traffic 
employes  for  the  use  of  this  unreliable 
means  of  communication  without  dis¬ 
closing  his  plans  to  any  of  his  supe¬ 
riors. 

“The  operation  of  the  scheme  placed 
a  heavy  responsibility  upon  an  opera¬ 
tor  who  sent  the  false  flash  without 
the  knowledge  of  Mooberry  or  of  any 
one  of  the  nine  news  or  traffic  employes 
of  the  Associated  Press  who  were  at 
that  moment  in  the  Court  House.  The 
operator’s  explanation  for  sending  the 
flash  was  that  he  thought  he  received 


room  with  the  sending  equipment,  de¬ 
clares  he  sent  no  signal  until  the  ver¬ 
dict  actually  had  been  returned,  and  a 
news  man  who  stood  at  his  side  dur¬ 
ing  this  entire  time  confirms  this  dec¬ 
laration.  The  false  flash  was  sent  min¬ 
utes  before  the  actual  return  of  the  ver¬ 
dict,  and  entirely  without  the  knowl¬ 
edge  of  any  news  men  who  had  covered 
the  trial  and  were  in  their  places  pre¬ 
pared  properly  to  report  the  jury’s  find¬ 
ing  over  the  regularly  established  facil¬ 
ities.  It  was.  therefore,  in  no  sense  an 
effort  to  guess  at  or  anticipate  the  ver¬ 
dict.  Moreover,  there  are  suspicious 
crcumstiances  connected  with  the  af¬ 
fair  that  cannot  be  recorded  here,  the 
investigation  of  which  will  be  continued. 
The  operator  who  actually  sent  the  false 
flash  has  been  dismissed. 

“Chief  of  Bureau  Mooberry  was 
wholly  in  the  wrong  in  relying  upon 
such  a  scheme.  He  had  no  authority 
to  use  it.  He  had  no  ex^rt  knowledge 
as  to  the  equipment  utilized.  Were  it 
not  for  his  unusually  fine  service  rec¬ 
ord  over  a  period  of  years  and  his  un¬ 
tiring  devotion  to  duty  through  long 
and  tedious  hours  at  Flemington  during 
the  entire  period  of  the  trial  his  ac¬ 
tion  which  was  instrumental  in  bring¬ 
ing  about  this  deplorable  situation  would 
result  in  immediate  dismissal.  If  he 
had  authorized  the  sending  of  the  false 
flash,  which  he  did  not,  or  if  he  had 
knowledge  that  it  was  going  to  be  sent 
before  the  verdict  was  actually  returned. 


which  he  did  not,  it  would  also  be  cause 
for  immediate  dismissal.  Therefore, 
the  discipline  is  indefinite  suspension 
without  salary. 

“From  this  tragic  incident  I  appeal 
to  every  employe  of  the  Associated 
Press  for  the  use  of  the  utmost  cau¬ 
tion  hereafter.  No  one  knows  better 
the  serious  damage  that  this  incident 
has  caused  to  the  organization  than 
do  we  employes,  and  no  one  feels  the 
hurt  more  than  we  do.  Each  employe 
is  entitled  to  this  statement  of  what 
happened  so  that  such  errors  of  pro¬ 
cedure  certainly  never  again  will  be 
repeated.  From  the  earnest  resolve  that 
all  of  us  make  as  a  result  of  what  hap¬ 
pened  in  this  instance  we  must  take 
heart  to  go  forward  with  confidence 
to  the  upbuilding  of  the  service  and  to 
increasing  credit  in  its  good  name. 

“The  entire  record  in  the  matter  will 
be  presented  to  the  Board  of  Directors 
for  any  further  action  it  may  decide 
to  take. 

“Kent  Cooper, 
“General  Manager.” 


FREE  PRESS  STUDY  PENDING 

{Special  to  Editoe  4  Puelisher) 
Washington,  D.  C.,  Feb.  28— The 
Dies  resolution  to  investigate  published 
charges  that  the  free  press  has  been  en¬ 
dangered  under  the  Roosevelt  adminis¬ 
tration  is  still  before  the  rules  commit¬ 
tee  with  no  indication  of  early  action, 
its  sponsor.  Representative  Martin  Dies 
of  Texas  reports.  The  resolution  was 
submitted  following  a  series  of  charges 
by  Senator  Thomas  Schall  of  Minne¬ 
sota,  directed  against  White  House  ac¬ 
tivities. 


Both  newspapermen  were  held  in  jail 
two  hours  until  a  writ  of  habeas  corpus  » 

was  „b,ain«l.  Hearing  „„  ,he  writ  ias 
set  for  Feb.  23,  but  in  the  meantime 


C.  Victor  Miller  and  T.  V.  Harris,  at¬ 
torneys  for  the  newspaiier,  surrendered 
the  men  to  Sheriff  D.  C.  Coleman  and 
at  the  same  time  applied  to  the  state 
Supreme  Court  for  another  writ. 

Jeans  and  Cormack  were  adjudged 
in  contempt  after  the  Tribune  printed 
a  story  saying  Judge  Jefferson  B. 
Browne,  presiding  at  the  trial  of  State 


tioned  in  the  courtroom  who  had 
snull  radio  sending  equipment.  He  ad¬ 
mits  it  was  not  the  signal  agreed  upon. 

“In  the  same  secret  station  in  the  attic 
of  the  courthouse  with  him  at  the  time 
w^  another  operator  who  had  been  dis¬ 
missed  from  the  service  for  cause  but 
who  was  invited  to  collaborate  in  the 
scheme,  likewise  without  the  knowledge 
of  the  general  traffic  executives.  To 
this  attic  location  Associated  Press 


e*tend.d  wUh  U,, 


bline  charee  was  thp  samp  iiiHap  whn  wires  were  extenaeo  witn  the 

a™  ails  .”!S  >>”•  »'“■<»'<  «>' 

of  County  Solicitor  Fred  W.  Pine 


when  the  latter  was  “vindicated, 

The  error  in  the  name  of  the  judge 
presiding  at  the  Pine  trial — another 
Judge  Brown,  spelt  without  the  “e,” 
presided  at  one  of  the  three  trials  Pine 
had — was  corrected  on  the  front  page 
of  the  Tribune  the  following  morning 
and  an  apology  was  tendered  Judge 
Jefferson  B.  Browne,  but  he  later  ruled 
the  statement  was  reprehensible  and 
“in  such  contempt  as  the  courts  must 
notice  and  rebuke.” 


knowledge  of  the  traffic  executives  here. 

“The  third  operator  concerned,  who 
was  stationed  by  Mooberry  in  the  court- 


FORD  USING  CLASSIFIED 

Starting  with  the  issue  of  Feb.  8  the 
Ford  Motor  Company  launched  a  cam¬ 
paign,  released  through  McCann-Erick- 
son  Inp.,  on  “Value  Labeled”  used  cars, 
in  which  were  listed  special  used  car 
values  ^  from  every  authorized  Ford 
dealer  in  the  Boston  area.  This  cam¬ 
paign  ran  in  the  classified  columns  of 
the  Boston  American-Sunday  Advertiser 
and  was  followed  up  by  an  institutional 
classified  campaign  stressing  the  Ford 
seal,  “protected  with  a  value  guarantee.” 
Individual  advertisements  were  sold  to 
various  Ford  dealers  forming  a  cooper¬ 
ative  tie-up. 


$25,000,000 

Annual 

Furniture  Production 

within  30- mile 
radius  of 

DANVILLE,  VA. 
THE  REGISTER  &  BEE 

Memfaif  -  Evmiafl  -  Soaday 

Msmber  A.  B.  C. 

THE  JOHN  BUDD  COMPANY 

Natkaal  AdvatlUnt  RaptaMaWivcE 


I  IT  DARES  TO  BE  DIFFERENT  1 


Point  of 
Difference  No. 


Its  COPY 
REQUIREMENTS 
are  UXUSUAL 


The  Christian  Science  IVIonitor  tries  to 
publish  only  advertising  copy  that  will 
give  its  readers  messages  free  from  mis¬ 
representation,  exaggeration,  “fear  ap¬ 
peal.”  This  assures  Monitor  advertise¬ 
ments  a  degree  of  reader  acceptance 
and  response  that  is  regarded  as  excep¬ 
tional  hy  informed  advertisers. 


THE 

CHRISTIAN  SCIENCE 
MONITOR 

Puhlithed  by  The  Christian  Science  Publishing  Society 
Boston,  Massachusetts 

NEW  YORK  OFFICE— 500  FIFTH  AVENUE 

other  Branch  Officet:  Chicago,  Detroit,  St.  Louis. 
Kansas  City,  San  Francisco,  Los  Angeles,  Seattle,  Miami 
I,x>ndon,  Paris,  Berlin,  Geneva. 


AN  INTERNATIONAL  DAILY  NEWSPAPER 
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Xhe  afternoon  had  been  a  small 
eternity,  painfully  inflated,  and  swept 
periodically  with  resultless  rumors, 
sudden  alarms,  uneasy  comings  and 
goings.  But  by  nine  o’clock  the  place 
had  settled  to  a  nightmare  calm.  The 
courtroom  was  a  shambles  of  soiled 
newspapers,  cigarette  butts,  abandoned 
lunches  and  slumped  figures  on  back¬ 
breaking  benches.  Overhead  the  lights 
shone  with  optimistic  brilliance  in  the 
stale,  steam-heated  air. 

The  group  of  lawyer  spectators 
present  had  talked  themselves  out. 
Guards  and  troopers,  posted  before 
curtained  windows,shifted  on  tired  feet. 
Attorneys  for  prosecution  and  defense 
sat  listlessly  around  their 
tables.  With  all  hope  gone 
for  an  evening  paper  break 
on  the  verdict,  the 


evening  paper  men 
lapsed  into  profes¬ 
sional  apathy.  Up 
in  the  gallery  some¬ 
body  was  snoring 
softly.  In  the  men’s  room  out  in  front, 
temporarily  serving  as  a  wireroom,  the 
keys  chattered  intermittently  as  idle 
operators  carried  on  interminable 
dialogues  with  their  circuits.  Cigarette 
smoking  reporters  drifted  in  and  out. 
The  inmates  of  the  courtroom  sat  on 
drowsily,  like  anxious  passengers  wait¬ 
ing  in  a  small  station  for  a  train  which 
wouldn’t  come. 

Tlie  hands  on  the  courtroom  clock 
crawled  snail-like  to  ten,  to  five  after, 
ten  after,  quarter  after.  A  minute  or  two 
later,  there  was  a  solid  thumping  on 
the  juryroom  door.  Tlie  bailiff  on 
duty  outside  stuck  his  head  in  as  he 
had  a  dozen  times  before,  only  to  get 
requests  for  cigarettes,  matches,  coffee 
and  food.  But  this  time  he  closed  the 


door  and  came  out  through  the  court¬ 
room.  The  eyes  of  the  sitters  followed 
him  on  his  way  out  to  the  sheriff’s 
office.  In  fifteen  seconds  the  building 
was  wide  awake.  The  vigil  was  over. 

Sheriff  John  H.  Curtiss  came  in 
shortly,  stopped  and  spoke  to  a  guard. 
With  the  bailiff,  he  tyorked  his  way 
down  the  courtroom,  shaking  his  head 
steadily  at  the  crowding  reporters  and 
saying  mechanically,  “Nothing  doing, 
nothing  doing.’’  Before  he  reached  the 
juryroom,  the  courthouse  bell  had 
begun  to  toll — signal  to  the  noisy  mob 
outside  and  to  the  world  that  a  verdict 
had  been  reached. 

Sheriff  and  bailiff  marshalled  the 
jurors  into  the  jury  box.  With  drawn 
faces  and  shaking  hands,  the  jurors 
settled  themselves  in  their  usual  places. 
Two  of  the  jurywomen  were  dabbing 
at  wet  eyes.  The  clerk  of  the  court 
began  his  poll  for  attendance. 

At  this  point  Robert  Conway  left 
his  seat  in  the  gallery  and  moved 
leisurely  downstairs.  To  Jo  Austin, 
veteran  News  wireman,  he  passed  a 
message  scribbled  on  a  lunchrot)m 
menu.  Austin  tapped  it  off.  Rival 
operators,  listening  to  Austin’s  key, 
learned  the  unexciting  fact  that  Con¬ 
way  would  handle 
the  lead  for  The 
News.  The 
time  was 

The  court  1_J3=^ 

clerk  was  still  polling  the  jurors.  The 

sheriff  had  gone  in  to  call  the  judge. 

It  was  an  evening  of  vigil,  too,  in  the 
News  editorial  offices.  Early  editions 
had  gone  to  press  shy  the  big  story. 
In  the  wireroom,  a  small  group  hung 
around  the  operator  on  the  Flemington 


key.  He  typed  out  items  and  queries, 
asked  questions,  sent  answers,  gossiped 
over  the  wire  with  Austin.  But  at  10:2^ 
he  started  to  type  furiously.  Decoded, 
Conway’s  unexciting  fact  read: 

“Guilty  death — Conway  10:24 
p.m.” 

Word  spread  around  the  building, 
and  all  doors  were  closed.  He.adlines 
set  in  advance  were  dropped  into  wait¬ 
ing  forms,  moulded  and  cast.  Press 
apprentices  hurriedly  locked  on  the 
new  casts.  In  a  matter  of  minutes, 
two  presses  were  disgorging 
papers  announcing  the  fate¬ 
ful  verdict.  The  big  story 
was  on  its  way. 

Upstairs,  in  the  meantime,  our  story 
struck  a  snag.  A  few  minutes  after 
Conway’s  message,  the  A.P.  sent  a 
flash — “Guilty  with  recommendations. 
Life  imprisonment.”  And  in  the  News 
newsroom,  and  in  editorial  offices 
everywhere  according  to  United  Press 
later,  “Confusion  reigned  briefly.” 

The  Associated  Press  is  the  largest, 
strongest  and  greatest  of  newsgathering 
organizations.  Newspapermen  often 
complain  that  the  A.P.  is  stodgy,  too 
conservative;  but  few  of  them  ever 
find  fault  with  the  accuracy  of  the  A.P. 
The  A.P.  rarely  makes  mistakes.  And 
it  was  almost  unthinkable  that  the  A.P. 
could  make  a  mistake  at  such  a  crucial 
time.  News  editors  held  a  frantic  two 
minute  conference.  And  cast  their  lot 
with  News  reporters  Conway,  Som¬ 
mers,  Robinson,  Rue  and  Martin  in 
Flemington!  It  was  a  momentous  de¬ 
cision  to  abandon  A.P.,  a  little  like 
spitting  at  a  cathedral ! 

But  at  10:39  p.m.,  the  A.P.  ticker 
brought  glad  news — “Kill  verdict 
flash.  Kill  verdict  flash.”  Shortly 
after  A.P.  confirmed  the  death 


verdict.  And  trucks  started  to  leave 
the  News  building. 

The  verdict  was  read  in  Flemington 
at  10:45  P-m-  Two  minutes  later, 
Newses  were  being  sold  in  Times 
Square — with  other  papers  carrying 
the  false  flash.  And  in  twenty-three 
other  cities,  papers  subscribing 
to  ChicagoTribune-New  York  News 


service  were  also  scoring  beats  on 
competitors. 

News  circulation  on  Thursday,  Feb. 
14,  was  in  excess  of  2,000,000  copies 
the  highest  sale  in  our  history  1 

The  News  has,  and  has  had  for 
several  years,  the  largest  circulation  in 
America — and  not  without  reason! 

The  News  tries  to  deserve  the  largest 
circulation  in  America — by  being  the 
best  newspaper  in  New  York.  The 
News  staff  prides  itself  on  being  fast, 
but  also  on  being  right! 

You  advertisers  think  of  The  News 
as  an  advertising  utility.  But  New  York 
thinks  of  The  News  as  its  newspaper — 
on  which  it  can  and  does  rely ! 

And  that  reliance  and  respect  of 
readers — as  much  as  circulation  or 
anything  else — is  the  prime  asset  of  a 
great  advertising  medium! 

Are  you  taking  advantage  of 
this  first  medium  in  America’s 
first  market.^ 


the: 

NEW  YORK’S  ^ 


PICTURE  NEWSPAPER 


Tribune  Tower,  Chicago  .  Kohl  Bldg.,  San  Francisco  .  220  EAST  FORTY-SECOND  STREET,  NEW  YORK 
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Editor  &  Publisher  for  March  2,  1935 


N.  D.  P.  A.  DISCUSSES  Nellie,  Press  Dos,  Is  Followins  hie “S  h'm^n 

SINGLE  RATE  WW  .  r<  •  ^  ^  rexums,  he  said. 

Hauptmann  Case  in  1  renton  - 

*lt*^**r.***  XTELLIK.  the  mongrel  female  dog  kind  to  her  canine  pal,  Bruno,  who  at-  ^4.  iV.  P.  A,  Directors  lo 
tditora  1  hat  Newspapers  Should  i>|  “adopted”  the  newspaper  tempted  to  horn  in  on  the  spotlight,  and  ’AT  V  h  At  I  “ 

Capitalize  on  Value  of  Medium  c(.rps  at  Flemington,  N.  J.,  and  who  in  with  supreme  detachment  allowed  him  JneetiniyieW  I  OrK  JnCirCfl  O 


Steele,  Saberson  Tell  Northwest 
Editors  That  Newspapers  Should 
Capitalize  on  Value  of  Medium 
— H.  R.  Hill  President 


turn  was  adopted  by  the  reporters,  has  to  follow  her  around.  She  was  one  of  nf  thp  directors  of  the 

lu - ..  tl,e  first  in  an  out  on  the  nnrrh  of  the  ^  meeting  ot  the  oirectors  01  the 


Northwest 


- -  pulled  through  a  severe  attack  of  the  first  to  go  out  on  the  porch  of  the  ^  o  Publishers  \s- 

Speaking  before  the  Northwest  conjunctivitis,  probably  induced  by  con-  hotel  each  (lay  when  the  word  got  ;  j  j  j,,  be  in  New  York 

Daily  Press  Association  in  St,  Paul  exposure  to  flashlights,  and  now,  around  that  the  court  session  was  over 

recently,  John  T.  Fitzgerald,  president  under  the  constant  care  of  Travis  Ful-  and  her  interest  m  scanning  the  faces  of  • 

of  the  Newspaper  Representatives’  As-  the  n.rors  as  thev  filed  across  the  street  *  P  .  .  ,  -  .  , 

sociation  of  Chicago,  attacked  the  re¬ 
tail-general  rate  problem  from  the 
angle  th.it  adequate  advertising  rates 
are  necessary  to  preserve  a  “free  and 
untrammeled  press.” 

“If  the  freedom  of  the  press  means 
so  much  for  the  populace  at  large,  why 
do  not  newspaper  publishers,  in  their 
efforts  to  zealously  guard  this  privi¬ 
lege.  enlarge  the  scope  of  activities  be¬ 
yond  government  movements  toward 
infringement?”  asked  Mr.  Fitzgerald. 

“They  have  displayecl  a  passive  and  an 
almost  indifferent  attitude  toward  prob¬ 
lems  that,  if  not  solved,  present  the 
possibility  of  an  impoverished,  or  at 
least  an  unprofitable  form  of  operation 
— a  condition  which  will  as  surely  rob 
the  press  of  its  freedom  and  of  its 
power  as  will  government  edict.” 

The  question  of  publishers  consider¬ 
ing  ways  and  means  of  adopting  a 
sounder  general-retail  rate  structure 
was  thoroughly  discussed  following  Mr. 

Fitzgerald’s  talk.  The  purpose  was  to  _ 

lay  a  foundation  for  definite  action  as  NeHJe  being  spruced  up  in  Flemington  .  Kravis  s^s  Nellie  “is  still  just  7  at  Des  Moines,  according  to  Eugene 


notei  eacn  nay  wnen  tne  wora  got  ^ 

around  that  the  court  session  was  over, 

and  her  interest  in  scanning  the  faces  of  “aren  o.  „  .  „ 

the  jurors  as  they  filed  across  the  street  po?sib  ^  m  p  a  tr 

never  waned  meeting  of  the  A.N.P.A.,  to  tie 

,  held  in  April,  will  be  discussed,  al- 
She  seemed  to  know,  aurmg  the  clos-  though  details  of  the  program  are  us¬ 
ing  days  of  the  trial,  that  the  bubble  ^vorked  out  shortly  before  the 

would  burst,  and  that  is  probably  one  meeting  opens 

of  the  reasons,  the  reporters  say,  for  jbe  Waldorf-Astoria  Hotel,  coiuen- 
hcr  losing  the  zest  for  life  and  becom-  tion  headquarters,  has  forwarded  litera- 
ing  a  prey  to  disease.  ture  to  last  year’s  exhibitors  and  pros- 

Lut  her  protector  Mr.  Fulton,  by  this  exhibitors, 

time  had  decided  that  Nellie  was  not  _ 

only  a  good  companion,  but  that  she  also  cctimit  fsaii  lire  Mrcrr 

was  the  most  famous  dog  pro-tern  in  the  PALESTINE  DAILIES  MERGE 

United  States.  Her  picture  and  her  Consolidation  of  the  Palestine  (Tex.) 


romance  had  been  printed  everywhere,  Iherald  (evening)  and  Palestine  Press 
even  in  London  and  Buenos  Aires.  (morning),  has  been  announced.  Both 

When  Hauptmann  was  transported  to  papers  hereafter  will  be  published  by 
the  state  prison  in  Treton,  Nellie  was  William  M.  Hamilton,  W.  L.  Hamilton, 
a  passenger  in  the  motorcade.  She  was  Van  Hamilton  and  Lester  Hamilton, 
piomptly  established  in  the  Hotel  Stacy-  Charles  C.  Woodson,  retiring  publisher 
Trent,  which  she  doesn’t  like  so  well,  of  the  Press,  announced  purchase  of 
h'or  diversion  she  rides  the  elevators,  the  Gladewater  (Tex.)  Times.  W.  M. 
morning,  noon  and  night.  She  has  in-  Hamilton  &  Sons  have  been  publishers 
spccted  every  floor.  of  the  Herald. 

She  is  a  frequent  visitor  at  the  state  - 


house,  and  is  well  acquainted  with  the 
grounds  surrounding  it.  Every  day  she 
goes  to  the  prison. 


IOWA  PRESS  TO  MEET 

The  Iowa  Daily  Press  Association 
will  hold  its  annual  convention  March 


soon  as  possible,  it  was  pointed  out. 
It  was  the  opinion  of  the  publishers 
that  any  action  on  the  part  of  the  as- 


near  end  of  trial. 

ton,  A'ru'  York  American  reporter,  is 


Mr.  Travis  says  Nellie  “is  still  just  7  at  Des  Moines,  according  to  Eugene 
as  close  to  the  Hauptmann  case  as  any  T.  Flaherty,  secretary. 


sociation  should  be  in  the  way  of  rec-  following  the  drama  of  Bruno  Richard 
ommendations.  Any  direct  move  in  Hauptmann  in  Trenton. 


the  matter  should  be  done  by  the  cities  Bruno,  the  male  mongrel  who  was 
and  states,  it  was  suggested.  Nellie’s  constant  companion  at  the  trial. 

Newspapers  have  proved  the  best  v. as  also  a  sufferer  from  the  same  dis- 

medium  for  advertising  gasoline,  A.  N. 

nf  rh.Va<rn  matc,  and  has  passed  on,  meaning, 


Steele  of  Chicago,  advertising  manager 
of  the  Standard  C)il  Company  of  Indi¬ 
ana,  told  the  Northwest  group. 


in  non-dog  stories,  that  he  died. 

Both  Nellie  ami  Bruno  were  patients 
at  the  Flemington  dog  hospital  during 


His  concern  spends  $2,000,000,  or  62  the  last  days  of  the  trial.  It  is  thought 
per  cent  of  its  advertising  budget,  an-  that  the  excitement  of  the  trial  lowered 


nually  in  newspapers  in  13  states,  Mr.  their  resistance. 

Steele  added.  Before  the  trial  Nellie  was  an  ordi- 

Declaring  that  a  newspaper  is  the  "“'".v  tramp  dog.  resigned  to  homeless- 
“world’s  greatest  bargain  for  the  pur-  "^ss  and  a  pillar-to-post  existence, 
chaser,  Mr.  Steele  said  that  “on  the  Then  the  reporters  came,  and  Nellie,  in 
basis  of  experience  our  company  never  her  quiet,  unassuming  way  always  man- 
would  compromise  its  newspaper  ad-  aged  to  be  in  the  center  of  activity, 
vertising  appropriation  to  go  into  other  Travis  Fulton,  who  made  arrangements 


fields.”  The 


advertises 


for  his  paper's  coverage  of  the  trial. 


about  250  newspapers  in  winter  and  (Jpportunity  to  get  ac- 

1,800  in  summer,  he  said.  quainted  with  her,  and  gave  her  the 

m  T7  c  s  f  Ai  Ilf  1  name  Nellie.  He  obtained  for  her  the 

Ray  E.  Saberson  of  the  Weyerheuser  j^eedom  of  the  Grand  Union  Hotel. 
Sales  Company,  one  of  the  outstanding  ^^ich  usually  does  not  cater  to  dogs, 
lumber  concerns  ot  the  country,  told  when  the  hotel  set  up  an  additional 
the  editors  that  it  is  high  time_  the  jj^r  to  handle  the  traffic,  the  place  of 
American  business  niM  stops  waiting  refreshment  was  proudly  placarded  as 
for  lawmakers  to  bring  him  business  “Nellie’s  Tap  Room.”  By  that  time, 
and  goes  out  and  gets  it  for  himself.”  Nellie  was  as  much  a  Flemington  insti- 


H.  R.  Hill  of  the  Fargo  (N.  D.) 
Forum  was  named  president  for  the 


tution  as  was  Edward  J.  Reilly. 

During  the  weeks  ot  the  trial  Nellie 


ensuing  year,  and  N.  B.  Nelson  of  the  took  her  new  status  in  life  with  easy- 
Eau  Claire  (iWis.)  Leader-Telegram,  going  grace.  She  was  condescendingly 
vice-president.  Elected  to  the  execu¬ 
tive  committee  were  M.  H.  White,  j— — 

Winona  (Minn.)  Republican  Herald;  ■, 

Howard  Blakesley,  Rochester  (Minn.)  LlO^Hinr  RnnCDIfOlT 

Post  Bulletin;  R.  C.  Greig,  LeCrosse  LICclllUI  ItUUOUfull 

J-  (Mrs.  Franklin  D.  Roosevelt) 

(Minn.)  Herald^News  Tnbune,  and  R 

J.  Underwood,  Fcrsius  Falls  Journal,  A1  ways  front  page  news. 

The  .9«(j«x  Falls  (S.  D.)  ^rgus  millions  are  awaiting  to 

Leader  was  given  a  hundred  dollar  i 

cash  prize  for  the  “best  newspaper  her  articles 

typographically  during  the  last  six  //ii  .  I  •  *1 

months  of  1934.”  Judges  in  the  con-  riCf  StylG  IS  SlfTipIC, 
test  were :  H.  L.  Foster,  mechanical  Q  •  •  •  #/ 

superintendent.  Minneapolis  Journal;  nOWin3/  COflVinCinj* 

George  O.  Ludeke,  Bureau  of  Engrav-  ™  . 

ing,  Minneapolis;  and  Prof.  Kenneth  Wrtte  for  samples 

E.  Olson,  sch(X)l  of  journalism.  Uni-  PI  L*  C  J*  i  I 
versity  of  Minnesota  tOlOmDia  OyildlCate,  illC. 

Silver  cups  in  the  General  Excellent  no*,  a  caL  Ca  kl  \x/ 

contest  went  to  the  LaCrosse  (Wis.)  yi/-10tn  ot.,  W. 

Triune  and  the  Albert  Lea  (Minn.)  Washington,  D.  C. 

Tribune.  Judges  in  this  contest  in-  have  you  read 

(^uded  Roy  Dunlap,  managing  editor,  -p,-  qtatcc 

St.  Paul  Dispatch-Pioneer  Press;  Jef-  GLORY  OF  THE  STATES 

ferscin  Jones,  associate  editor,  Minnc-  ROOSEVELT 

apolis  Journal,  and  Prof.  Olson.  _ 


(oaWIlQN 

Products  advertised  in  the  Telegram-Gazette  are  effec¬ 
tively  merchandised  to  Worcester  Market  DEIALERS  and 
their  SALESPEOPLE  through  the  RETAIL  AD-VISER, 
which  covers  TWICE-A-MONTH  practically  every  store 
in  the  Worcester  area.  Circulation  more  than  3,000. 

For  sixteen  years  Worcester  retailers  have  relied  on  the  RETAIL 
AD-VISER  for  practical  information  about  products  advertised  in  this 
city.  The  AD-VISER  prints  news  of  current  advertising — heralds  coming 
campaigns — tells  local  dealers  how  they  may  profitably  tie-in  with  national 
advertising — gives  news  of  local  stores  and  salespeople — publishes  photos 
of  outstanding  local  displays  of  nationally-advertised  merchandise. 

Score,  of  letter,  from  adverti,er,  and  afcncie*  atte,t  the  effectioe- 
ne,,  with  which  the  RETAIL  AD-VISER  make,  thi,  neee,,ary 
contact. 

“Very  practical  and  wel(x>me  co-operation  of  your  Retail  Ad-Viser” 

“Goes  a  long  way  toward  making  our  advertising  in  the  Telegram-Gazette 
more  effective” 

“Splendid  publicity  in  the  Retail  Ad-Viser” 

“Our  local  representative  will  benefit  materially  from  this  promotion” 

Telegram-Gazette  co-operation  is  tangible,  practical 

The  Worcester  Market  (population  433,000  within  an  average  18-mile 
radius)  is  effectively  cultivated  through  these  newspapters  ALONE. 

WlAt  AVBBAdB^KET  FAU>  DAILY  C1»CCLA3H01» 

MORC  <1  aA  AAA  for  over 
than  *  UUyWUU  2  YEARS 


Colombia  Syndicate,  Inc.  jhe  TELEGRAM-GAZETTE 


927-1 5th  St.,  N.  W. 

Washington,  D.  C. 

HAVE  YOU  READ 

THE  GLORY  OF  THE  STATES 

Rv  MRS.  ROOSEVELT 


Worcester,  Mass. 


GEORGE  F.  BOOTH,  Publisher 


Paul  Block  and  Associates,  National  Representatives 
New  York  Boston  Chicago  Detroit  Phiiadelphia  San  Francisco  Los  Angeles 
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Editor  &  Publisher  for  March  2-,  1935 


FI 

[as] 

1  1  JANUARY,  1935, 

K  1  WASHINGTON  STAR 

L  L  •  1,494,843  Lines 

LEADERS  IN  ADVERTISING: 
NEW  YORK  TIMES  MIAMI  HERALO 
1,440,597  Lines  1,388,779  Lines 

We  Apologize 


Throush  no  fault  of  The  Miami  Herald,  Its  recent  adver¬ 
tisements  erroneously  listed  The  Atlanta  Constitution  as 
First  in  Georsia  in  January  Advertising  Linage.  The 
mistake  was  caused  by  a  clerical  error  in  the  office  of 
the  Constitution.  It  has  been  called  to  our  attention  by 


Major  Cohen! 

The  Atlanta  journal.  Investigation  shows  that  The 
Atlanta  Journal,  not  The  Atlanta  Constitution,  was  First 
in  Georgia  in  January  Advertising  Linage.  We  are 
glad  by  this  means  to  correct  the  error.  The  revised 
listing  is  shown  below. 


CHECKED,  DOUBLE  CHECKED  AND  AMENDED  FIGURES 

Still  Show  THE  MIAMI  HERALD 

FIRST  in  the  South! 


During  Januaryy  1935 


COMPARISONS 

MIAMI,  FLA.  (UBUALB) 

NEW  ORLEANS,  LA.  (TimeS'Picayune) 
DALLAS,  TEX.  (Times^Herald) 

LOUISVILLE,  KY.  (Courier^] ournal) 
MEMPHIS,  TENN.  (CommerciaUAppeal) 
RICHMOND,  VA.  (News^Leader) 

ATLANTA,  GA.  (Journal) 

HIRMINGIIAM,  ALA.  (News) 

Oklahoma  City,  Okla.  (Oklah  Oman) 
LITTLE  ROCK,  ARK.  (Gazette) 
JACKSON,  MISS.  (ClariomLedi 
CHARLOTTE,  N.  C.  (Observer) 

GREENVILLE,  S.  C.  (News) 


(Clarion'Ledger) 

(Observer) 

(News) 


MORNINCi 
and  SUNDAY 


MORNING 
and  Sl'NDAY 


KVKNING 
and  SUNDAY 


MORNING 
and  SUNDAY 


MORNING 
and  SUNDAY 


KVKNING 

ONLY 


KVKNING 
and  SI:NDAY 


KVKNINIi 
and  SUNDAY 


MORNING 
and  SUNDAY 


MORNING 
and  SUNDAY 


MORNING 
and  SUNDAY 


MORNING 
and  SUNDAY 


MORNING 
and  SUNDAY 


(First  In 
(First  In 
(First  In 
(First  In 
(First  In 
(First  In 
(First  In 
(First  In 
(First  In 
(First  In 
(First  In 
(First  In 
(First  In 


Florida) 

Louisiana) 

Texas) 

Kentucky) 

Tennessee) 

Virginia) 

Georgia) 

Alabama) 

Oklahoma) 

Arkansas) 

Mississippi) 

N.  Carolina) 

S.  Carolina) 


LINES 

1,388,779 

902,.TI7* 

881,404^ 

809,192 

744,214^ 

084,459^ 

028,911^ 

.n»19,208^ 

493,085 

459,312 

452,802 

297,164 


PAPKRS  MARKKD  ir  MKDIA  RKC'ORDS.  OTHKRS  Pl!BLISHKRS’  RKPORTS. 


And 


The  January,  1935,  Circulation  of  THE  MIAMI  HERALD 
Was  the  Largest  January  Circulation  In  Its  History ! 


A  ^(mmI  n(‘wspa|M‘r  always  prospers  when  its  trading  area  is 
pros|M‘roiis.  Aletropulitan  Miami  is  a  Pros|N‘rous  (Community. 


First  for  F«»urteeii  «-oiiseeiitive  y«‘ars  in  Advertising 
and  Cireiilation  in  the  .Miami  Ti'rritory. 


MEMBER  AUDIT  BUREAU  OF  CIRCULATIONS 


National  Representatives; 

j.  p.  McKinney  &  son 

30  Rockefeller  Plaza,  New  York 
7^2  Market  Street,  San  Francisco 
400  N.  Michigan  Avenue,  Chicago 


(Sl|p  fNiatni 

FLORIDA'S  MOST  IMPORTANT  NEWSPAPER 
FRANK  B.  SHUTTS,  Publisher 


Southern  Representative: 

GEO.  M.  KOHN,  INC. 

908  Walton  Building 
Atlanta,  Georgia 
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Editor  &  Publisher  for  March  2,  1935 


r>r\'Kl'C1  ICTi^KT  QF  A  WFRF  that  with  a  100-foot  ceiling  it  was  keeper  informed  them  that  the  high 

V^UINr  UolvJINj  V^riv-r*  i  I  impossible  to  land.  Reporter  fritz  tide  lasts  for  six  hours  and  completely 

U  ANirhir'ADC  IV/IAr'ON  POVFRAriF  Goodwin  and  cameraman  C  B.  Peter-  covers  the  narrow  beach.  They  raced 

•HAINLIlV^Aa  S  1  V  lVlAv.*Wl^  \^\J  V  were  sent  to  Point  Sur.  Reporter  to  safety  on  the  mainland. 


Ughthougp  Keeper,  Few  Miles  From  San  Francisco,  Learns  of 
Crash  by  Phone  Call  From  Editor  of  the  London 
Daily  Mirror,  6,000  Miles  Away 

SO  great  was  the  difficulty  in  cover-  Burch  on  the  night  side.  James  Sulli- 
ing  the  crash  of  the  dirigible  van  was  on  the  rewrite  desk. 


Willis  O’Brien  and  cameraman  Jack  The  San  Francisco  News  also  had  a 


Woods  were  standing  by  at  Monterey,  skeleton  editorial  staff  remaining  oq 
but  later  ordered  to  cover  Sunnyvale,  hand.  Two  automobiles  were  rushed 


Reporters  Bruce  Yates  and  Emd  Hub-  to  Monterey,  one  containing  reporter 


bard  covered  12th  naval  district  head-  Harvey  Wing  and  Herman  C.  Bryant, 


quarters  and  Jim  Ritch,  reporter,  cov-  chief  staff  photographer,  and  in  the 


ered  Mare  Island  Navy  Yard. 


vaiavs  ovaia  .  csiau  iU  UlC 

other  car  were  reporter  Robert  C.  El- 


Macon  into  fog-shrouded  and  choppy  in  the  San  Francisco  Chronicle  edi-  “A  tribute  should  be  paid  to  the  ^meraman  Melvin  Meacham 


Pacific  waters  off  Point  Sur  Feb.  12  torial  rooms,  city  editor  Lyn  Fox  dis-  U.  S.  Navy  for  the  fine  cooperation  of  NEA  Service,  Inc. 
that  day  by  day  additional  details  of  patched  Neil  Hitt,  reporter,  and  Ted  they  gave  to  the  newspapermen  cover-  Harvey  Wing  and  Melvin  Meacham 
the  vivid  experiences  of  San  Francisco  Pryor,  cameraman,  to  Monterey,  with  ing  the  Macon  story,”  said  City  Editor  arranged  to  go  out  in  a  ^at  to  search 
newsmen  are  being  unfolded.  instructions  to  get  a  boat  and  try  to  Fred  Gray  of  the  Examiner.  “At  12th  seas  Wednesday  off  Point  Sur. 

One  of  the  freakish  phases  of  the  find  the  scene  where  the  Macon  had  naval  district  headquarters,  where  they  They  were  seven  hours  on  the  rough 


coverage,  learned  later,  was  that  the  gone  down.  Neil  Hitt  tells  this  story:  were  besieg^  with  hundreds  of  tele-  waters,  badly  seasick  and  much  burned 


only  shoreside  witnesses  to  the  tragedy, 
Thomas  Henderson,  lighthouse  keeper 
at  Point  Sur,  three  miles  from  the 
scene  and  about  100  miles  from  San 


dici.  mat  w  .w.  — ^  --  -  -  •  -  -  .  • _ . 

?Tghthoise''S;  MoSerey,  ardvLgThere‘'Jasrr5kS^^^^^^  gavy^did  "coo^^^  ^rl£"HfFi®“£?ua?e" 

ee  miles  from  the  Nothinc  vet  had  been  h^rd  bv  local  "ural  Ihomas  J._  Senn,  the  command-  ^ 


at  Point  Sur,  three  miles  from  the  Nothing  yet  had  been  heard  by  local  "“fai  i nomas  J-  &enn,  ine  commanu- 

scene  and  alxjut  100  miles  from  San  correspondents  of  Macon  people  com-  remained  at  headquarters  until  la  e  ,  .  ,  ,  ,  cabin  ^ 

Francisco,  and  his  assistant  and  family,  ine  ashore.  We  also  found  that  the  ‘^at  night  and  saw  that  every  ^facility  which  had  no  cabin. 

_ A  _ 1  xl- _  ut—  .......  ..  .  ..  Viroe  mvrAn  ♦rt  rt£kurcrkOf\^rm^n  Anmiral  — 


got  their  first  word  of  the  big  ships  a.P.  had  hired  the  biggest  boat  in  newspapermen.  Admiral 

disastrous  plunge  by  telephone  call  Monterey.  Our  party,  which  included  Joseph  M.  Reeves,  commander-in-chiet 

r  Tlx-  /\/\/\  •<  ...  <  «Ua  rr^%T^  ♦Ua  nAurerkoriAr 


from  London,  6,000  miles  away. 

Henderson  last  saw  the  dirigible. 


Monterey.  Our  party,  S  induded  Joseph  M.  Reeves,  comm^der-in-chief  A.  P.  PERSONNEL  CHANGES 

Universal  newsreel  men,  dickered  around  of  the  fleet,  also  gave  the  newspa^r  Warren  McNeill,  Richmond  bureau, 

for  another  boat  and  finally  located  a  People  complete  cwperation,  not  only  Associated  Press,  has  been  assigned  to 


ballast  eased,  disappear  into  a  squally  fellow  who  had  a  little  fishing  smack,  during  the  frying  time  of  t  e  »  the  New  Vork  night  staff.  William  M. 


mist  a  few  minutes  before  the  seaward 


plunge  at  about  5.20  p.  m.  He  was  less  than  three  hours  sleep  started  out 
not  certain  what  its  fate  was  until  his  at  S  a.  m.  for  Point  Sur.  It  was  a 


telephone  rang  an  hour  later. 


We  got  to  bed  at  two  a.  m.  and  after  afterwards.  Pinkerton,  Sunday  editor,  Omaha 

less  than  three  hours  sleep  started  out  The  Macon  story  broke  at  an  hour  World-Herald,  has  joined  the  A.  P. 
at  S  a.  m.  for  Point  Sur.  It  was  a  when  the  editorial  rooms  of  the  Call-  Washington  staff.  Arthur  S.  Roberts, 
cold,  raw  morning.  It  was  an  open  Bulletin,  San  Francisco  News,  Oak-  Savannah  Morning  News,  is  now  with 


Hello  America?”  said  the  Enirlish  ^o^t,  seas  were  rough,  with  spray  fly-  land  Tribune  and  Oakland  Post-En-  the  A.  P.  Atlanta  bureau.  R.  HeBenne- 
accented ’voice.  “This  is  the  editof  of  mg  over  us.  We  had  left  San  Fran-  qwrer-all  evening  papers-were  about  yille  Wickershqm  city  edhor 

,he  liustpicksd  "S  _ ....  ..  h™’  W ''''fe 

up  a  radio  flash  that  your  Macon  had 
crashed  into  the  sea.  Is  that  true?” 


properly  dressed  for  the  exposure  in  A  skeleton  staff  still  remained  at  bureau.  Zachary  Taylor,  Wirhiti 
the  open  waters.  Our  party  was  very  the  Call-Bulletin,  and  under  direction  (Kan.)  Eagle,  has  become  assistwt 


Henderson  greatly  excited  related  seasick  and  badly  burned  by  winds,  of  Managing  Editor  Joseph  A.  Mul-  feature  edit^or  of  the  Kansas  City  bu- 

nciiucrsuu,  grcaiiy  cxciicu,  icidicu  ...  .  _ , _ _ _ _  i... _ ... _ t,  /-l...  rpan  Arthur  W  Hvetrom  C.rf 


what  he  had  seen. 

“It  was  the  biggest  thrill  of  my  life. 


We  bounced  around  on  that  little  ^at  cahy  and  City  Editor  Edg^ar  T.  Glee-  reau.  Arthur  W.  Bystrom,  Green  Bay 
for  ten  hours,  trying  to  pick  up  the  son,  an  extra  was  rushed  out  on  the  (Wis.)  Press-Gacetle,  will  join  the 


sneaking  to  that  fellow  in  London  ’’’  story.  We  finally  put  back  to  streets  immediately  after  the  flash  came  Milwaukee  staff  of  the  A.  P.  March  11 


Henderson  told  reporters. 


Monterey,  then  drove  all  the  way  back  in,  with  headline  reading  “Macon  Falls 


Thi.  AcenriatpH  Pr..«c  rr.a«t  hpaH  Francisco,  arriving  late  that  with  80  Aboard,”  closely  followed  by 

arfprc  pttnh  "'gJ**'  I  was  about  dead  for  sleep  and  later  extras  giving  the  full  story. 


.  X  c'  1'  j  i-t  i^t-  X  was  ai./Lfui  ucau  lui  sic;cu  diiu 

quarters  at  San  lyancisco  under  Ralph  ^ad  never  been  so  glad  to  hit  the  hay.” 
11.  Heppe,  racific  news  editor,  had  »  .  i  xt  c  um*  j 


ith  80  Aboard,”  closely  followed  by  BREDLOW,  SHEEHAN  RESIGN 
ter  extras  giving  the  full  story.  Harold  H.  Bredlow,  business  man- 

The  Call-Bulletin  contingent  sent  to  ager  of  the  Battle  Creek  (Mich.)  £h- 


its  Monterey  County  local  correspon 
dents  on  the  job  at  once  and  imme 


International  News  Service  mobilized  Monterey  consisted  of  Joe  Marron,  quirer-News,  has  resigned  and  has 
quickly.  A  local  correspondent  at  Mon-  veteran  cameraman,  reporters  Clarence  joined  the  Bnish-Moore  group  of 


diately  dispatched  reporters  Louis  Ash-  f'vo  men  in  Baker  and  Alfred  Dipman.  They  got  papers  in  Ohio.  He  will  report  at  Can- 

ir,pU  u'  T  n,.,  .,.,.1  ..nmpra-  San  Francisco  were  ready  to  leave  for  a  big  thrill  when  thev  lumbered  over  ton.  O..  about  April  1  to  assume  his  new 


lock  and  Raymond  F.  Law  and  camera-  rrancisco  were  reaay  to  leave  tor  a  Dig  tnriii  wnen  tney  lumoerea  over  ton,  u..  aDout  April  i  to  assume  ms  new 
man  Ernest  H  King  to  Monterey.  When  it  developed  after  the  rough  Point  Sur  road  to  interview  duties  in  the  capacity  of  promotion  man- 

They  hired  a  boat  and  spent  that  night  an  hour  that  the  Navy  the  lighthouse  keeper.  After  dodging  ager.  Leo  W.  Sheehan,  managing  edi- 

cruising  the  waters  off  Point  Sur  try-  'v°nld  bring  survivors  to  San  Francisco  landslides  for  miles  on  the  road  to  the  tor  of  the  Enquirer-News  has  also  re- 
ing  to  contact  the  fleet  At  daybreak  Monterey  contingent  was  halted,  coast,  the  Call- Bulletin  men  had  to  signed  and  has  been  succeeded  by 


vaiii^i  aitiaii  x'laiiK  xiiau  ainiaiu  j  .  •  .  .  ••  .  .  "  t-.  •  vV  r  * 

over  the  waters  where  the  ships  were  ready  to  do  rescue  work  on  the  coastline  to  reach  the  promontory  on  Enquirer-News  for  one  year  and  was 
looking  for  two  missing  Macon  men.  Point  Sur.  Milton  G.  Dunlap  the  end  of  which  the  lighthouse  is  lo-  formerly  advertising  manager  of  the 

The  fleet  was  scattered  over  such  a  9°vered  naval  district  headquarters,  also  cated.  While  interviewing  Henderson,  Ypsilanti  Press,  succeeds  Mr.  Bredlow. 


wide  area  in  its  search  it  soon  devel- 
ojied  that  the  news  coverage  was  com¬ 


ing  through  radio  messages  from  the  Macon  on  arrival.  Albert  “Red”  Clark  ing  higher  up  the  narrow  beach.  The  tion  to  the  classified  managership 

various  ships  to  the  12th  naval  district  Burdette  S.  Sanders  were  on  Pier  - 

headquarters  at  San  Francisco  and  to  ,  mt^rviewng  survivors  as  they  n'ARllV  'I'SX  A  V 

Sunnyvale  air  base.  It  was  likewise  Sunnyvale  air  base  Con-  D,VOO  I  a  A 

impossible  to  get  anv  good  pictures  ^'mnee  Hitchcock  interviewed  the  wives.  The  out.tandln*  adventure  .trip  now  supplied  in  fire  and  .lx  column. 

because  of  darkness  and  poor  visibility,  families  and  sweethearts  of  tlie  Macon  BOBBY  THATCHER— 'Much  to  Their  Surprise !!  By  STORM 

rain  squalls  and  hazy  conditions.  When  j  was  - ^ m  ii  ^ 

the  fleet  arrived  in  San  Francisco  liar-  handled  by  bureau  manager^  Harry  F.  ’iV!,'.,  ,  H.'.l  I,  1  H  ii  j;  .'•,  ,'11  ,  \  /  SOMEBOOV’S 

bor,  the  ships  anchored  out  in  the  Flanagan,  assisted  by  Harold  Heroux  iliA'LJj  ,  I  •  i  I A  :  gonna  run.. 

Rav-  Ki»nHin£r  thp  Maron  survivors  r-dward  S.  Sullivan.  The  lead  L.l  IU!’.tl  ii  I  I  .  '■  iW  I  ■ »  . ‘x  ‘J  ••  TTiV  ....BUT  IT 


the  fleet  arrived  in  San  Francisco  har¬ 
bor,  the  ships  anchored  out  in  the 
Bay,  sending  the  Macon  survivors 


small  boats.  The  A.P.  had  written  by  Ralph  Jordan. 


a  staff  of  men  covering  Pier  14  at 
San  Francisco  to  meet  the  rescued  men. 


The  San  Francisco  Examiner’s  cor¬ 
respondent  at  Monterey,  Herbert  Cer- 


Reporters  were  also  stationed  at  Sunny-  win,  sent  in  the  story  of  Thomas  Hen- 
vale,  at  12th  naval  district  headquar-  derson,  lighthouse  keeper,  who  saw 


ters  and  on  the  Tennessee  where  the  the  Macon  in  difficulty. 


1 : . 

g' 
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GONNA  RUN.. 
...BUT  IT 

)  won't  be 
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naval  inquiry  was  held. 


The  Examiner  had  a  plane  warming 


When  the  Macon  flash  reached  “P  at  Crissy  Field,  but  after  checking 
United  Press  coast  headquarters  at  San  the  Monterey  airports  were  advised 


Francisco,  Frank  H.  Bartholomew, 
Pacific  division  manager,  was  in  Los 
Angeles,  where  he  immediately  char¬ 
tered  a  plane  for  Monterey  in  com¬ 
pany  with  the  Fo.x  newsreel  men. 
However,  weather  conditions  were  too 
bad  for  flying  all  the  way  through 
and  plane  had  to  be  cancelled.  Bar¬ 
tholomew  managed  to  reach  Big  Sur, 
where  four  local  correspondents  were 
assembled  for  coverage,  consisting  of 
William  Erl>e  of  the  Salinas  Evening 
Post;  .Mien  Stewart,  Salittas  Index 
Journal;  Ross  C.  Miller  of  Carmel  and 
a  fourth  correspondent  from  Del 
Monte.  correspondent  was  dispatched 
to  Sunnyvale,  .vtith  orders  to  stand  by 
there  indefinitely.  George  Beale,  Los 
.'\ngeles  bureau  manager,  and  George 
E.  Helmer,  Sacramento  bureau  man¬ 
ager,  were  brought  to  San  Francisco 
to  augment  the  work  of  the  San  Fran¬ 
cisco  staff,  which  was  handling  the 
local  coverage  in  cooperation  with  the 
San  Francisco  News.  Ronald  W.  Wag¬ 
oner  was  in  charge  of  the  San  Fran¬ 
cisco  story  on  the  day  side  and  H.  \V. 


277,860 


f  I’LL  GO  IN  J 

I  FOR  THE  V. 

m  TIN  BOX... 
"  WATCH  THE 
DOOR..  DON'T 
LET  THAT  KID 
RUN  FOR  HELP I 


was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Mornin3 
and  Evenins  issues)  for  the  month  of 


JANUARY,  1935 


This  represents  A  GAIN  OF  11,180 
OVER  JANUARY,  1934  ..  .  The 
Sunday  Sun  circulation  averased 
191,566  per  Sunday  for  January, 
1935 — a  gain  of  5,115  over  January, 
1934. 


Everything  in  Baltimore 
Revoivet  Around 


I  THE  SUN 

Morning  Evening  Sunday 


the:  be:ll 

247  'Weat  42nd  Street 


I 


next  morning  a  plane  with  AP  staff  included  Ralph  B.  Jordan,  who  was  leave  their  car  and  walk  a  mile  along  Thomas  Yutzy,  editorial  writer.  Roger 
cameraman  Frank  Filan  aboard  flew  in  hip  boats  and  a  bos’n’s  out-  a  narrow  beach  fronting  the  rocky  Newcomer,  who  has  been  with  the 


interviewed  Rear  Admiral  Thomas  J.  they  thought  something  seemed  ominous  W.  C.  Melville  will  take  over  the  na- 
Senn  and  Commander  Wiley  of  the  about  the  way  the  tide  seemed  advanc-  tional  advertising  managership  in  addi- 

\farnn  rtn  AIK...4.  r-l..!.  ....  TV..  tV..  o  e  e  •  A  a/4  tTi  n  rtf)  nr«»r  cVi  i  n 


SYN  Die ATE 

N«w  YorK.  N.  Y. 


t 


LOS  ANGELES 

TIMES 

153,676 

AGATE  LINES 


SECOND  Paper 
(Afternoon) 

67,050 

AGATE  LINES 


THIRD  Paper 

(Morning  and  Sunday) 

51,936 

AGATE  LINES 


The  above  circles — based  on  Media  Records* — show  how  local  stores  during  January  apportioned 
their  women's  wear  advertising  among  Los  Angeles'  three  principal  newspapers. 


Note  that  the  Los  Angeles  Times  is  better  than  a  two-to-one  leader  over  the  second  paper  (afternoon) 
and  a  three- to-one  leader  over  the  third  paper  (morning  and  Sunday).  If  all  five  Los  Angeles  papers 
were  taken  into  account.  The  Times'  share  of  women's  wear  advertising  would  amount  to  55% 
of  the  total — and  the  same  approximate  ratio  holds  true  for  the  full  year  of  1934. 


Now  statistical  experts  assert  that  women,  either  by  direct  purchase  or  through  their  influence, 
are  responsible  for  85%  of  all  retail  sales.  Consequently  any  plan  that  shows  how  to  get  the 
wives  and  mothers  back  of  a  retail  product  comes  mighty  close  to  being  a  100%  solution  of  the 
advertising  job.  That  is  what  the  above  circles  reveal.  For  it  is  obvious  that  any  newspaper 
which  sells  the  majority  of  women  their  gloves,  hosiery,  hats,  shoes,  frocks  and  other  apparel  is 
bound  to  be  their  guide  in  selecting  food,  toiletries,  house  furnishings,  automobiles — everything] 


Times'  dominance  in  the  women's  field  approaches  the  spectacular.  It  shows  Itself  in  The  Times' 
all-around  lead  in  retail  advertising  which  in  1934  exceeded  900,000  agate  lines — in  The  Times' 
32-year  lead  in  classified  advertising — in  the  more  than  1,000  exclusive  national  accounts  which 
The  Times  carries  annually. 


Times’  leadership  comes  from  having  the  only  large  dlrect-to-home  coverage  in  the  Los  Angeles 
trading  area — a  coverage  reaching  62.76%  of  the  market's  purchasing  power  and  growing  by 
leaps  and  bounds. 


*The  Times’  lead  would  be  increased  if  stores  selling  both  men's  and  women’s  shoes  were  included  in  the  figures  given. 
This  linage,  as  well  as  basement  department  store  linage,  is  excluded  because  Media  Records  does  not  completely 
segregate  such  advertising  to  show  men’s  and  women’s  linage. 


LOS  ANGELES  TIMES 


NATIONAL  REPRESENTATIVES:  Williams,  Lawrence  8i  Cresmer  Company,  New  York,  Chicago,  Detroit,  San  Francisco.  NATIONAL 
COLOR  REPRESENTATIVES:  Associated  Newspaper  Color,  Inc.,  San  Francisco,  New  York,  Chicago,  Detroit,  Cleveland,  Los  Angeles. 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Analysis  of  1934  Statistics  Compiled  for  351  Newspapers  in  88  Cities  bv  Media  Records,  Inc.,  Showing  National,  Local,  Auto¬ 
motive,  Financial,  Classified  and  Total  Advertising 

(Copyright,  1935.  by  Editok  &  Publisher  Co.) 


Retail  <;eneral  .Automotive  Financial 


Total  Ad- 


cities  and  Newspapers 

IMhiiIii.x 

IMniiluy 

nisplay 

Display  ( 

Classified  vertlslng 

AKRON,  OHIO 

.(E) 

5,3.S0,830 

711.551 

308,542 

43.567 

857,463 

7,350,016 

.(S) 

1.596,259 

195,771 

126.555 

17,769 

422,575 

2,359,551 

Beacon-Journal  . 

.(E) 

7,985,763 

1,473,852 

575.990 

62.658 

1,741,368 

11,945,778 

ALBANY.  N 

.  Y. 

Knickerbocker-Press  . . 

.(M) 

1,833,975 

737,372 

127,217 

126.156 

911,070 

3,891,299 

.(S) 

569,550 

188,311 

135,529 

67,996 

199,828 

1,162,509 

.(E) 

4,159,478 

1,508,317 

529,226 

143,324 

896,781 

7,767,113 

.(E) 

3,844,443 

1,289,243 

451,309 

116,431 

788,673 

7,366,540 

•Times  Union  . 

..(S) 

739,874 

858,545 

224,800 

76,150 

175,332 

2,075,509 

ALBUQUERQUE,  N.  M. 

Journal  . 

.(M) 

1,979.643 

636,759 

372,523 

49,706 

441,355 

3,515,937 

Journal  . 

..(S) 

385,326 

59,966 

42,478 

9,832 

87,897 

585,907 

Tribune  . 

.(E) 

2,080,207 

621,764 

372.547 

52,124 

429,801 

3,579,278 

ATLANTA, 

GA. 

Constitution  . 

.(M) 

2.839,538 

995,418 

347,852 

150,933 

925,408 

5,271,113 

Constitution  . 

,.(S) 

1,403,721 

233,286 

96,161 

17,230 

332,434 

2,084,302 

Georgian  . 

.(E) 

2,716,178 

688,111 

274,376 

89,028 

62(,.345 

4,447,824 

•American  . 

..(S) 

636,017 

876,028 

203,246 

45,583 

242,081 

2,007,924 

Journal  . 

.(E) 

4,188,172 

1,291,404 

370,495 

102,309 

943,531 

7,062,249 

Journal  . 

..(S) 

955,809 

245,209 

155,500 

43,378 

476,383 

1,878,836 

ATLANTIC  CITY,  N.  J, 

tPress-Union  . 

.(M) 

2,533,380 

872,518 

314,518 

36,433 

529,903 

4,458,116 

Press-Union  . 

..(S) 

428,763 

18,552 

41,234 

9,705 

132,720 

634,558 

BALTIMORE, 

,  MD. 

•American  . 

..(S) 

2,013,578 

910,722 

233,150 

8,770 

547,896 

3.714,556 

{News  Post  . . 

..(E) 

5,466,194 

1,330,512 

507,795 

150,812 

1,233,095 

8,821,197 

Sun  . 

..(E) 

8,197,530 

1,991,083 

703,664 

129,989 

1,537.251 

12,608,736 

Sun  . 

.(M) 

1,460,640 

1,974,042 

528,489 

240,900 

1,610,020 

5,947,167 

Sun  . 

..(S) 

3,092,474 

418,098 

185,040 

6,241 

676.435 

4,378,508 

BIRMINGHAM, 

,  ALA. 

Age  Herald  . 

.(M) 

1,492,884 

1,152,782 

333,551 

93,191 

386,850 

3,690,461 

News-Age-Herald  . .  - . 

..(S) 

1,391,032 

307,037 

166,536 

55.434 

317,719 

2,239,212 

News  . 

..(E) 

3,458,836 

1,158.145 

367,825 

92,685 

389,137 

5,481,557 

Post  . 

..(E) 

2,333,835 

738,891 

237,622 

48,265 

392,569 

3.764,982 

BOSTON,  MASS. 

Record  . 

.(M) 

1,975,902 

035»34& 

16,518 

7,274 

8,665 

2,902,138 

•Advertiser  . 

..(S) 

1,023,353 

871,188 

219,374 

12,257 

294,910 

2,421,126 

American  . 

..(E) 

2,299,566 

861,039 

263,184 

53,930 

583,002 

4,111,019 

{Globe  . 

..(E) 

4,320,470 

1,695,616 

408,414 

78,775 

615,182 

7,159,512 

Globe  . 

..(S) 

2,055,940 

347,018 

219,494 

6,972 

872,538 

3,502,012 

Herald  . 

.(M) 

5,882,053 

1,960,445 

470,072 

270,928 

1,065,421 

9,689,684 

Herald  . 

..(S) 

1,828,049 

428,803 

155,814 

11,616 

701,995 

3,126,332 

Post  . 

.(M) 

3,244,941 

1,744,809 

381,965 

79,715 

397,523 

5,868,137 

Post  . 

..(S) 

622,517 

416,687 

87,309 

5,356 

190,985 

1,322,912 

Transcript  . 

..(E) 

1,443,499 

1,026,660 

94,998 

249,574 

981,198 

3,927,823 

{Traveler  . 

..(E) 

7,279,937 

1,985,987 

550,848 

259,445 

1,111,973 

11,263,821 

BUFFALO.  ] 

N.  Y. 

Courier-Express  . 

.  (M) 

3,350,859 

1,142,113 

437,902 

168,764 

565,099 

5,740,579 

Courier-Express  . 

..(S) 

1,085,788 

379,729 

228,833 

24,766 

185,693 

1.905,098 

News  . 

..(E) 

6,611,597 

1,884,727 

801,120 

181,567 

1,602,299 

11,112,971 

Times  . 

..(E) 

3,761,511 

901,530 

263,132 

124,875 

721,305 

5,944,230 

Times  . 

..(S) 

552,154 

275,228 

87,313 

9,982 

208,058 

1,132,735 

CAMDEN.  N.  J. 

{Courier  . 

..(E) 

3,937,207 

1,481,066 

529,328 

79,127 

853,614 

7,324,404 

CHATTANOOGA.  TENN 

Times  . 

..(M) 

2,097,615 

690,422 

246,666 

113,839 

573,083 

3,743,508 

Times  . 

..(S) 

780,534 

160,993 

106,390 

13,425 

193,426 

1,256,216 

News  . 

..(E) 

3,052,900 

938,965 

362,876 

92,471 

623,262 

5,113,488 

CHICAGO. 

ILL. 

T  ribune  . 

..(M) 

5,662,554 

2,386,439 

423,856 

239,967 

2,477,706 

11,209,854 

Tribune  . 

..(S) 

3,159,804 

769,437 

314,313 

21,256 

1,247,597 

5,513,927 

Herald-Examiner  . . . . 

..(M) 

2,481,886 

1,327,773 

162,945 

127,642 

3,428,565 

8,021,124 

•Herald-Examiner  . . . 

..(S) 

1,307,034 

992,703 

276,853 

13,728 

1,121,213 

3,713,127 

Daily  News . 

..(E) 

7,290,481 

2,300,443 

572,394 

165.813 

1,852,832 

12,193,804 

American  . 

..(E) 

4,764,572 

2,112,169 

563,187 

105,458 

756,743 

8,389,453 

Times  . 

..(E) 

2,252,506 

664,429 

81,637 

35,629 

3,054,648 

..(S) 

.109  R^2 

1,636 

429,271 

CINCINNATI, 

,  OHIO 

Enquirer  . 

..(M) 

2,823,848 

936,305 

216,922 

145,158 

913,574 

5,073,329 

Enquirer  . 

..(S) 

2,565,874 

538,178 

241,976 

69,097 

1,104,979 

4,520,405 

Post  . 

..(E) 

3,146,488 

1,227,835 

382,937 

136,137 

1.260,804 

6,215,537 

Times-Sur  . 

..(E) 

5,958,047 

2,087,624 

676,456 

151,446 

1,170,999 

10,104,286 

Retail 

(■eneral  .kiitumotive  Financial 

Total  .\d. 

Cities  and  Newspapers 

Display 

Displu.v 

Display 

Classified 

vtTtuiaf 

CLEVELAND 

.  OHIO 

Plain  Dealer  . 

(M) 

3,711,511 

1,390,146 

383,164 

161,606 

1,333,344 

7.021,701 

Plain  Dealer  . 

.(S) 

1,980,986 

843,093 

447,655 

28,799 

620,967 

3.922,001 

News  . 

.(E) 

4,784,906 

1,100,698 

426,983 

146,048 

659,412 

7.162.551 

Press  . 

.(E) 

7,265,573 

1,781,580 

621.863 

116,482 

1,326,881 

11,125,311 

COLUMBUS, 

OHIO 

Dispatch  . 

.(E) 

6,229,058 

1,920,752 

561,008 

170,933 

1,342,373 

10.249, 9<| 

Dispatch  . 

.(S) 

1,231,997 

367,422 

156,408 

68,388 

618,366 

2,443,081 

Citizen  . 

.(E) 

4,637,727 

997,785 

393,464 

101,644 

861,373 

7,013.371 

Ohio  State  Journal  . . . . 

(M) 

887,863 

547,662 

101,167 

244,996 

414,066 

2,344,411 

Star  . 

.(S) 

331,334 

144,804 

31,923 

15,697 

458 

524,2U 

DALLAS,  TEXAS 

News  . 

(M) 

3,528,098 

1,185,661 

394,963 

120,264 

970,546 

6,219,198 

News  . 

.(S) 

1,409.631 

323,895 

188,408 

65,583 

460,698 

2,464.121 

Times-Herald  . 

.(E) 

6,679,134 

1,474,984 

295,064 

86,176 

824,858 

9.370,91$ 

Times-Herald  . 

.(S) 

1,920.891 

185,307 

159,210 

38,171 

298,368 

2.604,119 

Journal  . 

.(E) 

2,922,869 

873,924 

232,416 

93,277 

972,707 

5,185,151 

Dispatch  . 

.(E) 

1,607,465 

600,148 

79,905 

43,488 

342,624 

2.692,519 

Dispatch  . 

.(S) 

670,830 

109,721 

34,537 

18,157 

116,070 

951,611 

DAYTON, 

OHIO 

Journal  . 

(M) 

865,276 

609,983 

100,388 

46,810 

483.302 

2.187,651 

Journal  . 

.(S) 

965,676 

171,644 

115,517 

45,823 

363,595 

1.662,990 

Herald  . 

.(E) 

6,090,312 

1,019,581 

410,493 

75,088 

1,272,829 

8,910,650 

News  . 

.(E) 

6,086,312 

1,460,553 

501,726 

85,690 

1,119,564 

9,516,126 

News  . 

.(S) 

823,946 

231,734 

136,987 

49,472 

320,415 

1.562,640 

{Continued  on  page  22) 

•  American  Weekly  Linage  included  in  above  Sunday  figures. 

tAtlantic  City  Press-Union,  morning  and  evening,  sold  in  combination  only.  Linage  of  one 
edition  (morning)  only  is  given. 

{Boston  Globe,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition 
(evening)  only  is  given. 

{Boston  Traveler  is  sold  only  in  combination  with  Morning  Herald  or  Sunday  Herald. 
UCamden  Courier,  evening,  and  Post,  morning,  sold  in  combination.  Linage  of  one  edition 
(Courier,  evening)  only  is  given. 

{Baltimore  Post  merged  with  News,  March  24,  1934. 


1st  in  OHIO 

8th  in  UNITED  STATES 

TOTAL  ADVERTISING  LINAGE  YEAR  1934 
SIX-DAY  EVENING  NEWSPAPERS 

Newark  News . 13,210,334 

Hartford  Times . 12,583,388 

Philadelphia  Public  Ledser . 12,390,633 

New  York  Sun . 12,253,852 

Providence  Bulletin . 12,194,854 

Chicago  Daily  News . 12,193,804 

New  York  World  Telegram . 12,083,672 

AKRON  BEACON  JOURNAL . 11,945,778 

Cleveland  Press . 11,125,311 

Buffalo  News . 11,112,971 


1ST  in  OHIO 

Total  RETAIL  Linage  1934 

AKRON  BEACON  JOURNAL . 

. 7,985,763 

Leading  papers  in: 

Columbus . 

. 7,461,055* 

Cleveland . 

. 7,265,573 

Dayton . 

. 6,910,258* 

Cincinnati . 

. 5,958,047 

Toledo . 

. 5,040,451 

•Seven  day  figures. 

All  figures  from  Media  Records 

Akron  Beacon  Journal 

Mtmbtr  A.  B.  C.— A.  N.  P.  A.  Major  Market  Ntwspapan,  Inc. 

Rapratantad  by  Story,  Brooks  A  Finlay 


(al  Ad- 
rtUlay 

021, 70S 
.922,001 
.162.5SI 
,125,311 


.249,961 

.443,011 

.013,371 

.344,411 

524,214 


.219,194 

.464,321 

.370,915 

.604,119 

.185,351 

.692,519 

951,631 


.187,651 
.662,990 
,910,650 
.516,324 
.5  62,640 


934 


10,334 

83,388 

90,633 

53,852 

94,854 

93,804 

183,672 


Fairchild  Aerial  Surveys,  Inc. 


xmFTER  gaining  more  than  2,500,000 
lines  in  I93t  .  .  .  and  after  leading  the  entire 
I  nited  Slates  in  retail  linaffe  increase  .  .  .  the 
Buffalo  Times  in  19.35  continues  to  forge  ahead. 


MPUBING  January,  1935,  The  Times 
gained  134,428  lines  of  Total  Display  and  again  registered  notable  increases 
in  important  classifications. 


Total  Display . 

Retail  Display . 

Department  Stores 
Clothing  Stores . .  .  . 

Furniture . 

Retail  Groeers . 


45,778 

25,311 

12,971 


763 

>55* 

>73 

!58* 

)47 

151 


al 


WE  ARE  HAPpy  TO 
SAY  THAT  THE  OTHER  BUFFALO 
NEWSPAPERS  GAINED,  TOO — 
PROVING  BUFFALO  IS  A  PROFIT¬ 
ABLE  MARKET  RIGHT  NOW. 


M  HE  (f rowing  circulation  of  The  Times 
represents  sound  Scripps- Howard  value  and  provides  powerful  coverage  in 
New  York  State's  Second  Largest  Market. 


The  Buffalo  Times 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE 
NEW  YORK  CITY 


MEMBER  OF  THE  UNITED  PRESS 
THE  ASSOCIATED  PRESS 
AUDIT  BUREAU  OF  CIRCULATIONS 
METROPOLITAN  SUNDAY 
NEWSPAPERS,  THIS  WEEK  and  of 
MEDIA  RECORDS,  INC. 
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Editor  &  Publisher  for  March  2,  1935 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Ccfntinwd  from  page  20) 


Retail 

General  .Vnlomotlve  Klnanelal 

Total  Ad- 

Citin  and  NrwhpapFrx 

l>iH|ila.v 

l>lH|ila.v 

IllHpla.v 

I>iMpla.v 

ClaNHined 

vertUInK 

DENVER,  COLO. 

Kocky  Mcluntain 

News .  (  M  ) 

2.408,270 

714,972 

306,335 

7.1,020 

775,652 

4,465,321 

Kcicky  Mountain 

News. fS) 

549.741 

62,450 

48,711 

10.218 

262,248 

934,706 

. (K) 

5,543,788 

1,817,708 

567,961 

121,919 

1 .090,662 

9,166,898 

I’ost  . 

. (S) 

88.1,264 

.124,760 

151,817 

32,605 

823,045 

2,215,956 

DES  MOINES.  lA. 

Kcnistcr  . 

. ( .\I ) 

1,4.10.478 

1,238,371 

462,554 

41,261 

908,712 

4,113,936 

Tribune  . 

. (E) 

.1,945,642 

1,264,816 

570,965 

45.015 

905,017 

6,744,608 

KcRi^tcr  . 

. (S) 

1,052,788 

407,030 

208,522 

14,066 

433,141 

2,117,142 

DETROIT, 

MICH. 

Pree-Press  . . 

. <M) 

2,850,417 

1,395,206 

465,831 

192,363 

925.230 

5,838,567 

Free- Press  . 

. (S) 

764,778 

269,733 

145,590 

90,847 

581,161 

1,852,238 

.News  . 

. (E) 

8,059,069 

2.319,315 

758,896 

114,895 

1.871,853 

13,129,423 

News  . 

. (S) 

1.15.1.176 

422,496 

308,878 

58,412 

1,765.537 

3,708,608 

Times  . 

. (E) 

4,79.1,473 

1,407,457 

548,720 

116,592 

975.634 

7,845,667 

•Times  . 

. (S) 

1,808,108 

886,144 

274,366 

58,197 

475,979 

3,502,915 

EASTON, 

PA. 

Kxpres.s  . 

. (E) 

4.128,513 

1,018,017 

392,859 

173,414 

493,974 

6,401,275 

EL  PASO,  TEXAS 


Times  . 

..  ..(M) 

2,421,875 

561,892 

255,974 

30,091 

658,714 

3,941,179 

Times  . 

. (S) 

994,718 

93,856 

187,277 

6,539 

185,520 

1,469,099 

Herald-Post  . 

....(E) 

2.885,289 

923,253 

.185,999 

30,227 

811,989 

5,061.252 

ERIE.  PA. 

Dispatch-Herald  ... 

. (E) 

2,453,685 

1,018,571 

.180,127 

35,714 

1.078,411 

5,141,969 

Dispatch-Herald  ... 

. (S) 

414,814 

122.888 

75,066 

19,342 

293,566 

926,356 

Times  . . 

. (E) 

2,490.641 

1,212,146 

426.240 

52,358 

737,698 

5,147,897 

EVANSVILLE, 

IND. 

Courier  . .'. 

....(M) 

3,626,854 

818,920 

322,027 

89,088 

523,591 

5,464,911 

Courier  . 

. (S) 

852,565 

125,949 

104,863 

64,383 

140.663 

1.288,618 

Journal  . 

. (E) 

840,816 

582.701 

164,876 

77,395 

518,549 

2,231,926 

Press  . 

. ( K ) 

4,234,61.1 

71.1,949 

.174.445 

73,334 

.194,596 

5,821,473 

Press  . 

. (S) 

588,417 

.17,527 

84,401 

42,037 

97,077 

849,607 

FALL  RIVER, 

MASS. 

Herald  News  .  .  .  . 

. ( E) 

2.959.757 

1,062,657 

548.656 

69.320 

.152,685 

5.108.3.18 

FORT  WAYNE,  IND. 

Iminial-fiazctte  ... 

. ( .\l ) 

2,084.895 

691,612 

313.377 

33,868 

618.226 

3,939,068 

Journal-tiazette  .  . . 

. (S) 

1.245, .198 

299,591 

119.208 

61,541 

202,179 

1,928,800 

NewsSentiiul  .... 

. (E) 

5.117,712 

1.353,521 

415.0,19 

97,0.18 

747.757 

7,838,861 

FORT  WORTH. 

TEXAS 

Star -Telegram  .  . . 

. ( .\l ) 

445,581 

1 ,099.92.1 

30.1.128 

42,753 

520.915 

2,439,278 

Star-Telettraiii  . . . 

. (E) 

.1,133,076 

1,142,881 

416,743 

44,633 

519,611 

5,290,583 

Star-Telegram  . . . 

. (S) 

8.17,808 

226.090 

144,426 

.10,680 

231,013 

1,487,065 

Press  . 

. (E) 

2,40.1.029 

764,893 

159,258 

41,007 

673,251 

4,072,388 

FREEPORT-HEMPSTEAD,  N. 

Y. 

Review  . 

. (E) 

2,471,52.1 

.182,072 

276,594 

117,937 

647,185 

4,521,271 

Star  . 

. (E) 

1,269,713 

.146,402 

182,620 

44,490 

376,677 

2,293,501 

GLENS  FALLS,  N.  Y. 

(Post-Star  . 

. <M) 

2.947,857 

626,592 

280,323 

239,621 

405.349 

4,599,631 

HARRISBURG,  PA. 

:i:Patrtot  . 

. ( .M ) 

.1,156,051 

1,124,802 

673,112 

84.922 

509,814 

5,596,579 

Telegraph  . 

. (E) 

2,254,693 

965,637 

235,883 

31,697 

393,172 

4,025,120 

HARTFORD, 

CONN. 

Courant  . 

. (M) 

2,312,466 

996,796 

268,876 

189,431 

484,676 

4,358,926 

Courant  . 

. (S) 

2,111,230 

407,570 

332,013 

106,322 

173,860 

3,134,389 

Times  . 

. (E) 

8,426,540 

1,876,950 

789,639 

307,089 

1,081.274 

12,583,388 

HOUSTON,  TEXAS 


Chronicle  . 

. (E) 

3,362,501 

1,392,392 

4.18,472 

72,174 

1,395,981 

6,705,924 

Chronicle  . 

. (S) 

1,120,255 

301,284 

189,380 

44,643 

469,574 

2,135,734 

Post  . 

. (M) 

2,382,066 

948,816 

306,062 

90,857 

909,062 

4,671,636 

1  'ost  . 

. (S) 

1,497,267 

166,680 

99,948 

40,411 

312,542 

2,129,574 

Press  . 

. (E) 

3,255,096 

867,607 

296,572 

50,296 

714,312 

5,210,164 

INDIANAPOLIS, 

IND. 

News  . 

. (E) 

5,069,207 

1,723,007 

676,651 

107,324 

1,599,001 

9,225,229 

Star  . 

. (M) 

3,375,664 

852,593 

222,826 

189,166 

1,394,657 

6,160,009 

.Star  . 

. (S) 

1,602,746 

387,842 

242,642 

5,259 

712,674 

2,952,289 

Times  . 

. (E) 

5,484,234 

911,739 

275,321 

119,634 

888,937 

7,734,245 

JACKSONVILLE, 

,  FLA. 

rinics-L’ilinn 

. (-M) 

2,496,294 

1,328,119 

388.326 

187,030 

924,729 

5,402,812 

Times-Union  .... 

. (S) 

1,. 164.28.1 

202,.125 

143,977 

9,054 

405,053 

2,125,410 

luurnal  . 

. (E) 

2,971,534 

726,870 

311,638 

94,849 

972,246 

5,413.271 

JAMESTOWN, 

N.  Y. 

Journal  . 

. (K) 

2,742,692 

553,011 

224,303 

74,392 

556,518 

4,296,343 

Post  . 

. (M) 

2,528,838 

568,260 

244,204 

75,301 

373,409 

3,993,691 

•American  Weekly  Linage  included  in  above  Sunday  figures. 

IGlens  Falls  Post  Star  (Morning)  and  Times  (Kvenlng)  sold  in  conil.ination  only.  Linage 
of  one  edition  Post-Star  (Morning)  only  is  given. 

(Harrisburg  Evening  News  carries  the  same  amount  of  advertising  as  the  .Morning  Patriot. 

(Continued  on  page  24) 


How  Good 

is  Your  Guess* 

? 

What  six-day  evening  newspaper,  ‘ 
having  60,000  circulation  and  pub¬ 
lished  in  a  city  of  175,000  population, 
achieved  the  following  linage  record 
during  1934? 

SECOND  in  total  linage  of  all  classifica¬ 
tions  among  six-day  evening 
newspapers,  and  a  greater  total 
than  any  morning  daily  news¬ 
paper. 

THIRD  in  retail  linage  among  all  six- 
day  evening  newspapers,  yet 
18  th  in  department  store  lin¬ 
age,  and  exceeded  by  but  one 
morning  newspaper. 

THIRD  in  total  display  among  six-day 
evening  newspapers  and  a 
greater  total  than  any  morning 
daily  newspaper. 

THIRD  in  automotive  linage  among  all 
evening,  morning  or  Sunday 
newspapers. 

SECOND  in  financial  linage  among  all 

evening  newspapers  and  ex-  I 
ceeded  by  but  two  morning 
newspapers. 

Indeed  we  are  proud  of  our  linage  stand¬ 
ing  among  the  newspapers  of  the  Nation  | 
— not  simply  because  we  are  ahead  of  | 
most  other  newspapers,  but  rather  that 
the  tremendous  volume  of  linage  dis-  ' 
tributed  among  so  many  different  classifi-  | 
cations  proves  the  prosperity  of  our  mar¬ 
ket — our  merchants  believe  in  advertising 
and  their  ability  to  use  it  successfully  and 
our  readers  faith  in  and  responsiveness  to 
our  advertising  columns. 

♦ANSWER  ON  PAGE  51 


Editor  &  P  t!  u  t  ‘  t 

for  Uorch  2.  V, 

Heprints^...  ^neuetroit  Times  Feh - 


^th  Inclusive 


Auto  Sales  Set 
Records  Here  as 
New  Cars  ‘Click’ 


nmiTlM\UCClt  1)  DV  ni l/Mnimi  M  ..'•••nU 


'  Biggest  January  in  History 
I  Just  Marked  Up;  Display 
Rooms  Kept  on  Jump 

More  passenger  car?  were  sold 
_  i  in  Detroit  last  month  than  during^ 
p  !  any  January  in  history. 

,  I  Unofficial  registrations  made 
'  public  by  the  Detroit  Auto  Dealers 
Association,'  Saturday,  disclosed 
5,433  cars  had  been  delivered. 

;  The  figure  tops  the  previous  peak  I 
j  of  January,  1929,  when  5,313  units 
were  sold. 

■  ^  The  demand  for  new  models 
j  which  had  not  been  expected  to 
.  ;  break  before  early  Spring,  kept 

nnn’P  illMilKnV^°^ 


Automobile  production  for  the! 
week  ended  February  2  reached  a| 
lew  high  since  the -first  of  the  year 
with  a  total  of  73.527  passenger  cars 

lU  trucks,  as  against  68,409  last 
week,  according  to  Cram's 
^  Inc.  A  year  ago  the  total  for  th 
ri  week  was  56.693  units.  I 

W  Estimated  total  for  J  « 

U— ..>.>.r.arpd  With  163  s. 


M 


and. 00 


.bout 

^  EUHfh 


OUTPUT  OTST 


JJ*.*  Center  of  all 

■"IS  Prosperity  Is 

DETROIT 


in  Cl.  '* 

'*'•  1934  'or  v"*'' 

l;'- 

„  *”ares  of  * 

■fo-'b-ffissa,  "b"* 

^Wfl/J/lTn  ..  ^ 


And— 


1  Heaviest  production  for  any  Jan- 
"  uary  .since  1929  was  announced  to- 
'  I  dav  by  the  Ford  Motor  Company.  i 
,  1  A  total  of  105.230  units  was  man- 

lufactured  throughout  the  world. 

1  91.043  in  this  country. 

^  '  World  production  was  up  >0  per 

, _ t  ....>»  i~.-t  .lanii:-  -  "Oes- 

W  elf  are  Load  Drops  her' 
19  Pet  in  2  Months  the  I 

The  county  welfare  case  load  has 
dropped  from  66.808  cases  on  Dec. 

5.  1934,  to  47.434,  a  decrease  of  pla 
19  374.  John  F,  Ballenger.  c»y 
fare  superintendent,  reported  today 
io  the  city  welfare  commission,  td; 
Ballir-  's'  __  _ - ?-  _  , 


And— 


And  — 
And  — 

And— 


the  Mnufacturers  of 

factones  than  any 

ptoductiv™  *advm°*^  'ffleient  and 

Detroit  today!  ^  advertising  medium  in 

around  The  DetrSf  ThiSrtr^ 

results  and  profits.  ^  "Maximum 


ms 

e/ 


pT&^Z'z 


»y  (A.  Koj„„  £ 


P  ‘ftan  r 

231 


Boone  Organization 


iiiiiBtBl/'S 

'  from  the  ^  all  classe:  Twenty-four  thousan  pe  ^  ^ 

I  The  *cport  shows  H  had  seen  the  premiere  of  the 

.  'Of  plates  sow  ^ry  31  the;:e  wei  Shrine  Circus,  followin 

V  1^  209*”  ets.  compared  to  7^88  jc  performances  at  January 

\  the  same  period  to  $2  colUeum,  sute  .f'  < 

I  inc, rated  f-om  $1,584,000  .pj^^^aands  of  children  Sfo„ 

"-=!r ».  .t«rr"  "“r:'nircv 


'oZSm  UP 

MUp  ’HBUm 

P  -moSAi 


‘ets.  compared  to  78^288  fc  p^^,^,r„ances  at  tt  jl  or  in  7  /I  ^¥11111  II  Mm  ’ 

p  ppriod  in  1M3-^  $2  Coliseum,  SUte  Fair  Groun  3.  ^^‘ster  of  ^aro/d  ^  Lf  frlln 

--  >.  ^  rin  /> 


-  t 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Continued  from  page  22) 


Retail  (ieneral  Automotive  Finanrial  Total  Ad- 

C'itiet*  and  NeH'j*|»ji|»erH  Itiwiilay  Itlnplay  ItlHpla.v  Itlaplay  ClaHsIfled  vertlainjr 

.  KANSAS  CITY,  MO, 

Journal-Post  . <K)  2,7S6,494  1,057,762  103,407  11,677  413,584  4,358,249 

Tournal  Post  . (S)  968,750  162,255  64.551  298  144,194  1,339,940 

Star  . (E)  4,812,553  1,449,691  603,249  103,369  1,679,804  8,648,666 

Star  . (M)  4,243,785  1,404,670  518,552  96,694  1,657,523  7,921,224 

Star  . (S)  2,123,491  475,853  324,531  97,754  967,731  3,989,360 

Kansas  City  figures  suiiplled  by  publishers. 

KNOXVILLE,  TENN. 

Journal  . (Ml  1,841,179  570,318  199,810  127,526  472,740  3,313,426 

Journal  . <S)  710,013  120,048  56,987  48,916  170,333  1,106,872 

News  Sentinel  . (E)  3,237,664  925,353  246,744  124,910  474,386  5,032,599 

News-Sentinel  . (S)  996,808  119,440  137,846  51,390  177,931  1,484,027 

LOS  ANGELES.  CALIF. 

Examiner  . (M)  2,580,769  1,450,792  396,943  145,651  2,532,788  7,116,779 

•Examiner  . (S)  2,330,264  935,839  408,963  15,320  1,000,525  4,691,927 

Illustrated  News  . (.M)  1,267,170  450,086  242,215  86.445  493,240  2,550,143 

Times  . (.M)  4,165,654  1,323,169  436,588  206,890  2,701,226  8,848,841 

Times  . (S)  2,179,721  383,455  249,563  15,740  1,064,588  3,894,347 

Herald-Express  . (E)  5,421,402  1,925,691  619,119  135,329  1.367,780  9,473,679 

Post  . (E)  1,396,048  572,480  130,251  86,412  185,549  2,378,878 

MANCHESTER,  N.  H. 

lil'nlon-I-eader  . (.\I)  2,934,250  829,598  496,333  43,661  345,168  4,707,220 

MEMPHIS,  TENN. 

Commercial  Apin^al  ...(M)  4,467,307  1,431,455  384,755  80,569  1,014,779  7,431,452 

Commercial  Apia-al  ...(S)  1,977,789  258,780  163,185  16,967  542,838  2,965,258 

Press-.Scimitar  . (E)  3,165,695  800,900  428,167  72,179  437,194  4,916,110 

MILWAUKEE,  WIS. 

•Sentinel  . (M)  1,954,923  760,209  187,942  74,519  1,070,260  4,132,436 

♦.Sentinel  . (S)  633,372  885,195  239,985  30,956  443,219  2,232,855 

Journal  . (E)  6,532,718  1,680,452  510,273  74,744  1.978,529  10,785,166 

Journal  . (S)  1,368,122  338,736  230,584  30,868  879,787  2,848,235 

l,eader  . (E)  978,441  404,269  51,802  31,912  175,454  1,816,892 

Wisconsin  News  . (E)  3,405,691  959,605  313,104  78,358  641,837  5,421,271 

MINNEAPOUS,  MINN. 

Journ-al  . (E)  4,693,452  1,380,122  465,356  64,148  652,808  7,262,450 

Journal  . (S)  693,768  131,440  104,346  7,031  425,806  1,363,185 

STribune  . (E)  3,663,142  1,400,826  404,332  86,977  1,073,494  6,633,484 

Tribune  . (S)  1,490,092  409,751  204,345  9,080  727,685  2,841,101 

-Star  . (E)  3,147,466  873,278  191,794  49,401  639,041  5,291,183 

MONTREAL,  CANADA 

.Star  . (E)  8,680,447  2,511,993  427,302  253,948  1,278,813  13,221,493 

Cazette  . OH)  2,445,194  1,502,950  372,469  .322,635  129,072  4,839,461 

I-a  Presse  . (E)  6,589,449  2,431,995  488,232  163,953  1.201,143  10.954,068 

U  Patrie  . (E)  1,922,576  632,288  128,317  75.174  374,445  3,190,458 


•American  Weekly  Linage  included  in  above  Sunday  figures. 

IfManchester  Union  MurnitiK  and  I.eader  EveniiiK  sold  in  combination  only.  Linage  of  one 
edition  (Union,  Morning)  shown. 

$Tbe  Minneapolis  Tribune  is  sold  in  combination.  Morning  and  Evening.  Linage  of  one 
edition  (Evening)  only  shown. 


(Continued  on  page  26) 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 

The  old  quill  pen 
was  good  in  its  day — 
but — 

"IMPROVE  r" 

is  the  demand  of  M*t*offress 

As' business  srew  more  complex,  better  methods  of  writing  had 
to  be  developed.  As  sources  of  news  became  more  numerous 
and  demand  for  newspapers  more  widespread,  publishers  had  to 
have  improved  mechanical  aids.  Wood  Dry  Mats  have  continued 
to  meet  the  higher  standards  because 

"Improvcl"  it  the  Wood  watchword. 


FLONG  CORPORATION 

HOOSICft  FALLS.  N.V: 

WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES. 


THIRD 

in  l>iprth  America 


FIRST 

in  Qanada 


Montreal  with  its  cosmopolitan  popu¬ 
lation  of  a  million  and  a  quarter  is  one 
of  the  most  productive  markets  on  the  North 
American  Continent.  Its  metropolitan  area 
contains  the  wealthiest,  compact  market  in 
Canada,  consisting  of  approximately  100,000 
ENGLISH-SPEAKING  families  (representing 
nearly  half  a  million  consumers). 


This  100,000  group,  whose  purchasing 
power  is  the  HIGHEST  in  the  market 
area,  can  be  completely  covered  at  ONE  low 
cost  and  through  ONE  medium — The  Montreal 
Daily  Star. 

ADVERTISERS’  opinion  of  the  Star’s  market 
I.  is  clearly  indicated  in  the  two  following 
statements  (based  on  Media  Records). 

Amongst  all  weekday  even- 
.  ing  newspapers  of  the  Uni¬ 
ted  States  anci  Canada  the  Mon¬ 
treal  Star  held  THIRD  PLACE 
in  National  Advertising  in  1934. 

IN  Canada,  the  Star  again  led 
all  newspapers  in  volume  of 
National  Advertising  during 
1934. 


Standard  Market  Survey  sent  on  request 


TheMontrealDaily  Star 

** Canada's  Greatest  Newspaper” 
MONTREAL  -  CANADA 


Dan.  A.  Carroll 
no  East  42nd  St. 
New  York,  N.  Y. 


John  E.  Lutx  Branch  Office 

180  N.  Michifan  Ave.  390  Bay  St. 
Chicago.  III.  Toronto,  Ont 


Branch  Office 
42  Pall  Mall 
London,  Eng* 


Editor  &  Publisher  for  March  2,  19  3  5  25 

Journal  Coverage 

Reduces  Selling  Costs 


The  Journal  Alone  reaches 


of  all  Greater  Milwaukee  families 
reading  any  of  the  three  Mil¬ 
waukee  newspapers,  according 
to  a  survey  by  the  American 
Appraisal  Co.  This  readership 
includes  71%  of  all  families 
in  the  wards  and  suburbs  where 
the  home  rental  average  is  $40 
a  month  or  more  — 


of  the  combined  general  rate  of 
all  three  daily  papers.  The  com¬ 
bined  line  rates  of  Milwaukee 
daily  papers  is  74c.  For  only  32c 
an  agate  line  (38c  on  Sunday) 
The  Journal  provides  the  nec¬ 
essary  coverage  to  do  a  complete 
selling  job  in  Milwaukee, 


THE  MILWAUKEE  JOURNAL 


O^Mara  &  Ormsbee,  Inc,  New  York  Chicago  Detroit  Los  Angeles  San  Francisco 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  24) 


Cities  and  Newspapers 


Retail  (General  Automotive 

l>is|ila.v  Oisplay  Uisplay 


Banner  . 

....(E) 

2,345.664 

1,162,400 

355,094 

Banner  . 

....(S) 

976.432 

279,304 

106,830 

ttTennessean  . 

....(M) 

2,460,669 

686,126 

256,557 

Tennessean  . . 

. (S) 

782,348 

191,077 

79,129 

NEWARK, 

N.  J. 

Call  . 

....(S) 

1.674,664 

376,042 

150,867 

Ledger  . 

....(M) 

2,327.472 

.(88,057 

149,688 

Ledger  . 

.  .  ..(S) 

704.834 

46,648 

28,017 

News  . 

_ (E) 

6.985.293 

2,219,075 

1,013,118 

Star  Eagle  . 

....(E) 

4,083,360 

1,097,918 

217,025 

NEW 

ORLEANS,  LA. 

Times  Picayune  . . 

....(M) 

5,217.332 

1,746,974 

390,631 

Times  Picayune  &  States.(S) 

2.399,570 

318..(01 

199.989 

Tribune  . 

....(M) 

1.459.438 

767,283 

69,436 

Item  . 

....(E) 

3,979.973 

1,047,880 

339,621 

Item-Tribune  . 

....(S) 

2,277,652 

119,617 

68,420 

States  . 

....(E) 

2,017,112 

801,762 

136,563 

NEW  YORK, 

N.  Y. 

Times  . 

....(M) 

5,184,639 

2,544,738 

457,031 

Times  . 

....(S) 

.(.937,698 

1.698.157 

196.053 

Herald  Tribune  ... 

. . . .  ( M ) 

3,416,209 

2,426,156 

398,274 

Herald  Tribune  ... 

....(S) 

2,567,032 

1,518,483 

186,967 

American  . 

....(.M) 

2.423,168 

1.261,272 

111.577 

'American  . 

....(S) 

1,981,358 

1,186,496 

300,513 

.News  . 

. . . .  ( M  ) 

8,909,816 

1.762.30<, 

274.051 

News  . 

. <S) 

4,011,866 

472,085 

76,343 

Mirror  . 

. . .  .  ( .\I ) 

1,502,412 

692,588 

14,283 

Mirror  . 

. (.S) 

477,560 

302,328 

9,599 

Journal  . 

....(E) 

5,924,144 

2,050,269 

308.969 

Post  . 

....(E) 

1,705,849 

650.366 

36,712 

Sun  . 

....(E) 

8,527,836 

2,755,797 

345,462 

World-Telegram  . . . 

....(E) 

7,570,616 

2,421,748 

325,095 

"Home  News  . . . . 

....(E) 

1,853,375 

541,286 

58,224 

*’Home  News  . . . . 
- - - 

- (S) 

763,704 

68,482 

62,267 

Finunrial 

Itispla.v 

Classified 

Total  .\d- 
vertlslng 

73„038 

449,087 

4,439,054 

45,871 

167,630 

1,579,308 

53,150 

600,844 

4,073.956 

60,427 

174,426 

1,287,923 

157,964 

207.291 

2.859.933 

67.397 

586,847 

3.784,808 

4,073 

129,991 

1,012.272 

218,601 

2,376,259 

13,210,3.(4 

124,394 

405,701 

6,232,575 

137,409 

1,344,479 

9,020,164 

27,299 

580,611 

3,680,395 

84,854 

1,142,753 

4,050,925 

94,200 

1,185,832 

6,845,985 

20,809 

322,367 

2,902,275 

86,623 

642,347 

3,868,184 

782,752 

1,784,175 

10,816.850 

91,617 

1,628,854 

7,561,502 

538,212 

795,185 

7,652,974 

46,538 

721,929 

5,043,022 

166,696 

2,953,577 

6,970,170 

33,284 

1,133,719 

4,635,416 

252,425 

21,744 

11,236,315 

47,505 

6,620 

4,614,564 

63,772 

227,646 

2,511,782 

3,542 

68,855 

861,972 

199,402 

52,233 

8,605,815 

122,386 

42,179 

2,671,474 

355,650 

243,797 

12,253,852 

299,084 

1,441,236 

12,083,672 

67,393 

413,976 

2,808,637 

33,934 

253,589 

1,085,775 

FIRST 

in  the  Philadelphia  Morning  field  in 

Retail  Advertising 

,  The  Kci'onl  led  the  weekday  riKirninj’  field 
in  1934  by  455,022  lines. 

General  Advertising 

The  Record  t(K)k  first  place  in  the  weekday 
morning  field  in  1934  with  a  gain  o\er  its 
own  1933  linage  of  40%. 

Department  Store  Advertising 

The  Record  was  the  only  morning  newspapt'r 
to  gain  in  de|)artment  store  linage  and  became 
first  choice  of  the  local  department  store. 

Total  Display  Advertising 

The  Record  in  1934  more  than  tripled  its 
leadership  of  the  weekday  morning  field  in 
total  display  advertising. 

There  are  sound  reasons  for  such  leadership.  The  Record  made 
the  greatest*  circulation  gain  of  any  Philadelphia  newspaper. 
The  publisher’s  interim  statements  to  the  Audit  Bureau  of  Circu¬ 
lations  for  the  period  ending  December  31st,  1934,  showed  206,907 
daily  and  333,074  Sunday  circulation:  17%  and  23%  gain  over 
the  same  period  in  1933. 

The  PHILADELPHIA  RECORD 

TODA  Y’S  NEWSPAPER 

*Without  “benefit”  of  merger. 


Retail 

General  Automotive  Financial 

Cities  and  Newspapers 

Displa.v 

IHspla.v 

Ilispla.v 

Ilispla.v 

Classified 

BROOKLYN 

,  N.  Y. 

Eagle  . 

.(E) 

5,940,846 

1,719,167 

506,334 

279,860 

2,740,351 

Eagle  . 

.(S) 

1,467,310 

378,528 

165,863 

23,570 

750,760 

Times  Union  . 

.(E) 

915,157 

802,655 

161,815 

107,978 

672,817 

Times  Union  . 

.(S) 

141,867 

63.938 

71,431 

11,532 

198.936 

NIAGARA  FALLS.  N.  Y. 

Gazette  . 

(E) 

4,203,997 

757,787 

367,533 

104,180 

351,839 

OAKLAND. 

CAUF. 

Post-Enquirer  . 

.(E) 

3,176,578 

838,762 

357,424 

88,235 

916,084 

T  ribune  . . 

.(E) 

3,822,490 

1,592,650 

447,447 

101,486 

2,087.667 

Tribune  . 

.(S) 

370,136 

183,121 

203.294 

11.369 

709,266 

OKLAHOMA  CITY.  OKLA. 

Oklahoman  . 

(M) 

2,497,547 

1,159.864 

371,119 

37,301 

802,035 

Oklalioinan  . 

.(S) 

1,335,244 

262,188 

259,392 

36,543 

400,835 

Times  . 

.(E) 

4,057,668 

1,222,030 

427,409 

54,391 

801,329 

Oklahoma  News  . 

(E) 

1,212,899 

524,511 

200,162 

28,382 

516.838 

Oklahoma  News  . 

.(S) 

426,824 

125,198 

53,934 

20,189 

232,327 

OMAHA. 

NEB. 

ttBee-News  . . 

.(E) 

3,518,823 

739,259 

267,583 

24,971 

493,180 

*Bee*News  . 

.(S) 

868,147 

872,589 

239,273 

9,245 

218.787 

TTWorld-Herald  . 

(E) 

4,841,327 

1,238,252 

513,105 

44,532 

927,976 

World-Herald  . 

.(S) 

1,190,876 

233,988 

177,622 

10.640 

543,172 

PEORIA. 

ILL. 

Journal  . 

(E) 

4,660,074 

1.076,401 

326,884 

41,550 

767,623 

Transcript  . 

(M) 

3,796,772 

1,055,353 

326,778 

42,695 

753,607 

Journal-Transcript  .... 

.(S) 

908,222 

183,297 

122,031 

19,600 

200,996 

Star  . . 

.(E) 

4,075,865 

1,202,616 

309,780 

31,249 

715,832 

Star  . 

.(S) 

795,156 

182,957 

118.991 

16,722 

189,508 

'American  Weekly  linage 

included  in 

above  Sunday  figures. 

TotuI  Ad- 


488,333 


4,874.931 

2.295,419 

6,570,606 

2.497,632 

861,485 


'Home  News  figures  supplied  by  publisher. 

ttNashville  Tennessean,  Morning  and  Evening  sold  in  combination  only.  Linage  of  one 
edition  (Morning)  only  is  given. 

ttOmaha  Bee-News,  Morning  and  Evening,  sold  in  combination  only.  Linage  of  one 
edition  (Evening)  only  is  given. 

UTOmaha  World-Herald,  Morning  and  Evening,  sold  in  combination  only.  Linage  of  one 
edition  (Evening)  only  is  given. 

(Continued  on  page  28) 
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The  Peoria  JOrRN.4L 
(7  Days)  LIC.4DS  the 
Peoria  Star  (7  Days)  in 
19  out  of  81  RETAIL 
CLASSIFICATIONS 


— and  in  7  out  of  8 
MAJOR  CLASSIFICA¬ 
TIONS. 


JiHiniMl-TmnM'ript 
17  dayw) 

Stiir 
<7  dayn) 

RET.AIL  . 

5,568,296 

4,871,021 

.AUTOMOTIVE  . 

448,915 

428,771 

FINANCI.4L  . 

61,050 

47.971 

ROTOGRAVURE  . 

130,458 

104,831 

CLASSIFIED  . 

968,619 

905.340 

LEGAL  . . 

153,861 

82,190 

TOTAL  . 

8,460,439 

7,720,866 

Boots  and  Shoes  (Men’s) 

2,738 

891 

Bldg.  Suppl.  and  Contrs. 
Clothing  Stores — 

73,616 

67,014 

Men’s  . 

85,792 

62,2.55 

Men’s  and  Women’s . . . 

239,558 

235,804 

Credit  Clothing . 

73,719 

14,960 

Clothing  Stores.  Total . . . 

481,723 

398,340 

Department  Store . 

2,706,236 

2.212,984 

Educational  . . . . . 

12,572 

8,084 

Elec.  Appl.  and  Suppl. . . 

89,172 

83,319 

Furniture  and  Household  599,231 

548,960 

Grocers  . . . 

530,831 

505,602 

Insurance  . 

18,454 

9,749 

Jewelers  . 

188,775 

78,544 

Miscellaneous  . 

316,307 

259,236 

Musical  Instruments  . . . . 

9,367 

4,314 

Radio  Totals . 

118,250 

89,350 

Real  Estate . 

2,2.58 

56 

Stationers  . 

Toilet  Goods  and 

12,459 

4.335 

Beauty  Shops  . 

8,966 

7,451 

CHAS.  H.  EDDY  CO. 

National  Representatives 
Chicago  New  York  Boston 


THE  PEORIA 

JOURNAL-TRANSCRIPT 

PEORIA,  ILLINOIS 


LINOTYPE 


TIME  FOR 


NEW  DRESS? 


•  Spring  is  coming!  How  about  a  new  dress  for  your 


paper?  Something  that  will  keep  pace  w'ith  the  speed  and 


excitement  of  1935.  A  dress  that  will  make  your  paper  as 


distinguished  typographically  as  it  is  editorially. 


For  the  body  matter,  a  face  like  Excelsior  or  Ionic  No.  5 


will  give  it  legibility;  and  for  the  heads,  you  can  select 


from  the  many  fine  series  available  ...  a  combination  that 


ill  give  your  paper  style  and  distinction.  Let  us  work 


with  you  in  designing  a  new  dress  that  properly  reflects 


the  personality  of  your  paper 


SOME  GOOD  HEADLETTER  SERIES 


Bodonl  Condensed 

How  Is  One  To  Assess  And  E 

Bodoni  Bold 

How  Is  One  To  Assess  An 

Bodonl  Bold  Condensed 

How  Is  One  To  Assess  And  E 

Caslon  No.  3 

How  Is  One  To  As 

Caslon  Bold  Condensed 

How  Is  One  T o  Assess  An 

Centur>'  Bold 

How  Is  One  To  Assess 

Blrbar  Bold  Condensed 

HowlsOneToAssessAndEv 

Erbar  Light  Condensed 

How  Is  One  To  Assess  And  Eval 


MFROENTFIALER  LINOTYPE  COMPANY,  BROOKI.YN,  N.  Y.  •  CHICAGO, 
S,\N  FR ANC.ISC.O,  NEW  ORLEANS  r.w \i)I\n  i.inotyi’k,  i.imitkd,  Toronto 

Reprpsentiilivps  in  thp  {‘rincipnl  ('.ilips  of  llip  World 

MAII.  TO  NEAREST  AGENCY 

Please  give  us  your  suggestions  for  iiiodeniiziiig  the  ilress  of  our 
])aper.  We  enclose  specimen  copies  showing  present  dress. 

Signature.  _  _ _ 

Paper_ _  _ 

■Address _ 


% 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  26) 


Retail  Ceneral  Automotive  Financial  Total  Ad- 

Cltles  and  NewapaperH  Display  Display  Display  Display  Classllled  vertlslng 


PHILADELPHIA,  PA. 


Bulletin  . 

-(E) 

5,337,219 

2,858,334 

686,623 

148,543 

1,625,958  10,673,430 

Inquirer  . 

(M) 

3,202,884 

1,611,669 

333,404 

208,455 

1,481,282 

7,407,808 

Inquirer  . 

.(S) 

3,031,758 

817,320 

289,952 

4,773 

965,092 

5,109,601 

News  . 

.(E) 

3,860,100 

954,056 

125,463 

34,933 

42,073 

5,767,957 

SNews  . 

.(S) 

185,609 

39,292 

3,118 

1,119 

36.549 

265,867 

Public  I.edger  . 

.(E) 

9,151,774 

1.904,696 

448,422 

179,422 

666,201  12,390,633 

Record  . 

(M) 

3,657,906 

1.616,124 

310,526 

103,906 

1,248,262 

7,210,955 

Record  . 

.(S) 

2,812,930 

598,107 

123,759 

10,410 

649,275 

4,195,756 

PHOENIX,  ARIZ. 

Republic  . . 

.(M) 

2,719.505 

902,801 

423,297 

28.366 

719,960 

4,809,614 

Republic  . 

.(S) 

465,087 

129,993 

217,608 

31,045 

287,375 

1,142,263 

Gazette  . 

.(E) 

3,076,584 

1,021,392 

633,250 

60.244 

734,772 

5,543,421 

PITTSBURGH, 

PA. 

Post-Gazette  . 

,(M) 

3,554,408 

1,368,134 

302,538 

125,155 

570,297 

6,359,352 

Press  . 

.(E) 

9,885,096 

1,965,699 

549,500 

65,268 

1,370,560 

14,139,973 

Press  . 

.(S) 

1,364,755 

405,525 

181,940 

7,988 

855,996 

2,816,794 

Sun-Telegraph  . 

.(E) 

8,262,078 

1,391,444 

372,375 

73,285 

626,372 

11,209,549 

•Sun-Telegraph  . 

.(S) 

1,359,609 

919,966 

322,252 

18.015 

476,726 

3,096,785 

PORTLAND, 

ORE. 

Oregonian  . 

.(.M) 

1,800,726 

1.212,287 

275,359 

87,839 

1.003,004 

4.397,270 

Oregonian  . 

.(S) 

1,002,892 

210,516 

234,921 

13,827 

656,196 

2,220,307 

Journal  . 

.(E) 

3,720,676 

1,513,841 

407,042 

63,802 

772,145 

6,497,331 

Journal  . 

.(S) 

404,441 

94,869 

95,693 

5,602 

356,978 

961,532 

News-Telegram  . 

.(E) 

2,322,289 

771,563 

211,808 

43,299 

640,114 

3,993,645 

PROVIDENCE 

,  R.  1. 

Bulletin  . 

.(E) 

7,947,947 

1,778,685 

779,182 

245.998 

1,373.586 

12,194,854 

Tournal  . 

.(M) 

1,101,762 

651,275 

390,164 

159,694 

1,402,545 

3,979,745 

Journal  . 

..(S) 

1,305,487 

242,945 

290,218 

22,068 

.146,326 

2.309,635 

News-Trihune  . •. . . 

.(E) 

1,660,818 

752,292 

192,878 

102,575 

94.087 

3,247,688 

READING, 

PA. 

Eagle  . 

.(E) 

4,752,247 

1,282,266 

570,906 

97,935 

604,516 

7,670,659 

Eagle  . 

..(S) 

229.027 

75,612 

58,979 

3,917 

109,110 

487,465 

Times  . 

.  ( -M ) 

4,690,727 

701,056 

321.600 

66,863 

656,599 

6,656,524 

RICHMOND, 

VA. 

Xews*l.^ader  . 

..(E) 

5,404,556 

1,526,055 

649,796 

176,487 

1,187.380 

9,040,419 

Times-Dispatch  . 

.(M) 

3,118,297 

874,108 

287,175 

132,903 

1,058,140 

5,581,881 

Tiines-Dlspatch  . 

..(S) 

1,681,214 

286,275 

190,029 

42,966 

334.710 

2.539,755 

ROCHESTER, 

N.  Y. 

Democrat  &  Chronicle. 

.(M) 

3,908,297 

1.182,590 

387,856 

159,439 

1,75.1.486 

7.568,756 

Democrat  &  Chronicle 

.  .(S) 

1,228,755 

298,745 

237,274 

106,249 

845,729 

2,717,8.16 

Tiines-l'nion  . 

..(E) 

6,120,464 

1.394,780 

654,402 

251.140 

257,084 

8.690,949 

Journal  . 

.  .(E) 

3,806.889 

1,013,517 

429,319 

218,517 

752,707 

6,679,332 

•American  . 

..(S) 

925.690 

887,225 

235,704 

47,204 

215,106 

2,.121,81l 

ST. 

LOUIS. 

MO. 

(.ilohe-DeiiU)crat  . 

.  ( .M ) 

2.629.641 

1,4(>8,416 

471,310 

150.527 

835,805 

6,(i07,582 

Glol>e-Democrat  . 

.  .(S) 

725,222 

274,210 

146.878 

1.1.248 

745,214 

2,017,195 

Post-Dispatch  . 

..(E) 

6.701.869 

1,872,104 

489,529 

73.160 

1.600,232 

10,755,668 

Post-Dispatch  . 

..(S) 

1,482,019 

355,157 

222,074 

18,6.14 

1,752,750 

3.8.1 1.54(. 

Star-Times  . 

.  .(E) 

4,021,242 

1.241.022 

317,377 

57.601 

956.447 

6,631,371 

SALT  LAKE  CITY,  UTAH 

Tribune  . 

.  ( .\I ) 

2.628,679 

1,205,557 

472,295 

147.088 

86.1,9(.2 

6.386.468 

Tribune  . 

.  .(S) 

1.229,(>4(i 

255  107 

141,921 

28.(.04 

291,819 

1.95.1.428 

Desert  News  . 

..(E) 

2,222,608 

510,828 

297,513 

93,664 

514,143 

3,898,121 

Telegram  . 

..(E) 

2,208,252 

1,221,211 

475,262 

107,060 

864,181 

5,038.888 

SAN  ANTONIO 

,  TEXAS 

Express  . . 

. .  ( .M ) 

786.792 

658.488 

173.937 

204,097 

972,327 

2,814,518 

Express  . 

..(S) 

905,144 

95,851 

85,880 

30,579 

419,425 

1,549,252 

News  . 

..(E) 

3,019,202 

853,892 

274,503 

48,112 

98.1,324 

5.251.492 

Light  . 

.  .(E) 

2,401,290 

1,122,402 

396,258 

83,473 

927,473 

5.970,357 

‘Light  . 

. .  (.S) 

1.290.575 

902,796 

271,475 

11,284 

441,690 

3.028,4.12 

SAN 

DIEGO, 

CALIF. 

Union  . 

. .  ( .M ) 

1,987,205 

1,220,172 

357,928 

10.1,466 

1,226.925 

5,163,385 

Union  . 

..(S) 

1,492,678 

205.280 

257,704 

.14,178 

369,845 

2.376.930 

Sun  . 

..(E) 

2,846,235 

692,421 

380.525 

100.228 

(.02,920 

5,4(>4.6.12 

Tribune  . 

..(E) 

2,926,504 

1,399,226 

598,566 

135,001 

1.248.852 

7,.191,444 

SAN  FRANCISCO,  CAUF. 

Chronicle  . (M)  2,508,525  ’  l,.nS.369  225.569  223,427  1.742,078  6.291,616 

Chronicle  . (S)  962.666  272,278  220,461  4,297  699,666  2,191,177 

Examiner  . (M)  2,452,641  1,447,142  276,547  188,960  2,426,790  6.915.159 

•Examiner  . (.S)  1,706,929  955,848  422.875  11,462  921,750  4.020,104 

Call-Bulletin  . <E)  2,245,060  1,800.014  482,662  159,459  901,741  6,592.285 

News  . (E)  2,665.759  1,129,492  269,100  126,989  1.068,596  6.721,602 

SEATTLE,  WASH. 

PostliilelliKenccr  . (Ml  1.262,770  1,127.220  278,150  95,955  1,541,294  4,226,278 

•rost-lntelliReiuer  . (S)  985.717  889.428  254.287  20,291  496.099  2,756,706 

Star  . (E)  2,197.201  800.091  187.214  74,150  671,921  2,960.157 

Times  . (E)  4.880,592  1,519.000  461,681  88,626  1,620,092  8,581,420 

Times  . <S)  957..142  207.826  175,652  20,588  644.722  2,006,272 

SIOUX  CITY,  lA. 

Journal  . (Dally)  2,220,955  821,845  257,401  8.219  274,807  2,782,224 

Journal  . (.S)  626.246  126.256  81.049  8,082  164,457  1.026,282 

Tribune  . . (E)  2,225,.289  794,005  249,272  12,242  665,414  4.101.184 


SNews,  Sunday,  new  puhliration  started  April  22,  1924. 


•American  Weekly  I.inaRe  included  in  above  Sunday  figures. 


(Continued  on  page  36) 
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THE  ENDURING 
SUPREMACY 

OF  THE 

POST-DISPATCH 


For  more  than  25  years  the  Post-Dispatch  has  carried  more  paid 
advertising  than  any  other  St.  Louis  newspaper — often  more 
than  the  second  and  third  newspapers  combined.  This  enduring 
supremacy  has  been  maintained  regardless  of  the  number  of  daily 
or  Sunday  newspapers  published  in  St.  Louis.  Consolidations  or 
the  absorptions  of  other  newspapers  have  not  affected  the  con¬ 
tinued  leadership  of  the  Post-Dispatch. 

In  the  following  33  classifications  of  retail  advertising,  the 
Post-Dispatch  leads  in  32  of  the  33,  and  in  19  of  the  33  groups 
carried  MORE  PAID  ADVERTISING  THAN  BOTH  OTHER 
ST.  LOUIS  NEWSPAPERS  COMBINED,  during  1934; 


*  *  Auctions 

*  *  Beauty  Shops  and  Toilet  Goods 

*  *  Book  Stores 

*  Building  Sup.  and  Contractors 

*  *  Candy  Stores 
^Qeaners,  Dyers,  Laundries 

*  Qothing — Retail 
*Coal  Dealers 

*  Department  Stores — Total 

*  Department  Stores — Upstairs 

*  *  Department  Stores — Basement 

*  *  Drug  Stores 

*  *  Electrical  Refrigerators 

*  *  Furniture  and  Household 

*  *  Garages  and  Service  Stations 

*  *  General  Stores 


★  Grocery  Stores 

★  *  Hardware  Stores 

★  Heating  and  Plumbing 
★Hotels  and  Restaurants 

★  Jewelry  Stores 

★  Retail  Liquor 

★  Miscellaneous 

★  ★  Musical  Instruments 

Professional  t 

★  ★  Radio 

★  ★  Real  Estate — Total 

★  ★  Retail  Rotogravure 

★  ★  Shoe  Stores 

★  ★  Specialty  Shops 

★  ★  Sporting  Goods  Stores 

★  Stationers 

★  Transportation 

tincludcs  objectionable  advertising 
of  doctors  and  dentists. 


★  ★  Post-Dispatch  leads  second  and  third  newspapers  combined. 
★Post-Dispatch  leads  second  newspaper. 


The  Post-Dispatch  Has  More 
Total  Circulation  Than  Any 
Other  St.  Louis  Newspaper 
— Daily  or  Sunday — With  a 
Tremendous  Lead  in  City  and 
Suburban  Coverage 


POST-DISPATCH 


found  from  day-by-day  experience  that  the 
Evening  Ledger  produces  far  more  sales  for 
their  advertising  dollars  than  any  other 
Philadelphia  newspaper,  regardless  of 
circulation ! 

Because  the  Evening  Ledger  does  sell 
more  goods  for  them,  these  merchants  place 
more  of  their  advertising  in  its  pages  .  .  . 
over  3,800,000  lines  MORE  in  1934  than  in 
the  second  evening  newspaper  .  .  .  over 
2,680,000  lines  MORE  than  in  either  of  the 
seven-day  morning  and  Sunday  newspapers. 

To  reach  the  same  people  who  patronize 
these  merchants  .  .  .  readers  who  have 
money  to  spend,  and  are  spending  it  .  .  . 
make  the  Evening  Ledger  a  “must”  on 
your  Philadelphia  advertising  schedule. 


Tacked  up  on  the  wall  of  a  pro  shop  in 
Philadelphia  is  this  little  poem  .  .  . 

**It  aint  the  screamin  tee  shots 
Nor  the  pitches  free  of  blame, 

It*s  the  everlastin  sinking 

Of  putts  that  makes  this  game** 

And  you  don’t  have  to  be  a  golfer  to 
appreciate  its  sound  logic.  Unless  that  little 
white  ball  gets  into  the  cup  in  fewer  strokes, 
long  tee  shots  are  wasted.  For  after  all,  it’s 
the  results  that  count! 

Newspaper  advertising  is  a  lot  like  that, 
too.  The  newspaper  that  produces  the  best 
results,  regardless  of  circulation,  is  the 
newspaper  that  should  receive  first  con¬ 
sideration.  Philadelphia  merchants  have 


more  sale*  for  advertisers 


More  news  for  readers 


NEW  YORK: 

rke,  60  E.  42nd  Street 


CHICAGO: 

John  E.  Lutz,  180  North  Michigan  Avenu 
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Editor  &  Publisher  for  March  2,  1935 


E  D  I 

TOWARD  UNIFORM  RATES 

VENTUAL  establishment  of  a  single-standard 
advertising  rate  card  for  newspapers,  as  advo¬ 
cated  last  week  by  the  progressive  Inland  Daily 
Press  Association,  will  be  a  long  march  forward 
and  the  goal  will  not  be  quickly  reached.  The  pres¬ 
ent  system  of  a  diflerential  between  retail  and  gen¬ 
eral  advertising  has  its  roots  deep  in  the  past,  and 
its  eradication  by  edict  is  unthinkable.  Upon  it  rests 
the  entire  structure  of  national  advertising  in  news¬ 
papers,  involving  a  large  proportion  of  the  income 
of  advertising  agencies  and  their  allied  interests,  and 
the  entire  fabric  of  the  business  of  newspaper  rep¬ 
resentation. 

These  are  extremely  tangible  factors,  which  must 
resist  change  until  they  can  adjust  themselves  to 
new  methods.  There  are  others,  more  abstract  but 
impossible  to  ignore,  in  the  belief  of  the  local  retailer 
that  he  is  entitled  to  more  favorable  treatment  than 
the  out-of-town  concern,  because  of  his  place  in  and 
his  contributions  to  the  community  life. 

Theoretically,  it  is  logical  that  an  inch  of  news¬ 
paper  advertising  space  should  command  the  same 
revenue  no  matter  who  buys  it,  and  it  is  also  logical 
that  the  advertising  agency  should  be  paid  by  the 
client  to  whom  it  renders  the  primary  service.  Un¬ 
der  exceptional  circumstances,  both  of  these  logical 
premises  have  been  found  practical,  but  their  gen¬ 
eral  application  is  believed  by  most  publishers  and 
advertising  agencies  to  be  possible  only  after  a  long 
period  of  gradual  substitution. 

Advertising  agencies  in  general  believe  that  manu¬ 
facturers  would  resist  payment  of  a  fee  for  services 
approximating  the  present  agency  compensation  on 
the  commission  system,  and  point  out  the  growing 
efforts  of  advertisers  to  evade  even  that  compensa¬ 
tion  by  placing  their  orders  at  local  rates.  They  be¬ 
lieve  that  the  net  result  of  the  fee  system  would 
be  to  diminish  the  number  of  advertising  agencies 
radically,  thereby  extinguishing  numerous  potential 
solicitors  for  the  newspaper  medium.  The  next  step 
would  be  direct  contact  with  advertisers  by  many 
additional  newspaper  employes,  lacking  the  experi¬ 
ence  and  the  facilities  that  the  advertising  agency 
now  brings  to  its  task. 

How  much  genuine  merit,  as  distinguished  from 
competitive  pleading,  there  is  in  these  contentions 
nobexly  knows;  the  Inland  Daily  Press  Association 
is  evidently  willing  to  find  out.  If  the  final  result 
of  a  single  rate  basis  is  to  diminish  national  adver¬ 
tising  volume  and  increase  its  cost,  the  experiment 
won’t  proceed  far ;  if  it  does  neither  of  these  things, 
and  ends  for  publishers  the  expensive  and  indecent 
bickering  over  their  rate  structures,  it  will  be  the 
most  progressive  movement  of  the  past  half  century 
in  newspaper  publication.  Patience  and  careful  guid¬ 
ance  are  needed  for  many  years  to  come,  if  texi  many 
eggs  are  not  to  be  bicjken  in  making  this  omelet. 


Neiv  York  legislature  does  well  to  kill  a  bill 
proposing  a  censorship  and  a  $10  tax  on  all 
tno7>ie  advertisements. 


WHAT  NEXT? 

QUESTION  that  might  legitimately  concern 
the  press  is  whether,  if  federal  income  tax 
returns  are  to  l)c  padlocked  because  to  pub¬ 
lish  them  would  invade  privacy,  the  same  logic  would 
not  apply  to  all  public  documents  which  conceivably 
might  embarrass  persons  concerned.  Why  not  give 
legal  secrecy  to  the  filing  of  wills,  judgments,  fore¬ 
closures,  indeed  to  real-estate  and  per.sonal  property 
tax  returns?  Every  argument  made  against  publica¬ 
tion  of  income  tax  reports  runs  with  equal  force 
against  pul)licatioii  of  other  legal  documents  which 
reveal  personal  or  cori)orate  wealth.  If  reporters 
may  justifiably  publish  such  ]K)ignant  news  as  the 
details  of  divorce  actions,  business  (|uarrcls,  mislx'- 
havior  of  children,  moral  lapses  of  citizens,  shall 
they  l)e  sensitive  to  privacy  which  only  concerns  a 
financial  income?  Our  money  nerve  seems  most 
tender. 

We  do  not  doubt  there  are  vicious  gossips  who 
would  make  unholy  use  of  open  tax  information.  It 
is  conceivable  that  occasional  sneaky  business  people 
would  pry  into  the  affairs  of  rivals.  Crooks  might 
use  such  information.  But  for  such  considerations 
shall  Congress  set  aside  the  whole  principle  of  open 
covenants  openly  arrived  at?  If  so,  what  next? 


HE  little  mind  is  a  terrible  handicap  in  the 
advertising  business.  To  save  a  few  dollars 
of  advertising  outlay,  it  is  capable  of  sacri¬ 
ficing  thousands  in  new  income  that  might  result 
from  intelligent  employment  of  proven  media.  The 
sporadic  rise  of  the  shopping  news  is  one  product 
of  such  thinking.  The  demoralizing  smashing  of 
rate  cards  by  local  rate  arrangements  is  another.  The 
gentle  subterfuge  of  placing  the  appropriation’s  bulk 
in  magazines,  and  sending  newspapers  proofs  of  the 
magazine  copy  for  sale  to  local  merchants,  is  an¬ 
other,  and  usually  ineffective,  trick  of  buying  a  lot 
for  a  little. 

Lately,  we  have  come  upon  another.  One  of  the 
largest  motor  manufacturers  has  decided  that  he  will 
not  use  combination  newspapers  unless  the  pub¬ 
lisher  enforces  a  combination  rate  locally  as  well  as 
nationally.  Even  when  the  alternative  is  sacrificing 
the  newspaper  approach  to  a  profitable  market,  this 
advertiser  and  his  advertising  agency  are  said  to 
stick  to  their  “principle.” 

Under  any  analysis,  this  “principle”  is  none  of 
the  business  of  the  motor  manufacturer  or  his  agent. 
Any  number  of  conditions  may  exist  which  can  pre¬ 
vent  a  publisher  from  selling  his  retail  advertisers 
on  a  combination  basis.  Their  logic  may  not  be  any 
more  apparent  to  the  distant  space-buyer  than  the 
curious  customs  which  surround  automobile  prices 
are  to  the  average  car-buyer,  but  back  of  both  con¬ 
ditions  lie  situations  which  are  compelling  to  those 
under  their  influence.  So  long  as  the  manufacturer 
is  offered  space  at  the  same  price  and  under  the 
same  conditions  as  his  competitive  manufacturers  can 
buy  it,  he  has  no  warrant  for  interference  in  the 
terms  offered  to  other  and  non-competitive  enter¬ 
prises. 

Newspapers  have  tolerated  entirely  too  much  pry¬ 
ing  into  their  business  practices  by  antipathetic  inter¬ 
ests.  The  industry  as  a  whole  has  been  supine,  hesi¬ 
tating  to  antagonize  patrons  of  potential  importance, 
in  an  era  of  declining  revenues.  To  put  it  bluntly, 
too  many  publishers  have  been  over-impressed  by 
the  propaganda  that  the  newspaper  is  no  longer  the 
primary  local  medium.  Too  many  have  forgotten  the 
long  established  and  absolutely  unrefuted  truth  that 
one  newspaper  is  much  more  important  to  any  adver¬ 
tiser  than  one  advertiser  can  be  to  any  newspaper. 
That  is  a  real  principle  and  one  to  be  preserved. 

Pull  stenographic  reports  of  Hauptmann  trial 
testimony,  and  only  half  column  reports  of  the 
munitions  investigation,  though  that  issue  per- 
luips  concerns  the  fate  of  the  human  race  in  the 
“next  war,"  seems  to  us  a  gross  disparity. 

LEST  WE  FORGET 

ADIO  broadcasting  of  St.  Louis  Cardinal  base¬ 
ball  games  was  approved  at  a  meeting  of  the 
board  of  directors  of  the  St.  Louis  National 
League  club.  The  broadcasts  will  be  permitted  on 
six  of  the  seven  days  each  week.  The  idea  will 
probably  spread.  It  is  suggested  that  this  season 
newspapers  might  be  willing  to  let  radio  provide  a 
considerable  part  of  the  excessive  free  publicity  ac¬ 
corded  the  pastime.  The  expense  to  the  press  has 
bulked  large  in  recent  years,  with  doubtful  corres- 
ixinding  returns. 

No  one  contests  the  right  of  baseball  to  broadcast 
and  if  fans  prefer  baseball  over  the  air  they  ought 
to  have  it,  but  at  least  editors  might  put  paper 
and  ink  to  better  advantage  than  exploiting  baseball 
lx“yoiid  its  actual  news  interest.  We  do  not  forget 
last  Fall’s  advertiser  sponsorship  of  World  Series’ 
games  and  that  the  press,  which  made  and  has  sus¬ 
tained  baseball  as  a  national  sp<irt  all  through  the 
years,  were  given  the  right  to  report  the  games  as  a 
“courtesy.” 


I  A.  L 

“CLOSED  SHOP”  PROFESSIONS  j 

EWSPAPERMEN  who  are  studying  the  i 
idea  that  editorial  forces  can  operate  under 
the  principle  of  closed  shop  unionism  should 
read  an  opinion  handed  down  this  week  by  Justice 
Salvatore  A.  Cotillo,  of  the  New  York  Supreme 
Court.  The  justice  was  acting  in  a  case  which  in¬ 
volved  questions  related  to  strike  picketing  of  retail 
stores.  He  held  for  the  right  of  peaceful  picketing 
and  collective  bargaining,  but  drew  a  line  between 
such  activities  by  manual  workers  and  those  em¬ 
ployed  in  so-called  “white-collar”  occupations. 

Here  are  interesting  excerpts  from  the  opinion: 

“I  have  no  quarrel  with  the  desire  of  employes, 
whether  they  belong  to  the  mechanical  labor  class 
or  the  so-called  white-collar  class,  to  join  for  mutual 
advantage.  But  1  cannot  approve  the  usurpation  by 
an  organization  of  the  latter  class  of  the  prerogative 
to  eliminate  the  direct  right  of  the  employer  to  select 
his  workers  and  the  indirect  right  of  the  public  to 
control  such  selection. 

“Unionization  of  labor  in  its  most  effective  form 
of  the  closed  shop  should  be  restricted  to  those  fields 
in  which  the  service  of  the  employes  has  some  degree 
of  standardization,  such  as  bricklayers,  longshore¬ 
men,  chauffeurs  and  similar  industries.  ...  I  do 
not  believe  that  citizens  offering  a  typi  of  ser¬ 
vice  such  as  that  of  professional  men,  including 
doctors,  lawyers  or  dentists,  could  be  successfully  or¬ 
ganized  into  unions  of  the  closed-shop  character, 
which  will  dictate  to  the  exclusion  of  the  desires  of 
the  employer  or  the  satisfaction  of  the  public  at 
large.  .  .  .  We  cannot  be  blind  to  the  fact  that  out¬ 
side  of  a  labor  union’s  right  to  collective  bargain¬ 
ing,  there  is  still  the  public  to  be  considered  and  also 
the  individual  whom  they  intend  to  unionize.” 

These  remarks  suit  our  view  that  the  closed  news 
shop  would  not  only  cripple  editorial  control  and  de¬ 
grade  writers,  artists  and  editors  through  the  pro¬ 
cesses  of  time  clock  regimentation,  but  inevitably 
would  defeat  the  right  of  the  public  to  enjoy  the 
advantages  of  free,  nonpartisan,  disinterested  news 
reporting.  It  is  a  simple-minded  notion  that  re¬ 
porters  and  editors,  sufficiently  imbued  with  class¬ 
conscious  spirit  to  join  a  union  and  affiliate  with 
other  unions,  would  continue  to  treat  news  from  the 
viewpoint  of  impartial  observers.  They  sacrifice 
neutrality  and  admit  partisanship  by  their  very  act. 
Ample  evidence  exists  today  that  the  radical  union¬ 
ists  in  control  of  the  American  Newspaper  Guild 
are  convinced  they  are  justified  in  using  their  power 
to  gain  class-conscious  objectives.  Their  passion 
runs  to  a  political  cause,  rather  than  to  professional 
interest.  One  has  only  to  read  the  files  of  the  Guild 
Reporter,  the  Broun  official  organ,  to  be  convinced 
that  these  Guildsmen  have  no  intention  to  remain 
neutral.  They  seek  the  prerogatives  of  the  editor, 
without  corresponding  responsibility,  to  prosecute  the 
class-war  in  which  they  are  enlisted. 

This,  of  course,  would  outrage  the  whole  prin¬ 
ciple  of  free  press.  The  right  of  the  public  to  im¬ 
partial  news  reporting  is  long  established,  and  no 
matter  how  it  may  have  been  abused  by  certain  dis¬ 
honest  or  incompetent  publishers  and  by  certain  fak¬ 
ing  reporters  in  the  past,  it  remains  the  keystone 
of  the  democratic  state.  It  is  the  high  ideal  of 
.■\merican  journalism. 

If  doctors,  lawyers  and  other  professionals  cannot 
l)e  regimented  l)ecause  of  the  public  right  to  their 
services  in  individual  terms,  is  it  to  be  believed  that 
those  who  handle  the  delicate  affairs  on  which  public 
opinion  is  based  could  enter  the  closed  shop,  with 
all  such  affiliation  implies,  without  serious  public 
consequences  ? 

We  might  add  that  there  is  not  the  slightest  dan¬ 
ger  of  this  happening,  at  least  while  American  free 
institutions  stand.  Heywood  Broun’s  advocacy  of 
trades  union  affiliation  has  stopped  the  Guild  and 
w'ill  destroy  a  movement  that  initially  promised  a 
needed  and  helpful  professional  organization.  The 
majority  of  newsmen  see  straight  on  this  subject. 
Publishers  will  not  accept  the  editorial  closed  shop, 
come  what  may.  And,  as  Justice  Cotillo  points  out, 
the  public  has  something  at  stake  in  this  matter. 

Admirable  public  sendee  journalism  in  Mil¬ 
waukee.  U’hen  editors  turn  school  masters  and 
give  epidemic  house-bound  children  their  daily 
lessons  on  the  printed  page.  Helpftd  acts  of 
this  sort  are  not  soon  forgotten  by  children  or 
parents. 


Editor  &  Publisher  for  March  2,  1935 
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PURELY  PERSONAL 


Gardner  Cowles  Built  Strong  Iowa 
pleasant  a  STOVALL,  editor,  DaUtes;  Two  Sous  Now  Assist  Him 

I  Savannah  (GaO  PrMj,  underwent  Y  ¥  THEN  Gardner  Cowles,  successful  purged  the  subscription  lists  of  all  non 
^  operation  at  the  University  Hospital  y  y  mid-Jie-aged  Algona,  la.,  banker,  paying  names. 

in  Augusta,  Ga.,  heb.  tor  the  re-  deserted  his  county  seat  town  bank  in  Tlien  came  the  unending  process  of 
moval  of  cataracts  from  both  eyes,  the  corn-growing  northwestern  Iowa  improving  the  paper  by  better  staffs, 

operation  was  a  complete  success,^  ac-  ^^d  bought  the  Des  Moines  Register  more  features,  pictures,  photogravure 

cording  to  hospital  attaches,  and  it  is  19Q3  cautious  neighbors  sighed  over  sections,  color  comics — a  process  which 
expected  that  Editor  btovall  will  be  jds  folly  in  leaving  a  prosperous  busi-  continues  up  to  the  present  and  was 

able  to  return  to  his  home  at  an  early  f^^j.  newspaperdom.  marked  on  New  Year’s,  1935,  by  in¬ 


date. 

George  B.  Longan,  president  of  the 
Kansas  City  Star,  and  Mrs.  Longan,  ac¬ 
companied  by  their  daughter,  Mrs.  Dale 
Beroniiis,  and  ^andson,  George  Longan 
Beronius,  are  in  Miami,  Fla.,  for  a  sev¬ 
eral  weeks’  stay. 

Paul  A.  Martin,  publisher,  Latising 
(Mich.)  State  Journal,  has  been  elect¬ 
ed  president  of  the  Lansing  chamber  of 
commerce. 

Lynn  W.  Bloom,  co-publisher.  Lake¬ 
land  (Fla.)  Morning  News,  has  been 
named  acting  postmaster  for  Lakeland. 
Mr.  Bloom  started  the  Lakeland  Morn¬ 
ing  Star  in  1916  and  returned  to  Lake¬ 
land  in  1931  after  newspaper  work  in 
Tennessee  and  Georgia.  Charles  M 


Most  men 
would  have  justi¬ 
fied  their  fears, 
but  Gardner 
Cowles  brouglit 
to  his  publishing 
venture  the  same 
fl  e  X  i  b  i  1  i  t  y  of 
mind,  the  same 
ability  to  analyze 
and  judge  that 
made  him  a  suc¬ 
cess  in  knowing 
how  much  money 


to  lend  a  hog- 

Gardner  Cowles  raising  farmer,  John  Cowles  Gardner  Cowles.  Jr. 

c  .  ,  1  t  r  ^  aiiguration  of  A.  P.  Wirephoto  service. 

_ _  _ _ _  *.*.  financial  understanclmg  than  the  aver-  expensive  publishing  plant  print- 

Freeman,  co-publisher  of  the  News,  has  editorially  trained  owner.  paper  a  day  was  a  waste 

taken  over  direct  charge  of  the  paper.  The  Des  Moines  Register  had  13,000  of  money,  thought  Mr.  Cowles,  and  so 
T,  Harold  Forbes,  publisher.  North  circulation  in  190;^today  the  Register,  1908  he  bought  the  rather  sickly 

Shore  Journal  Flushing  L  I  sailed  corning,  and  the  Tribune,  pemng,  hpe  evening  Tribune  and  commenced  the 

Feb.  22nd,  with  Mrs.  Forbes, ’to  the  circulation  of  more  than  same  building  up  process  which  was 

West  Indies  for  a  month’s  cruise  260,000.  How  was  this  accomplished?  working  so  well  on  the  Register. 

/Sf  war  .'"JjTarTo bvT-  coming, .oX  SHe 

Frirdabyn^wapKrSaJ  »a,!o "’>•  “cry  hi  »her.  I  ,|onT  d.s, re  tor  hotter  .ran.por.a,^^^^ 

Ucf  t.roc  could  delivcr  E  moming  Of  EH  evciiing  the  automoinle.  Shortly  after  the 

of  being  promoted  in  the  Legion  of  newspaper  on  the  date  of  issue  housed  World  War  “gasoline  buggies’’ began  to 
Hnnnr  rant  nf  nffirfr  ^  potential  subscriber ;  and  especiallv  swarm  in  Iowa  and  hard  roads  pushed 

S”  ad°a  ?heva5^  dS  mfthTwo?^^^  '>>'  “o"  <>"•  ■=.'">  corner  of,  the  state.  A|. 

War  frtr  cprviV«.(i  ronHorauF  tn  al  breakfast  and  before  supper.  most  behind  contractor  s  crews  were 

S  ime.  “With  this  theory  in  mind  and  a  Register  and  Tribune  trucks. 

CacTaor  Q  Vyauf  y>yi:fr.r  /af  oHifya  prospCEOUs  populatioo  of  more  than  Boys  \vho  carried  .and  sold  the  Reg.t- 

Qsper  S.  Yost,  edit^  of  rte  edito-  2,000,000  in  Iowa,  I  was  confident  I  ter  and  Tribune  made  a  field  force  of 

rial  page,  Jf.  Louis  Globe-Demomit,  could  measurably  expand  the  circulation  youthful  salesmen  which  by  now  has 
raently  addressed  the  Students  Mis-  ^  newspaper,  .  A  good  reached  4.500.  As  an  aid  to  reaching 

sionary  Society  of  Concordia  Seminary,  ^^wspaper  delivered  promptly  within  non-readers  the  company  purchased 
on  I  he  Church  and  the  Press.  ^ij^tance  of  the  front  Lor  can  three  radio  station^  KSO  in  Des 

John  L.  McCarty,  editor  and  pub-  scarcely  shake  off  its  subscribers  with  Moines,  KWCR  in  Cedar  Rapids,  and 
lisher,  Dalhart  (Tex.)  Daily  Texan  dynamite.  .  .  WMT  in  Waterloo, 

and  vice-president  of  the  Young  Demo-  i„  i„-  >•„  Nor  was  Mr.  Cowles  content  with 

crat  Clubs  of  Texas,  was  advanced  to  j  newspaper’’  promptlv  defivered  he  ^  huge  organization  of  great 

president  of  that  organization  on  the  Ls  heeT^ffiyTwo  sTn  a'nJ de' 

death  of  the  president.  combination  of  school  and  practical 

A.  Beverley  Baxter,  Canadian  news-  experience.  '  iho  mtellirrenre  and 

^perman  who  became  editor  of  Lon-  jhe  elder,  John  Cowles,  joined  the  The  onlv  nav  cut  made  during  the  de- 

don  (Eng.)  Daily  Express  and  direc-  nanp-  in  1920  and  has  /ollnvu^,!  hie  1  ne  only  pay  cut  mane  aunng  me  uc 

tor  of  nublic  relations  for  (laumont  tollowed  Ins  pression,  10  per  cent,  was  soon  read- 

D  u  PV,  'jauraom  fathers  bent,  now  being  associate  pub-  i„cted  Pension  and  insurance  nlans 

British  Film  Corporation,  is  prospec-  lisUp-  The  vonnver  Gardner  Towles  tension  ana  insurance  piaiis 

five  Conservative  candidate  in  Wood  V* ^ younger,  uarOner  Gowles,  operation.  Every 

uve  Cyonservative  canaiaate  in  wooa  ,5  now  executive  editor.  He  has  pffort  is  made  to  make  emoloves  feel 
Green  division  of  London.  been  with  the  nrtraniration  sinee  IQ71;  enort  IS  macie  to  maxe  employes  leti 

T...  .  .  ,  ,  ,  , organization  since  that  the  Register  and  Tribune  is  their 

letrick  Lamade,  publisher,  IFh-  As  a  first  step  in  reforming  his  newly-  newspaper.  More  than  40  employes  own 
lamj/iort  (Pa  )  Grit,  and  Mrs.  Lamade  bought  Register,  Gardner  Cowles  stock  in  the  company 
are  spending  the  season  at  Miami,  Fla.  _ 


IN  THE  BUSINESS  OFHCE 


recent  meeting  of  the  Boston  Chapter,  vertising  force.  Frank  Bruner,  sue 

fcy  SI  “  “'esS'uf.  -rS  -nager,  HaU  C»,yy.  (T„.,  A.„i- 

carrying  Rotlrians  to  the  i^ernational  JO»n  the  Toledo  News-Bee  display  ad-  (Continued  on  next  page) 

convention  in  Mexico,  D.  F.,  next  June. 

Miss  Teressa  Haggerty  has  joined 
the  Flushing  (N.  Y.)  Journal,  classi¬ 
fied  staff,  succeeding  Mrs.  Lillian 
Wegmann,  resigned. 

George  Mozley,  advertising  manager. 

Flushing  (N.  Y.)  Journal,  was  elected 
a  director  of  the  Flushing  Federal  Sav¬ 
ings  and  Loan  Association. 

W.  E.  Glass,  who  has  been  in  charge 
of  automobile  advertising  for  the 
Louisville  (Ky.)  Courier- Journal  and 
Times,  has  resigned  to  become  divi¬ 
sional  manager  for  the  (Chevrolet  Motor 
Company,  with  headquarters  in  Lex¬ 
ington,  Ky.  Mr.  Glass’  co-workers  on 
the  newspapers  gave  him  a  farewell 
testimonial  dinner  Feb.  IS  and  pre¬ 
sented  him  with  a  wrist  watch. 

Abner  Hastings,  nephew  of  Pub¬ 
lisher  Charles  H.  Hastings,  of  the 
Lynn  (Mass.)  Item  has  joined  the 
Item  advertising  department. 

Stanley  Colberson,  University  of 
California  graduate  of  1934,  and  R. 

Ellsworth  Akey,  Stanford  graduate  of 
1934,  have  joined  the  San  Francisco 
News  promotion  staff. 

Charles  A.  Colton,  credit  manager, 

Boston  Transcript  was  speaker  at  a 


Soon! 

FLOSSIE 

by  Zere 

will  be  released  soon  in  2-colunin  daily  panel,  with 
smart  line  beneath. 

FLOSSIE  is  the  equivalent  of  a  whole  comic  strip 
in  two  columns. 

TABLOID  COLOR  PAGE  ALSO 

Zere  is  known  to  most  editors. 

He’s  funny.  And  what  an  asset! 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  UcADAM 
Preaident 


I^jVKHY  year  that  rolls  around 
sees  the  total  of  TARZAN  sub¬ 
scribers  roll  ever  upward.  They 
now  number  over  300.  For'every 
six  newspapers  today,  publishing 
this  daily  strip  and  Sunday  color 
page  by  Edgar  Rice  Burroughs, 
there  were  five  twelve  months  ago. 

Fascinating  from  the  start  to 
millions  of  readers,  TARZAN  con¬ 
tinues  to  fascinate  them  and 
steadily  to  fascinate'millions  more. 

TARZAN  has  millions  more  to 
win.  Let  him  win'' the' share  of 
them  in  your  city  for  your  news¬ 
paper.  Write  today  for  samples 
and  for  terms,  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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can,  is  recovering  from  a  major  opera¬ 
tion. 


the  City  of  Boston  by  Governor  James 
M.  Curley  last  week,  taking  office  im¬ 
mediately. 

John  Howard  Strong  has  been  named 
liusiness  manager  of  the  Capitol  Hill 


FOLKS  WORTH  KNOWING 

ACK  PATTON,  Dallas  Journal  car- 
toonist,  was  adjudged  IJallas  Coun- 


Robert  Seidel,  of  the  Indianapolis  ing  I' rank  Bernatt  resigned. 

TiffU's  local  display  staff,  is  directing  lor  the  ^st  nine  years 

a  musical  comedy  sketch  “His  Last  advertising  manager  of  the  Montgome^ 


Daily  Beacon,  Oklahoma  City,  succeed-  ty’g  most  useful  citizen  under  the  age 


Drink,”  which  will  be  sponsored  by  resigned  to  join  the 

the  Indianapolis  Men’s  club  at  a  spe-  Ootlian  (Ala.)  in  a  similar 

cial  meeting  pacity,  succeeding  H.  F.  Hall,  who  has 

W.  S.  Grant,  previously  with  the  ^  weekly  newspaper 

Stockton  Evening  Neivs  and  formerly  r.r>ixr»i>iAi 

with  the  Merced  Sun-Star  and  Salinas  t-,  da  u  ov  a 
Post,  has  joined  the  advertising  staff  |C 

of  the  l  alleio  (Cal.)  Times-Herald  and  *  Ca»mfen  (N.  J.)  Couper-Po 
Chronicle  papers,  will  be  a  candidate  f 


IN  THE  EDITORIAL  ROOMS 

Frank  H.  RYAN,  managing  editor, 
Camden  (N.  J.)  Courier-Post  news¬ 
papers,  will  be  a  candidate  for  City 


E.  M.’  Gildea  has  lieen  appointed  <^onimission  at  the  primary  election 
promotion  manager  of  Today,  New  ■ 


York.  He  formerly  was  connected  with 
the  Hearst  papers  general  staff. 


J.  Loy  Maloney,  assistant  city  editor, 
Chicago  Tribune,  recently  played  a  lead- 


of  35  at  the  an¬ 
nual  meeting  of 
the  Dallas  Junior 
Chamber  of  Com¬ 
merce  recently. 

Patton,  who 
now  is  34  years 
old,  began  his 
career  with  the 
Journal  in  1918 
as  a  layout  man. 
His  aptitude  for 
cartooning  became 
evident  at  once, 
and  he  soon  be- 
came  widely 
known  as  creator 


i;;^ster?  pC^sUgS^rthl^'Flossmwe  of  a  daily  cartoon  “The  Restless  Age” 
Marshall  (Mich.)  Evening  Chronicle,  featurinir  a  suner  “iellv  bean”  Soence 


Marshall  (Mich.)  evening  Chronicle,  r  .  ;  '  ..jgjjy  bean”  Spence 

has  ter  aimed  publicity  chairman  ior  Post  of  the  Amertcan  Leg, on  .u  On-  g'r/^jyjTrLds  Lat“  tiS  Sr- 

tlip  \1ar«n:)ll  Km^  Smut  nictnrt  ^  .  s  *  _ j _ 


the  Marshall  Boy  Scout  district.  cago. 

Fred  Hartman,  business  manager  for  Eleanor  Nangle,  Chicago  Trilhine  edi- 
the  La  Porte  News-Tribune  for  the  tor  of  the  “Through  the  Looking  Glass” 
past  four  years,  is  now  circulation  man-  column  in  the  Tribune,  is  being  featured 


XT  1  /-;  •  er  iL  A-  toon  was  extended  to  a  strip  and  ap- 

--  pears  exclusively  in  the  Journal. 

,:ui'Sth?sJnS'is‘teS^"iStL“id 

.d  '“if  ■fhe  power  of  the«  cartoon,  to  stir 


ager  and  sports  editor  of  the  Goose  m  a  new  ra^o  program  of  the  same  ^bese  cartoons  to  stir 

pccA  (Tex.)  Daily  Sun  He  was  title,  sponsored  by  a  Chicago  beauty  civk  endeavor  for  the  public  good 
formerly  managing  editor  of  the  Bay  salon,  and  br^dcast  three  times  a  week  .  P  beautification,  crime  prevention, 

KH  uTu'Pn  - 1  •  fsa,,  T  A  A  u  r-u-  safety^  fire  prevention  and  other  similar 

Edward  E.  Cooke  has  been  api^int^  George  A.  Brandenburg,  Chicago  cor-  movements,  coupled  with  the  fact  that 
advertising  representative  of  the  Brook-  respondent  of  Editor  &  Publisher,  and  ^be  city  has  been  given  wide  publicity 
line  (Mass  )  Chrmicle  to  succeed  Rob-  Mrs.  Brandenburg  are  parents  of  a  son,  through  the  reproduction  of  Patton  car- 
ert  S.  Ogden,  who  has  joined  the  ad-  Richard  George,  born  Feb.  21  at  the  toons  in  national  maeazines  were  said 
vertismg  department  of  The  New  West  Suburban  Hospital,  Oak  Park,  Ill.  be  guiding  factors^in  influencing  the 
}  orker.  ,  ,  Kern  Tips,  former  sports  editor  of  the  judges  to  select  the  cartoonist  from  a 

Houston  (Tex.)  Chronicle,  has  been  large  number  of  nominations, 
circulation  manager  the  Boston  Eve-  appointed  public  relations  director  of  the  ^=- — — --- 

ntng  Amertcan  and  I>ipday  Advertiser,  st.  Louis  Cardinals,  President  Fred  Victor  H.  Schoffelmayer,  agricultural 
was  appointed  Police  Commissioner  for  Ankenman  of  the  Houston  Bugs  an-  editor,  Dallas  (Tex.)  Morning  News^ 

nounced.  has  been  appointed  to  the  technical  staff 


EDITOR  &  PUBLISHER 

including 

Fourth  Estate 
Newspaperdom  Journalist 


TlUeg  Palented.  RpuhteredAndConTcntsCopyrighle^y 
THE  EDITOR  tc  PUBLISHER  CO..  INC. 
Jamrs  Wright  Brown.  Preiident  and  PublUhrr 
Suite  1700 — Times  Building — 42nd  Street  ami 
Broadway — New  York  City.  N.  Y. 
Telephone! ; 

Biyant  1I-3052.  3053.  3054.  3055  and  3056 
THE  OLDEST  PUBLISHERS’  AND  ADVERTISERS’ 

_ _ JOURNAL  IN’  AMERICA _ 

Ketnhliehed  by  Allan  Forman  in  IR84 


William  Salathe,  aviation  editor,  5-aH  Progressive  Texans  Inc.,  which  has 


Antonio  (Tex.)  Evening  News,  has 


for  its  purpose  the  industrial  develop¬ 
ment  of  the  state.  He  will  be  in  charge 


lieen  appointed  publicity  and  advertising  tne  state,  ne  w.ii  oe  m  cnatKc 

director  of  Braniff  Airways,  Inc.,  Okla-  agricultural  ^atistics. 

homa  (liity.  He  assumed  his  new  duties  ,  Cu^bus,  of  the  Jersey  City  (N. 


early  in  February. 

H.  Thompson,  Greensboro  (N.  C.) 
News  state  news  editor  has  joined  Cftor- 
lotte  (N.  C.)  Observer  as  assistant 
sports  editor  succeeding  Fritiz  Little¬ 
john,  who  joined  the  general  news  copy 


Ito  E  Pew.  Editor. 


Eli  T.  Collins,  of  the  Jersey  City  (N. 
J.)  Jersey  Journal  editorial  staff,  has 
lieen  elected  president  of  the  New  York- 
New  Jersey  Alumni  Club  of  Connecti¬ 
cut  State  College.  Mr.  Collins  has 
served  as  secretary-treasurer  and  vice- 
president  of  the  club. 

A1  M.  Littlefield,  for  the  last  two 


Arthur  T.  Robb.  Monag.no  desk.  Littlejohn  will  continue  his  golf  f 

It.  jy«w.  Editor;  Robot?  i  rnlnmn  “AuW  Mr*  AnntH.Tr’’  :.nnP!.Wno^  months  telegraph  editor  of  the  Sorasoto 


WUtr;  Warren  L.  Bassett.  JVesoa  Editor ;  Robert  8.  rnlnmn  “AsW  Vfp  AnntHrr’’  annpurinfr 

Munn.  Auoriete  Editor  ;  John  W.  Perry,  Feature  Editor.  UOlUmn,  .;\SK  Me  Jxnoiner  appearing 

fcarlaa  B.  Oroomea.  Butineti  Menaner :  Charles  T  tri-weekly. 

Ji".*«W^iJ^S,r"Trg;  H*'”I!ra'S!"?i‘re&  ,  Van  Coevering,  wild  life  editor, 

B  K  Dire.  ciwiM  Manager;  Elisabeth  Detroit  hrc€  Press,  is  Writing  a  ncv 
,/o  TH.  r  w  ^ ^  ‘>aby  feature,  “Woods  and  Water’ 

Miidintt.  Titfiigar  8q..  w*  c.  2,"**Aiiah  Dele-  which  Started  Feb.  25. 

^yi?"5y£iy*'ir'crarire'*MS5Soer^*pJfis 'Editor*^  Kay  Glenn,  of  the  Birmingham  Pos 
S^WcuVen?,  A.“  D.ii«.' e/J*  jl“an  A^dr^?  transferred  to  th( 

tli«.  Waahington  Correspondent;  General  Press  copy  desk  of  the  Memphis  Press-Sctm 


(Fla.)  Daily  Tribune,  has  joined  the 
Clearwater  (Fla.)  Sun  staff. 

James  A.  (jullen,  financial  editor,  Mil- 


yx-  .  ..  ,w  ~  ‘a*  jaiiita  iiiicuA\.iaa 

/  efrott  Tree  is  writing  a  ne^  ivaukee  Wisconsin- News  for  the  past 

dailv  feature  Wnrins  ann  \Vater  •  _  _  _ • _ j  ?_•  ti/tm _ 


daily  feature,  “Woods  and  Water' 
which  started  Feb.  25. 


six  years,  resigned  to  join  the  Milwau¬ 
kee  office  of  Shields  and  Co.,  New  York 


Kational  Preu  Club  Building.  Chicago  OITIce: 
Bli  Lo^on  Onorantm  and  Arridrnt  Building.  SfiO 
Kortb  Mirhignn  Arenac.  Trlrnhnnc  Dearborn  B771. 
Oaorge  Brandenburg.  Correipondent :  Pacific  Coaat 
R^rwenUtlres;  Editorial;  Earl  Burke.  /*J«  Jonet 
^eet,  San  Francisco,  and  Ken  Taylor.  Hi*  Norik 
golwri  *o«L,  Lot  Angeles.  Adrertltlng;  Fenger- 
T  ^'"tKlsoo.  tSS  Uontgomerg 

^’”1  ^K»'*s.  list  B.  Broadrag;  Seattle, 
loni  Beeond  Aeenue. _ 

iotcmatlonel  Year  Book  Number — Containing  clrcu- 
Newt  and  Feature  8er- 
neee.  Nmnes  of  Edltori,  Publishers,  and  Dopart- 
I?  ""*70  then  2.A(I  nesnptpera  of 
United  Steles  end  Canada  with  basic  data  of  feading 
***®  World- — last  Saturday  In  January — 
A  "  „numbcri  last  tsro  Saturdays  In  Aorll — 
Aywrltalng  CoorenUon  number  first  Saturday  In  June— 
Agreitlelng  linage  raeords  In  March  and  August — 
Newroapy  ntet  and  Hnaktlem  In  January  and  July— 
Market  OiHde  eonUlnIng  atandeTdlaad  meRhanditlng 

SJiIa "* I newspaper  maikeU 
third  Saturday  In  Norember — 

Wm  of  typo  page  8  H  x  12  Inches— 1«8  agate  tinea 
(12  H  ems)  on  four  columns — total  of  *72  agate 
llnei  to  the 

^rrett  Ijpe  pase  in  the  busineta  paper  field — 
ntaplay  adrertlsinit  rates:  transient.  T5e.  per  acate 

tne.  or  aeries  of  tnaertlons  as  follows: _  ^ 

”1!  Llnoi  r®  13"T  26^  85“ 

Aitato  Tlmo  Timeo  Tlmoe  TIidm  Times 

u  222  *?5S  *225  »2«>  sim  tiss 

a  ***'  i'*o  120  110  100  98 

M  P«ge  IBS  78  70  «8  80  88 

M  Pwe  84  80  48  40  33  80 

)t  Pkgel  42  30  28  I  20  17  10 

^e  elngle  ykimD  forty-two  line  rate  maker  card  at 
*}•  0*7  w**^  earns  as  low  a  rate  on  a 
•*-tiB*  beiu  at  any  other  i^edula,  namely,  $1*8 

Kaw;  t(t  half  page;  *88  Quarter  page. 

aalOed  ritea;  7 Be.  per  agate  line  one  time;  **c. 

Kr  agiU  line  four  times. 

tuatlona  wanted;  5#e.  per  agate  line  one  time; 

1**7«*  tlmea  (count  alz  wurdi  (a 

the  line). 

Jkibiertptlon  rates;  By  mall  payable  In  adranee 
Unlt^  Statea  and  laland  Potseailona  $4  per  year; 
Canada  *4.80;  FVireIgn  85. 

Charter  Membn  of  the  Audit  Bureau  of  Clreulatloni 


Ray  Glenn,  of  the  Birmingham  Post  stock  exchange  member.  Elliott  Hayes 
copy  desk,  has  been  transferred  to  the  succeeds  Cullen. 

copy  desk  of  the  Memphis  Press-Scim-  Tom  Bel  ford,  Toledo  Blade  photo- 
itar,  and  will  report  March  4.  Promo-  grapher,  has  resigned  to  join  the  Ohio 
tion  of  Copy  Reader  George  Bugbee  to  state  highway  department  in  a  similar 
sports  editor  left  the  vacancy.  capacity. 

Daniel  Bishop,  staff  cartoonist,  St.  Chester  Rogers,  former  city  editor  of 


sports  editor  left  the  vacancy.  capacity. 

Daniel  Bishop,  staff  cartoonist,  St.  Chester  Rogers,  former  city  editor  of 
Louis  Star-Times,  spoke  on  “The  His-  the  Goose  Creek  (Tex.)  Daily  Sun, 
tory  of  Cartooning,”  at  a  recent  meeting  and  the  La  Porte  News-Tribune,  has 
of  the  Traffic  Qub  of  St.  Louis.  He  launched  the  Gulf  Coast  News  and  Fea- 
traced  the  development  of  the  cartoon  ture  Service  at  Houston. 


from  the  Egyptian  period  through  the 
.American  revolution. 


Null  Adams,  for  the  past  two  months 
on  special  assignment  as  legislative  re- 


Chas.  P.  Brockway,  Mobile  county  porter  for  the  Memphis  (Tenn.)  Press- 
farm  agent,  has  lieen  appointed  asso-  Scimitar  at  Nashville,  has  returned  to 
date  editor  of  the  Mobile  Register  farm  the  city  staff  during  the  state  assembly’s 


page. 

Sidney  S.  Kline,  Camden  (N.  J.) 


six  Montba  Net 

Ended  Paid 

Total  Dla- 
trlbutlon 

December  31,  1934  .  9.881 

“  ■  1933  .  8.fi25 

“  1932  9,337 

“  1931 .  10.116 

“  '  1930 .  10,403 

“  _  1929 .  10.180 

“  1928  8.967 

10,607 

9.819 

10,488 

11.120 

11.417 

11.864 

10019 

dino,  Cal.  newspaperman,  has  joined  the  ning  March  4. 


FLYING 

STORIES 

By  Test  Pilot  y 

JIMMY  / 
COLLINS  M 


two-weeks  recess. 

Bob  Pigue,  who  resigned  recently  as 


Courier-Post  reporter,  aided  in  the  cap-  sports  editor  of  the  Memphis  (Tenn.) 
ture  of  two  burglar  suspects  accused  of  Press-Scimitar,  will  contribute  a  daily 
an  attempt  to  rob  his  home  Feb.  21.  He  spods  column  to  the  Memphis  Com- 
was  awakened  by  two  men  entering  an  mercial  Appeal.  Pigue  has  opened  an 
adjoining  bedroom,  crept  (lownstairs  to  advertising  agency  in  Memphis  with  his 
tell  his  father  to  telephone  police  and  brother,  Paul. 

when  he  returned  to  the  second  floor  Albert  G.  Smith,  Boston  Globe  Brcxdc- 
the  men  .-aw  him  and  fled.  He  chased  ton.  Mass.,  corresjwndcnt,  has  been 
them,  police  arriving  in  time  to  join  named  E.  R.  A.  administrator, 
the  search,  and  near  the  Kline  home  two  Burns  Mantle,  drama  critic.  New 
suspects  identified  by  Kline  were  York  Daily  News,  discussed  “Stage 
arrested.  Personalities  and  Stage  Criticism”  Feb. 

Frank  E.  Hagen,  former  Chicago  22  in  a  lecture  before  the  student  body 
Daily  News  reporter,  has  been  ap-  of  the  University  of  Missouri,  Columbia, 
pointed  publicity  director  of  the  Chicago  Harold  Requa,  Jr.,  has  resigned  as 
Board  of  Trade,  effective  March  .31,  assistant  city  treasurer  of  National  City, 
upon  termination  of  a  contract  with  Cal.,  and  joined  the  San  Diego  Union 
National  Syndicate  Service,  Chicago,  editorial  staff. 

Fred  A.  Record,  formerly  grain  editor  William  Pinkerton,  Sunday  magazine 
of  the  old  Chicago  Evening  Post,  will  editor,  Omaha  (Neb.)  World-Herald, 
serve  as  Mr.  Hagen’s  assistant.  has  resigned  and  will  join  the  Washing- 

W.  A.  Ritchie,  former  San  Bernar-  ton  staff  of  the  Associated  Press  begin- 


Atlanta  Constitution  reportorial  staff. 


(Continued  on  Page  34) 


y  A  FLIER 

WHO  CAN  WRITE 
—NOT  A  WRITER 
WHO  CAN  FLY! 


Thrilling  highlights  from 

the  danger -bailing  life  of 
Jimmy  Collins,  iron -nerved 
test  pilot,  wliose  contempt  for 
peril  has  taken  him  through 
ten  hair-raising  years  in  one  of 
the  world’s  most  dangerous 
professions. 

On  the  field  daily,  Collins 
w  rites  this  fast-moving  feature 
in  that  close-clipped  lingo  that 
stirs  the  blood.  Like  nothing 
else  published  today,  each  re¬ 
cital  in  the  “Flying  Stories” 
series  packs  more  thrills,  ac¬ 
tion,  humor  and  irony  than  a 
feature  thn-e  times  its  length! 
Phone,  write  or  wire  today  for 
proofs  and  prices! 

Chicago  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

General  Manager 

New#  Bhig..  220  East  42n<l  St.,  New  York 
Ml  rrav  Hill  2-1231 
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cSTIGATE  THE  INTERTYPE 
ONE-MACHINE  ALL-SLUG  SYSTEM 


INTERTYPE  CORPORATION  •  BROOKLYN,  NEW  YORK 

Chicago  •  New  Orleans  •  San  Francisco  •  Los  Angeles  •  Boston 
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(Continued  from  page  32) 

Leroy  Green,  of  the  Philadelphia  Pub¬ 
lic  Ledger  staff,  who  covered  the 
iiauptmann  trial  for  his  paper,  accom¬ 
panied  by  Mrs.  Green,  arrived  in  Savan¬ 
nah,  Ga.,  this  week  for  a  vacation. 

William  Conklin  legislative  corres¬ 
pondent  of  the  Newark  (N.  J.)  Star- 
Eagle  at  the  State  House,  Trenton,  has 
resigned  to  join  office  staff  of  Gov. 
Hoffman  as  publicity  man. 


joined  the  Chicago  Daily  Times  repor-  inclusion  in  the  North  Carolina  Poetry  secretary-treasurer,  Everett  Ramsljtrg, 
torial  staff.  Review,  edited  by  Stewart  Atkins,  city  Vista  Press. 

Alexander  Hudgins,  state  editor  of  editor  of  the  Gastinia  (N.  C.)  Ga.,ette,  More  than  200  attended  the  second 


the  Richmond  (Va.)  News-Leader  and 
Mrs.  Hudgins  are  parents  of  a  son. 


William  Muller,  formerly  of  the  De-  ^nnual  dinner  of  the  HARRisBURf; 
troit  Times  Lansing  staff,  has  joined  Sports  Writers  Association  in  the 
the  lousing  bureau  of  the  Associated  Bolton,  Harrisburg,  Pa.,  Feb.  23. 

Press  The  principal  speaker  was  Paul  Gallico, 

T  A  ATU-C  A  PI  w  <^harles  E.  Simons,  of  the  Associated  columnist  of  the  New  York  Daih 

TAMES  THOMAS  EDWARDS,  ^  Aews  Other  speakers  were  Dr  J.  B 

J  sports  writer,  Atlanta  Georgian-  Tex.,  and  formerly  of  the  S'/.n..f//ieW  Southerland  Put  football  coach 


American,  to  Miss  Louise  McEachern, 
of  Fayetteville,  Ga.,  in  Atlanta  recently.  ^^s^iaJe  meml^r"oT  the''"Univer^ty  of 


Harrow  Kindness,  of  the  IVaterbury 
(Conn.)  American-Republican,  to  Miss 
Ruth  Litchfield,  of  Whitman,  Mass., 
Louis  F.  Hutchinson,  formerly  South  recently  of  Millerton,  N.  Y. 


in  \  c.,..  and  Harry  Struhldreher,  Villa  Nova 

(O.)  i\ezcs-jun  was  recently  made  an  .  t./  j.  ’.  ,  “ 

♦!,»  coach.  Ihe  dinner  was  in  charge  of 

a  committee,  headed  by  A1  Clark,  sports 
editor  of  the  Harrisburg  (Pa.)  Morn- 


Bend  (Ind.)  bureau  manager  for  the 


.  IT  ,<  c.  c  u  Eugene  Ross  Casey,  of  the  Boston  wunta  ihkih  m 

Chicago  Herald  &  Examiner  has  as-  c/o&e  editorial  staff,  to  Miss  Dorothy  western  division, 
sumed  his  new  duties  as  secretary  to  ' 

Clarence  Manion,  newly  appointed 
chairman  of  the  governor’s  board  of  un¬ 
employment  relief  in  Indiana.  He  will 


Texas  chapter  of  Sigma  Delta  Chi. 

Paul  Miller,  formerly  of  the  New 
York  Associated  Press  staff,  has  ar¬ 
rived  ill  Kansas  City  to  take  over  the 
luties  of  night  news  editor  of  the  south- 


have  charge  of  the  Indianapolis  office,  vannah,  Ga.,  in  New  York,  Feb.  21. 


ing  Telegraph. 

Biennial  “Mustard  Plaster”  baiuiuet 
of  Michigan  statehouse  correspondents, 
with  more  than  200  past  and  present 

?  Ashmont  last  week.  Ben  Bassett,  night  east  ^itor  in  the  ^ests.^'wS^Sat  Hotel'’oidt‘ Lan- 

Michael  Forstadt,  of  King  Features,  southwestern  division  offices  of  the  Pe5  19  The  event  is  the  Michi- 

New  York,  to  Sylvia  Kaysf,  of  Sa-  .\ssociated  Press,  Kansas  City,  has  re-  ggfj  version  of  the  Gridiron  dinner  of 


Miss  Dorothy  Grant  Ford,  staff  re¬ 
porter  of  the  Phishing  (N.  Y.)  Journal, 


Chester  E.  Clark,  managing  editor, 
Childress  (Tex.)  Daily  Index,  to  Miss 


signed  to  become  news  editor  of  the  Washington  newspaper  correspondents 
Sen>  Bedford  (Mass.)  Standard-Times,  william  A.  Markland.  of  the  DetrnU 


William  A.  Markland,  of  the  Detroit 

cprriAi  rm-noNC  News,  was  master  of  ceremonies,  with 

srisuiAi.  tuiiiuns  each  reporter  participating  in  a  pro- 

NEW  BEDFORD  (Mass.)  Stand-  gram  that  proved  to  be  a  three-hour 
ard-Times,  Automobile  Show  Edi-  round  of  laughter  and  applause, 
tion,  two  sections,  36  pages,  Feb.  20; - 


CHANGES  OF  OWNERSHIP 


has  been  placed  in  charge  of  the  new  Laura  Lee  Davis,  Childress,  Feb.  17  at 
branch  office  at  Port  Washington,  L.  I.  Childress. 

Gene  Fitzpatrick,  sports  writer  for  Jean  Pierre  Benard,  Washington 
the  .tlbany  Times-Union,  is  on  his  an-  correspondent  of  the  Havas  News  -  - 

iiual  vacation.  Agency,  Paris,  to  Miss  Yvette  Mamet,  Hollar  Day  edition,  two  sections,  32 

M.  H.  Jacobs,  editorial  writer,  of  Paris,  in  Canada,  Feb.  21.  I  ^  ^undav  Jnurnnl  BLACKER,  publisher, 

ion  (Tex.)  Post,  and  M.  E.  Walter,  Miss  Virginia  Nelson,  former  feature  ^  iVl Press,  weekly,  has  pur- 

iiews  ^nd  city  editor,  Houston  Chronicle,  writer,  Oklahotna  City  Times,  to  Kohert  cprtJonr  77  natrpc  chased  the  South  Omaha  Sun,  bi- 

accompanied  a  party  of  Houstonians  J,  Lewis,  of  the  Toledo  News-Bee  edi-  -ii  *  ^  \  \  i  t-  i_  weekly,  for  the  purported  price  of  $10,- 

who  left  Feb.  21  by  automobile  to  \<^  torial  staff,  Jan.  17  in  Toledo.  Kfwx'^lh  (Tenn.)  Journal,  Feb.  24,  o()q_  Black  will  publish  the  Sun  as  a 

the  new  highw’ay  to  Mexico  City  in  p  i  Wir^nhoto  onerator  baby  edition,  16  pages,  tabloid  weekly  for  an  indefinite  period, 

response  to  a  heavy  demand  fpr  accu-  (Q.)  Daffy  to  Mi^  SrJl  ,,,,,,  .  ,  ^  Sale  of  the  Verona  (N.  J.)  News, 

rate  infor^tion  on  the  roadway  which  rude  Gray  of  Warren,  Pa.,  in  War-  . (Mass )  7/em,  special  auto  edi-  weekly,  to  the  Caldwell  (N.  J.) 

IS  scheduled  to  be  opened  to  tourist  25^  Feb.  21,  24  pages.  Progress  has  been  announced  by  W. 

traffic  on  May  1.  Hplen  Miller  KirWsev  formerly  (Mass.)  Telegram-News,  26-  Hilton  Higgins,  president  of  the  Prog- 

Fanny  Butcher,  literary  editor,  CAi-  sodetv  editor,  Sf.  Laul  PoJ/-Dif/.a/cA  page  auto  edition,  Feb.  21.  ress.  Higgins  announced  that  the  paper 

cago  Jri/iMwe,  now  Mrs.  Rivard  D.  Kirksey  of  the  Army  Nno  Bedford  (Mass.)  Mercury. 

Bokui^ arrived  in  Savannah,  Ga.,  beb.  married  in  St.  .'^utomoblle  Show  edition,  two  sections, 

with  her  husband  on  their  weddmg  192i^  32  pages.  Feb.  21. 

are  on  their 'way  ^u7e  ‘  ^  were  re-married  recently  at  Yuma,  Montgomery  (Ala.)  Journal  & 

Frank  L.  Fitzpatrick,  staff  correspon- 


was  merged  with  the  Progress  Jan.  11. 
The  Verona  News  was  established  in 
March,  1929. 

B.  J.  King,  former  publisher  of  the 


Montgomery  (Ala.)  . . .  _  ..  .  _  . 

_  Times,  Feb.  20,  24-page  tabloid  size  Rings  Mountain  (N.  C.)  Herald,  has 

Frank  L.  Fitzpatrick,  staff  correspon-  Edward  Mortimer  Hayes  head  of  farm  section.  The  section  will  be  an  purchased  the  Aiken  (S.  C.)  Standard. 

thTpAffaffdSEtv^^^  department.  Atlalta  Georgian-  annual  feature.  Associated  with  him  will  be  Willi^ 

is  rnndnrtinff  a  rnliimn  ^“RarW  Tracks  ”  American,  to  Miss  Mildred  Hally  San  Prancisco  Chronicle,h'eh.  21,  Call-  Howellasl^dofthejobprintingde- 

n  X  BMlev,  of  Turin,  Ga..  in  Atlanta  fornia  Sardine  Industry,  8  pages,  giving  Partment  Howell  formerly  was  with 

in  the  New  Jersey  Mirror,  Mt.  Holly.  interesting  factrabom  Cali-  Southern  Printing  Company,  Char- 


...  ...  .  ...  .  .  iciii.  iiistcfiY  aiiu  iiiici  csiiiiK  i  ...  xt 

Douglas  Poliyka,  former  editor  of  the  ^  Barclay  Fales  feature  writer  fornia’s  deep  sea  fishing  industry;  36  ’  . 

University  of  Oregon  Daily  Emerald,  Barclay  raics,  leaiure  wrucr,  nancr  J.  Aust  n 

has  joined  the  Portland  (Ore.)  News-  Henry  Esmond  page  paper. 


Telegram  city  staff. 

Ralph  Roddy,  who  recently  joined  the 
copy  desk  of  the  Memphis  Commercial 
Appeal,  has  been  named  state  editor. 
George  A.  Scheuer,  state  editor.  South 


Christman,  of  the  Albany  Evening  News 
staff,  Jan.  10,  in  Albany. 

Miss  Suzanne  Warfield  Perrin, 
daughter  of  Mr.  and  Mrs.  Dwight  S. 
Perrin,  and  Samuel  William  Reyburn, 
son  of  Mrs.  J.  Samuel  Reyburn,  were 


Cedar  Rapids  (la.)  Gacette,  48-page 
Cooking  School  and  Automobile  Show 
edition,  Sunday,  Feb.  17. 


Bend  (Ind.)  Vcm/j-Tiwicj,  has  been  ap-  ,  i  c.  t  Th. 

pointed  chairman  of  the  Indiana  chapter  |’ ideas' father  is  assistant  mana^’ng  edi- 
of  the  American  Artists  Professional  "  o  a  - 

league  and  temporary  chairman  of  the  ^he  St.  Louis  Post-Dispatch 


Latimer,  special  assistant  to 
Postmaster  General  James  A.  Farley, 
announces  the  sale  of  his  newspapers, 
the  IVildson  (S.  C.)  IVay  and  the 
o  J  I-  /n  \  .  J  I  Denmark  (S.  C.)  Edisto  News,  to  Ray- 

1- u  TJewwcrat  and  Capital  tiiond  S.  Davis,  of  Gettysburg,  Pa.  The 

^  . sfafement  latter  will  take  over  the  properties  at 

for  Pettis  County.  The  section,  set  in  once. 

6-point  lype,  is  the  largest  in  many  '  _ 

years. 

Janesville  (Wis.)  Daily  Gazette,  spe- 


PARIS  CORPS  ELECTS 

Anglo-.American  Press  Association 


Midland  chapter,  the  local  organiza-  Robert  Hector  Rankin,  son  of  the  cial  12-page  solid  advertising  section  for  can  rress  AssixiatK^i 

tion  in  South  Bend.  president  of  William  H..Rankin  Com-  Janesville  Dollar  Day  Feb.  23.  clrs  L?  iSs  Kes^  Derm^ Mac- 

Jack  Austin  has  been  named  city  edi-  Tehhird  Post-Crescent,  Feb.  {Astern  Mail  and  South 

tor  of  the  Blackwell  (Okla.)  Morning  M«  ClvSf  Jftnn  1st  vice-president,  E.  L. 

Tribioic,  succeeding  E.  T.  Barber,  who  n Vnrk  Oshkosh  (W is.)  Daily  Northwestern,  Taylor,  Chicago  Tribune;  2nd  vice- 

went  to  the  Guthrie  (Okla.)  Leader  as  president,  Frank  Hillier,  News-Chron- 

telegraph  editor.  Robert  Loper,  form-  r^,'  .  .  ^  V«rk  Kenosha  (Wis.)  Evening  News,  icle,  London.  British  members  of  the 

erly  of  the  Associated  Press,  the  7'o/>e)ta  P-ast  S-id  street.  New  York.  _  .  . .  ... 

(Kan.)  Capital  and  Journal,  has  joined 
the  Tribune  staff. 


Ellsworth  Maxwell,  Butler  University 
school  of  journalism  graduate,  has 
joined  the  Indianapolis  News  copy 
desk. 

Donald  Williams  has  joined  the  Fall 
River,  Mass.,  staff  of  the  Proz^ence 
(R.  I.)  Journal  and  Bulletin. 

I  J.  W.  Dailey,  city  editor,  New  Or¬ 
leans  (La.)  Morning  Tribune,  and  Mrs. 
Dailey  are  parents  of  a  daughter,  Pa¬ 
tricia  Ann,  born  in  Touro  Infirmary 
Jan.  11. 

Art 

tawa  (Ill 

the  Atlanta  (Ga.)  Constitution  staff, 
Arthur  D.  Goodman,  feature  editor, 
has  been  appointed  makeup  editor  of 
the  Rochester  (N.  Y.)  Times-Union. 

Gail  Borden,  Chicago  Daily  Times 
columnist,  is  making  an  extended  tour 
of  Mexico. 

Edward  J.  Geiger,  Chicago  American 
sports  editor,  was  honored  recently  for 


PRESS  ASSOCIATION  NOTES 

J  AMES  H.  FURAY,  vdee-pre^dent  Stock  edition  on  Jan.  31 


Feb.  20,  Dollar  Day  edition,  12  pages,  committee:  Andre  Glarner,  Exchange 
The  Lexington  (Ky.)  Herald  pub-  Telegraph;  Josselyn  Hennessy,  Reuter’s 
lished  its  11th  annual  Horse  and  Live  Agency;  Richard  McMillan,  British 


The  edition  United  Press;  David  Scott,  London 


-  and  foreign  manager  of  United  Press  contained  92  pages  and  was  published  7  imes.  American  members  of  the 
.Associations,  addressed  the  Miami  Ki-  in  eight  sections,  contained  a  resume  of  committee :  Frederic  K.  Abbott,  A  ew 


wanis  Club  last  week,  on  the  importance  horse  racing  in  the  United  States,  the 
of  freedom  of  the  press  and  freedom  of  horse  and  livestock  industry  of  the  Blue 
assembly.  Grass.  The  first  “Horse  Edition”  of 

Donald  Caswell,  former  sports  writer  ^be  newspapers  apepared  in  1925. 

for  the  Eugene  (Ore.)  Morning  News,  aqc/v^'i  ati/muc 

has  joined  the  United  Press  state  AsaOClATIONS 

capital  bureau  at  Salem.  Tl^LLI.AM  J.  H.AMMOND,  Paw- 

Max  Harrelson  has  been  transferred  tiixct  bailey  Times,  was  re- 


York  Herald  Tribune;  John  Evans, 
.Associated  Press ;  Eric  Hawkins,  Neie 
York  Herald;  Ralph  Heinzen,  United 
Press.  Secretary,  Percy  J.  Philip,  New 
York  Times ;  treasurer,  G.  Langelaan, 
Kditor  &  Publisher  representative. 

WEEKLIES  COMBINE 

The  Lebanon  (Mo.)  Laclede  County 


•„  r  ,  ^  from  the  Albany  to  the  New  York  of-  elected  president  of  the  Rhode  Island  the  ^ef>a«on  (.mo.)  Lacieae  Lounp 

Sapp  sports  editor  of  the  p/-  ^e^of  the  £sL  ated  Presr  The  Al-  Club  at  its  annual  meeting  at  Repubhean  and  the  Lebanon  Rustic 

Ill.)  rtmcj.  has  resigned  to  ^oin  ,  *  ^  -  ^^^aj-ress^  i  he  A i  Narragansett  Hotel,  Providence,  have  been  combined  as  the  Lebanon 

■  '  lorce  now  comprises  tvawara  General  H  De  W  Hamilton  Rustic-Republican.  The  new  weekly 

bales,  (jcorge  Loveys  and  John  Mm-  *  5/-  cienerai  n-.pe  w.  nammun,  .  ^  o  , 

noch  recently  of  the  Herkimer  Tele-  Providence  News-Tribune,  was  chosen  also  nas  taken  over  the  subscription  list 
’  State  vice-president  of  the  National  c*f  the  Lebanon  Times,  the  last  number 

^  .  Editorial  Association  to  succeed  Mr.  of  which  was  issued  last  week.  Fred 

Merrill  Compton,  southwestern  busi-  Rjee,  resigned.  William  B.  Lyon,  W.  May,  president  of  the  company 
ness  representative  for  the  United  Press,  former  editor.  Manufacturing  Jeweler,  which  has  owned  the  Republican  and 
visi^d  the  Memphis  U.P.  Bureau  last  and  ex-secretary  of  the  club,  was  made  Rustic  since  last  July,  will  be  editor 

a  life  member.  Sevellon  Brown,  man-  of  the  combined  paper.  Paul  Page,  who 

, _  _ ,  _ _ ^  Ren  Hardy,  formerly  of  the  Atlanta  aging  editor.  Providence  Journal  and  was_  publisher  of  the  Times,  will  be 

his  services  in  arranging  entertainment  (Ga.)  Journal,  has  succeeded  Warren  Evening  Bulletin,  was  guest  speaker  business  manager.  Lyman  L.  Winter, 
programs  for  disabled  world  war  vet-  A.  McNeil,  who  has  been  transferred  at  the  annual  dinner.  ‘ 

erans  at  Hines  Hospital  by  the  Hearst  from  the  Richmond  (Va.)  bureau  of  Diego  County  (Cal.)  Newspa- 

Square  Post  No.  478  of  the  American  the  Associated  Press  to  New  York  Publishers’  Association  has  been 

Legion.  He  was  presented  an  electric  headquarters. 


has  sold  his  interest  in  the  publishing 
company. 


FENGER-HALL  NAMED 

The  Fiona  (Ariz.)  Sentinel  has  an- 
N.  C.,  bureau  of  the  Associated  Press,  Vista  Star;  vice-president,  Archie  nounced  appointment  of  Fenger-Hall 


reorganized  and  officers  elected  as  fol- 
.Andrew  Hewitt,  of  the  Charlotte,  lows :  President,  L.  L.  Thompson,  Chula 


hostess  set  by  the  post. 

Austin  O’Malley,  former  Chicago 

Herald  and  Examiner  reporter,  has  had  his  poem,  “Pigmies,”  selected  for  Hicks,  Encinias  Coast  Dispatch,  and  Co..  Ltd.,  as  its  national  representative 
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PUBLISHERS  ALERT  AS 
INFLATION  LOOMS 

(Conlintied  jrim  page  6) 


within  the  next  few  years.  If  a  pub¬ 
lisher  accepts  the  thesis  that  prices  in 
general  are  on  the  way  upward,  the  pre¬ 
sumption  would  be  in  favor  of  making 
arrangements  for  such  permanent  equip¬ 
ment  without  too  great  delay. 

On  the  important  question  of  advertis¬ 
ing  contracts,  newspapers  have  sought 
protection  in  varying  ways.  Some  have 
adopted  the  inflation  clauses  recom¬ 
mended  by  the  Newspaper  Advertising 
Executives  Association,  while  others 
have  used  their  own  wording ;  some 
have  limited  their  right  to  revise  rates 
to  specific  circumstances,  while  others 
have  left  the  circumstances  pretty  much 
to  their  own  judgment;  some  have  ap¬ 
plied  the  idea  to  all  contracts,  others  to 
national  contracts  only.  This  lack  of 
uniformity  is  one  point  which  has  caused 
oppt)sition  of  advertising  agencies. 

In  not  a  few  cases  newspapers  have 
extended  the  idea  to  provide  that  any 
future  sales  taxes  on  advertising  may 
passed  along  to  the  advertiser.  This 
has  been  protested  on  the  ground  that 
sales  tax  laws  usually  provide  whether 
seller  or  buyer  shall  pay,  and  that  ad¬ 
vertisers  cannot  agree  in  advance  to 
bear  such  doubtful  burdens. 

The  inflation  clauses  themselves  have 
been  the  subject  of  earnest  consideration 
by  the  newspaper  committee  of  the 
American  Association  of  Advertising 
.\gencies.  Several  important  agencies 
have  notified  newspapers  that  to  pro¬ 
tect  clients  they  were  setting  up  ad¬ 
vertising  reserves  to  meet  possible  in¬ 
creases  in  rates.  These  reserves  were 
obtained,  it  was  said,  by  reducing  the 
linage  placed  in  papers  with  inflation 
contracts.  Newspapermen  consulted  by 
Editor  &  Publisher  expressed  doubt 
that  such  linage  reductions  had 
amounted  to  much. 

Typical  of  the  agencies’  attitude  are 
the  following  excerpts  from  a  letter  sent 
out  by  Ruthrauff  &  Ryan,  Inc.,  New 
York,  over  the  signature  of  L.  M.  Ma- 
litz,  space  buyer: 

“The  practice  of  publishers  instituting 
cancellation  clause  privileges,  which 
gives  them  the  right  to  change  the  rate 
at  any  time  during  the  period  of  con¬ 
tract  upon  a  specified  number  of  days 
notice  in  writing,  has  varied  so  that  the 
resulting  clauses  and  privileges  are  very 
difficult  and  practically  impossible  to 
follow. 

“For  this  reason  we  prefer  not  to 
recognize  cancellation  privileges  of  pub¬ 
lishers,  which  recognition  would  make 
it  necessary  to  reduce  schedules  and 
keep  available  a  fund  for  possible  rate 
increases.  If  a  publisher  makes  it  nec¬ 
essary  for  us  to  incorporate  the  cancel¬ 
lation  of  contract  privilege  in  this  con¬ 
tract  it  will  be  necessary  for  us  to  re¬ 
duce  the  schedule  for  that  specific  paper 
at  the  time  of  rate  revision.  This  is 
the  only  way  in  which  we  can  control 
expenditures  of  intensive  local  newspa¬ 
per  advertising  in  the  relationship  of 
advertising  costs  to  sales.” 

George  J.  Auer,  advertising  manager 
of  the  New  York  Herald  Tribune,  and 
president  of  the  Newspaper  Advertising 
Executives  Association,  told  Editor  & 
Publisher  the  N.A.E.A.  had  noit 
changed  its  attitude  on  the  inflation 
clause,  but  that  it  was  not  taking  any 
active  steps  to  encourage  more  news¬ 
papers  to  put  such  reservations  jn  their 
rate  cards.  He  said  the  opposition  of 
some  advertising  agencies  had  appar¬ 
ently  prevented  many  newspapers  from 
adopting  the  clause.  He  said,  however, 
that  he  knew  of  no  newspapers  that  had 
dropped  the  cancellation  provision  after 
once  putting  it  in  their  rate  cards. 

The  N.  A.  E.  A.  as  far  back  as  the 
end  of  1933  took  up  the  matter  of  in¬ 
flation  possibilities  and  named  a  com¬ 
mittee  to  frame  suitable  contract  pro¬ 
visions.  This  committee  recommended 
adoption  of  three  forms  of  reservation: 
one  for  local  contracts  where  it  is  nec¬ 
essary  to  provide  for  an  adjustment 
charge  as  well  as  a  rebate  in  the  event 
an  advertiser  uses  more  space  than 


Editor  &  Publisher  for  March  2,  1935 


specified  in  the  contract;  one  for  flat- 
rate  general  advertising  contracts,  and 
a  third  for  sliding  scale  general  con¬ 
tracts.  Text  of  the  recommended  forms 
was  published  in  this  paper  on  Dec.  J6, 
1933.  They  reserved  the  right  to  the 
publisher  “owing  to  the  present  un¬ 
settled  conditions”  to  revise  his  rates 
upon  60  days  notice  to  local  advertisers 
and  90  days  notice  to  general  adver¬ 
tisers.  The  advertisers  were  given  the 
right  to  cancel  their  contracts  rather 
than  accept  such  revised  rates. 

Mr.  Auer  said  that  the  Herald  Trib¬ 
une  had  not  adopted  these  N.  A.  E.  A. 
reservations,  but  pointed  out  that  the 
Herald  Tribune  and  its  predecessor,  the 
New  York  Tribune,  had  for  many 
years  carried  a  provision  in  its  rate 
card  reading: 

“The  publishers  reserve  the  right  to 
refuse  advertisements,  and  to  cancel  ad¬ 
vertising  contracts  for  reasons  satisfac¬ 
tory  to  the  management.” 


“OUR  CUSTOMERS  WRITE  OUR  ADS” 


AYER  CONTEST  ANNOUNCED 


THE 

UNITUBULAR 


A  NEW  DUPLEX  PRESS 


Edition*  of  March  5  Sought  in  Typog¬ 
raphy  Competition 

Editions  of  March  5  will  be  entered 
in  the  fifth  annual  Exhibition  of  News¬ 
paper  Typography  to  be  held  in  the 
Ayer  Galleries,  Philadelphia,  it  was 
announced  this  week  by  N.  W.  Ayer 
&  Son,  Inc. 

Invitations  to  participate  have  been 
issued  to  all  daily  English  language 
newspapers  in  the  United  States.  The 
March  5  editions  will  be  judged  for  ex¬ 
cellence  in  typography,  make-up  and 
press  work  and  awards  will  be  made  on 
a  date  to  be  announced  later. 


CHANGES  TO  TABLOID  SIZE 

The  “Home  Journal,”  Saturday 
magazine  section  of  the  New  York 
Evening  Journal  and  Chicago  American, 
changed  to  tabloid  size  Feb.  23.  This 
action  follows  the  change  to  tabloid  size 
of  the  comic  sections  of  the  Hearst 
Newspapers. 


96 

WORLD-HERALDS 

to  every 

100 

Families  in  Omaha 

-EVERY  DAY! 

The  Omaha  World-Herald  is 
one  of  3  newspapers  toppins 
all  others  in  high  percentage  of 
city  circulation. 

Omaha  Homes. 54,603 
W-H  Circ . 52,785 

New  Wire-photo  service  .  .  . 
new  Colorgravure  service  .  .  . 
more  local  and  national  news 
.  . .  more  advertising — these  are 
a  few  World-Herald  features 
that  have  brought  such  out¬ 
standing  city  circulation  leader¬ 
ship. 

OMAHA 

WORLD-HERALD 

OMAHA  -  -  -  NEBR. 

O’MARA  A.  ORMSBEE,  INC. 
National  Representative* 


Built  for  newspapers  in  the  intermediate  range: 

George  Putnam,  Pubr.,  Salem  Oregon  Journal, 
writes:  “We  congratulate  you  upon  producing  ' 
the  ideal  press  for  newspapers  in  the  inter¬ 
mediate  field.” 

The  press  is  compact  unit  type^  incorporating  latest  develop¬ 
ments  in  press  design^  materials  and  methods: 

Mr.  Putnam  further  states:  “The  UNITUBULAR 
is  perfect  in  construction  and  finish,  smooth, 
frictionless  and  almost  noiseless  in  operation. 
No  climbing  around,  the  most  convenient  print¬ 
ing  machine  ever  designed.” 

High  speed  production  with  greatest  possible  flexibility  and 
compactness  are  characteristics  of  the  press: 

J.  Davis  Romine,  The  Geddes  News,  Syracuse, 
N.  Y.,  writes:  “Our  press  has  been  viewed  by 
Syracuse  daily  executives.  One  said:  ‘We  need 
four  times  as  much  press  to  duplicate  what  you 
can  do.’  ” 

The  “Beauty  of  Design" : 

Mr.  Romine  says:  “The  press  looks  like  a  diamond 
in  a  perfect  setting.”  And  Mr.  Putnam:  “We 
have  a  beautiful  new  building,  but  the  UNITUB¬ 
ULAR  is  the  finest  thing  about  it.” 

COLOR — all  facilities,  with  improved  devices  for  quick 
control  of  color  and  accurate  register  at  any  speed: 

Says  Mr.  Romine:  “Sets  rapidly— does  not  lose 
register  on  increased  speed.” 

A  business  builder: 

And  he  further  comments:  “Since  buying  this 
press  business  has  increased  way  ahead  of  last 
year,  and  our  paper  is  carrying  record  weeks  of 
advertising.” 


WRITE  FOR  COMPLETE  DETAILS 


DUPLEX  PRINTING  PRESS  CO. 

BATTLE  CREEK,  MICHIGAN 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 


(Continued  from  page  28) 


Retail  General  Automotive  Finanrlal  Total  Ad> 

CItlea  and  Newspapers  Display  Display  Display  Display  Classlfled  vertlslns 

SOUTH  BEND.  IND. 


News  Times  . 

,...(£) 

3,344,189 

716,262 

314,424 

98,145 

731,025 

5,278,897 

News-Times  . 

....(S) 

436,255 

85,017 

58,277 

43,547 

166,284 

789,478 

Tribune  . . 

....(E) 

4,076,274 

1,084,537 

483.671 

102,842 

692,935 

6,505,961 

Tribune  . 

....(S) 

529,176 

146,902 

77,774 

44,193 

155,235 

953,280 

SPOKANE,  WASH. 

Spokesman  Review  . 

1,148,232 

827,746 

209,238 

33,286 

735,431 

2,964,724 

Spokesman  Review 

....(S) 

672,726 

299,894 

225,717 

105,257 

259,558 

1,564,320 

Chronicle  . . 

....(E) 

3,208,295 

971,889 

399,520 

77,462 

674,039 

5,412,845 

Press  . 

....(E) 

1,076,830 

562,758 

147,800 

32,696 

248,234 

2,098,669 

SYRACUSE. 

N.  Y. 

Herald  . 

....(E) 

4,054,972 

1,079,428 

446,418 

71,133 

821,537 

7,226,504 

Herald  . 

....(S) 

389,263 

119,896 

153,867 

50,896 

209,227 

937,763 

Journal  . 

....(E) 

4,306,770 

1,082,816 

440,295 

99,479 

826,605 

7,119,819 

•American  . 

....(S) 

566,599 

843,445 

201,510 

31,564 

177,669 

1,820,787 

Post-Standard  .... 

....(M) 

2,784,037 

790,343 

306,621 

105,917 

760,745 

5,163,824 

Post-Standard  . 

. (S) 

268,301 

154,490 

83,036 

56,890 

154,090 

734,555 

TACOMA,  WASH. 

Ledger  . 

....(M) 

519,240 

502,377 

69,819 

63,324 

749,221 

1,919,654 

Ledger  . 

. (S) 

534,590 

149,702 

148.589 

6,966 

346,914 

1,188,256 

News-Tribune  . 

....(E) 

2,661,160 

1,020,665 

329,032 

43,362 

769,187 

4,834,630 

Times  . 

. (E) 

1,916,046 

624,471 

353,720 

28,262 

624,408 

3,565,449 

TOLEDO.  OHIO 

Times  . 

....(M) 

639,397 

309,920 

37,681 

57,863 

148,642 

1,208,578 

Times  . 

. (S) 

1,489,359 

209,748 

127,270 

80,756 

177,052 

2,084,677 

Blade  . 

. (E) 

5,040,451 

1,508,625 

694,121 

88,599 

1,050,820 

8,403,284 

News-Bee  . 

. (E) 

2,716,353 

638,337 

264,906 

66,527 

591,261 

4,314,182 

TORONTO,  CANADA 

Globe  . 

....(M) 

1,615,357 

1,080,025 

292,122 

341,590 

881,580 

4,254,690 

Mail  &  Empire.... 

....(M) 

1,837,714 

1,206,811 

374,067 

387,868 

500,069 

4,359,503 

Star  . 

. (E) 

9,629,503 

2,303,727 

471,829 

261,823 

3,021,580 

15,724,006 

Star  . 

.  (Wkly) 

127,436 

763,251 

199,918 

9,604 

88,634 

1,188,843 

Telegram  . 

. (E) 

8,922,914 

2,080,635 

434,272 

232,291 

3,641,860 

15,358,654 

TRENTON, 

N.  J. 

Times  . 

. (E) 

4,187,296 

1,316,391 

515,437 

128,817 

466,651 

6,761,439 

Times  Advertiser  . 

. (S) 

521,606 

29,916 

84,905 

74,600 

111,538 

824,916 

TULSA,  OKLA. 


Tribune  . 

....(E) 

3,643,337 

680,187 

342,382 

40,971 

1,060,551 

5,780,251 

T  ribune  . 

....(S) 

649,301 

129,551 

102,280 

29,536 

289,006 

1,201,838 

World  . 

...(M) 

3,004,606 

1,009,457 

387,956 

60,925 

827,330 

5,313,357 

World  . 

....(S) 

1,160,810 

296,069 

183,970 

60,502 

300,092 

2,005.646 

WASHINGTON, 

D.  C. 

Herald  . 

,...(M) 

2,274,070 

994,160 

225,587 

99,179 

1,065,099 

5,007,596 

•Herald  . 

....(S) 

1,685,825 

924,966 

248,604 

29,493 

297,611 

3,187,749 

News  . 

....(E) 

3,788,415 

651,053 

179,761 

39,418 

664,267 

5,331,816 

Times  . 

....(E) 

4,488,905 

1,299,521 

486,610 

61,077 

1,079,267 

7,444,872 

Post  . 

....(M) 

2,508,730 

1,050,925 

274,482 

110,935 

993,500 

5,081,877 

Post  . . 

. (S) 

1,699,360 

164,484 

90,667 

24,212 

300,409 

2,280,280 

Star  . 

....(E) 

10,719,548 

1,902,254 

707,967 

176,348 

1,979,530 

15,852,179 

Star  . 

....(S) 

2,826,408 

385,126 

254,723 

33,973 

887,732 

4,391,197 

WESTCHESTER  COUNTY  GROUP, 

,  N.  Y. 

Mamaroneck  Times 

....(E) 

947,341 

535,389 

179,179 

30,267 

102,951 

2,073,310 

Mt.  Vernon  Argus. 

....(E) 

3,796,862 

595,582 

369,379 

110,337 

491,427 

5,647,973 

New  Rochelle  Standard 

Star  . 

....(E) 

3,124,742 

622,562 

325,803 

110,516 

470,787 

5,043,805 

Ossining  Citizen  Register(E) 

1,191,894 

535,888 

235,805 

30,046 

167,526 

2,297,855 

Peekskill  Star  . 

....(E) 

1,564,124 

484,351 

280,528 

41,207 

250,895 

2,663,660 

Port  Chester  Item.. 

....(E) 

2,227,023 

573,534 

253,613 

116,564 

302,936 

3,628,872 

Tarrytown  News  . . 

- (E) 

1,418,653 

562,424 

299,169 

115,353 

114,680 

2,991,788 

Yonkers  Herald  States- 

man  . . 

. (E) 

2,356,008 

683,653 

320,642 

211,554 

722,662 

4,640,014 

White  Plains  Reporter. .  (E) 

4,052,984 

625,110 

460,524 

148,564 

798,174 

6,505,620 

WICHITA,  KAN. 

Beacon  . . 

. (E) 

3,494,830 

1,043,495 

346,051 

22,414 

737,520 

5,648,565 

Beacon  . 

...(S) 

1,225,425 

422,635 

233,752 

42,734 

282.765 

2,207,486 

Eagle  . 

....(M) 

1,356,454 

611,782 

214,250 

21,450 

949,809 

3,184,304 

Eagle  . 

. (E) 

2,623,902 

980,173 

422,868 

54,566 

953,468 

5,123,743 

Eagle  . 

. (S) 

1,051,575 

411,602 

213,261 

36,431 

260,518 

1,975,078 

WILKES  BARRE,  PA. 

Record  . 

....(M) 

6,421,768 

1,387,812 

483,895 

81,608 

903,508 

9,401,920 

Times-Leader  .... 

. (E) 

6,581,840 

1,172,516 

568,301 

80,793 

536,235 

9,013,685 

News  . 

. (E) 

3,819,464 

543,469 

213,841 

88,230 

98,231 

4,888,785 

Independent  . 

. (S) 

1,585,604 

306,685 

127,525 

42,278 

9.701 

2,097.102 

WORCESTER, 

MASS. 

Telegram  . 

. (S) 

1,059,255 

186,156 

122,749 

34,946 

277,954 

1,681,803 

Telegram  . 

. (M) 

3,050,161 

1,080,486 

525,532 

61,789 

668,827 

5,546,629 

Gazette  . 

. (E) 

3,518,202 

1,147,722 

557,310 

84,361 

671,770 

6,092,284 

Post  . 

. (E) 

2,572,167 

756,965 

309,592 

83,645 

290,987 

4,138,429 

YOUNGSTOWN 

,  OHIO 

Vindicator  . 

. (E) 

4,098,882 

1,158,892 

407,428 

53,128 

746,675 

6,514,994 

Vindicator  . 

. (S) 

850,493 

122,457 

103,493 

44,870 

209,379 

1,330,746 

Telegram  . 

. (E) 

2,861,147 

800,850 

387,331 

71,166 

675,653 

4.818,011 

•American  Weekly  Linage  included  in  above  Sunday  figures. 


308-PAGE  SPECIAL  EDITION  WARD  &  OLMSTEAD  ORGANIZE 


Loncview,  Tex.,  Dailies  Claim  State 
Record  with  Feb.  24  Issue 

The  Longview  (Tex.)  Daily  News 
and  Journal  on  Sunday,  Feb.  24,  pub¬ 
lished  a  308-page  special  edition,  estab¬ 
lishing  a  new  state  record.  The  Fort 
Worth  Star-Telegram  previously  held 
top  place  with  250  pages  ,published  as 
a  Christmas  edition  on  Dec.  15,  1912, 
according  to  Syril  A.  Parker,  vice- 
president  of  the  Longview  papers. 

Carl  L.  Estes  is  publisher  of  the 
News-Journal,  Carl  F.  Worthen  secre¬ 
tary-treasurer  and  business  manager, 
and  R.  E.  Richards  advertising  di¬ 
rector. 

It  was  the  first  all-East  Texas  edi¬ 
tion  ever  printed  in  the  section.  It 
contained  30,500  inches  of  paid  adver¬ 
tising,  1,300  of  which  was  local  and 
more  than  12,500  congratulatory  to 
Col.  Estes  for  his  many  achievements. 
Tyler,  former  home  of  the  publisher, 
carried  more  than  30  pages  of  space  to 
Colonel  Estes.  Fifteen  states  and  59 
cities  were  represented. 

Longview,  capital  of  the  East  Texas 
oil  field,  has  a  population  of  20,0(X). 
Its  building  program  for  the  week 
ending  Feb.  24  was  $436,840,  and  for 
the  year  5,990.  During  the  last 
four  years  it  has  exceeded  $5,500,000. 


New  York  Advertising  Men  Will 
Represent  Group  of  Weeklies 

Organization  of  a  special  repre¬ 
sentative  company  for  a  group  of  select 
weeklies,  including  the  Brooklyn  (N. 
Y.)  Chat  and  the  North  Baltimore 
(Md.)  Home  News,  has  been  an¬ 
nounced.  The  company,  with  offices 
at  254  W.  31st  St.,  New  York  Gty, 
is  Ward  &  Olmstead. 

William  D.  Ward  has  a  long  record 
as  a  publishers’  representative,  having 
been  associated  with  F.  St.  John 
Richards,  David  J.  Randell,  N.  N. 
Sheffield,  Wilfred  C.  Bates  and  in  1911 
organized  his  own  firm. 

Van  R.  Olmstead  had  nine  years  of 
service  with  the  Hearst  organization, 
eight  years  with  Lorenzen  &  Thompson 
and  10  years  with  Gravure  Service  Cor¬ 
poration.  He  is  well  known  in  the 
agency  field,  especially  throughout  the 
New  England  territory. 


LANTZ  CLASSIFIED  MANAGER 

Fred  C.  Lantz  has  been  named  classi¬ 
fied  manager  of  the  Oklahoma  City 
Oklahoma  News.  He  was  with  the 
Oklahoma  City  Oklahoman  and  Times 
classified  advertising  department  for 
eight  years  until  his  recent  resignation. 


Fifty  Years  of  Progress 


In  1885,  fifty  years  ago,  the 
American  Telephone  and  Tele¬ 
graph  Company  was  formed. 

There  were  few  telephones  then 
and  service  was  slow,  uncertain 
and  limited  to  separate  communi¬ 
ties.  In  that  year  the  largest  num¬ 
ber  of  telephones  in  any  one  city 
was  8400,  in  New  York. 

New  York  now  has  1,500,000; 
Chicago,  800,000;  Philadelphia, 
350,000. 

From  your  own  Bell  telephone 
you  may  talk  with  any  one  of 
1 7,000, ciOO  other  telephones  in 
this  country  and  most  of  those  in 
foreign  lands.  Today,  93%  of  all 
the  world’s  telephones  are  within 


reach  of  the  Bell  telephone  in 
your  home  or  office. 

This  year  marks  also  the  Twen¬ 
tieth  Anniversary  of  the  opening 
of  the  first  transcontinental  line, 
from  New  York  to  San  Francisco, 
and  the  Eighth  Anniversary  of 
the  opening  of  transatlanlic 
service. 

The  work  of  improving  Bell 
telephone  communication  is  never 
ended  ...  it  goes  on  and  on  to¬ 
ward  a  constantly  higher  standard 
of  service.  Further  improvements 
as  important  as  those  of  the  past 
half-century  will  come  througli 
Bell  System  research,  manufac¬ 
turing  and  unified  operation. 


BELL  TELEPHONE  ISYSTEM 
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Retail  News  and  Notes 


The  big  item  of  retail  personnel 
news  is  the  appointment  of  General 
R.  E.  Wood,  president  of  Sears,  Roe- 


The  board  of  directors  of  Abraham 
&  Straus,  Brooklyn,  have  authorized 
—  '  the  redemption  on  May  1  of  10,000 

By  RICHARD  WEBSTER  shares  of  the  company’s  7  per  cent 

BLSIN’ESS  in  retail  stores  for  the  paragraphs  are  from  the  Federal  De-  preferred  stock  at  110  and  accrued 
Washington’s  Birthday  week  re-  partment  of  Commerce.)  interest.  This  will  leave  outstanding 

minds  again  of  the  essential  fallacy  of  The  International  Statistical  Bureau,  on  May  1  only  18,133  shares  of  the 
comparison  with  ‘‘corresponding  period  Inc.,  estimates  this  January’s  sales  of  4J,500  issued  in  1925. 
of  last  year.”  Last  year  there  was  a  passenger  automobiles  at  two  and  a 
blizzard.  So  comparisons  mean  little  half  times  what  it  was  in  January, 
and  should  be  discounted.  And  the  1934.  A.  W.  Zelomek  of  this  Bureau 
comparison  shows  that  business  was  points  out  that  this  expenditure  of 
better  this  year  than  last — up  to  the  nearly  a  hundred  millions  for  autos,  buck  &  Co.,  to  be  chairman  of  a  commit- 
end  of  the  week,  when  storms  and  the  with  a  heavy  sale  of  electric  appliances,  tee  to  advise  the  President  on  the  $4,- 
holiday  cut  into  business  seriously,  has  affected  the  total  expenditure  of  (K)(),000,000  (or  $4,880,0(X),000)  program 
"The  net  is  variously  estimated.  Ac-  the  public  for  general  merchandise,  of  works  relief.  If  the  works  relief 
cording  to  Dun  &  Bradstreet  there  was  and  that  this  is  the  reason  for  the  measure  does  become  law,  the  experi- 
a  general  gain  over  the  country  more  than  seasonal  decline  from  De-  ence  of  General  W'ood  in  the  mail¬ 
ranging  from  6  to  12  per  cent;  the  cember.  He  sets  the  January  total  order  business  and  as  Quartermaster 
best  gains  were  in  the  industrial  cen-  for  general  merchandise  bought  by  the  General  of  the  A.  E.  F.  will  do  much 
ters  of  the  Middle  West  (15  to  25  per  public  at  $314,799,0(X)— not  quite  4  per  to  reassure  business  men  that  this  part 
cent),  in  the  Southwest  (12  to  20  per  cent  more  ($12,144,000)  than  a  year  of  the  New  Deal  is  run  economically 
cent),  and  on  the  Pacific  Coast  (10  to  ago,  and  about  28  per  cent  ($69,-  and  well. 

15  per  cent)  ;  and  even  in  New  Eng-  992,000)  more  than  in  January,  1933.  Mrs.  Alida  Van  Wesep  succeeds  Ira 
land  the  gain  was  between  1  and  4  per  Mail-order  houses  had  the  biggest  per-  .\.  Hirschmann  as  director  of  publicity 
cent  in  the  large  cities,  and  a  good  centage  of  gain  over  a  year  ago,  and  and  advertising  for  Lord  &  Taylor, 
deal  better  than  that  in  the  smaller  the  department  stores  increased  their  .She  has  been  Mr.  Hirschmann's  assist- 
trade  centers — maybe  6  to  8  per  cent  sales  from  $167,776,000  last  January  to  ant  and  was  acting  head  of  the  adver- 
over  1934.  $194,487,0(X)  this  January.  This  rate  tising  department  before  he  came  to 

The  second  halt  of  the  month  is  increase  is  almost  the  same  as  the  the  store.  She  was  graduated  from 
definitely  better  than  the  first.  In  the  percentage  of  decrease  for  variety  the  University  of  Indiana  summa  cum 
New  York  Federal  Reserve  District  stores — their  sales  dropped  from  $38,-  laude,  was  in  the  advertising  depart- 
department  store  sales  were  up  only  032,0(X)  to  $36,549,000.  inent  of  Onyx  Hosiery,  and  was  ad- 

07  oer  cent  for  the  first  fortnight  Retail  credit  sales  for  this  January  vertismg  manager  for  .\rnold  Con- 
Now  it  is  expected  that  the  whole  "ere  10.6  per  cent  more  than  a  year  stable  &  Co. 
month  will  show  a  gain  of  as  much  as  ago,  according  to  reports  from  22,752  *  * 

retail  stores  in  80  cities  reporting  to  AN  unusual  association  advertising 
the  National  Retail  Credit  Associa-  l\  campaign  in  newspapers  is  ‘‘The 
tion.  .  March  of  Progress,”  starting  March  1, 

_ _  _ _  Advertising  linage  of  department  to  celebrate  the  second  anniversary  of 

dustry  and  "finance "  The  Biack  iO-hoiir  stores  in  21  cities  this  January  shows  .America’s  ‘‘climb  to  prosperity.”  Par- 
bill  is  “much  too  drastic  and  extreme  an  increase  of  4.4  per  cent  (upstairs  ticipating  are  104  department  and  spe- 
to  serve  as  an  aid  to  employment  under  a  over  4  per  cent;  basement  just  cialty  stores  served  by  the  New  York 
present  conditions,”  in  the  view  of  Dr.  o'f'"  5  per  cent),  which  is  pretty  close  resident  buying  house  of  Kirby,  Block 
Paul  H.  Nystrom,  who  estimates  that  'o  the  Federal  Reserve  Bank’s  figure  &  Co.  The  special  drive  will  be  for 
such  a  shortening  of  hours  would  re-  a  4  per  cent  increase  in  sales,  business  m  what  might  otherwise  be  a 
suit  in  a  25  per  cent  increase  in  the  Clothing  stores  in  20  of  these  cities  dull  period  due  to  the  lateness  of 
cost  of  production  and  distribution.  (New  York  is  omitted)  showed  a  Plaster.  In  some  instances  the  cam- 
This  estimate  is  based  on  figures  sup-  much  greater  percentage  of  increase,  paign  will  be  opened  locally  by  a 
olied  bv  H  I  Kleinhaus,  manager  of  from  $3,094,615  last  January  to  mayor  or  a  governor, 

the  Controllers  Congress’  of  thi  Na-  ^■538/^68  a  jump  of  14.3  per  cent.  ,  .  *  *  * 

tional  Retail  Dry  Goods  Association.  Philadelphia  was  the  only  one  of  the  ^HE  relation  of  sales  to  passenger 

If  the  N.  R.  D.  G.  A.  represents  the  20  cities  where  the  specialty  stores  ^  traffic  has  been  studied  statistically 

general  opinion  of  retailers,  then  the  January  than 

mass  of  retailers  does  not  object  to  *?st.  There  was  a  gain  of  more  than 

the  plans  for  continuing  the  NR  A,  but  5(^  per  cent  in  Atlanta;  almost  ^  m 

agrees  in  principle,  seeing  in  the  Presi-  Clevel^d ;  and  better  than  25  m  Bam- 
dent’s  message  a  parallel  to  the  reso-  more,  Pittsburgh  and  San  Antonio.  Of 
■  ■  “  ~  ■  the  21  cities,  7  showed  lower  linage 

for  department  stores  than  in  January, 

1934;  Birmingham,  off  17  per  cent; 

Chicago,  off  4.6  per  cent;  Indianapolis. 

The  effect  on  retailers  of  the  de-  almost  8  per  cent;  Los  Angeles,  0.1 
vision  against  the  Tennessee  Valley  Pcc  cent;  \Hlwaukee,  about  12.4  per 
Authority  is  extremely  doubtful.  It  cent ;  New  Orleans,  7  per  cent;  and 
is  not  at  all  sure  that  the  decision  will  San  Antonio,  1.5  per  cent.  (Linage 


in  six  neighborhood  stores  in  St.  Louis 
by  investigators  of  the  Federal  Depart¬ 
ment  of  Commerce.  Five  of  the  stores 
were  on  corners,  and  the  sixth  was 
near  important  transportation  points. 
Of  every  1(X)  pedestrians  approaching 
the  stores  26  actually  entered,  a  1  to 
3.8  ratio.  F'or  different  times  of  the 
day  this  ratio  varied  considerably, 
being  much  higher  in  the  late  hours 
of  the  evening  when  there  is  no  trade 
competition.  From  5  p.  m.  to  midnight 
the  ratio  was  1  to  3.1 — against  1  to  5 
for  the  morning  hours,  and  1  to  4.2 
for  the  afternoon. 

*  *  * 

The  Executive  Edition  of  Retailing, 
Feb.  25  issue,  has  a  valuable  one- 
page  article  on  “One  Year  of  Liquor 
Retailing,”  full  of  facts  and  figures 
alxnit  this  business  in  New  York  de¬ 
partment  stores ;  what  should  the  in¬ 
vestment  be ;  how  should  a  model 
stock  be  allocated  td  different  types  of 
1  leverages ;  what  percentage  of  sales 
should  the  advertising  appropriation  be. 


3  per  cent. 

Government  policies — or  uncertainty 
about  them — affected  retailing,  even 
if  the  effect  was  less  than  on  in- 


ART  NOT  SUBJECT  TO  TAX 

•Art  works  are  intangible  and  not 
subject  to  the  Illinois  two  per  cent 
occupational  tax,  Circuit  Judge  Denis 
J.  Normoyle  ruled  this  week  in  issuing 
a  temporary  injunction  restraining 
Knowlton  L.  Ames,  Jr.,  state  director 
of  finance,  from  assessing  the  tax.  The 
court  granted  the  restraining  order 
after  counsel,  representing  2,5()b  artists 
and  members  of  the  Associated  Artists 
and  Studios  of  Illinois,  had  argued  that 
the  works  of  artists  represented  a  ser¬ 
vice  and  should  be  tax  exempt. 


WYNNE  (ARK.)  STAR  SOLD 

Sale  of  the  IVynnc  (Ark.)  Star,  a 
daily  newspaper,  by  Frank  Jones  to 
Roland  Hughes,  Miss  Aline  Murray  and 
Donald  Murray  of  Jonesboro,  was  an¬ 
nounced  Feb.  19.  Hughes  will  be  in 
charge  of  publication.  Murray  is.  presi¬ 
dent  and  .Miss  Murray,  his  sister,  secre¬ 
tary-treasurer  of  the  Jonesboro  Daily 
T  rihune. 


lution  of  the  N.  R.  D.  G.  A.  for  a 
continuation  and  modification  of  the 
Recovery  setup. 


stand.  If  it  does  stand,  it  is  by  no  figures  from  Media  Records,  Inc.) 
means  sure  that  the  utilities,  rather  fu  Massachusetts  retail  sales  ims 
than  the  retailers,  will  benefit  as  re-  January  were  0.5  per  cent  better  than 
gards  the  sale  of  appliances— since  the  »"  January  of  1934.  Decreases  were 
tendency  so  far  under  the  TVA  has  reported  by  the  low  sales  volume 
been  for  appliance  selling  (with  pre-  groups— six  out  of  eleven  groups  re- 
determined  markups  too  small  for  the  porting.  The  food  group  was  up  6 
small  retailers)  to  go  mostly  to  the  Per  cent;  the  furniture  group  down  9 
public  utilities.  The  main  advantage  Per  cent.  The  automotive  group  was 
to  retailers,  say  some  critics,  has  been  the  only  one  of  the  11  to  show  better 
from  the  new  wage-earners  and  the  sales  than  in  the  preceding  month, 
increased  standards  of  living  due  to 
new  production  on  government  works. 

Turning  from  these  intangibles  and 
incommensurables  to  dollar  marks  and 
percentage  signs: 

Chain  grocery  sales  for  January 
were  4.5  per  cent  above  those  of  last 
January  in  dollar  volume,  and  10.5  per 


SOME  annual  reports  just  published 
are  of  interest: 

Marshall  Field  &  Co.  (all  opera¬ 
tions)  showed  a  net  loss  for  the  year 
1934  of  $166,295,  against  a  net  profit 
in  1933  of  $97,605.  Net  sales  were 
13.9  per  cent  more  than  in  1933;  the 


cent  better  than  in  January,  1933.  The  offsetting  losses  were  in  manufacturing 


drop  from  December  was  5.5  per  cent 
—against  an  average  seasonal  decrease 
of  6.5  per  cent 


and  wholesaling.  The  retail  stores, 
including  Frederick  &  Nelson  of 
Seattle,  showed  a  profit  of  $1,798,096 


Rural  retail  sales  for  this  January  for  1934,  against  the  1933  profit  of 
were  10  per  cent  more  in  dollar  volume  $426,516. 


than  in  January,  1934,  and  54  per  cent 
more  than  in  January,  1933.  From 


National  Tea  Company  sales  in  1934 
were  $62,789,250,  against  $64,973,575 


December  the  decrease  in  daily  average  in  1933 :  and  the  net  profit  in  1934  was 
sales  was  46  per  cent,  which  is  more  $462,752,  against  $1,180,390  in  1933. 
than  the  average  change.  So  the  Jan-  Safeway  Stores,  Inc.,  had  a  sales 

uary  index,  seasonally  adjusted,  was  increase  of  10.1  per  cent  (from  $219,- 

87.5,  a^inst  94.5  for  December.  628,978  in  1933  to  $241,837,753  in 

Retail  automobile  financing  for  this  1934),  but  net  profit  fell  from  $4,- 

January  was  85  per  cent  more  than  in  389.635  in  1933  to  $3,860,000  in  1934. 

January,  1934,  88  per  cent  more  than  Childs  Company  and  subsidiaries  re¬ 
in  January,  1933,  and  41  per  cent  above  port  a  net  loss  of  ^5,072  for  1934, 

December,  1934.  It  is  necessary  to  go  against  the  1933  loss  of  $223,112. 

back  to  1930  to  find  a  better  January;  McClellan  Stores  Company,  in  bank- 
the  total  for  this  year  January  is  18.3  ruptcy,  reports  for  1934  sales  of  $19,- 

per  cent  below  1930’s  January  record.  644.569  and  estimated  net  profit  of 

(Figures  in  this  and  the  preceding  $1,343,843. 


Specify.. 

The  Bayonne  Times 

In  Every  New  Jersey  Campaisn 

BECAUSE: 

^  The  Times  has  the  best  concentrated 
circulation  in  Hudson  County. 

_  The  Times  has  a  96%  home-delivered 
A.  B.  C.  circulation. 

^  The  Times  has  shown  gains  in  every 
department  for  1934. 

^  For  65  years  The  Times  has  been  on 
its  toes  to  every  new  changing  situation. 

Bayonne  is  the  4th  largest  manufactur- 
0  ingeity  in  New  Jersey,  It  led  proportion¬ 
ately  Newark,  Paterson,  Hackensack, 
Hoboken,  Trenton,  Camden,  and  Jersey 
City  in  1933  tax  collections. 

The  Bayonne  Times  is  the  only  paper 

inNewJerseythatcanselltheBayonneMarket 


Nationally  Represented  by 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Reports  of  1934  Advertising  Returned  by  1,231  Newspapers  in  826  Cities  of  U.  S.  and  Canada,  Showing  Total,  National, 
Local,  cuid  Classified  and  Legal  Volume — 364  Papers  Do  Not  Take  Liquor  Copy 


A 

Total 

UlHplav 

City 

Paper  l*ul>li-<lie«l 

I.iiiuge 

National 

lao<*ul  ClaHhifled 

Legal 

Aberdeen  (S.  D.) . . 

'  ■  .American  & 

\ 

News  . 

(me) 

2,012,794 

498,400 

1,215,914 

159,978 

138,502 

Sunday  edition. 

..(s) 

336,448 

48,916 

242,256 

42,266 

3,010 

Aberdeen  (Wash.).., 

■  .IVorld . 

..(e) 

2,945,838 

508,242 

2,135,784 

301,812 

(Legal  included  in  1 

local) 

•Abilene  (Kan.)  . . , 

•  •  dironicle  . 

. .  (m) 

1,453,186 

138,236 

1,246,664 

37,254 

32,116 

•Abilene  (Kan.)  . , 

•  •  Reflector  . 

..(e) 

2,470,010 

264,038 

1,711,768 

30,707 

63,497 

•Abilene  (Tex.)  . . , 

•  •  Reporter . 

..(e) 

2,004,714 

539,140 

1,187,900 

317,674 

News  . 

.  .(m) 

2,001,814 

539,780 

1,152,900 

309,134 

Sunday  edition. 

..(s) 

828,996 

58,758 

662,186 

108,052 

•Ada  (Okla.)  _ 

■  •  News  . 

..(e) 

1,328,054 

290,990 

931,896 

71,554 

33,614 

Sunday  edition. 

..(s) 

457,478 

48,048 

392,728 

16,702 

Total  . 

.  •  (es) 

1,785,532 

339,038 

1,324,624 

88,256 

33,614 

•Adrian  (Mich.)  .. 

..Telegram  . 

..(e) 

2,607,220 

380,744 

2,065,042 

161,434 

Alamosa  (Colo.)  . . 

..Courier  . 

..(e) 

1,019,469 

200,825 

818,644 

37,252 

55,482 

•Albany  (Ga.)  ... 

•  •  Herald  . 

,..(e) 

1,796,466 

369,726 

1,280,524 

146,216 

city 

Bangor  (Me.) 


Total 

I*a|trr  i*ul>liNliecl  l.inuge 

.  Commericial  . . . .  (e)  2,656,976 


Display 

National  Cot'al  ClasslUed 


Bangor  (Me.)  . Commericial  ....(e)  2,656,976  385,728  1,780,030 

(Legal  included  in  classified) 

News  . (m)  3,975,389  936,258  2,812,341 

(Legal  included  in  local) 

•Barre  (Vt.)  . Times  . (e)  2,372,770  476,054  1,729,094 

(Legal  included  in  classified) 

•Bartlesville  (Okla.) .  £n/er))rise  . (e)  2,153,990  267,498  1,614,724 

•Examiner  ....(ms)  2,662,492  358,400  1,958,306 

Bartow  (Fla.)  . Record  . (e)  725,251  141,666  464,904 


(Legal  included  in  local) 

Albany  (Ore.)  . Democrat. Herald  (e)  1,511,538  307,748  1,033,326 

•Albert  Lea  (Minn.).  rWbune  . (e)  1,981,420  340,186  1,344,588 


•Albion  (Mich.) 
Alhambra  (Cal.) 
Allentown  (Pa.) 


I.).  Tribune  . (e)  1,981,420  340,186  1,344,588 

...Recorder  . (e)  1,208,788  249,942  831,040 

...Post.Advocate  ...(e)  2,806,762  334,460  2,208,304 

...Call  . (m)  8,000,104  1,432,480  5,844,790 

Sunday  edition. ..  (s)  820,106  54,222  672,756 

Total  . (ms)  8,820,210  1,486,702  6,517,546 

Chronicle  Sr 

News  . (e)  6,212,217  497,532  5,053,003 

...News  . (e)  2,145,570  357,966  1,438,220 


497,532  5,053,003 

Alpena  (Mich.)  . News  . (e)  2,145,570  357,966  1,438,220  23- 

•Alton  (Ill.)  . Telegraph  . (e)  3,904,292  484,050  2,836,596  51( 

•Altoona  (Pa.)  . Mirror  . (e)  7,678,510  1,084,902  5,921,909  67 

Tribune . (m)  3,836,014  444,892  2,753,954  63! 

^  (Altoona  Tribune  accepts  liquor  advertising) 

Alva  (Okla.)  . Review-Courier  (es)  1,343,117  214,098  1,056,219  4; 

Amarillo  (Tex.)  ....News  . (m)  2.992.934  770.308  1.778.000  44- 


Ambridge  (Pa.) 


•Anaheim  (Cjtl.) 

Anderson  (Ind.) 
Anderson  (Ind.) 


(es) 

1,343,117 

214,098 

1,056,219 

43,680 

29,120 

.  (m) 

2,992,934 

770,308 

1,778,000 

444,626 

..(s) 

1,051,302 

107,926 

825,104 

118,272 

.(ms) 

4,044,236 

878,234 

2,603,104 

562,898 

..(e) 

3,014,242 

761,726 

1,880,340 

372,176 

(Legal  included  in  local) 

..(e) 

1,951,396 

264,311 

1,556,716 

90,369 

(Legal  included  with 

local) 

..(e) 

3,868,246 

660,416 

2,941,423 

203,602 

62,805 

..(e) 

1,730,120 

345,534 

1,164,772 

215,300 

48,412 

.  Citicen  . (e) 


.Bulletin  . (e)  1,730,120  345,534  1,164,772  215,30 

•Liquor  copy  acceptable  as  items  in  other  advertising  only. 


evnuerson  ttnfl.)  ....Bulletin  . (e)  4,062,088 

Anderson  (Ind.)  ....Herald . (m)  2,575,874 

Sunday  edition . . .  (s)  640,199 

Total  . (ms)  3,216,073 

Annapolis  (Md.)  ...Capital  . (e)  2,378,242 

•Ann  Arbor  (Mich.)  .  Afea-r  . (e)  4,414,536 

Ansonia  (Conn.)  ....Sentinel  . (e)  2,498,412 

Antigo  (Wis.)  . Journal . (e)  2,142,966 

Appleton  (.Wit.')... .  Post-Crescent  ...(e)  5,223,890 

•Ardmore  (Okla.)  . .  .Ardmoreite  . (e)  2,409,652 

Arkadelphia  (Ark)...Si/ti»ip,  Herald. .(e)  908,172 

City  (Kan.)  Trore/cr . (e)  2,919,868 

Asbury  Park  (N.  J.). Press  . (e)  4,832,801 

Sunday  edition. ..  (s)  474,201 


4,414,536 

2,498,412 


612,825  2,983,352  370,291 

282,702  2,004,968  221,354 

37,481  528,122  72,513 

320,183  2,533,090  293,867 

289,836  1,979,446  89,876 

567,784  3,436,090  304,066 


Batavia  (N.  Y.)... 
Batesville  (Ark.)  . . . 
Baton  Rouge  (La.).. 

Beckley  (W.  Va.)... 


•Blackwell  (Okla.) . . 


•Battle  Creek  (Mich 


•Bay  City  (Mich.). 


Bayonne  (N.  J.)... 
•Beaumont  (Tex.).. 


•Beaver  Falls  (Pa.). 
Bedford  (Ind.)  . . . . 
Bellefontaine  (O.)  . 
Bellingham  (Wash.) 
•Beloit  (Wis.)  . 

•Belvidere  (Ill.)  ... 
Bemidji  (Minn.l... 

Bend  (Ore.)  . . 

Bennington  (Vt.) . . 


.News  . (e)  3,095,261  528,159  2,255,732 

.Guard  . (e)  752,162  151,578  597,674 

..Advocate  . (m)  4,267,116  657,090  3,372,180 

State  Times  ....(es)  4,730,754  658,266  3,376,590 

.Post-Herald  .,..(m)  1,808,925  297,345  1,180,744 

Raleigh  Register  (e)  1,515,531  297,345  949,662 

Sunday  edition. ,.  (s)  371,064  52,688  257,866 

.Journal  . (e)  1,103,550  96,586  893,480 

Sunday  edition , , .  (s)  367,640  5,880  340,942 

ToUl  . (es)  1,471,190  102,466  1,234,422 

)  Enquirer -News  ..(e)  4,546,976  667,226  3,393,250 

Sunday  edition ...  (s)  604,226  41,496  459,592 

Total  . (es)  5,151,202  708,722  3,852,842 

•Beer,  wine  and  cordial  copy  accepted. 

'Moon  Journal...  (e)  3,924,583  538,846  2,921,829 

Sunday  edition. ..  (s)  137,887  5,225  117,502 

Total  . (es)  4,062,470  544,071  3,039,331 

.Times  . (e)  4,358,018  731,444  3,289,790 

Sunday  edition.,  (s)  702,702  60,298  577,668 

Total  . (es)  5,060,720  791,742  3,867,458 

.Times  . (e)  3,168,029  741,146  1,976,044 

.Enterprise  . (m)  3,565,817  812,430  2,118,358 

Sunday  edition. ..  (s)  1,044,656  115,115  766,133 

Total  . (ms)  4,610,473  927,545  2,884,491 

Journal  . (e)  4,213,716  847,634  2,709,581 

.News-Tribune  ...(e)  3,800,454  438,732  3,089,898 

.Times  . (e)  1,424,243  285,651  986,026 

.Examiner  . (e)  1,944,458  312,614  1,384,184 

..Herald  . (ds)  3,150,951  690,017  2,057,090 

.News  . (e)  3,463,425  608,177  2,576,976 

(Legal  included  in  local) 

.Republican  . (e)  1,660,050  201,782  1,274,826 

..Pioneer  . (e)  1,360,688  238,560  928,032 

..Bulletin  . (e)  1,828,036  363,524  1,355,690 

..Banner  . (e)  2,224,656  369,082  1,763,818 

(Legal  included  in  local) 


371,064 

1,103,550 

367,640 

1,471,190 


4,358,018 

702,702 

5,060,720 


267,498 

1,614,724 

259,826 

11,942 

358,400 

1,958,306 

266,644 

79,142 

141,666 

464,904 

43,760 

74,921 

1  wine  advertising) 
528,159  2,255,732 

195,272 

116,066 

151,578 

597,674 

1,560 

1,350 

657,090 

3,372,180 

237,846 

658,266 

3,376,590 

239,316 

456,582 

297,345 

1,180,744 

330,836 

297,345 

949,662 

268,524 

52,688 

257,866 

60,310 

96,586 

893,480 

86,856 

26,62S 

5,880 

340,942 

17,878 

2,940 

102,466 

1,234,422 

104,734 

29,568 

667,226 

3,393,250 

446,012 

40,488 

41,496 

459,592 

103,138 

708,722 

3,852,842 

549,150 

40,488 

pted. 

538,846 

2,921,829 

414,161 

49,747 

5,225 

117,502 

15,160 

544,071 

3,039,331 

429,321 

49,747 

731,444 

3,289,790 

336,784 

60,298 

577,668 

64,736 

791,742 

3,867,458 

401,520 

741,146 

1,976,044 

292,166 

158,673 

812,430 

2,118,358 

631,697 

3,332 

115,115 

766,133 

162,992 

416 

927,545 

2,884,491 

794,689 

3,748 

847,634 

2,709,581 

632,229 

24,272 

438,732 

3,089,898 

208,978 

62.846 

285,651 

986,026 

77,910 

74,656 

312,614 

1,384,184 

194,012 

53,648 

690,017 

2,057,090 

367,479 

36,365 

608,177 

2,576,976 

278,271 

276,318  1,667,568  76,020 

677,936  4,050,704  308,098 

401,170  1,781,388  160,062 

175,350  699,074  18,998 

358,106  2,452,786  93,632 

588,840  3,858,686  287,418 

37,034  376,192  48,415 

625.874  4,234,878  335,833 

766,906  2,413,628  473,144 

100,996  1,140,958  :79.9ia 

867,902  5,554,586  653,058 

770,966  2,442,776  460,628 

480,379  2,412,984  466,158 

288,137  1,095,892  150,990 

433,128  2,431,674  226,072 

227,654  1,144,775  33,726 

556,234  2,985,958  185,094 

373,627  1,259,910  146,923 

372,554  1,549,982  107,358 

455,229  1,949,563  366,121 

255,808  988,330  63,308 

587,314  1,948,450  182,616 

564.874  1,506,392  301,320 

86,292  731,575  123,283 

651,166  2,237,967  424,603 

678,899  1,779,403  244,455 

48,084  578,236  117,103 

726,983  2,357,639  361,558 

641,186  1,493,982  200,536 

718,200  4,401,796  594,216 

461,594  2,030,600  244,888 

733,292  1,893,934  477,834 

71,960  778,442  236,698 

805,252  2,672,376  714,532 


ress  . (e)  4,832,801 

unday  edition. ..  (s)  474,201 

Total  . (es)  5,307,002 


•Asheville  (N.  C.).. Citizen  . (m) 

Sunday  edition . . .  (s) 


- (m)  3,669,470 

ion...(s)  1,422,414 

- (ms)  5,091,884 


Times  . (e)  3,819,158 

Ashland  (Ky.)  . Independent  ...(es)  3,479,910 

Ashland  (Ore.)  . Tidings  . (e)  1,553,907 

•Ashland  (O.)  . Times-Gaeette  ...(e)  3,150,122 

Ashland  (Wis.)  . Press  . (e)  1,435,583 

•Ashtabula  (O.)  ....  Star-Beacon . (e)  3,794,979 

Astoria  (Ore.)  . Astorian-Budget  .(e)  1,806,334 

•Atchison  CKan.) .  ...Globe  . (e)  1,922,536 

Athens  (O.)  . Messenger  . (es)  2,805,913 

•Atlantic  (low*)..., News  Telegraph  (e)  1,386,700 

Auburn  (N.  Y.) . Citieen- 

Advertiser  - (e)  2,941,610 

•AugusU  (Ga.)  ....Chronicle  . (m)  2,489,528 

Sunday  edition. .  .(s)  943,285 

ToUl  . (ms)  3,432,813 

Herald  . (e)  2,812,713 

Sunday  edition ...  (s)  744,418 

Total  . (es)  3,557,131 

Augusta  (Me.)  . Kennebec 

Journal  . (m)  2.491,776 

Aurora  (Ill.) . Beacon-News  ...(es)  5,858,020 

•Austin  (Minn.) . Herald  . (e)  2,917,852 

Austin  (Tex.) . American  . (m)  3,105,060 

‘Sunday  edition. ..  (s)  1,087,100 

Total  . (ms)  4.192.160 

Statesman  . (e)  2,728,978 


401,170  1,781,388 
175,350  699,074 

358,106  2,452,786 
588,840  3,858,686 
37,034  376,192 

625,874  4,234,878 
766,906  2,413,628 
100,996  1,140.958 

867,902  5,554,586 
770,966  2,442,776 


Benton  Harbor 

(Mich.)  . 

•Berkeley  (Calif.). 
Beverly  (Mass.)  . . 
Biddeford  (Me.)... 
Rig  Rapids  (Mich.) 
Billings  (Mont.)  . . 


,  News-Palladium  (e) 

.  Gazette  . (e) 

.Times  . (e) 

.Journal  . (e) 

,  Pioneer  . (e) 

,  Gazette  . (d) 

Sunday  edition. .  .(s) 
Total  . (ds) 


3,187,576  462,056 

4,138,138  563,311 

2,365,174  197,260 

1,814,316  448,338 

1,329,976  250,324 

2,412,438  687,260 

573,090  76,174 

2,985,528  763.434 

(Legal  included  with 


2,255,512  365,708 

2,264,634  1,160,224 
2,020,690  74,410 

1,201,704  95,690 

904,463  31,591 

1,395,870  329,308 

403,788  93,128 

1,799,658  422,436 

local) 


•Biloxi  and  Gulfport 

(Miss.)  . Herald  . (e)  1,726,312 


315,210  1,189,678  128,324  93,100 


Binghamton  (N.  Y.)..Pr«j  . (e)  9,451,437  1,553,981  6,640.948  1.048,560  207,948 

Binghamton  (N.  Y.).. Sun  . (m)  3,748,850  457.338  2,806,790  341,838  142,884 

Bismarck  (N.  D.) ...  Tribune  . (e)  2,313,505  512,639  1.554,042  184,020  62,804 

•Blackwell  (Okla.) ..  Tribune  . (m)  1,424,392  292,991  988,232  77,355  65,814 

Sunday  edition. .  .(s)  406,765  33,506  356,265  16,469  525 


Sunday  edition. ,  ,(s)  406,765 

ToUl  . (ms)  1,831,157 

Bloomington  (Ind.) ..  fPorld  . (e)  2,014,484 

Bluefield  (W.  Va.) . . .  Telegraph  & 

Sunset  News  (me)  2,151,441 
Sunday  edition. ..  (s)  174,476 

•Blytheville  (Ark.)., .  (ToMrter  News..  ..(e)  1,406,035 

•Boise  (Ida.)  . Idaho  Statesman  (m)  3,442,714 

Sunday  edition. ..  (s)  861,735 

Total  . (ms)  4,304,449 

•Bloomington  . Pantagraph  . (e)  4,229,638 

Sunday  edition. .. (s)  449,848 

Total  . (es)  4,679,486 


326,497  1,344,497 

377,916  1,492,008 


509,745  1,401,168 


616,116  2,396,251 
94,911  637,171 

711,027  3.033,422 

719,306  3,098,144 


346,834  65,954 

62,468  4,326 


Sunday  edition. .. (s)  449,848  44,954  338,100  62,468  4,326 

Total  . (es)  4,679,486  764,260  3,436,244  408,702  70,280 

•Do  not  accept  whiskey  or  liquor  advertising  from  any  place  where  it 
is  consumed  on  the  premises.  This  policy  allows  manufacturers,  dis¬ 
tributors  or  dealers  in  packaged  goods  to  advertise  their  branded  liquors, 
hut  eliminates  all  tavern  or  saloon  advertising. 

•Boston  (Mass.)  ....  Christian  Science 


2,728,978  733.096  1,527,232 

(Legal  included  in  classified) 

B 

1,788,710  282,786  1,345,162 


Baker  (Ore.)  . Democrat-Herald  (e)  1,788,710  282,786  1,345,162 

•Up  to  15%  alcoholic  content  only. 

Ukersfield  (Cal.) - Californian  . (e)  4,204,606  971,054  2,620,660 

:allston  Spa  (N.  Y.)./o«rmi)  . (e)  525,888  104,271  364,539 

•  Did  not  accept  liquor  advertising,  except  as  noted. 


244,888 

180,570 

Monitor  ... . 

..(e) 

5,109,341 

1,108,350 

3,820,520 

180,471 

477,834 

Boulder  (Col.)  . Catneta  . 

..(e) 

2,168,600 

316,568 

1,650,558 

106,078 

95,396 

236,698 

•Bowling  Green  (Kj.)Park  City  News.(e) 

2,130,072 

299,404 

1,476,398 

333,956 

20,314 

714,532 

•Bowling  Green  (O.) .  Sentinel  . 

..(e) 

1,581,650 

257,684 

1,025,122 

202,370 

96,474 

468,650 

Bozeman  (Mont.) ...  .Chronicle  . 

.(m) 

1,359,904 

253,610 

950,012 

156,282 

Sunday  edition. 

..(8) 

341,264 

34,650 

273,840 

32,774 

Total  . 

(ms) 

1,701,168 

288,260 

1,223,852 

189,056 

(Legal  included  in  classified) 

92,232 

68,530 

Bradford  (Pa.)  . Era  . 

.(m) 

3,671,743 

560,915 

2,944,028 

119,653 

47,147 

•Bradenton  (Fla.) . . .  Herald  . 

..(e) 

1,408,344 

171,122 

1,077,076 

160,146 

308,378 

304,514 

Sunday  edition. 

.  .(s) 

375,074 

40,390 

285,334 

49,350 

15,498 

41,580 

Total  . 

.(es) 

1,783,418 

211,512 

1,362,410 

209,496 

(Legal  included  in  local) 
(Continued  on  page  39) 
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B 


City 

Total 

Paper  Publlslied  Linage 

Display 

National  Local  Claasined 

Legal 

.Times  Sf  News.. 

(e) 

1,543,332 

231,728 

1,097,348 

128,520 

85,736 

Brtttleboro  (Vt.)... 

.Reformer . 

(e) 

2,894,570 

461,202 

328,420 

63,702 

Bremerton  (Wmsh.). 

•  News-Searchlight 

(e) 

2,935,458 

344,440 

2,198,896 

Bridgeport  (Conn.).. 

.  Post-Telegram  .  (me) 

5,167,334 

1,131,023 

3,324,083 

633,624 

Sunday  edition.* 

.(s) 

736,630 

68,552 

553,046 

133,668 

8,364 

Sunday  Herald.. 

.(s) 

1,019,166 

69,858 

914,497 

34,811 

Times-Star . 

.(e) 

5,720,619  1,107,804  3,928,110 

(Legal  included  in  classified) 

684,705 

.News  . . 

.(e) 

2,941,834 

536,214 

2,184,924 

103,390 

117,306 

*Bristol  (Conn.)  . . . 

.  Press  . 

.(e) 

2,806,230 

383,138 

2,352,322 

47,838 

22,932 

•Bristow  (Okla.) . . . 

.  Record  . 

.(e) 

729,554 

171,164 

544,894 

11,984 

1,512 

Brockton  (Mass.) . . . 

.  Enterprise-Times 

(e) 

4,946,438 

845,614 

3,516,142 

443,352 

141,330 

Brownsville  (Pa.).. 

.Telegraph  . 

.(e) 

1,725,556 

324,310 

1,119,538 

123,718 

157,990 

•Brownsville  (Tex.). 

.  Herald  . 

.(e) 

1,547,882 

444,570 

870,044 

233,268 

Sunday  edition.. 

.(s) 

564,396 

41,790 

455,770 

66,836 

Total  . 

(es) 

2,112,278 

486,360 

1,325,814 

300,104 

•Brownwood  (Tex.). 

.Bulletin  . 

.(e) 

1,478,934 

531,004 

666,020 

273,202 

8,708 

Brunswick  (Ga.)  . . . 

.  News  . 

.(e) 

2,180,304 

371,692 

1,633,332 

36,360 

138,920 

Bucyrus  (O.)  . 

.  Telegraph-Forum 

(e) 

1,718,949 

319,869 

1,185,611 

151,620 

61,849 

Burbank  (Cal.)  ... 

.Review  . 

.(e) 

1,460,340 

165,760 

1,053,276 

140,252 

99,820 

Burlingame  (Cal.) . . 

..Advance-Star  .. 

.(e) 

2,308,334 

257,782 

1,531,978 

347,564 

171,010 

Burlington  (Kan.) . . 

. .  Republican  .... 

.(e) 

1,074,062 

150,295 

783,303 

27,504 

(76,054  lines  legal  and  36,906  lines  readers  included  in  total) 


Burlington  (N.  C.)... 

.Times-News  ... 

.(e) 

2,170,994 

315,896 

1,761,872 

52,584 

40,642 

Burlington  ( Vt.) . . . . 

.Free  Press . 

(m) 

5,118,206 

938,404 

3,855,632 

305,100 

19,070 

•Butler  (Pa.)  . 

.  Eagle  . 

.(e) 

4,232,144 

617,232 

3,107,720 

334,712 

172,480 

Cadillac  (Mich.)  .... 

.  News  . 

.(e) 

c 

1,533,241 

289,979 

1,102,851) 

48,966 

91,446 

Cairo  (III.)  . . 

.  Citizen  . 

.(e) 

1,400,126 

330,596 

961,506 

74,676 

33,348 

Caldwell  (Ida.)  ... 

.News-Tribune  .. 

.(e) 

1,891,498 

232,078 

951,496 

239,904 

468,020 

•Caldwell  (Kan.)  .. 

.  Messenger  & 
News  . 

.(e) 

669,219 

129,894 

465,716 

34,452 

39,157 

Calexico  ((Tal.)  . . . . . 

.  Chronicle  . 

.(e) 

819,308 

217,518 

451,710 

117,488 

32,592 

•(^mbridge  (O.)  .... 

, Jeffersonian  .... 

.(e) 

2,590,700 

381,136 

1,931,734 

207,004 

70,826 

•Camden  (Ark.)  ... 

.  News  . 

.(e) 

1,110,116 

206,059 

866,128 

21,000 

26,936 

Canandaigua  (N.  Y.). Messenger  . 

.(e) 

1,583,890 

253,050 

1,116,332 

166,656 

47,852 

•Canonsburg  (Pa.)  .. 

.  Notes  . 

.(e) 

1,650,122 

185,323 

1,400,197 

30,888 

33,714 

Canton  (Ill.)  . 

.  Ledger  . 

i(m) 

998,715 

305,393 

590,492 

40,600 

62,230 

Canton  (O.)  . 

.  Repository  . 

.(e) 

8,028,674 

1,281,276 

5,446,575 

966,254 

334,569 

Sunday  edition.. 

.(s) 

1,673,325 

86,230 

1,314,182 

272,144 

769 

Total  . 

(es) 

9,701,999 

1,367,506 

6,760,757 

1,238,398 

335,338 

•Cape  Girardeau 
(Mo.)  . 

Southeast 
.  Missourian  . . 

.(e) 

2,565,038 

406,756 

1,712,032 

418,086 

28,164 

•Carroll  (la.)  . 

,  Herald  . 

.(e) 

730,252 

214,627 

476,966 

15,074 

23,585 

•(irthage  (Mo.)  ... 

.  Press  . 

.(e) 

1,416,079 

240,051 

1,011,388 

131,831 

32,809 

•Casper  (Wyo.)  ... 

.Tribune-Herald 

(es) 

2,947,098 

602,504 

2,051,854 

215,082 

77,658 

•Cedar  Rapids  (la.) 

.Gazette  . 

.(e) 

5,000,746 

903,556 

3,677,912 

271,984 

147,294 

Sunday  edition.. 

..(s) 

1,305,234 

87,430 

1,006,128 

149,030 

2,646 

Total . . 

.  (es) 

6,305,980 

990,986 

4,684,040 

421,014 

149,940 

•Centerville  (la.)  . . 

.  lowegian  & 
Citizen  . 

.(e) 

1,254,512 

285,852 

77,378 

84,592 

106,330 

Centralia  (Ill.)  .... 

.  Sentinel  . 

..(e) 

2,018,870 

388,528 

1,439,018 

171,808 

19,516 

Centralia  (Wash.)  .. 

.  Chronicle  . 

..(e) 

1,579,711 

306,250 

1,117,231 

122,868 

33,362 

Champaign  (Ill.)  . . . 

.  News  Gazette . . 

.  (es) 

4,708,588 

689,346 

3,624,082 

288,942 

106,218 

•Chanute  (Kan.)  ... 

.  Tribune  . 

..(e) 

2,123,520 

346,178 

1,585,640 

144,116 

47,586 

•Charleston  (Ill.) . . . 

•Beer  only. 

.  Courier . . 

..(e) 

1,657,027 

134,956 

1,410,634 

62,565 

25,583 

Charleston  (W.  Va.) 

(23,289  lines  readers 
.Gazette  . (m)  5,064,528 

and  locals 
897,883 

included  in  total) 
3,435,362  548,646 

182,637 

Sunday  edition 

.(s) 

1,767,969 

102,564 

1,500,800 

148,099 

16,506 

Total  . 

(ms) 

6,832,497 

1,000,447 

4,936,162 

696,745 

199,143 

.Mail  . 

.(e) 

4,571,826 

415,282 

3,506,566 

475,790 

174,188 

Sunday  edition 

..(s) 

1,065,806 

35,182 

901,012 

121,254 

8,358 

Total  . 

.(es) 

5,637,632 

450,464 

4,407,578 

597,044 

182,546 

•Charlotte  (N.  C.).. 

.  News  . 

.(e) 

4,828,622 

580,093 

3,441,590 

607,834 

199,105 

Sunday  edition 

.(s) 

885,420 

54,150 

683,384 

147,668 

218 

Total  . . 

.(es) 

5,714,042 

634,243 

4,124,974 

755,502 

199,323 

Observer  . 

.  (m) 

4,910,866 

1,211,903 

2,938,975 

735,415 

24,573 

-Sunday  edition 

.(s) 

1,463,567 

225,541 

973,192 

261,571 

3.263 

Total  . 

(ms) 

6,374,433 

1,437,444 

3,912,167 

996,986 

27,836 

Charlottesville  (Va.). 

.  Progress . 

..(e) 

2,805,318 

416,644 

2,257.648 

131,026 

Cheboygan  ( M  ich . )  . 

.  Tribune  . 

..(e) 

(Legal  included  in  classified) 
1,219,580  280,722  880,576 

16,068 

42,214 

Che.ster  (Pa.)  . 

.  T lines  . 

..(e) 

4,488,479 

833,884 

3,206,418 

305.119 

143,058 

Cheyenne  (Wyo.)  .. 

.  Kagle  . 

•  (m) 

2,370,261 

57,470 

1,934,387 

259,684 

118,720 

Tribune-Leader. 

(e) 

2,396,525 

575,861 

1,533,280 

232,116 

55,268 

Chicago  (Ill.)  . 

.  Journal  of 
Commerce  . . 

.(m) 

3,039,671 

750,882 

725,542 

128,537  1,430,710 

Chico  (Cal.)  . 

.  Record  . 

.  (m) 

1,337,196 

195,510 

766,136 

233,780 

141,770 

•Chillicothe  (Mo.)  . 

.  Constitution- 
Tribune  . 

..(e) 

1,548,512 

340,354 

1,096,886 

78,400 

32,872 

Chillicothe  (O.)  . .  . 

,  Xru’s  .  1  dj  ertiser 

(e) 

2,477,860 

295,876 

2,181,984 

Chippewa  Falls  IWis.)  Herald-Telegram 

(e) 

1,616,594 

310,156 

1,160,082 

146,466 

Circleville  (O.)  . . . . 

.Herald  . 

.(e) 

(Legal  included  <n  classified) 
1,175,748  225,624  770,686 

179,438 

.  .\  ca'i  . 

..(e) 

912,665 

1,659,796 

281,571 

383,790 

628,040 

1,177,183 

3,054 

65,741 

Claremont  (N.  H.). 

.  l  aiile  . 

..(e) 

33,082 

Clarksburg  (W.  Va.).  Kxponent  . 

.(m) 

2,703,971 

639.251 

1,772,.- ,56 

178,976 

123.388 

Telegram  . 

.(e) 

3,038,307 

629,251 

2,084,390 

178,976 

145,690 

Sunday  edition 

.(s) 

548,713 

71,953 

417,585 

58,751 

424 

Total  . (mes) 

6,290,991 

1,330,455 

4,274,331 

416,703 

269,502 

•Clarksdale  (Miss.). 

.  News  . 

•  (m) 

821,772 

170,170 

582,190 

19,866 

49,546 

•Clarksville  (Tenn.). 

.  I.eaf -Chronicle 

..(e) 

1,367,394 

261,044 

1,036,546 

54,292 

15,512 

*  Did  not  accept  liquor  advertising,  except  as  noted. 


c 


City 

Paper  Published 

Total 

Linage 

Display 

National  Local  Classified 

Legal  1 

Clay  Center  (Kan.). 

Dispatch  . 

.(e) 

724,416 

134,946 

564,878 

18,242 

6,350  1 

•Clearfield  (Pa.)... 

Progress  . 

.(e) 

1,946,392 

283,290 

1,507,506 

116,004 

39,592  H 

Clearwater  (Fla.)  .. 

.Sun  . 

.(e) 

1,798,548 

188,828 

1,394,442 

131,306 

83,972 

Clifton  Forge  CVt.).  Review  . 

.(e) 

771,484 

187,460 

557,284 

26,740 

Clinton  (Ind.)  . . . 

.  Clintonian  . .. . 

.(e) 

(Legal  included  in  local) 
1,003,912  191,240  751,688 

32,312 

28,672 

•Clinton  (la.)  .... 

u  Herald  . 

.(e) 

3,496,740 

588,451 

2,497,847 

291,096 

119,346 

Clovis  (N.  M.)  ,, 

.News-Journal  . 

.(e) 

2,309,290 

334,604 

1,817,340 

86,646 

70,700 

Coate.<ville  (Pa.)  . . 

.  Record  . 

.(e) 

2,136,652 

•Coffeyville  (Kan.) 

.  Journal  . 

.(e) 

2,156,730 

380,324 

1,557,978 

198,000 

29,428 

Cohoes  (N.  Y.).... 

•  American  .... 

.(e) 

2,058,544 

361,849 

1,400,270 

154,552 

141,873 

Coldwater  (Mich.) 

.  Reporter  . 

.(e) 

1,279,665 

296,380 

906,430 

75,060 

1,795 

Colorado  Springs 
(Colo.)  . 

.  Gazette  . 

.(m) 

2,817,066 

627,984 

1,905,078 

256,920 

27,084 

Sund-ny  edition 

.(s) 

1,053,024 

46,816 

861,224 

142,752 

2,232 

Total  . 

(ms) 

3,870,090 

674,800 

2,766,302 

399,672 

29,316 

Telegraph  .... 

.(e) 

3,395,056 

626,584 

2,494,128 

255,564 

18,780 

Colton  (Cal.) . 

.  Courier  . 

..(e) 

1,282,884 

210,028 

959,932 

83,146 

29,778 

Columbia  (Mo.)  . . 

.Tribune  . 

..(e) 

2,503,550 

398,048 

1,858.864 

246,638 

•Columbia  (S.  C.)., 

.  Record  . 

..(e) 

3,076,990 

491,246 

2,291,632 

223,594 

70,518 

State  . 

.(m) 

2,383,304 

651,812 

1,433,138 

298,354 

Sunday  edition 

.(s) 

1,253,378 

157,836 

876,652 

218,890 

Total  . 

(ms) 

3,636,682 

809,648 

2,309,790 

517,244 

•Columbia  (Tenn.). 

•  Herald  . 

..(e) 

964,628 

198,422 

766.206 

•Columbia  City  (Ind.)  Post  &  Com¬ 
mercial-Mail 

.(e) 

1,002,260 

160,440 

603,680 

130,200 

107,948 

Columbus  (Ga.)  . . 

.  Enquirer  .... 

.(m) 

2,675,015 

755,897 

1,557,919 

361,199 

Sunday  edition 

.(s) 

888,042 

89,542 

694,857 

103,643 

Total . 

(ms) 

3,563,057 

845,439 

2,252,776 

464,842 

Ledger  . 

..(e) 

2,646,945 

659,842 

1,560,485 

426,987 

Colusa  (Cal.)  .... 

.  Sun-Herald  . . 

..(e) 

(Legal  included  in  classified) 
1,339,728  132,804  976,680 

128,520 

101,724 

T  imes  . 

..(e) 

910,000 

334,880 

436,800 

80,080 

65,520 

Concord  (N.  H.) . .. 

.  Monitor  &  New 
Hampshire  Patriotic) 

3,859,520 

773,010 

2,817,962 

167,538 

101,019 

•Concord  (N.  C.). 

..Tribune  . 

..(e) 

1,616,398 

444,150 

985,852 

115,710 

70,686 

•Concordia  (Kan.). 

.  Blade-Empire 

..(e) 

1,251,533 

•Conneaut  (0.)  . . 

..News  Herald 

..(e) 

1,857,081 

245,025 

1,506,232 

33,402 

72,422 

Connellsville  (Pa.) 

,  Courier  . 

..(el 

2,294,842 

325,182 

1,758,252 

155,092 

56,336  j 

Conway  (Ark.)  . . . 

.  I.og  Cabin 
Democrat  . . 

.(e) 

138,060 

160,202 

777,858 

Included  Included 

•Corbin  (Ky.)  .... 

, .Tribune  . 

..(C) 

820,888 

227,736 

549,472 

in  local 
16,800 

in  local 
26,880 

(Started 

as  daily  Oct.  1 ; 

semi-weekly 

previous  to  that  date) 

•Cordele  (Ga.)  ... 

..Dispatch  . 

..(e) 

3,680,880 

260,508 

781,524 

32,760 

80,832 

Corning  (N.  Y.) . . 

.  Leader  . 

..(e) 

2,884,301 

573,839 

2,150,181 

124,166 

36,120 

(Continued  on  page  40) 


Recovery 
Is  Real  and 
Whole-Hearted  In 


MICHIGAN 


Production  and  employment  are  UP  in  Michigan. 
Buyers  in  this  market  are  not  "waiting  for  pros¬ 
perity" — they  have  the  money  and  are  BUYING 
right  now.  Here  is  a  profitable  market  ready 
for  cultivation. 


Circulation  and  Advertising  Has  Increased 
Materially  in  The  Booth  Newspapers 


They  have  all  shown  consistent  sains  in  both  lineage 
and  circulation — they  reach  more  than  a  quarter  of  a 
million  of  these  homes  with  the  means  and  desire  to  buy. 

These  eight  daily  newspapers  offer 
complete  coverage  of  the  best  of 
Michigan,  outside  of  the  Detroit  area. 


GranOapids  PTm 
Daily  Joum 
JSaginaw  Daily  Newd 
/  Kalamazoo  Cazetfe 
\  Jackson  Citizen  Patriot  i 
iBay  City  Daily  Times  / 
jUiukegon  Chronide 
/Abb  Arbor  Daily  Ne^s 


Booth  Newspapers,  Inc. 


Eastern  Representative 
I.  A.  KLKIN,  Inc. 
50  F^ast  42nd  St. 
New  York 


tVestern  Representative 

J.  E.  LUTZ 
180  N.  Michigan  Ave. 
Chicago 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Continued  from  page  39) 


City  Paper  PukliMlied 

•Corpus  Christ!  (Tex.)  Caller  . (nr) 

Sunday  edition  .(s) 

Total  . (ms) 

Times  . (e) 

Cortland  (N.  Y.) ....  Standard  . (e) 

•Closchocton  (O.)  ...Tribune  . (e) 

Coulee  Dam  (Wash.).  Timrs  . (c) 

•Council  Bluffs  tla.).\'onpareil  . (e) 

Sunday  edition  .  (s) 

Total  . (es) 

•Corry  (Pa.)  . .Journal  . (e) 

Covington  (Ky.)  ....Kentucky  Post  .(e) 

Covington  (Va.)  ....  Pirginian  . (e) 

•Creston  (la.)  . News  Advertiser. M 

Cro.okston  (Minn.).. .  Ti»i«  . (e) 

Culver  City  ...  Star-News  . (e) 

Cumberland  (Md.)..Xews  . (m) 

Times  . (e) 

Sunday  edition . . .  (s) 

Total  . (es) 

•Cushing  (Okla.)  . . .  Citieen  . (e) 

Sunday  edition  ..(s) 
Total  . (es) 


c 


Total 

Linage 

Display 

National  I.ocal 

Classified 

Legal 

2,944,480 

545,916 

1,937,698 

430.808 

30,058 

768,097 

105,616 

560,518 

101,094 

868 

3,712,577 

651,532 

2,498,216 

531,902 

30,926 

2,697,982 

547,386 

1,790,012 

336,462 

24,122 

2,743,062 

562,709 

1,983,454 

107,183 

89,716 

2,448,390 

362,152 

1,742,706 

285,376 

58,156 

673,516 

12,810 

600,003 

60.643 

3,685,654 

576,590 

2,709,630 

332,444 

66,990 

789,824 

59,332 

582,590 

146,468 

1,428 

4.475,478 

635,922 

3,292,220 

478,912 

68,418 

2,062,161 

568,935 

1,409,226 

84,000 

Legal  included  in  classified) 

2,298,602 

67,788 

1,985,536 

245,278 

1,733,446 

305,474 

1,312,612 

86,240 

29,120 

1.586,721 

273,354 

1,140,539 

86,398 

66,430 

1,369,158 

303,072 

856,002 

43,148 

166,936 

1,501,644 

167,314 

1,149,988 

151,892 

32,450 

3,268,108 

174,164 

2,772,901 

170,110 

150,933 

5,962,367 

662,877 

4,837,238 

462,252 

781,918 

51,678 

618,464 

111,776 

6,744,285 

714,555 

5,455,702 

574,028 

1,486,968 

300,398 

966,420 

161,910 

58,240 

489,188 

50,218 

405,580 

33,390 

1,976,166 

350,616 

1,372,000 

195.300 

58.240 

D 


Dalhart  (Tex.)  . 

Texan  . 

.(e) 

1,093,193 

245,870 

826,605 

12,038 

8,680 

Danbury  (Conn.)  . . . 

\ewsTimes  ... 

.(e) 

5,229,157 

67.8,002 

4,190,585 

360,570 

Dansville  (N.  Y.) . . . 

,  Breeze  . 

.(e) 

828,886 

134,260 

433,849 

256,652 

4,125 

•Danville  (Ill.)  .... 

,  Commercial-News 

(e) 

3,591,182 

717,416 

2,342,956 

381,304 

149,506 

Sunday  edition.. 

.(s) 

703,668 

82,376 

534,814 

83,860 

2,618 

(es) 

4,294,850 

799,792 

2,877,770 

465,164 

152,124 

Danville  (Ky.)  . 

,  Messenger  . 

.(e) 

1,270,472 

397,992 

821,940 

43,260 

7,280 

Danville  (Va.)  . 

,  Register  . 

(m) 

1,754,844 

509,740 

998,984 

223,468 

22,652 

Sunday  edition . . 

.(s) 

976,878 

53,844 

853,972 

64,918 

4,144 

Total  . ' 

(ms) 

2,731,722 

563,584 

1,852,956 

228,386 

26,796 

Bee  . 

.(e) 

2,738,568 

566,902 

1,841,028 

290,584 

40,054 

Davenport  (la.)  . . . 

.Times  . 

.(e) 

6,341,566 

4,837,728 

972,608 

531,230 

•Decatur  (Ala.)  .... 

,  Daily  . 

.(e) 

1,572,158 

290,920 

1,134,798 

61,348 

85,092 

•Defiance  (O.)  .... 

,  Crescent-News  . 

.(e) 

1,442,392 

320,348 

997,066 

79,422 

45,556 

DeKalb  (111.)  . 

.Chronicle  . 

.(e) 

1,988,420 

273,294 

1,455,622 

231,910 

27,594 

•Delaware  (O.) .... 

.  Gazette  . 

.(e) 

1,583,708 

239,806 

1,238,980 

132,090 

62,832 

•Del  Rio  (Tex.)  ... 

.  News  . 

.(e) 

1,180,349 

189,728 

892,092 

82,256 

16,273 

•Denton  (Tex.)  _ 

.  Reccrd-Chronicle 

(e) 

2,217,632 

251,370 

1,810,270 

155,992 

DeQueen  (Ark.)  ... 

.Citizen  . 

.(e) 

488,012 

120,339 

314,081 

51,912 

1,680 

•Dodge  City  (Kan.) . 

.Globe  . 

.(e) 

1,997,982 

298,760 

1,294,244 

342,202 

57,064 

(5,712 

lines  readers  included 

in  classified) 

Donora  (Pa.)  . 

,  Herald-American 

(e) 

1,020,995 

267,202 

645,353 

9,935 

98,505 

•Dothan  (Ala.)  . . . 

,  FZagle  . 

.(e) 

2,186,374 

348,320 

1,838,054 

Dover  (0.)  . 

.Reporter . 

.(e) 

2,352,854 

333,921 

1,779,092 

154,749 

85,092 

Dowagiac  (Mich.) . . 

.  News  . 

.(e) 

1,178,856 

243,768 

772,240 

117,544 

45,304 

•Dublin  (Ga.)  . 

.Courier-Herald  . 

..(e) 

1,260,817 

881,830 

154,914 

1,433 

222,640 

Dubuque  (la.)  . 

,  Telegraph’Herald  & 

TimesJournai 

(es) 

3,934,098 

761,516 

2,810,948 

229,208 

132,426 

Duluth  (Minn.)  .... 

.News-Tribune  . 

.  (m) 

3,699,696 

1,026,858 

1,882,776 

534,415 

255,647 

Sundav  edition. 

..(s) 

1,134,518 

161,973 

848,575 

118,083 

5,887 

Total  . 

(ms) 

4,834,214 

1,188,831 

2,731,351 

652,498 

261,534 

Herald  . 

,.(e) 

5,309,220 

1,041,698 

3,517,661 

527,891 

221,970 

•Duncan  (Okla.)  . . 

.  Banner  . 

..(e) 

832,230 

148,750 

683,480 

33,978 

43,400 

Sunday  edition.. 

..(s) 

276,192 

31,290 

244,902 

8,316 

Total  . 

.(es) 

1,194,116 

180,040 

928,382 

42,294 

43,400 

Dunkirk  (N.  Y.)  . . . 

.  Observer  . . 

..(e) 

4,304,262 

391,288 

3,746,284 

100,198 

66,528 

•DuQuoin  (Ill.)  ... 

.Call  . 

..(e) 

1,176,900 

455,616 

683,424 

19,600 

18,260 

News  . 

.(e) 

356,613 

186,074 

151,984 

15,045 

3,510 

(News  accepts 

liquor  advertising) 

•Dyersburg  (Tenn.) 

.  State  Gazette . .  ■ 

..(e) 

1,001,380 

202,034 

689,382 

48,780 

60,184 

^  •£.  Liverpool  (O.) . 

.  Revietr  . . 

..(e) 

4,546,654 

656,194 

3,530,968 

305,102 

54,390 

■  E.  St.  Louis  (Ill.).. 

•Beer  and  light  wines  only. 
.Journal . (es)  4,633,714 

522,121 

3,074,820 

785,714 

Eau  Claire  (Wis.).. 

.  Leader -Telegram 

(e) 

2,935,100 

684,138 

1,969,730 

281,232 

*  El  Centre  (Cal.)... 

.  Imperial  Valley 
Press  . 

..(e) 

1,910,518 

358,277 

1,253,033 

201,734 

97,474 

'  El  Dorado  (Ark.) . . 

.News  . 

.  (m) 

1,662,080 

351,400 

1,240,932 

55,510 

14,238 

Sunday  edition. 

..(s) 

569,436 

56,126 

497,812 

13,748 

1,750 

Total  . 

(ms) 

2,231,516 

407,526 

1,738,744 

69,258 

15,988 

Times  . 

..(e) 

867,512 

400,834 

410,382 

56,086 

210 

tEldorado  (III.)  ... 

,  Journal . 

..(e) 

1,805,804 

1,026,648 

344,344 

154,896 

279,916 

<  •£!  Dorado  (Kan.). 

t. Accepts  liquor  ads 
.Times  . (e) 

on  contracts  of  20  inches  or  more. 
2.219,684  276,876  1,834,420  60,172 

48,216 

•Elk  City  (OHa.) . . . 

.News . 

.(es) 

1,308,175 

243,391 

1,045,354 

13,029 

6,401 

•  •&  Paso  (Tex  ).... 

.  World-News  . . . 

..(e) 

1,272,936 

284,189 

914,564 

67,620 

6,566 

• 

Sunday  edition . 

..(s) 

408,828 

34,944 

352,450 

15,036 

6,398 

Total  . 

.  (es) 

1,681,764 

319,133 

1,267,014 

82,656 

12,964 

Elgin  (Ill.)  . 

.  Courier-News  . 

..(e) 

4,933,404 

638,204 

3,836,980 

413,252 

44,968 

Elizabeth  (N.  J.)... 

.  Journal  . 

..(e) 

7,270,256 

1,025,346 

5,130,328 

680,232 

434,350 

•Elizabeth  City  (N. 
C.)  . 

.  .-tdvance . . 

..(e) 

1,113,059 

267,918 

726,474 

118,667 

•Elkhardt  (Ind.)  .. 

.Truth  . . 

..(e) 

3,230,474 

664,036 

2,304,876 

261,562 

1  Elkins  (W.  Va.)... 

.  Inter-Mountain 

..(e) 

(Legal  included  in  local) 
1,021,648  212,160  800,586 

5,636 

3,266 

Ellensburg  (Wash.) . 

,  Record  . . 

..(e) 

1,394,790 

236,395 

929,481 

209,664 

19,250 

1  •Elwood  (Ind.)  .... 

, .  Call  Leader .... 

..(e) 

2,332,797 

226,618 

1,934,254 

156,396 

15,529 

IjEllwood  City  (Pa.). 

.  Ledger  . 

..(e) 

1,174,166 

273,966 

896,266 

3,934 

E 


Total  Display 

Linage  National  Local  Classified 


4,069,786 

2,791,992 


438,998  3,220,588 
427,840  2,312,000 


(Legal  included  in  local) 


Paper  Published 

•Elyria  (O.)  . Chronicle- 

Telegram  . (e) 

•Emporia  (Kan.)  ...Oaectte  . (e) 

•Enid  (Okla.)  . &■  Eagle. ime) 

Sunday  edition — (s) 

Escanaba  (Mich.)  ...press  . (m) 

Eugene  (Ore.)  . Register-Guard  ..(e) 

Sunday  edition. .  .(s) 

Total  . (es) 

News  . (m) 

Sunday  edition. ..  (s) 

Total  . (es) 

Eureka  (Cal.)  . Humboldt 

Standard  . (e) 

Eureka  (Cal.)  . Humboldt  Times  (m) 

Everett  (Wash.)  - Herald  . (e) 

News  . (ms) 

Everett  (Mass.)  .....\ews  . (e) 

Excelsior  Springs 

(Mo.)  . Standard  . (e) 


•I'airmont  (Minn.) ..  6Vn(inef  . (e) 

Kali  River  Odats.) ..  Herald  News. .  .{e) 

Fails  City  (Neb.) . .  ./oarnaf  . (e) 

(32,620  lines  readers  included  in  total) 


301,854 

51,352 


l.egal 

81,606 


6,369,644 

927,382 

4,402,776 

848,540 

150,946 

946,508 

51,362 

798,476 

93,310 

3,360 

2,520,210 

447,412 

1,953,840 

79,576 

39,382 

2,534,798 

638,204 

1,352,106 

486,822 

57,666 

534,324 

38,654 

348,726 

144,844 

2,100 

3,069,122 

676,858 

1,700,832 

631,666 

59,766 

2,223,176 

228,473 

1,584,357 

318,188 

92,158 

425,712 

27,118 

307,155 

87,973 

3,466 

2,648,888 

255,591 

1,891,512 

406,161 

95,624 

2,634,446 

486,123 

1,840,666 

333,447 

104,181 

2,782,850 

448,686 

1,825,936 

389,928 

118,300 

3,434,550 

679,476 

2,398,382 

264,222 

92,470 

1,917,678 

151,270 

1,635,214 

74,620 

56,574 

748,859 

140,925 

486,972 

60,337 

60,625 

1,572,998 

235,970 

1,263,724 

60,312 

12,992 

F 

1,622,572 

196,098 

942,396 

131,040 

15b,940 

5,108,338 

1,680,633 

2,959,757 

352,685 

115,263 

1,038,486 

201,180 

694,792 

37,812 

72,082 

Forum  . 

.(m) 

3,510,618 

665,850 

2,570,151 

265,109 

9,508 

Sunday  edition. 

..(s) 

817,455 

88,075 

642,974 

86,384 

22 

Total  . 

.(ms) 

4,328,073 

753,925 

3,213,125 

351,493 

9,530 

Forum  . 

..(e) 

3,751,365 

667,247 

2,565,633 

346,894 

171,591 

,  News  . 

..(e) 

2,143,488 

363,286 

1,574,790 

143,238 

62,174 

,  Democrat  _ 

..(e) 

1,105,821 

238,381 

837,298 

30,142 

(Included  in  local) 


,704,197 

,279,962 

,795,810 

,256,220 

,052,030 


•Fergus  Falls  (Minn.) /ournaf  . (e)  2,033,094  358,386  1,517,936  118,664  379,682 

*No  hard  liquor  advertisements  accepted. 

•Findlay  (O.)  . Republican- 

Courier  . (m) 

Fitchburg  (t/lsas.).. .  Sentinel  . (e) 

•Flint  (Mich.)  . Journal  . (e) 

.Suiid;  y  edition. ..  (s) 

Toml  . (es) 

Flushing  (N.  Y.)  ..North  Shore 

Journal  . (e)  2,382,788  385,042  1,410,264  499,338 

Fond  du  Lac  (Wis.)  .  Commonwealth 

Reporter  . (e) 

Forrest  City  (.Ark.)  ..  Timcs-Herald  ...(e) 

•Fort  Collins  (.Colo.). Psrpress-Courier  (es) 

Fort  Lauderdale  (Fla.)  AVa’r  . (e) 

Fort  Pierce  (Fla.)  . . .  Netos.'Tribune . . .  (e) 

Sunday  edition . . .  (s) 

Total  . (es) 

Fort  Smith  (Ark.)  . . .  .soutliwest 


3,575.614 

4,085,452 

9,130,254 

1,521,538 

10,651,802 


3,869,028 

687,160 

2,815,008 

1,320,319 

1,113,356 

114,503 

1,227,859 


475,272 

629,608 

1,204,504 

63,770 

1,268,274 


655,424 

132,468 

402,024 

207,956 

317,249 

33,511 

350,760 


2,811,695 

462,616 

2,251.914 

970,823 

683,019 

78,481 

761,500 


298,873 

175,882 

1,066,016 

201,558 

,267,574 


217,526 

39,354 

125,482 

37.821 

14,558 

2,511 

17,069 


97,272 

03,924 

63,924 

88,144 

184,383 

50,722 

35,588 

103,719 

98,530 

98,530 


American  . . . 

.(m) 

2,967,174 

683,900 

1,978,872 

271,824 

Times-Record  . 

..(e) 

2,954,000 

684,040 

1,963,556 

273,658 

Sunday  edition. 

.  .(s) 

759,934 

37,898 

646,926 

74,844 

Fostoria  (O.) . 

. .  Review  . 

..(e) 

1,496,486 

286,218 

1,163,617 

24,628 

Fostoria  (O.) . 

. .  Times  . 

..(e) 

1,274,482 

226,661 

960,436 

36,197 

Framingham  (Mass.)  .Nezor  . 

..(e) 

2,319,100 

405,608 

1,651,342 

169,162 

Freeport  (III.)  . . . . 

. .  Journal- 

Standard  .... 

..(e) 

3,065.944 

503,615 

2,187,598 

315,728 

•Fremont  (Neb.)  . 

•  aTribune  . 

..(e) 

1,656,270 

386,841 

1,097,810 

97,202 

Fremont  (O.)  . . . . 

. .  Messenger  .... 

..(e) 

3,056,690 

341,540 

2,558,140 

113,383 

(Local  includes 

10,514  lines  readers) 

News  . 

...(e) 

2,003,072 

265,441 

1,595,480 

102,988 

Fullerton  (Cal.)  . . 

. .  Neivs-T ribune 

..(e) 

2,601,704 

308,238 

2,064,566 

178,318 

•Fulton  (Ky.)  .... 

• .  Leader  . 

..(e) 

1,006,080 

225,680 

698,740 

52,080 

’Only  beer  advertisements  accepted. 


G 


•Gainesville  (Fla.)  . 

,  Sun  . 

(nts) 

1,308,736 

128,678 

800,354 

115,910 

Galesburg  (III.)  . . . 

,  Register-Mail 

..(e) 

4,325,888 

697,214 

3,291,610 

256,340 

Gallon  (O.)  . 

.Inquirer  . 

..(e) 

1,095,220 

197,078 

846,454 

37,121 

Gallup  (N.  M.).... 

.Independent  ... 

..(e) 

1,790,128 

433,091 

121,013 

102,990 

•Galveston  (Tex.)  . . 

.News  . 

.  (m) 

3,579,485 

754,131 

2,008,761 

816,593 

Sunday  edition . 

..(s) 

880,459 

64,932 

621,093 

194,434 

Total  . 

.(ms) 

4,459,944 

819,063 

2,629,854 

1,011,027 

Tribune  . 

..(e) 

3,552,446 

808,472 

2,131,137 

612,837 

•Gallipois  (O.)  .  .. 

,  Tribune  . 

..(e) 

990,220 

157,066 

749.392 

83,762 

Gardner  (Mass.)  . . 

.  News  . 

..(e) 

2,315,166 

294,493 

1,809,458 

211,215 

•Gary  (Ind.)  . 

.Post-Tribune 

..(e) 

6,375,895 

867,986 

4,838,547 

487,834 

•Gastonia  (N.  C.).. 

.Gasette  . 

..(e) 

1,829,590 

413,266 

1,137,304 

56,246 

•Geneva  (N.  Y.)... 

.Times  . 

..(e) 

2,400,748 

517,342 

1,664,572 

162,876 

•Geneva  (O.)  . 

.  Free  Press  . . . 

..(e) 

1,153,741 

198,758 

921,354 

33,629 

•Beer  and  light  wines. 

Gettysburg  (Pa.)  . . 

.  Times  . 

..(e) 

1,901,424 

338,954 

1,448,062 

96,572 

Gilroy  (Cal.)  . 

,  Dispatch  . 

..(e) 

901,610 

177,488 

599,172 

49,980 

Glendale  (Cal.)  .... 

,  .\cws-Press  _ 

..(e) 

4,785,554 

721,406 

3,425,478 

467,688 

(.\ccepts  wines 

and  beer  advertising) 

Gloversville  and  Johns 

town  (N.  Y.) . 

,  Herald  . 

..(m) 

2,910,334 

699,860 

1,829,968 

256,228 

Leader- 

Republican  . 

..(e) 

3,767,848 

703,038 

2,687,678 

256,634 

•Goodland  (Kan.) . . , 

.  News  . 

..(e) 

845,086 

153,148 

641,008 

44,048 

•Goose  Creek  (Tex.)5uii  . 

..(e) 

1,353,596 

213,018 

1,115,072 

25,506 

(I^gal  included  in 

local) 

Goshen  (Ind.)  . . . . . 

,  S'ews-Times  S' 

Democrat  . . . 

..(e) 

1,396,773 

285,247 

1,016,483 

69,159 

Grafton  (W.  Va.) . . . 

,  Sentinel  . 

..(e) 

1,192,070 

236,110 

899,178 

34,934 

•Grand  Forks  (N.  D.)  Herald  . . 

.(me) 

2,379,279 

473,270 

1,626,730 

150,325 

Sunday  edition. 

..(s) 

690,018 

56,602 

548,884 

82,866 

32,578 

32,746 

266 

22,022 

41,183 

92,988 

59,003 

74,417 

43,627 

39,163 

55,342 

29,580 


85,582 

80,724 

14,567 

23,034 


181,528 

221.774 

55,958 


17.836 

74,970 

170,982 


124,278 

120,498 

7,092 


25.884 

21,848 

128,954 

1,666 


Did  not  accept  liquor  advertising,  except  as  noted. 
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ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

{Continued  from  Page  40) 


city 


P»per 


G 

Total 

PubllHlifd  Llnasr 
1,633,030 
3,46P.o82 


2,025,730 
536, «90 
2,562,420 

7,522,942 

1,626,436 


•Grand  Haven  (Mich.)7ril>o»e  . (e) 

•Grand  Iiland  tStb.)lnd*ptndeHt  - (e) 

Grand  Junction  iCo\.)  StHtiitel  . (e) 

Sunday  edition  —  (s) 

Total  . (es) 

•Grand  Rapid*. 

(Mich.)  . I’ress  . (e) 

•Grants  Pass  (Ore.). .  Courier  . (e) 

•Accept  beer  and  wine  adyertiaing, 

Grass  Valley  (Cal.)  .  .Union  ..... - (m) 

Sunday  edition. .  .(a) 

Total  . (ma) 

•Great  Bend  (Kan.).. Trsdnne  . (e) 

Great  Falls  ( Mont.) .  Tribune  . (ni) 

Sunday  edition. .  .(s) 

Total  . (ms) 

Leader  . (e) 

•Greeley  (Colo.) ....  Tribune  . (me) 

Green  Bay  (Wia.)  . . .  Press-Gatette  . . .  (e) 

•Greencastle  (Ind.) .  .Banner  . (e) 

Greenfield  (Uzu.) ...  Recorder-Gazette  (e) 

•Greensboro  (N.  C.)  News  . (m) 

Sunday  edition. . .  (s) 

Total  . (ms) 

Record  . (o) 

Greensburc  (Pa.) - Review  . (m) 

Tribune  . te) 

•Greenville  (Pa.)  ...Record- Argus  . 

•Greenville  (S.  C.)..Newa . (m) 

Sunday  edition — (a) 

Total  . (ms) 

Piedmont  . (e) 


Display 

National  Local 

Clausllled 

Legal 

276,109 

1,201,544 

48,747 

106,630 

625,226 

2,393,440 

334,152 

115,864 

466,354 

1,330,574 

155,134 

73,668 

51,800 

430,864 

40,446 

13,580 

518,154 

1,761,438 

195,580 

87,248 

1,649,312 

5,014,618 

842,170 

16,842 

225,918 

1,033,592 

291,564 

75,36J 

2,041,998 

2*57,936 

1,364,398 

419,664 

320,081 

43,000 

227,398 

69,944 

2,362,079 

300,936 

1,591,796 

489,608 

1,888,390 

245,378 

1,531,894 

31,654 

79, 

,464 

3,383,730 

718,298 

2,332,071 

311,388 

21 

,973 

672,945 

54,061 

516,579 

98,938 

3. 

,367 

4,056,675 

772,359 

2,848,650 

410,326 

25, 

,340 

1,522,486 

727,328 

709,982 

49,966 

35, 

,210 

2,468,270 

417,319 

1,767,134 

289,114 

94, 

,703 

6,289,346 

854,560 

4,851,182 

383,586 

200 

.018 

812,676 

156,783 

537,724 

55,069 

63 

,100 

2,854,278 

443,548 

2,076,004 

198,562 

136 

,164 

2,950,584 

816,116 

1,768,270 

354,914 

11 

,284 

1,325,856 

154,770 

1,032,808 

125,006 

13,272 

4,276,440 

970,886 

2,801,078 

479,920 

24 

,556 

2,938,278 

845,040 

1,688,022 

356,804 

48 

.412 

3,588,420 

497,938 

2,497,712 

468,454 

124 

,362 

3,627,704 

496,620 

2,516,430 

468,454 

116 

,200 

2,108,740 

256,505 

1,774,062 

40.884 

37 

,289 

3,095,806 

731,374 

2,113,034 

251,398 

1,177,722 

69,160 

998,214 

110,348 

4,273,528 

800,534 

3,111,248 

3*61,746 

3,839,780 

760,676 

2,783,420 

295,684 

Greenville  (Tex.)  . . .  Herald . (ma) 

•Greenwood  (S.  C.)  .  .Index- Journal  . 

Gridley  (Cal.)  . Globe  . (e) 

‘Griffin  (Ga.)  . News  . (e) 

Guymon  (Okla.) . Panhandle  Herald. (e) 


(Legal  included  in  local) 

2,220,592  345,587  1,757,942  54,441 

1,685,348  378,812  1,159,746  109,228 

724,010  268,800  424,920  21,140 

1,321,040  269,276  869,964  105,000 

885,102  170,786  653,485  34,117 


622 

562 

150 

800 


H 


Hackensack  (N.  J.).. 

.Bergen  Record.. 

.(e) 

5,194,658 

646,898  3,586,436 

360,626 

600,698 

Hagerstown  (Md.)... 

.  Herald  . 

(m) 

3,127,768 

618,842  2,105,810 

403,116 

Mail  . 

.(e) 

3,211,138 

624,792  2,199,274 

387,072 

Hamilton  (O.)  . 

,  Journal-News  . . 

.(e) 

3,839,416 

824,880  2,658,264 

220,332 

135,940 

Hammond  (Ind.)  . . . 

Times  . 

.(e) 

4,743,918 

604,025  3,574,371 

354,233 

211,289 

Hanford  (Ca!.)  . 

.Journal  . 

(m) 

1,464,512 

219,786  1,051,022 

73,906 

119,798 

Sentinel  . 

.(e) 

1,262,898 

183,204  940,716 

77,812 

61,166 

Hannibal  (Mo.)  .... 

.  Courier-Post  . . . 

.(e) 

2,508,954  540,750  1,808,086 

(Legal  included  in  local) 

160,118 

Hanover  (Pa.)  . 

.  6un  . 

.(e) 

3,017,658 

368,872  2,488,780 

135,338 

24,668 

•Harlingen  (Tex.) . . , 

.Valley  Star.... (ms) 

2,487,982 

403,214  1,707,356 

351,512 

26,000 

Harrison  (Ark.)  . . . , 

.  Times  . 

.(e) 

900,599 

180,614  673,853 

30,282 

15,850 

•Harrisburg  (HI.) . . 

.Register  . (e)  1,355,019  265,580  1,015,770  26,206 

(Only  beer  and  wine  advertising  accepted) 

47,463 

•Harrisonburs  (Va  ), 

.News-Record  ... 

(m) 

2,077,306 

389,522  1,491,364 

76,958 

119,462 

Hartford  City  (Ind.)Netcr  . 

.(e) 

1,265,334 

144,648  1,038,856 

26,838 

54,992 

Haverhill  (Mass.)  ... 

.Sunday  Reecord. 

.(s) 

776,636 

40,152  725,004 

4,410 

7,070 

‘Hastings  (Neb.)  ... 

.Tribune  . 

.(e)  2,184,812  562,968  1,391,166 

(5,600  lines  locals  included  in  total) 

225,078 

Healdsburg  (Cal.'.., 

.Tribune  . 

.(e) 

995,790  141,350  816,553 

(Legal  included  in  local) 

37,887 

Helena  (Ark.)  . . 

•Hendersonville  (N. 

.  IPorld  . 

.(e) 

1,502,634 

303,590  1,135,764 

43,680 

19,600 

C.)  . 

.Times-News  ... 

.(e) 

1,020,292 

212,856  656,236 

22,960 

128,240 

Hibbing  (Minn.)  .... 

.Tribune  . 

.(e) 

2,451,162 

369,320  1,555,274 

158,102 

368,466 

•Hickory  (N.  C.).., 

.  Record  . 

.(e) 

2,270,792 

288,760  1,785,008 

99,904 

97,120 

•High  Point  (N.  C.) 

.  Enterprise  . 

.(e) 

3,062,612 

557,900  2,269,274 

177,856 

57,582 

Hillsboro  (Tex.)  . . . , 

.  Mirror  . 

.(e) 

1,395,702 

316,946  1,046,668 

17,080 

15,008 

Hilo  (T.  H.)  . . 

,  Tribune-Herald  . 

.(e) 

1,266,976 

313,810  811,048 

92,446 

49,672 

Sunday  edition.. 

.(s) 

196,908 

6,276  162,209 

18,489 

9,934 

Total  . 

(ei) 

1,463,884 

320.086  973,257 

110,935 

59,606 

Hinton  (W.  Va.).. 

.  News  . 

.(e) 

952,252 

231,853  566,513 

11,492 

142,394 

‘Hobart  (Okla.)  ... 

.Democrat-Chief  . 

.(e) 

1,578,038 

226,772  1,268,428 

14,308 

68,530 

Hoboken  (N.  J.)... 

.Jersey  Observer. 

.(e) 

5,300,186 

1,014,435  2,945,541 

696,385 

643,825 

Holdenville  (Ukla.) . 

.  News  . 

.(e) 

1,332,445  315,574  945,252 

(2,004  lines  readers) 

31,913 

37,702 

•Holland  (Mich.)  .. 

•  Sentinel  . (e)  2,670,864 

•Beer  and  wine  advertisements 

613,221  1,805,769 

only. 

185,094 

66,780 

Hollister  (Cal.)  . . . 

.Advance . 

.(e) 

7,360,296 

71,852  1,041,632 

64,932 

48,300 

Free  Lance . 

.(e) 

1,039,813 

166,881  729,804 

84,328 

58,800 

Holyoke  fMa*s.)  ... 

.Transcript  . 

.(e) 

4,180,253 

787,989  2,723,120 

284,760 

384,384 

Homestead  (Pa.)  . . 

.Messenger  . 

.(e) 

1,354,976 

148,150  1,041,854 

164,972 

•Honolulu  (T.  H.). 

.Star-Bulletin  ... 

.(e) 

3,783,453 

1,024,254  2,215,602 

370,493 

173,104 

Saturday  edition. (sat) 

1,036,795 

153,464  744,053 

108,437 

30,841 

Total . (e-sat) 

4,820,248 

1,177,718  2,959,655 

478,930 

203,945 

•Hoopeston  (Ill.)  . . 

.  Chronicle -Herald 

(e) 

782,688 

183,694  440,190 

19,292 

29,512 

•Hope  (Ark.)  . 

.Star  . 

.(e) 

794,066 

215,978  548,898 

15,568 

13,622 

Homell  (N.  Y.) _ 

•  Tribune  . 

.(e) 

2,243,774 

469,267  1,650,649 

93,394 

30,464 

•Hot  Springs  (Ark.) 

.  Sentinel-Record 

(m) 

1,351,910 

378,658  781,508 

140,392 

51,352 

Sunday  edition . . 

.(s) 

497,476 

148,834  336,378 

12,264 

Total  . 

(ms) 

1,849,386 

527,492  1,117,886 

152,656 

51,352 

Hudson  (N.  Y.) _ 

New  Era  . 

.(e) 

1,856,834 

413,770  1,273,986 

143,108 

25,970 

.Star  . 

.  (m) 

1,742,902 

281,372  1,199,310 

107,156 

155,064 

•Hugo  (Okla.)  . 

.  News . 

.(es) 

730,063  273,344  421,643 

•Beer  advertisements  only. 

8,724 

26,352 

Huntington  (Ind.)  . 

.  Herald-Press  _ 

.(e) 

2,922,265 

392,339  2,284,408 

139,916 

105,602 

•  Did  not  accept  liquor  advertiaing,  except  as  noted. 
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Totnl 

Diapiny 

fltj 

Paper  Published  Linage 

National 

I.4«ciil  CI»»»Lae4 

Huntington  (Va.)  ... 

Herald-Dispatch 

(m) 

4,298,105 

724,315 

3,186,055 

276,761 

Sunday  edition . 

..(s) 

1,055,999 

63,839 

911,934 

76,680 

Advertiser  . 

..(e) 

4,523,789 

722,373 

3,396,380 

273,039 

Huntington  Park 

(Cal.)  . 

Siffnal  . 

.(e) 

7,859,208 

215,488 

3,062,010 

198,884 

(Local  includes  legal 

linage) 

•Huntsville  (Ala.)... 

•  Times  . 

.(es) 

2,062,256 

599,368 

1,373,008 

89,880 

(Legal  included  in  classified) 

•Huron  (S.  D.) . 

.lluroniie  . 

..(e) 

1,970,892 

336,308 

1,402,513 

124,740 

•Hutchinson  (Kan.)., 

.  Herald  . 

.(m) 

2,339,288 

594,608 

1,463,798 

264,684 

Sunday  edition.. 

..(s) 

650,664 

75,950 

496,692 

77,364 

Total  . 

(ms) 

2,989,952 

670,558 

1,960,490 

342,048 

Kews  . . 

..(e) 

3,913,434 

670,264 

2,742,138 

348,796 

•Independence  (Kan.) Reporter  . 

..(e) 

I 

1,939,938 

288.646 

1.682,632 

106,092 

•Beer  advertisements  accepted. 

•Independence  {Ho.) .Examiner  . 

.(e) 

2,032,590 

294,966 

1,172,136 

366,310 

Inglewood  (Cal.)  .... 

News  . 

.(e) 

2,470,098 

188,952 

2,021,112 

157.918 

Indianapolis  (Ind.) . . 

.  Commercial  . . . 

.(m) 

487,231 

21,001 

68,679 

•lola  (Kan.)  . 

Register  . 

..(e) 

1,583,881 

250,065 

1,197,379 

72,822 

•Ionia  (Mich.)  . 

.  Sentinel- 

Standard  . . . . 

.(e) 

1,105,524 

258,510 

732,060 

72,996 

•Beer  and  light  wines  only. 

*lo»a  C ity  (fa.) . 

luwan  . 

(m) 

1,576,558 

236,523 

1,165,364 

174,671 

(Legal  included  with  classified) 

Press-Citizen  . . 

.(e) 

2,811,788 

511,686 

2,005,542 

194,852 

Iron  Mountain  (Mich. )Afet«>r  . . 

..(e) 

2,134,874 

336,350 

1,675,786 

92,022 

•Ironwood  (Mich.).. 

Globe  . 

..(e) 

2,306,647 

328,947 

1,909,267 

56,049 

•Beer  and  wine  advertisements  only. 

'Ithaca  (N.  Y.)  _ 

.Journal  . . 

...e) 

4,986,856 

591,122 

3,819,732 

489,650 

•jacksen  (Mich.)  ... 

Citizen  Patriot. 

..(e) 

J 

5,049,100 

888,244 

3,740,128 

367,290 

Sunday  edition. 

..(s) 

971,936 

59,920 

789,726 

112,994 

Total  . 

.(es) 

6,021,036 

948,164 

4,529,854 

480,284 

•Jackson  (Miss.)  .... 

,  Clarion-Ledger 

(m) 

3,647,142 

523,054 

2,201,564 

620,550 

Sunday  edition . , 

..(s) 

976,059 

66,917 

774,028 

134,253 

Total  . 

(ms) 

4,623,201 

589,971 

2,975,592 

754,803 

Jacksonville  (111,)... 

.Journal  8i 

Courier  . 

(me) 

2,385,345 

393,873 

1,837,080 

83,986 

Sunday  edition.. 

..(8) 

561,519 

11,053 

520,831 

23,296 

Total  . (mes) 

2,946,864 

404,926 

2,357,911 

107,282 

•Jamestown  (N.  D.)5'Mn  . 

..(e) 

1,064,703 

148,799 

845,911 

34,090 

•Janesville  (Wis.) . . , 

.  Gazette  . 

..(e) 

3,983,364 

725,018 

2,708,510 

456,618 

Jeannette  (Pa.)  .... 

.News-Dispatch  . 

..(e) 

1,719,428 

261,727 

1,327,231 

88,424 

Jersey  City  (N.  J.)., 

.Jersey  Journal.,  {e) 

5,218,437 

1,361,815 

2,388,178 

801,303 

•Johnson  City  (Tenn.)Pre«  . 

..(e) 

1,127,140 

75,600 

975,500 

126,000 

Sunday  edition . 

..(s) 

207,480 

7,280 

182,000 

18,200 

Total  . 

.(es) 

1,334,620 

82,880 

1,157,500 

144,200 

(Started  publication  June 

12,  1934) 

Johnstown  (Pa.)... 

,  Democrat  . 

.(m) 

4,891,698 

668,850 

3,869,390 

353,458 

Tribune  . 

..(e) 

6,663,664 

973,496 

5,287,520 

403,648 

Joliet  (Ill.)  . 

.  Herald-News  . 

..(e) 

6,107,360 

730,828 

4,673,158 

567,210 

Sunday  edition. 

..(s) 

1,132,376 

51,576 

954,758 

125,790 

Total  . 

.  (es) 

7,239,736 

782,404 

5,627,916 

693,000 

Joplin  (Mo.)  . . 

.Globe  . 

.(m) 

2,847,530 

735,490 

1,833.062 

240,730 

Sunday  edition. 

..(s) 

989,268 

53,298 

817,306 

111,230 

Total  . 

(ms) 

3,836,798 

788,788 

2,650,368 

351,960 

News-Herald  . . 

..(e) 

2,982,336 

790,342 

1,831,242 

334,824 

Jonesboro  (Ark.) .... 

.Tribune  . 

..(e) 

1,470,011 

303,619 

1,129,024 

14,130 

•Kalamaroo  (Mich.). 

•  (josette  . 

..(e) 

K 

6,668,774 

1,007,034 

5,019,672 

642,068 

Sunday  edition. 

..(s) 

1,457,008 

58,968 

1,213,646 

184,394 

Total  . 

..(es) 

8,125,782 

1,066,002 

6,233,318 

826.462 

'Only  beer  and  wine. 

Kalispcll  (Mcnt.)  . . 

.Inter  Lake.... 

..(e) 

1,713,418 

337,568 

1,253,378 

108,150 

Kankakee  (III.)  ... 

.Republican-News  (e) 

2,956,614 

441,532 

2,057,076 

330,186 

•Kansas  City  (Kan.).Kat>raii  . 

..(e) 

2,372,265 

583,471 

1,469,958 

232,456 

Sunday  edition. 

..(s) 

739,564 

78,281 

504,665 

141,505 

Total  . 

.(es) 

3,111,829 

661,752 

1,974,623 

373,961 

•Kearney  (Neb.)  ... 

.Hub  . 

..(e) 

2,280,922 

302,279 

1,978,643 

(Local  includes 

classified  and  legal) 

Platte  Valley 

Sunday  Tribune  (s) 

148,720 

21,840 

109,200 

3,120 

Keene  (N.  H.)  _ 

.  Sentinel  . 

..(e) 

2,807,742 

634,088 

2,050,860 

122,794 

(Legal  included  in 

local) 

Kelso  (Wash.)  . 

•  Kelsonian- 

Tribune  .... 

..(e) 

1,504,692 

206,752 

1,071,910 

192,808 

•Kendallville  (Ind.) 

.News-Sun  _ _ 

..(e) 

1,112,342 

177,492 

845,852 

88,998 

•Only  beer  and  wine  copy  acceptable. 

Kenosha  (Wis.)  .... 

.  News  . 

..(e) 

4,661,748 

748,804 

3,272,990 

433,228 

(1,840  lines  readers  included  in  total) 

Lexington  (Ky.)  . . . 

.  Leader  . 

..(e) 

4,078,368 

766,346 

2,910,670 

308,462 

Sunday  edition 

. .  (s) 

1,096,242 

62,090 

902,496 

123,816 

Total  . 

.(es) 

5,174,610 

828,436 

3,813,166 

432,278 

Keokuk  (la.)  . 

.  Gate  City  . . . 

..(e) 

2,076,820 

477,344 

1,454,812 

68,724 

Ketchikan  (Alaska) . 

.  Chronicle 

..(e) 

1,350,153 

234,077 

965.018 

65,840 

Kewanee  (Ill.) . 

.Star-Courier  . 

..(e) 

2,030,763 

407,988 

1,488,977 

133,798 

(Legal  included  in 

local) 

Key  West  (Fla.)... 

.  Citizen  . 

..(e) 

571,914 

134,246 

347,410 

43,680 

Kingston  (N.  Y.)  . . 

.  Freeman  .... 

..(e) 

4,317,149 

716,255 

3,132,766 

246,548 

•Kinston  (N.  C.)  . . . 

.  Free  Press  . . 

..(e) 

1,598,058 

362,404 

1,184,876 

50,778 

(Legal  included  in 

local) 

•Kirksville  (Mo.)  . . 

.Express  &  News  (e) 

1,662,766 

268,772 

1,296,568 

66,612 

Klamath  Falls  (Ore.)  Herald  &  News  (me) 

4,849,768 

1,066,716 

3,325.812 

402,444 

Kokomo  (Ind.)  .... 

.Tribune  . 

..(e) 

2,766,386 

575,358 

1,851,108 

230,692 

(Continued  on  page  42) 


Legal 

110,974 

3,546 

131,997 


107,331 

16,198 

658 

16,856 

152,236 


21,028 

199,178 

102,116 

397,551 

63,615 

41,958 


99,708 

30,716 

12,383 

86,352 


54,438 

8,296 

62,734 

301,974 

861 

302,835 

70,406 

6,339 

76,745 

35,896 

92,218 

42,046 

667,141 

50,040 


50,040 


136,164 

252 

136,416 

38,248 

7,434 

45,682 

25,928 

23,238 


14,322 

127,820 

79,695 

1,246 

80,941 


14,560 


33,222 


185,906 

92,890 

7,840 

100,730 

75,940 

45,118 


46,578 

221,580 


30,814 

51,744 

109,228 


Editor  &  Publisher  for  March  2,  1935 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  41) 


City  Pttlicr  PubllHlird  Linace 

•Lynchburg  (Va.)...News  . (ms)  4,269,860  754,166  3,311,714  203,980  . 

Advance  . (e)  4,180,918  755,286  3,250,198  175,434  . 

(Legal  included  in  total) 

Lynn  (Mass.)  . Item  . (e)  4,394,726  687,764  3,325,980  213,052  142,154 

Telegram-N  ey/s  .(e)  4,770,766  492,926  3,435,600  842,240  . 

Sunday  edition  ..(s)  1,018,136  50,932  748,062  219,142  . 

Total  . (es)  5,788,902  543,858  4,183,662  1,061,382  . 


Total  Display  | 

PubllHlird  Linage  National  Local  ClasslBed  Legal, 

_ (ms)  4,269,860  754,166  3,311,714  203,980  j 

. (e)  4.180.918  755,286  3,250,198  175,434  | 


Clt.v 

La  Crosse  (Wis.) . 


•Lakeland  (Fla.) 


Las  Cruces  (N.  M.). 


Total 

Paper  Publisbed  Linage 
.  T rilrune  6r  Leader 


Display 

N'ationai  Local  Classitied  Legal 


Press  . 

.(e) 

3,458,034 

741,774 

2,710,514 

111,620 

Sunday  edition 

..(s) 

518,774 

49,850 

441,562 

28,216 

Total  . 

.(es) 

3,976,808 

791,624 

3,152,138 

139,836 

Ledger  &  Star- 

T  elcgram  ... , 

..(e) 

1,725,836 

360,416 

1,154,510 

147,168 

63,742 

Sunday  edition 

..(s) 

658,182 

36,694 

544,866 

74,802 

1,820 

Total  . . 

.(es) 

2,384,018 

397,110 

1,699,376 

221,970 

65,562 

492,926  3,435,600  842,240 

50,932  748,062  219,142 

543,858  4,183,662  1,061,382 


(105,308  lines  of  office  advertising  not  included  in  atrave  linage) 
Xczes  £r  Rio 


O'rande  F armor (e) 

186,712 

20,426 

141,176 

7,218 

17,892 

(Converted  to  a 

daily  Sept. 

13,  1934) 

•Lafayette  (Ind.)  . 

. .  Journal  & 

Courier  . . . . 

(me) 

4,107,488 

624,638 

3,084,690 

318,654 

79,506 

La  Grande  fOrc.)  . 

. .  Observer  . 

..(e) 

2,024,428 

315,448 

1,548,442 

117,838 

42,700 

La  Junta 

(Colo.)  . 

. .  Democrat  . . . . 

..(e) 

916,188 

169,204 

627,942 

49,042 

70,000 

Lamar  (Colo.)  . . . , 

..Sparks  . 

.(ms) 

1,277,220 

218,596 

932,484 

64,554 

61,586 

Lancaster 

(0.)  ... 

. ,  Eagle  . 

..(e) 

2,544,904 

369,788 

1,882,384 

261,838 

(Legal  included  in  local) 

Lancaster 

(Pa.)  .. 

.  •  New  Era  &  Intelli- 

gencer  Journal .  (me) 

5.042,374 

1,203,317 

3,058,587 

613,614 

166,866 

Sunday  edition 

..(s) 

386,622 

81,594 

215,716 

89,238 

74 

Lansdale 

(Pa.)  ... 

. .  North  Penn 

Reporter  . . . 

..(e) 

1,644,524 

287,442 

1,212,200 

106,926 

37,956 

•Lansing 

(Mich.)  . 

..State  Journal  . 

..(e) 

7,764,736 

1,095,136 

5,808,117 

789,250 

72,233 

La  Porte 

(Ind.)  .. 

. .  Herald-Argus  . 

..(e) 

2,283,935 

428,134 

1,681,750 

111,457 

62,594 

•LaSalle 

(Ill.)  .... 

...  Post-Tribune  . 

..(e) 

2,414,734 

379,330 

1,965,656 

38,248 

31,500 

•Laurel  (Miss.)  . . 
•Lawrence  (Kan.) 
Lawrence  (Mass.) 


(Beer  advertising  accepted) 

.Leader-Call  . (e)  1,728,888  328,916  1,187,564 

(Beer  advertising  accepted) 

.Journal-World  ..(e)  3,012,296  402,948  2,609,348 

(Classified  and  legal  included  in  local) 


•Alacon  (Ga.)  ...,.  .Telegraph  . . (m)  2,792,383 

,  Sunday  edition. ..  (s)  1,000,186 

Total  . (ms)  3,792,569 

News  . (c)  2,667,081 

•Macomb  (111.)  ....Journal . ....(c)  1,963,066 

•Madison  (S.  D.)  .  .Sentinel  . (e)  1,137,794 

Madison  (Wis.)  ...  .Capital  Times. ..  .M  3,747,630 
Sunday  edition. ..  (s)  722,822 

Total  . (es)  4,470,452 

Wisconsin  State 

Journal  . (e)  4,201,541 

Sunday  edition ...  (s)  812,740 

Total  . (es)  5,014,281 

Madisonville  (Ky.) ..  Messenger  . (c)  856,578 

•Malone  (N.  Y.)  ...Telegram  . (e)  1,853,138 

Manchester  (Conn.) ..  Herald  . (e)  3,281,716 

•Mandan  (N,  D.) ,  ..Pioneer . (c)  1,703,490 

•Mangum  (Okla.)  ..Star  . (e)  1,482,875 

Manitowoc  (Wis.)  ..Herald-Times  ...(e)  3,326,260 

Mankato  (Minn.)  ...Free  Press . (e)  3,351,740 

Mansfield  (O.)  . News-Journal  ...(e)  4,975,495 

•Marietta  (O.)  . Times  . (e)  2,772,910 

•Marinette  (Wis.)  ..Eagle-Star  . (e)  2,135,768 


1,703,490 

1,482,875 


753,480  1,685,732  338,934  14,2J7  I 

56,003  835,053  106,708  2,422 

809,483  2,520,785  445,642  16,659  : 

745,689  1,453,089  339,872  128,431 

251,090  1,417,766  268,842  25,361 

210,084  890,302  12,362  25,046 

742,011  2,632,172  267,516  105,911 

57,393  582,057  82,602  770 

799,404  3,214,229  350,118  106,701 

888,227  2,780,820  336,564  195,930 

80,563  633,346  96,948  1,883 

968,790  3,414,166  433,512  197,813 

289,944  494,721  42,609  29^04 

365,946  1,279,628  119,042  88,522 

360,528  2,664,774  115,892  140,532 

217,108  1,346,712  51,185  88,485 

205,200  1,231,368  1  0,818  35,489 

574,014  2,313,780  285,964  152,502 

523,390  2,577,218  251,132  . 

783,594  3,558,289  530,578  103,033 

479,346  1,888,418  305,256  99,890 

343,168  1,591,828  132,588  68,184 


119,042  88,522 

115,892  140,532 
51,185  88,485 

10,818  35,489 

285,964  152,502 

251,132  . 

530,578  103,033 
305,256  99,890 

132,588  68,184 


60,690  151,718 


•Accept  liquor  advertising  but  do  not  run  copy  illustrating  or  addressed 
to  women  or  adolescents.  Beer  copy  not  censored. 


Lawrence  (Mass.)  ..Eagle  . (m)  3,793,090  891,703  2,300,275 

Tribune  . (e)  4,657,320  891,703  3,215,598 

Leavenworth  (Kan.)..  Ttmer  . (es)  2,525,893  420,534  1,894,814 

Lebanon  (Ind.)  . Reporter  . (e)  1,584,000  198,000  1,260,000 

Lebanon  (Pa.)  . News-Times  _ (e)  3,565,870  767,186  2,460,906 

Report  . (e)  810,415  394,640  117,731 

•Lewiston  (Me.)  ...Sun  . (m)  3,518,046  780,472  2,532,656 

Journal  . (e)  3,466,946  780,080  2.484,818 

(Legal  included  in  local) 

Lewistown  (Pa.)  ...Sentinel . (e)  3,742,984  488,376  2,996,994 

JLewistown  (Mont.) ..  Democrat-News  (ms)  2,379,342  746,284  1,349,180 

Telegram  . (e)  392,112  250,642  141,470 


217,756  120,022 
154,044  144,000 


Lewistown  (Pa.)  ...Sentinel . (e)  3,742,984  488,376  2,996,994 

JLewistown  (Mont.) ..  Democrat-News  (ms)  2,379,342  746,284  1,349,180 

Telegram  . (e)  392,112  250,642  141,470 

•Lewiston  (Ida.)  ....Tribune  . (m)  3,556,523  434,579  3,121,944 

Lexington  (Ky.)  - Herald  . (m)  3,376,464  366,324  2,648,660 

Sunday  edition  ..(s)  943,880  44,954  784,588 

Lima  (O.)  . News  . (e)  4,550,393  764,191  3,113,348 

Sunday  edition. .  .(s)  1,268,771  101,927  900,592 

Total  . (es)  5,819,164  866,118  4,013,940 

Lincoln  (lU.)  . Courier  . (e)  1,553,762  241,276  1,137,024 

Little  F'alls  (Minn.) .  Tronreript  . (e)  1,107,554  243,222  684,712 

(Total  includes  36,288  lines  readers.) 


Marion  (Ill.)  . Post  . (e)  812,742  161,420  572,726 

•Marion  (Ind.)  . Leader-Tribune.,  .(m)  2,683,691  590,954  1,782,994 

Chronicle  . (e)  2,686,905  591,248  1,784,556 

Sunday  edition. .  .(s)  687,113  45,094  563,381 

Total  . (mes)  6,057,709  1,227,296  4,130,931 

•Marion  (O.)  . Stor  . (e)  4,829,748  737,408  3,478,496 

Marlboro  and  HudsonLntcrprw  . (e)  1,711,934  1,464,336  247,598 

(Mass.)  . Sun 

Marshall  (Mich.)  ...Chronicle  . (e)  1,152,046  266,224  735,658 

Marshall  (Mo.)  . Democrat-News  ..(e)  1,440,284  233,100  1,182,706 

•Marshalltown  (U.)..Times-Republican  (e)  2,736,394  565,600  2,113,272 

(Legal  included  in  local) 

Marshfield  (Ore.)  ...Coos  Bay  Times,  (e)  1,620,962  290,724  1,085,910 

•Marshfield  iWia.) .  .News-Herald  _ (e)  1,871,390  303,775  1,421,476 


266,224  735,658 

233,100  1,182,706 


16,450  100,212 
269,675  40,068 


478,198  135,646 


130,788  48,076 

76,447  69,692 


Martinez  (Cal.)  . Contra  Costa 


(Beer  and  wine  advertisements  accepted) 


544,852  128,002 
241,472  24^80 

786,324  152,782 
121,786  53,676 


Marysville  (Cal.) 


Little  Falls  (N.  Y.)..  Times  . (e)  2,074,318 

•Little  Rock  (Ark.) . .  .dskansas 

Democrat  . (e)  4,873,372 

Sunday  edition  ..(s)  1,023,414 

Total  . (es)  5,896,786 

Arkansas  Gazettetm)  5,360,540 
Sunday  edition  ..(s)  1,313,995 


292,785  1,380,807  108,240  292,486 


753,732  3,451,084 
125,818  758,156 


879,550  4,209,240 
919,465  3,802,890 


Sunday  edition  ..(s)  1,313,995  199,810  940,101  165,287  8,797 

Total  . (ms)  6,674,535  1,119,275  4,742,991  749,019  63,250 

(.Arkansas  Gazette  accepts  advertising  of  products  with  3.2%  alcoholic 
content) 


•McCook  (Neb.)  *. 
McKeesport  (Pa.) 
Meadville  (Pa.)  . 


Medford  (Ore.) 


Lockport  (N.  Y.) .  Union-Sun  & 


Logansport  (Ind.) 


.  .(m) 

908,516 

224,490 

684,026 

..(e) 

2,068,886 

312,654 

1,604,486 

84,168 

37,578 

..(e) 

3,170,818 

541,604 

2,015,412 

143,388 

470,414 

..(e) 

1,579,861 

119;028 

1,036,080 

248,829 

175,924 

.(e) 

1,934,184 

286,468 

1,452,276 

195.440 

.(e) 

2,620,156 

583,436 

1,909,670 

104,328 

22,722 

.(ms) 

2,524,452 

264,796 

2,032,562 

173,096 

53,998 

.(es) 

6,762,280 

1,419,061 

4,100,201 

1,225,700 

17,318 

Memphis  (Tex.) 


Gazette . 

.(e) 

1,475,977 

236.467 

1,063,614 

79,016 

96,880 

a,)Journal . 

.(e) 

2,409,960 

347,697 

1,938,069 

29,323 

94,871 

Times  . 

.(e) 

4,736,799 

463,676 

3,990,162 

194,428 

88,532 

, . .  Appeal-Democrat 

(e) 

2,537,206 

485,828 

1,638,924 

268,002 

144,452 

, . .  Forum  . 

.(e) 

1,492,124 

248,850 

1,057,690 

99,008 

86,576 

. .  .Clobe-Caxette  . 

.(e) 

4,356,520 

747,922 

3,094,070 

355,110 

159,418 

..Independent  .. 

.(e) 

3,996,552 

530,306 

3.264,646 

131,250 

70,350 

. . .  Journal  Gazette 

•  (e) 

1,880,886 

345,324 

1,289,134 

174,132 

72,296 

\ . .  Times-N ews  .. 

.(e) 

1,424,787 

192,720 

1,133,298 

20,264 

78,505 

. . .  Messenger  .... 

.(e) 

2,302,500 

470,500 

1,680,000 

98,000 

54,000 

1 . .  News-Capital  . . 

•(e) 

1,850,360 

377,210 

1,364,496 

108,654 

. . .  Gazette  . 

.(e) 

1,394,970 

208,491 

1,165,934 

6,472 

14,073 

. .  News  . 

. .  .Tribune- 

.(e) 

6,546,512 

733,323 

5,489,575 

177,948 

145,666 

Republican  . . 

(me) 

3,523,716 

451,973 

2,912,346 

78,273 

81,124 

i..  Telegram  . . 

..(e) 

609,368 

129,928 

453,440 

18,200 

7,800 

...Mail  Tribune.. 

.(es) 

3,358,250 

556,988 

2,429,234 

276,374 

74,333 

...Journal . 

..(e) 

1,087,772 

225,764 

770,434 

91,574 

. . .  Democrat  . 

.  (es) 

829,210 

108,250 

700,700 

14,560 

5,696 

i . .  Herald-Leader 

..(e) 

2,011,990 

396,685 

1,426,180 

137,493 

51,632 

..Star  . 

.  (es) 

3,911,691 

875,364 

2,715,363 

218,148 

102,816 

...Notts  . . 

..(e) 

1,348,053 

364,238 

841,680 

139,986 

2,149 

Sunday  edition. 

..(s) 

337,914 

91.959 

210,420 

34,996 

539 

Total  . 

.(es) 

1,685,967 

356,197 

1,052,100 

174,982 

2,688 

. . .  Intelligencer  . . 

.(es) 

662,812 

156,996 

392,644 

25,984 

32,378 

'Ledger  . 

..(e) 

1,151,956 

237,496 

810,778 

37,548 

67,144 

Sun  . 

.  (m) 

3,251,290 

1,221,150 

796,698 

929,978 

303,464 

Long  Branch  (N.  J.).  Record  . . 

..(e) 

2,845,934 

454,832 

2,043,790 

262,864 

84,448 

•Longmont  (Colo.) . . 

, .  T imes-Call  . . . 

..(e) 

1,555,246 

308,826 

1,139,208 

107,212 

(Beer  and  wine  advertising  allowed) 

Longview  (Tex.)  . . . 

. .  Journal  . 

.  (m) 

1,896,650 

400,862 

1,388,940 

97,916 

8,932 

Sunday  edition 

..(s) 

954,086 

68,586 

842,408 

40,950 

2,142 

News  . 

..(e) 

1,998,472 

397,488 

1,469,468 

111,776 

19,740 

Longview  (Wash.)  . 

, .  News  . 

..(e) 

2,692,850 

401,559 

1,886,797 

342,354 

62,110 

Lorain  (0.)  . 

..Journal  &  Times- 

Herald  . 

..(e) 

3,360,420 

570,598 

2,394,301 

319,004 

76,524 

Louisville  (Ky.)  . . , 

..Courier  Journal. (m) 

7,450,616 

1,487,594 

4,842,284 

953,689 

167,059 

Sunday  edition 

..(s) 

3,526,240 

400,224 

2,823,940 

300,192 

1,884 

Total  . 

.(ms) 

10,976,856 

1,887,808 

7,666,224 

1,253,881 

168,943 

Times . 

..(e) 

7,354,738 

1,494.023 

4,871,393 

946,711 

42,611 

Louisville  (Ky.)  . . , 

. .  H erald-Post  . . 

..(e) 

3,945,508 

571,005 

2,774,480 

600,023 

Miami  (Fla.)  . Herald . (m)  7,032,956  1,509,907  3,950,303  1,533,364 

Sunday  edition... (s)  2,618,172  274,537  1,771,077  571,858 

Total  (ms)  9,651,128  1,784,444  5,721,380  2,105,222 

Miami  (Okla.)  . News-Record _ (e)  2,052,372  283,892  1,660,400  65,080 

Sunday  edition ...  (s)  414,254  31,808  348,336  32,270 

ToUl  (es)  2,466,626  315,700  2,008,736  97,350 

•Middlesboro  lKy.)..Ncws  . (e)  1,361,850  200,340  1,124,942  34,622 

Middletown  (Conn.). Prew  . (e)  3,749,214  504,567  3,016,692  227,955 

Middletown  (N.  Y.) .Times-Herald  ...(e)  3,333,874  669,536  2,446,238  161,360 

Middletown  (O.) _ Journal  (es)  4,358,452  553,728  3,278,982  470,302 

Miles  City  (Mont.) .  .i'far  . (e)  1,282,204  358,106  829,472  62,748 

.Sunday  edition. .  .(s)  392,840  42,672  317,254  18,018 

Total  (es)  1,675,044  400,778  1,146,726  80,766 


Lowell  (Mass.) 


.  Courier-Citizen 


(Legal  included  in  classified) 


Milford  (Mass.) 


..i'far  . (e)  1,282,204  3  58,106  829,472  62,748  17,094 

.Sunday  edition. .  .(s)  392,840  42,672  317,254  18,018  12,152 

Total  . (es)  1,675,044  400,778  1,146,726  80,766  29,246 

(Total  includes  14,784  lines  of  weekday  and  2,744  lines  of  Sunday  local 
readers) 

..News  . (e)  1,853,873  284,676  1,569,197  . 

(Legal  and  classified  included  in  local) 


&  Leader  . . .  (me) 

4,261,048 

669,203 

3,098,270 

393,034 

100,541 

Millville  (N.  J.)  ....Republican _ 

..(e) 

1,494,921 

411,712 

1,030,918 

34,417 

17,874 

Sun  . (e) 

3,217,643 

507,008 

2,550,549 

97.946 

62,140 

Minneapolis  (Minn.)  ..Tribune  . 

(me) 

6,633,839 

1,787,712 

3,784,676 

1,061,451 

,  Avalanche  . (m) 

2,924,978 

525,266 

1,748,2.’6 

626,962 

24414 

Sunday  edition. 

..(s) 

2,851,988 

596,393 

1,522,600 

732,995 

Journal  . (e) 

2,893,506 

527,688 

1,715,728 

632,324 

17,766 

Total  . 

.  (es) 

9,485,827 

2,384,105 

5,307,276 

1,794,446 

Sunday  edition  ..(s) 

1,404,956 

73,024 

996.142 

325,542 

7.042 

Journal  . 

..(e) 

7,250,800 

1,849,160 

4,763.541 

638,099 

.  News  . (e) 

1,669,416 

269,948 

1,262,730 

70,280 

66,458 

Sunday  edition 

..(s) 

1,363,923 

220,981 

716,407 

426,535 

,  News  . (e) 

1,389,000 

299,000 

1,005,000 

37,000 

48,000 

Total  . 

.(es) 

8,614,723 

2,070,141 

5,478,948 

1,064.634 

Sunday  edition  ..(s) 

287,000 

63,000 

214,000 

7,000 

3,000 

Star  . 

..(e) 

5,325,252 

1,031,718 

3,256,652 

648,707 

388,175 

Total  . (es) 

1,676,000 

362,000 

1,219,000 

44,000 

51,000 

•Mitchell  (S.  T).) ..  .Republic  . 

..(e) 

2,193,276 

375,485 

1,349,792 

404,040 

63,959 

•  Did  not  accept  liquor  advertising,  except  as  noted. 
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Total 

Display 

Legal 

City 

Paper  Published 

Linage 

National 

Isocal  ClaHsined 

•Moberly  (Mo.)  ... 

.  Monitor-Index  & 

Democrat  .... 

.(e) 

1,869,476 

373,646 

1,358,112 

90,566 

47,152 

•Only  beer  advertisements  accepted. 

•Mobile  (Ala.)  - 

.  Register  . 

.(m) 

3,079,846 

736,414 

1,658,258 

621,572 

63,602 

14,237 

Press  . 

.(e) 

3,086,692 

738,920 

1,816,080 

480,564 

51,128 

2,422 

Sunday  edition.. 

.(s) 

1,188,082 

112,308 

861,784 

211,358 

2,632 

16,659 

•  ‘JlDline  (Ill.)  . 

.  Dispatch  . 

.(e) 

5,025,510 

737,954 

3,879,652 

278,614 

129,290 

128,431 

Monroe  (L**)  . 

.World  . . 

.(m) 

2,043,516 

618,126 

1,242,998 

182,064 

328 

25,368 

News-Star  . 

.(e) 

2,261,887 

563,097 

1,348,491 

201,579 

148,720 

25,046 

Sunday  edition.. 

.(s) 

688,977 

58,560 

563,726 

66,128 

563 

105,931 

Monroe  (Mich.)  ... 

.News  . 

.(e) 

2,813,272 

400,764 

1,990,996 

192,010 

229,502 

770  • 

Monrovia  (Cal.)  ... 

. News  Post  .... 

.(e) 

1,719,810 

266,666 

1,327,144 

87,122 

38,878 

106,701  1 

1  ’Monterey  (Cal.)  . . 

.Peinsula  Herald 

(e) 

2,138,584 

333,284 

1,581,510 

160,188 

63,603 

•Only  wine  and  beer  advertisements  accepted. 

195,930  1 

1  •Montgomery  (Ala.) 

.Journal  & 

1,883 

The  Times  . . 

.(e) 

2,864,526 

440,888 

2,283,120 

140,518 

197,813 

(35,490  lines  legal  included  in  local) 

29,304 

•Monticello  (Ind.)  . 

.Journal  . 

.(e) 

736,504 

133,854 

485.560 

96,090 

2,100 

88,522 

•Only  beer  advertisements  accepted. 

140,532 

Morgantown  (W.  Va.)  Dominion  News 

88,485 

&  Post . 

(me) 

5,905,704 

834,134 

4,560,731 

510,832 

8  35,489 

4  152,502 


B  103,033 
i  99,890 
B  68,184 
addressed 

100,212 

40,068 

40,278 

315 

80,661 

135,646 


I  79,254 
^  16,714 


48,076 

69,692 


96,880 

94,871 

88,532 

144,452 

86,576 

159,418 

70,350 

72,296 

78,505 

54,000 

14,073 

145,666 

81,124 

7,800 

74,333 


5,696 
51,632 
102,816 
2,149 
539 
2,688 
32,378 
67,144 
39,382 
700 
40,082 
43,000 
1.840  I 
44,840 
1,946 


56,740 
55,440 
17,094 
12,152 
29,246 
ay  local 


17,874 


388,175 

63,959 


(Legal  included  in  classified) 


Moundsville 

(W.  Vn.)  Journal  . 

..(e) 

1,836,400 

312,648 

1,236,342 

154,762 

132,648 

Mt.  Carmel 

(Ill.).. 

.  Republican- 

Register  . .. . 

..(e) 

1,085,098 

228,410 

760,410 

48,370 

47,908 

Mount  Carmel  (Pa.). f tern  . 

..(e) 

2,173,340 

405,016 

1,664,614 

11,714 

91,996 

Mt  Clemens 

(Mich.). /.rader  . 

..(e) 

1,842,905 

665,768 

909,230 

67,422 

200,485 

Mt.  Vernon 

(ln.I.).. 

.  Democrat  . 

..(e) 

1,387,842 

462,614 

765,228 

90,000 

70,000 

Mt.  Vernon 

(III.).. 

.  Register-News 

...(e) 

2,157,372 

396,312 

1,576,274 

184,786 

•Mt.  Vernon  (O.) . . .  Republican  News . . . 

Uorristown  (N.  J.). Record  . (e) 

Uuncie  (Ind.)  . Star  . (m) 

Sunday  edition . . .  (s) 
Total  . Cots) 

•Murfreesboro 

(Tenn.)  ..  . News-Journal  ...(e) 

•Uuncie  (Ind.)  . Press  . (e) 

Murphysboro  (I\\.).. Independent  . (e) 

•Muscatine  tin.)..., Journal  6r  News 

Tribune  . (e) 

•Muskegon  (Mich.)..  Cbronic/e  . (e) 


Nashua  (N.  H.) ...  .Telegraph  . (e) 

•Neenah  (Wis.)  ....News-Times  ....(e) 

New  Albany  (Ind.) . .  Trsbiine  . (e) 

•New  Bern  (N.  C.).. Tribune  . (m) 

Sunday  edition . . .  (s) 
Total  . (ms) 


(Legal  included  in  local) 


Neosho  (Mo.)  . . 

....Democrat  ... 

....(e) 

•Nevada  (la.)  . . 

, ,  aaJournal  •  •  •  • 

....(e) 

•Newark  (0.)  . . , 

....Advocate  £r  American 

Tribune  .. 

. (e) 

New  Bedford  (Mass.).Mercury  . . . , 

..  ..(m) 

1,562,568 

302,904 

1,116,640 

142,772 

3,085,068 

616,238 

2,200,562 

177,072 

91,196 

3,740,235 

590,812 

2,599,721 

497,257 

52,445 

1,021,671 

143,784 

773,764 

104,123 

4,761,906 

734,596 

3,373,485 

601,380 

52,445 

1,339,464 

192,024 

1,075,200 

30,240 

42,000 

3,471,383 

394,187 

2,527,186 

498,124 

51,176 

1,093,568 

249,116 

657,664 

77,644 

109,144 

2,293,690 

484,134 

1,691,935 

117,621 

5,626,068 

882,154 

4,371,010 

324,114 

48,790 

N 

3,902,311 

726,900 

2,913,617 

200,488 

61,306 

1,387,824 

206,038 

1,085,676 

85,960 

10,150 

1,402,072 

311,136 

942,354 

68,586 

79,996 

710,192 

101,276 

486,612 

12,000 

109,704 

214,102 

211,582 

2,520 

924,294 

101,276 

698,194 

15,120 

109,704 

1,008,000 

105,000 

693,000 

70,000 

140,000 

759,123 

198,271 

411,180 

78,789 

70,233 

3,567,676 

547,428 

2,667,378 

280,224 

72,646 

4,609,514 

1,099,042 

3,053,498 

388,276 

68,698 

4,653,166 

1,101,044 

2,965,060 

377,384 

209,678 

555,198 

89,138 

385,798 

80,262 

5,208,364 

1,190,182 

3,350,858 

457,646 

209,678 

1,300,222 

313,922 

860,440 

22,344 

103,516 

5,043,171 

690,340 

3,669,561 

411,971 

222,453 

Standard-Times  (e) 

Sunday  edition. . .  (s) 

Total  . (es) 

•New  Bern  (N  C.)...SMn  Journal  ..(mes) 

New  Brunswick 

(N.  J.)  . Home  News . (e) 

(48,846  lines  political  included  in  legal) 

Sunday  Times...  (s)  836,647  32,550  727,629 

(980  lines  political  included  in  legal) 

Total  . (es)  5,897,818  722,890  4,397,190 

•Newburgh  (N.  Y.).News  . (e)  4,027,646  761,124  2,824,164 

.Newburyport  (Mass.).^etoa  . (e)  1,330,434  355,656  974,778 

(Classified  and  legal  included  in  local) 

Newcastle  (Ind.)  ....Courier  Times  ..(e)  2,550,590  398,343  1,799,910  250,740  116,396 


74,291  1,197 


486,262 

346,640 


223,650 

95,718 


•New  Castle  (Pa.),., 

.  News  . 

.(e) 

5,386,084 

716,541  4,328,569 

340,974 

(Legal  included  in  classified) 

New  Haven  (Conn.), 

.Journal  Courier 

(m) 

3,759,044 

482,320  2,754,849 

242,171 

279,704 

•New  Kesington  tPa.) Dispatch  . 

.(e) 

3,519,014 

281,679  3,011,011 

208,996 

17,328 

New  London  (Conn.).Day  . 

.(e) 

4,180,484 

945,924  2,912,448 

322,112 

(Legal  included  in  local) 

•New  Philadelphia 

(0.)  . 

.Times  . 

.(e) 

2,313,164 

331,954  1,844,276 

136,934 

(Legal  included  in  local) 

Newport  News  (Va.).Press  . 

.(m) 

2,178,764 

715,778  1,205,414 

198,660 

58,912 

Sunday  edition.. 

..(s) 

1,274,210 

73,934  1,114,190 

73,206 

12,880 

Total  . 1 

[ms) 

3,452,974 

789,712  2,319,604 

271,866 

71,792 

Times  Herald. . 

.(e) 

4,068,862 

789,656  3,058,146 

185,360 

35,700 

Newport  (Ark.)  . . . 

.Independent  ... 

..(e) 

856,692 

142,044  680,000 

185,360 

35,700 

Newport  (R.  I.) . . . . 

.News  . 

..(e) 

5,341,326 

503,255  4,635,799 

202,272 

(Legal  included  in  local) 

•Newton  (la.)  .... 

.  News  . . 

..(e) 

2,046,254 

290,710  1,493,548 

122,752 

139,244 

•Newton  (Kan.)  . 

.  Kansan- 

Republican  . . , 

..(e) 

1,821,404 

218,924  1,515,184 

52,299 

34,997 

Niagara  Falls  (N.  Yr^CasetU  . 

..(e) 

6,066,459 

869,535  4,563,962 

351,839 

281,123 

•Niles  (Mich.)  .... 

.  Star  . 

,.(e) 

1,799,504 

296,118  1,366,666 

80,276 

66,444 

•Noblesville  (Ind.)  . 

. Ledger  . 

..(e) 

1,420,365 

144,240  1,229,144 

10,065 

36,916 

Norfolk  (Va.)  . 

.  Virginian.Pilot 

.  (m) 

5,657,120 

1,322,314  3,557,148 

608,062 

169,596 

Sunday  edition. 

..(s) 

2,672,838 

238,168  2,275,952 

126,994 

31,724 

Toul  . 

.(ms) 

8,329,958 

1,560,482  5,803,100 

735,056 

201,320 

Ledger-Dispatch 

(e) 

7,004,438 

1,474,368  4,680,620 

606,480 

242,970 

•Norman  (Okla.)  . . 

.Transcript  .... 

..(e) 

1,240,960 

253,512  883,960 

61,754 

41,734 

Sunday  edition. 

..(s) 

376,642 

31,514  329,014 

16,114 

Total  . 

.(es) 

1,617,602 

285,026  1,212,974 

77,868 

41,734 

-  'Beer  and  wine  advertisements  only. 

•  Did  not  accept  liquor  advertising,  except  as  noted. 


N 


City 

Paper  Published 

Total 

Linage 

Display 

Xational  Loral 

ClasHitled 

Legal 

Norristown  (Pa.) 
N.  Tonawanda;  (N. 

...Times  Herald... 

..(e) 

4,886,326 

795,872 

3,529,452 

361,239 

199,763 

Y.)News  . 

.(e) 

2,179,102 

275,057 

1,637,340 

50,169 

216,536 

•Norfolk  (Neb.) 

. . . .  News  . 

.(e) 

1,945,804 

387,408 

1,323,420 

197,162 

37,814 

•Norton  (Kan.)  . 

....Telegram  . . 

..(e) 

526,890 

139,762 

308,238 

33,712 

45,178 

Norwalk  (Conn.) 

...Hour  . 

.(e) 

3,163,688 

605,454 

2,322,768 

194,950 

40,516 

Norwalk  (O.j  . . 

. . . .  Reflector-Herald 

(e) 

1,926,400 

271,600 

1,573,600 

81,200 

Nyack  (N.  Y.) 

....Journal-News  .. 

..(e) 

1,904,629 

311,876 

1,117,304 

283,950 

191,499 

Ocala  (Fla.)  . 

Banner  . 

.(m) 

o 

1,570,822 

216,468 

1,354.354 

107,638 

55,856 

Sunday  edition 

..(s) 

363,510 

32,634 

330,876 

14,260 

1,092 

Total  . 

(ms) 

1,934,332 

249,102 

1,685,230 

121,898 

56,948 

Star  . 

.(e) 

1,963,878 

215,992 

1,494,108 

47,950 

133,168 

(72,660 

lines  exchange  included  in  total) 

•Oceanside  (Cal.)  . 

Blade-Tribune 

.(e) 

695,225 

161,546 

459,242 

37,870 

36,568 

(Accept  wines  and  beer  advertisements; 

•Ogdensburg  (N.  Y.).  Journal  . 

.(e) 

1,840,426 

391,244 

1,308,902 

86,814 

53,466 

Oil  City  (Pa.)  . 

Derrick  . 

•  (ra) 

3,740,916 

534,699 

3,098,525 

61,923 

45,769 

•Olean  (N.  Y.) _ 

TvncS'Herald 

.(e) 

4,271,770 

591,304 

3,245,284 

343,924 

91,258 

Olney  (Ill.)  . 

Mail  . 

.(e) 

765,600 

180.000 

360,000 

212,000 

13,600 

Olympia  (Wash.)  . . 

filympian  . 

(ms) 

2,042,922 

462,420 

1,364,146 

179,718 

36,638 

Olympian  .... 

..(e) 

1,814,960 

425,488 

1,200,780 

175,812 

12,880 

•Oneonta  (N.  Y.)... 

Star  . 

.(m) 

2,796,783 

500,248 

2,080,897 

162,989 

62,649 

•Orange  (Cal.)  .... 

News  . 

.(e) 

2,139,200 

252,068 

1,483,932 

302,400 

100,800 

Orlando  (Fla.)  . . . . 

.  Reporter-Star  & 

Sentinel  . . . . 

(me) 

2,730,700 

550,207 

1,903,615 

276,878 

Sunday  edition 

..(s) 

840,364 

87,066 

589,946 

163,352 

Oneida  (N.  Y.)  ... 

Dispatch  . 

.(e) 

1,324,223 

278,150 

993,076 

29,408 

23,589 

•Oskaloosa  (la.)  . . . 

Herald  . 

.(e) 

1,693,230 

284.200 

1,310,246 

91,434 

7,350 

Oswego  (N.  Y.)... 

Palladium-Times .  (e) 

3,848,152 

546,686 

2,814,756 

217,084 

269,626 

Ottawa  (III.)  . 

Rcpublican-Tim:s.(e) 

1,802,333 

339,850 

1,253,441 

104,508 

104,534 

•Ottawa  (Kan.)  . . . . 

.Herald  . 

.(e) 

2,543,590 

324,282 

2,219,308 

(Legal  included  in  local) 

•Ottumwa  (la.)  . . . 

Courier  . 

.(e) 

3,521,420 

689,430 

2,537,850 

294,140 

(Beer  advertising  only) 

•Owosso  (Mich.)  ... 

.  .Irgus-Press  .. 

..(e) 

3,230,303 

438,909 

2,716,406 

74,988 

(Beer  advertising  only) 

Paducah  (Ky.)  .... 

Sun-Democrat 

..(e) 

P 

2,704,170 

592,270 

1,820,070 

291,830 

Sunday  edition 

..(s) 

669,970 

56,644 

553,952 

59,374 

Total  . 

.(es) 

3,374,140 

648,914 

2,374,022 

351,204 

•Painesville  (O.)  . . 

.Telegraph  .... 

..(e) 

2,444,686 

331,100 

1,932,266 

79,036 

102,284 

Palatka  (Fla.)  . 

\'ews  . 

..(e) 

1,286,038 

230,182 

855,984 

142,430 

57,442 

•Palo  Alto  (Cal.)  . . . 

,  i'imcs  . 

..(e) 

2,905,756 

262,164 

2,234,358 

334,572 

74,662 

•Pampa  (Tex.)  .... 

News  . 

..(e) 

2,134,244 

363,342 

1,683,638 

72,520 

15.344 

Sunday  edition. 

..(s) 

379,708 

29,624 

330,512 

18,200 

1,372 

Total  . 

.  (es) 

2,513,952 

392,966 

2,013,550 

90,720 

16,716 

(Beer  advertisements  accepted) 

Paris  (III.)  . 

.’licacon-News  . 

..(e) 

1,576,673 

279,734 

1,199,730 

49,576 

47,633 

Paris  (Tenn.)  . 

•  l*ost~ 

Intelligencer 

.(e) 

858,626 

138,278 

659,938 

42,196 

18,214 

Parkersburg  (W.  Va.)  News  . 

.(m) 

2,108,221 

386,232 

1,627,304 

94,685 

Sunday  edition 

..(s) 

1,011,582 

51,478 

939,344 

20,760 

Total  . 

(ms) 

3,119,803 

437,710 

2,566,648 

115,445 

Sentinel  . 

..(e) 

4,672,327 

701,902 

3,853,500 

116,925 

(Legal  included  in  local) 

•Parsons  (Kan.)  .. 

.Sun  . 

..(e) 

2,864,680 

388,962 

2,368,395 

202,902 

62,314 

•Pasadena  (Cal.)  . . 

.  Post  . 

»(m) 

2,380,007 

365,157 

1,207,040 

581,836 

225,974 

Sunday  edition 

..(s) 

1,317,551 

37,217 

1,142,844 

124,880 

14,610 

Total  . 

(ms) 

3,697,558 

402,374 

2,349,884 

706,716 

240,584 

Star -News  .... 

..(e) 

4,191,153 

617,047 

2,856,930 

637,761 

79,415 

Passaic  (N.  J.).... 

.  Herald-News  . 

..(e) 

4,381,764 

852,660 

2,806,848 

497,884 

224,372 

Paterson  (N.  J.) . . . 

.  Call  . 

.(m) 

5,63^,798 

682,858 

4,184,348 

539,534 

228.058 

News  . 

..(e) 

5,802,845 

1,150,871 

3,955,147 

395,436 

301,391 

•Pawhuska  (Okla.). 

.  Journal  Capital 

.(es) 

1,982,521 

410,314 

1.513,325 

13,637 

45,245 

(3.2%  beer  advertising  accepted) 

Pawtucket  (R.  I.).. 

.  Times  . 

..(e) 

6,194,230 

1,038,425 

4,727,111 

428,694 

(Legal  included  in 

local) 

Pendleton  (Ore.)  . . 

.  East  Oregonian  (e) 

1,880,154 

310,975 

1,449,546 

61,660 

57,973 

Pensacola  (Fla.)  ... 

.  Journal  . 

.(m) 

1,994,748 

504,770 

888,748 

449,624 

151,606 

Sunday  edition 

..(s) 

774,326 

53,648 

626,444 

93,310 

924 

Total  . 

(ms) 

2,769,074 

558,418 

1,515,192 

542,934 

152,530 

News  . 

..(e) 

2,490,978 

504,154 

1,488,508 

446,362 

51,954 

•Perry  (la.) . 

.Chief  . 

..(e) 

1,261,904 

158,214 

963,858 

81,144 

58,688 

•Perry  (Okla.)  - 

, Journal  . 

..(e) 

1,534,891 

213.671 

1,121.158 

77,159 

102,903 

Perth  Amboy  (N.  J.)News  . 

..(e) 

4,163,637 

823,026 

2,925,538 

160,277 

254,796 

Peru  (III.)  . 

.  N  ews-Herald  . 

..(e) 

1,305,047 

175,659 

1,066,639 

62,749 

Petaluma  (Cal.)  . . 

.  Argus-Courier 

..(e) 

2,322,026 

293,370 

1,677,606 

244,314 

106,736 

Petersburg  (Va.)  . 

.  Progress-Index 

.(e) 

2,488,640 

520,814 

1,794,114 

173,712 

Sunday  edition 

..(s) 

717,612 

56,476 

617,974 

43,162 

ToUl  . 

.(es) 

3,206,252 

577,290 

2,412,088 

216,874 

•Petoskey  (Mich.)  . 

.  News  . 

..(e) 

1,391,032 

279,930 

912,470 

123,930 

74,702 

Pine  Bluff  (Ark.) 

.  Commercial  . . 

..(e) 

3,010,868 

503,774 

2,507,094 

Included  Included 

in  local 

in  local 

•Pittsburg  (Kan.) 

.  Sun  . 

.(ms) 

2,870,574 

495,670 

1,961,050 

305,858 

107,996 

Headlight  . . .. 

..(e) 

2,816,814 

495,670 

2,000,586 

305,858 

14,700 

•Pittsfield  (Mass.) 

.Berkshire  Eagle. {e) 

6,004,038 

957,952 

4,394,187 

492,894 

159,005 

(•Carry  copy  of  package  stores 

and  restaurants) 

Placerville  (Cal.)  . 

.  Republican  . . 

..(e) 

1,505,078 

199,924 

283,918 

89,924 

121,316 

•Plainfield  (N.  J.).. 

.  Courier-News 

..(e) 

6,281,380 

1,043.000 

4,366,264 

712,236 

159,880 

•Plymouth  (Ind.) . 

.  Pilot  . 

..(e) 

1,706,874 

190,600 

1,338,764 

130,414 

47,096 

•Pocatello  (Ida.)  . 

.  Idaho  St.ste 

Journal  . 

..(m) 

1,433,432 

214,396 

887,422 

245,434 

87,038 

Tribune  . 

..(e) 

2,161,348 

357,938 

1,432,942 

296,324 

74,144 

Sunday  edition 

..(s) 

755,104 

27,440 

615,188 

104,398 

8,078 

Total  . 

.(es) 

2,916,452 

385,378 

2,048,130 

400,722 

82,222 

Ponca  City  (Okla.) 

.  News  . 

..(e) 

2,008,454 

335,916 

1,426,656 

159,404 

86,478 

Sunday  edition 

..(s) 

542,780 

32,004 

459,508 

46,928 

4,340 

Total  . 

.  (es) 

2,551,234 

367,920 

1,886,164 

206,332 

90,818 

(Beer  advertisements  accepted) 

(Continued  on  page  44) 


'.ditor  &  Publisher  for  March  2,  1935 


ANNUAL  TABULATION  OF  NEWSPAPER  UNAGE 

(Contiimt’d  from  page  43) 


titj-  Paper  Published  lanase  .^aiiuiuu  » 

♦Pontiac  (lU.)  . Leader  . te)  1,428,882  . 

•Pontiac  (Mich.)  .,.,1'ress  . (e)  6,386,439  83(,502  4,661,9-3 

l.\ccept  berr  advertising) 

•Poplar  Bluff  (Mo.) .  .-fmfrican 

Republic  . tej  1,630,999  305,784  1,206,366 

Port  Huron  .  Times-Herald  ..(e)  4,389,504  704,606  3,390,030 

(Lcgiil  included  in  local) 

Port  Jervii  (N.  Y.)..  t  MioB  Goirtlc  ..te)  1,743,280  304,971  1,438,309 

(Classibed  and  legal  included  in  loca 

Portland  (Me.)  ....Press  Herald - (ni)  5,879,593  1,252,804  3,612,224 

Express  . (e)  6,169,893  1,376,144  3,784.895 

Sunday  Telegram  (s)  1,681,820  179,116  1,266,209 

Portsmouth  (Va.)  ...Star  . (e)  3.291,593  518,991  2,530,944 

Sunday  edition. ..  (s)  1,252,746  42,161  1,150,843 

Total  . (es)  4,544,339  561,151  3,681.777 

(Legal  included  in  local) 

•Portsmouth  (O.)  .  .  7  . mrr  . (e)  4,900,406  702.604  3.574,830 

Sunday  edition. ..  (s)  1,252,746  42,161  1,150,853 

Total  . (es)  4,544,339  561,152  3,681,797 


691,929 


C'it«  la  Totftl 

Pe.,  I  \M  *  Hp«*r  Fubli»|ird 

St.  Paul,  Mmn . Sunday  edition.. .  (e)  1,368.432 

•  V..  I—  .  /C-,  . (e)  4,771,629 

St.  letersburg  (Fla.)/„d,^^„(i<.„/  _ (e)  3,587,614 

Times  . (m)  3,392,292 

Sunday  edition. ..  (s)  1,082,647 

Total  . (ms)  4,474,939 

■Salamanca  (N.  Y.) . .  Hepublicanfress  (e)  2,439,360 

Salem  (Mass.)  . .\>k,  . (e)  4,505,634 

•Salem  (O.)  . Setes  . (e)  2,474,962 

•Salem  (Ore.)  . Oregon  States¬ 
man  . (ms)  2,576,488 


National' 

I.ocal 

ClasoltteU 

Legal 

401,701 

626,221 

340,360 

15< 

328,889 

4,339,137 

103,M] 

426,687 

2,529,233 

553,273 

7«.42l 

618,248 

2,682,015 

70,199 

92,025 

83,313 

998,837 

15,388 

4»7 

701,561 

3,680,852 

85,587 

92,524 

189,308 

2,130,604 

91,952 

27,494 

850,556 

3,655,078 

295,890 

1,957,494 

173,278 

48,300 

371,704 

1,865,151 

247,387 

>2,393 

(9,851  lines  readers) 


Portsmouth  (Va.)  . . 


•Portsmouth  (O.) 


Express  . (e)  6,169,893 

Sunday  Telegram  (s)  1,681,820 

.Star  . (e)  3.291,593 

Sunday  edition _ (s)  1,252,746 

Total  . (es)  4,544,339 


.Times  . (e) 

Sunday  edition. ..  (s) 


Salinas  (Cal.) 


Saiulpoint  (Ida.)  . , 


Pottstown  (Pa.)  ....Herald  . (m) 

.Mercury  & 

Pottstown  (Pa.)  ....  News  . (me) 


Pottsville  (Pa.)  _ _ 

Poughkeepsie  (N.  Y. 

Prescott  (Aril.)  . . . 
Princeton  (Ind.)  ... 
•Princeton  (Ind.)  .. 
Pueblo  (Colo.)  . 


1,801,952 

154,056 

1,373,265 

216,851 

57,780 

Sanford  (Fla.)  . . , 
•.San  Jose  (Cal.)... 

3,003,224  540,526  1,957,774 

i  lines  political  included  in  total) 

303,380 

195,692 

4,349,500 

440,391 

3,749,996 

69,975 

89,138 

1,245,338 

30,590 

1,148,882 

31,944 

33,922 

San  Luis  Obispo 

1,005,990 

369,535 

550,986 

75,730 

9,739 

(Cal.)  . 

1,084,723 

167,818 

758,362 

101,766 

56,777 

San  Pedro  (Cal.).. 

l,4b7,740 

325,295 

959,787 

147,644 

35,015 

San  Rafael  (Cal.). 

3,715,902 

841,526 

2,484,902 

342,510 

26,328 

'Santa  Ana  (Cal.). 

,  Journal  . (e)  4,349,500  440,391  3,749,996  69.975  89,138 

)  Sunday  Courier.,  (s)  1,245,338  30,590  1,148,882  31,944  33,922 

Courier  8t  Courier- 

Journal  ....(mes)  1,005,990  369,535  550,986  75,730  9,739 

Clarion  News...(e)  1,084,723  167,818  758,362  101,766  56,777 

'.Democrat  . (e)  l,4b7,740  325,295  959,787  147,644  35,015 

.Star-Journal  ....(e)  3,715,902  841,526  2,484,902  342,510  26,328 

(20,636  lines  leaders  and  briefs  included) 

Chieftain  . (ms)  3,699,668  917,406  1,994,454  532,392  228,368 

(27,048  lines  leaders  and  briefs  included  in  total) 


Pulaski  (Va.)  . 

Soulhzcest  Times,  (es) 

1,091,916 

268,408 

788,214 

35,295 

(Legal  included  in  classified) 

Quincy  (Ill.)  . 

Herald*Wkig 

.(e) 

Q 

2,887,584 

662,424 

1,900,654 

281,092 

43,414 

Quincy  (Mass.)  .... 

Patriot -ijedger. . 

.(e) 

2,724,834 

301,994 

2,065,070 

245,448 

112,322 

Racine  (Wis.)  . 

Journal-Times  . 

.(e) 

R 

4,967,690 

806,274 

3,758,356 

403,060 

•Raleigh  (N.  C.).... 

News  & 

observer  .... 

•  (m) 

2,987,250 

873,796 

1,850,758 

226,968 

35,728 

Sunday  edition. 

..(s) 

1,134,084 

130,704 

898,184 

95,998 

9,19.s 

Total  . 

(ms) 

4,121,334 

1,004,500 

2,748,942 

322,966 

44,926 

•Ranger  (Tex.)  ... 

Times  . 

.(es) 

250,276 

81,599 

166,835 

1,842 

Rapid  City  (S.  D.) . 

Journal  . 

,.(e) 

1,679,496 

407,246 

1,049,062 

108,864 

99,680 

Raton  (N.  M.)  .... 

.  Range  . 

.(e) 

770,630 

243,040 

491.134 

1,456 

35.000 

Ravenna  (O.)  . 

i  Record  . 

..(e) 

2,113,762 

256,438 

1,657,586 

105,154 

94,584 

•Redlands  (Cal.)  .. 

>  Facts  . 

..(e) 

2,654,008 

2,117,334 

289,724 

139,748 

107,212 

Redondo  Beach  (Cal.)  Breese  . . 

..(e) 

1,269,982 

194,152 

985.460 

55,370 

35,000 

Red  Wing  (Minn.).. 

■  Republican  ..... 

..(e) 

1,293,552 

^Redwood  City  (Cal.)  Tribune  . 

.(e) 

2,191,924 

206,654 

1,584,632 

165,264 

234,354 

Reidsville  (N.  C.) . . . 

■  Review  . 

..(e) 

1,263,416 

229,040 

901,670 

53,620 

79,086 

Rhinelander  (Wis.).. 

■  News  . 

.(e) 

1,547,039 

200,855 

1,245,468 

71,631 

29,085 

Richmond  (Cal.)  . . . . 

■Independent  ... 

.(e) 

2,938,886 

375,426 

2,121,014 

197,284 

245,162 

•Richmond  (Ind.)  ... 

Itam  . 

(ms) 

3,136,868 

692,566 

2,135,126 

283,476 

3,052 

Palladium 

..(e) 

3,144,106 

693,140 

2,117,122 

273,490 

5,012 

Richmond  (Ky.)  . . . , 

■  Register  . 

.(e) 

1,862,656 

318,435 

1,442,771 

51,109 

50,341 

•Riverside  (Cal.)  . . 

>  Enterprise  . 

.  (m) 

2,505,202 

590,268 

1,303,288 

546,686 

25,872 

(39,088  lines  readers  included  in  total) 

Press  . 

.(e) 

4,325,384 

625,800 

2,605,386 

456,008 

576,170 

(62,020  lines  readers  included  in  total) 

*  Roanoke  ( Va.)  . . . . 

■  Times  . 

.(mj 

2,662,137 

959,203 

1,552,527 

129,545 

20,862 

Sunday  edition. 

..(s) 

1,554,506 

143,529 

1,234,549 

172,626 

3,802 

Total  . 

(ms) 

4,216,643 

1,102,732 

2,787,076 

302,171 

24,664 

World-News  . . 

..(e) 

4,877,535 

1,003,988 

3,354,583 

420,727 

98,237 

•Accept  beer  and  wine  advertising. 

Rochester  (Mian.)  . 

•  Post-Bulletin  . . 

..(e) 

2,954,264 

628,125 

1,882,862 

167,944 

275,333 

Rockford  (III.)  _ 

•  Star  . 

-(m) 

3,978,926 

865,928 

2,588,152 

394,142 

130,704 

Register-Republic  (e) 

5,203,324 

939,344 

3,570,014 

514,220 

179,746 

Sunday  edition. 

..(s) 

1,071,182 

85,050 

859,390 

121,548 

5,194 

•Rock  Island  (111.)  . 

•  Argus  . 

..(e) 

4,572,008 

734.006 

3,408,132 

411,628 

18,242 

Rogers  (Ark.) . 

.  News  . 

..(e) 

1,281,702 

170,850 

1,071,658 

20,214 

18,980 

•Beer,  wine  and  ale  only. 

Rome  (N.  Y.)  .... 

.  Sentinel  . 

..(e) 

2,965,058 

583,749 

2,039,884 

141,016 

200,409 

Rosebnrg  (Ore.)  . . . 

.  News-Review 

..(e) 

1,677,144 

311,356 

1,134.994 

168,182 

62,622 

Royal  Oak  (Mich.) . . 

-Tribune  . 

..(e) 

2,181,102 

294,126 

1,693,902 

160,342 

32,732 

•  Rushville  (Ind.)  . . . 

.  Republican- 

Telegram  . . 

.(me) 

1,448,930 

172,200 

1,131,368 

67,732 

77,630 

Rutland  (Vt.)  . 

.  Herald  . 

..(m) 

4,040,157 

758,552 

2,925,846 

355,759 

(Legal  included  in  classified) 

Sacramento  ((^1.) . . 

.  Union  . 

.(m) 

3,131,898 

379,120 

2,126,334 

459,494 

166,950 

Sunday  edition. 

..(s) 

856,506 

56,406 

578,186 

203,252 

18,662 

Total  . 

.(ms) 

3,988,404 

435,526 

2,704.520 

662.746 

185,612 

Saginaw  (Mich.)  ... 

.  News  . 

.(es) 

6,878,270 

918,526 

5,096,672 

767,970 

95,102 

St.  Augustine  (Fla.) 

.  Record  . 

..(e) 

1,630,496 

245,896 

1,097,530 

114,996 

172,074 

St.  Cloud  (Minn.). 

.  Times-Joumal 

..(e) 

2,789,408 

513,527 

1,897,106 

160,445 

218,330 

St.  Johnsbury  (Vt.) 

.  Caledonian-Record (e) 

2,065,207 

364,683 

1,665,774 

29,782 

St.  Joseph  (Mich.). 

.  Herald-Press  .. 

..(e) 

2,224,110 

285,306 

1,612,086 

241,668 

85,050 

St.  Joseph  (Mo.)  . . 

,  Gazette  . 

.  .(m) 

1,741,178 

1,001,350 

326,312 

373,772 

39.746 

Sunday  edition 

...(s) 

898,492 

126,070 

678,580 

90,566 

3,276 

Total  . 

.(tns) 

2,639,670 

1,127,420 

1,004,892 

464,338 

43,022 

News-Press  . . . 

..(e) 

4,562,880 

1,020,152 

3,110,002 

420,434 

12,292 

St.  Marys  (Pa.)  . . . . 

,.  Press  . 

...(e) 

1,418,048 

246.270 

1,127,452 

28,154 

16,172 

St.  Paul  (Minn.).. 

. .  Pioneer  Press 

.  .(m) 

3,686,288 

57,544 

3,602,592 

26,142 

Combination  . 

.(me) 

2,604,371 

1.692,326 

912,045 

•Sapulpa  (Okla) 


..(e) 

3,360,280 

602,462 

2,598,420 

160,398 

..(e) 

2,764,160 

418,082 

1,942,122 

253,820 

130,134 

..(e) 

2,147,040 

516,096 

1,340,038 

238,406 

32,506 

..(s) 

539,812 

30,142 

461,160 

47,768 

742 

.  (es) 

2,686,852 

546,238 

1,801,198 

286,174 

53,242 

..(e) 

466,648 

160,342 

283,724 

14,882 

7,700 

.(ms) 

5,273,926 

857,640 

3,729,068 

437,738 

349,480 

..(e) 

4,221,532 

856,548 

2,947,196 

356,594 

61,194 

..(e) 

507,016 

126,175 

336,259 

17,605 

27,027 

..(e) 

5,464,632 

692,421 

2,846,335 

602,920 

842,203 

.(ms) 

3,285,030 

569,828 

2,529,044 

144,242 

41,914 

..(e) 

3,320,590 

563,514 

2,571,086 

145,194 

40,794 

..(e) 

1,289,682 

168,588 

960,974 

35,294 

126,824 

d.  (m) 

5,883,440 

935,607 

4,011,678 

728,602 

207,553 

...(s) 

1,372,625 

76,828 

1,104,451 

177,149 

14,197 

.  (ms) 

7,256,065 

1,012,435 

5,116,129 

905,751 

221,750 

..(e) 

5,724,138 

628,824 

4,003,594 

656,362 

435,351 

San  Jose  News  accepts  liquor  advertising) 

(mes) 

2,729,258 

373,786 

1,833,300 

311,710 

210,462 

..(e) 

2,161,116 

410,676 

1,558,260 

175,536 

16,644 

...(e) 

1,968,176 

232,876 

1,349,586 

163,100 

222,614 

...(e) 

5,224,968 

653,142 

3,600,128 

634,626 

325,640 

(12,432  lines  readers  included  in  total) 

.  .(m) 

3,725,400 

782,138 

2,303,210 

442,554 

178,780 

...(e) 

4,197,354 

772,310 

2,839,760 

435,960 

112,964 

.. .(s) 

774,702 

40,488 

558,896 

85,862 

34,434 

...(e) 

2,110,578 

335,118 

1,255,580 

304,171 

215,709 

...(e) 

4,278,705 

714,300 

3,137,403 

333,132 

93,870 

(ms) 

3,703,602 

605,500 

2,262,470 

682,584 

153,048 

...(e) 

3,735,662 

614,488 

2,281,958 

684,838 

154,378 

...(e) 

1,349,943 

264,033 

1,001,000 

63,609 

21,301 

•  .Accepts  beer  advertising. 

...(e) 

773,136 

37,156 

424,130 

135,898 

175,952 

i...(s) 

209,671 

13,958 

156,814 

38,899 

- . (es) 

982,807 

51,114 

580,944 

174,797 

175,952 

(Figures  are  from  April  9,  1934,  to  Dec.  31,  1934) 

(.Continued  on  page  45) 


Why  We  Don*t  Accept 
Financial  Advertising 


For  years  it  has  been  the  established  i>olicy  of  this 
newspaper  not  to  accept  financial  copy  other  than  that 
of  long  established  institutions  that  we  know  to  be 
sound. 

We  feel  that  advertising  in  our  columns  tacitly  carries 
our  recommendation. 

As  we  cannot  possibly  know  the  value  of  a  security 
at  all  times,  nor  the  policies  back  of  it,  or  the  abilities 
and  character  of  the  men  who  make  the  policies,  we 
will  not  endanger  our  prestige  with  our  readers  by 
accepting  such  advertising — nor  do  we  publish  a 
financial  page. 

Such  information,  too  often,  proves  mis-information  and 
reader  confidence  suffers  thereby. 

This  confidence  in  our  advertising  columns  is  dearly 
bought  and  zealously  guarded.  Ours  is  the  satisfaction 
and  the  advertisers’  is  the  profit. 


The  (York,  Pa.)  Gazette  and  Daily 

For  further  details  see 

HOWLAND  &  HOWLAND,  Inc. 

National  Representatives 


NEW  YORK 
247  PARK  AVENUE 


CHICAGO 

380  N.  MICHIGAN  AVENUE 


•Did  not  accept  liquor  advertising,  except  as  noted. 


wm 


360  15J 

•••  103,«3 

!73  71.421 

99  92.02J 

188  497 

8  7  92,524 
'52  27,494 


8  175,952 

>9  . 

7  175,952 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

{Contitiued  front  page  44) 


<8,3M 

87  82,395  ; 

198  .  j 

20  150,134 
06  5  2,50( 

68  742 

74  53,242 

82  7,709  : 

38  349,480  ' 
94  61,194  I 

05  27,027  1 

20  842,203  j 
42  41,914  ' 

94  40.794 

94  126,824 
02  207,553 
♦9  14,197 

51  221,750 

52  435,351 


10  210,462 
36  16,644 

)0  222,614 
!6  325,640 

>4  178,780 
50  112,964 
52  84,434 

n  215.709 
12  93,870 

34  153,041 
38  154,371 
)9  21,301 


citr 

Paper  Puhlinliecj 

Total 

I.lnage 

UUpla.v 

National  l.ocal 

lae 

•Saratoga  Springs 

(N.  Y.)  . 

.  Saratogian . 

.  (e) 

2,981,300 

528,150 

2,099,552 

206,934 

146, 

Srhenectady  (N.  Y.).Gojer(e  . 

•  (m) 

7,159,778 

1,083,965 

5,005,756 

697,870 

372, 

Union-Star  . . . 

.(e) 

5,897,563 

760,907 

4,160,648 

526,373 

403, 

•Scottsbluff  (Neb.) . 

.  Star-Herald  . . . 

.(m) 

1,410,104 

262,276 

1,000,062 

82,852 

64, 

Sunday  edition. 

.(») 

338,450 

25,522 

312,928 

Total  . 

(ms) 

1,748,554 

287,798 

1,312,990 

82,852 

64. 

Scranton  (Pa.)  . . . . 

,  rimrj  . 

.(e) 

9,982,995 

1,486,611 

8,120,750 

299,040 

76, 

•Searcy  (Ark.)  - 

.Citieen  . 

.(e) 

1,178,198 

106,974 

1,038,382 

26,292 

6, 

•Seminole  (Okla.).. 

.  Rroiiueer  . 

.(e) 

1,358,798 

264,029 

1,029,515 

56,000 

9, 

Sunday  edition. 

..(s) 

634,665 

55,056 

562,977 

16,632 

Total  . 

.(es) 

1,993,463 

319,085 

1,592,492 

72,632 

9, 

Seymour  (Ind.)  .... 

,  Tribune  . 

..(e) 

1,639,778 

298,088 

1,229,522 

91,574 

20, 

Skafflokin  (Pa.)  . . 

.  XcuisDispatch 

..(e) 

2,589,115 

533,771 

1,827,507 

227,837 

•Shawnee  (OHa.)  . 

.  News  . 

.(m) 

1,930,516 

403,102 

1,316,104 

193,998 

17, 

Sunday  edition. 

..(s) 

628,306 

31,416 

550,032 

45,780 

1, 

Total  . 

(ms.) 

2,558,822 

434,518 

1,866,136 

238,778 

18. 

Star  . 

..(e) 

1,927,240 

401,786 

1,283,618 

200,550 

41, 

664 

187 

,999 


904 

594 

550 

254 


254 

594 


276 

078 

,354 

,286 


Accept  only  beer  advertising. 


Total 

Display 

Cltjr 

Paper  PublUlied  Linage 

National 

Local  Clas»Lflo4 

Legal 

Terre  Haute  (Ind.) . 

.  Star  . 

.  (m) 

3,624,572 

567,378 

2.532,796 

524,398 

Tribune  . 

..(e) 

5,616,982 

951,006 

4,099,102 

566,874 

Sunday  edition. 

..(s) 

1,609,342 

152,194 

1,321,220 

235,928 

•Terrell  (Tex.)  . . . 

.  Tribune  . 

..(e) 

1,511,640 

507,980 

941,740 

88,920 

(Legal  included  in  classified) 

Texarkana  (Tex  Ark.)(;a2ctte  . 

.(m) 

2,225,356 

479,472 

1,459,710 

254,660 

31,514 

Sunday  edition. 

.  .  (9) 

750,624 

61,740 

608,440 

77,392 

3,052 

Total  . 

.  (ms) 

2,975,980 

541,212 

2,068.150 

332,052 

34,566 

Sews  . 

..(e) 

2,482,812 

544,336 

1,646,520 

254,422 

37,534 

The  Dalles  (Ore.) . 

.Chronicle  . 

..(e) 

1,339,450 

291,018 

852,768 

147,784 

47,880 

•Titusville  (Pa.)  .. 

•  Herald  . 

.(m) 

2,522,240 

248,941 

2,047,955 

174,160 

51,184 

•Topeka  (Kan.)  ... 

.  C  apital  . 

.  (m) 

3,812,336 

981,903 

2,129,496 

529,589 

171,348 

Sunday  edition. 

..(s) 

1,270,589 

118,921 

948,238 

196,991 

6,439 

Total  . 

.(ms) 

5,082,925 

1,100,824 

3,077,734 

726,580 

177,787 

State  Journal,, 

..(e) 

3,339,516 

434,152 

2,581,061 

277,018 

47,285 

Torrington  (Conn.). 

.  Register  . 

..(e) 

2,923,998 

466,578 

2,305,744 

151,676 

(Legal  included  in  classified) 

•Towanda  (Pa.)  . . 

.  Review  . 

, .  (m) 

1,566,980 

311,668 

1,092,560 

163,352 

(Legal  included  in  classified) 

•Trenton  (Mo.).... 

.  Republican- 

Times  . 

..(e) 

1,465,982 

215,908 

1,095,878 

92,582 

61,614 

Trenton  (Tenn.)  .. 

.  Bulletin  . 

..(e) 

658,560 

73,010 

554,127 

25,480 

5,943 

( Bulletin  is  published  five  days  a  week  and  the  above  figures  cover  period 
from  March  1,  1934  to  Dec.  31,  1934) 


Sheboygan  (WU.).. 

.Press  . 

.(e) 

5.427,268 

745,066 

4,105,486 

305,620 

271,096 

Troy  (N.  Y) . 

.  Record 

6.043.436 

1,196,210 

4,193,763 

616,532 

36,931 

Skelbyville  (Ind.)  . 

,  Democrat  .... 

..(e) 

3,175,957 

265,164 

2,816,985 

33,380 

60,428 

(All  measurements  taken  from 

morning  paper) 

•Shenandoah  (la.)  . 

.  Sentinel  . 

..(e) 

1,321,908 

233,702 

1,042,580 

45,626 

Trinidad  (Colo.)  ... 

.Chroniclc-Setos  ..(e) 

2,381,312 

311,944 

1,685,768 

326,186 

57,414 

Shenandoah  (Pa.)  .. 

.Herald  . 

.  .(e) 

2,755,046 

445,060 

2,193,660 

(>6,374 

49,952 

Troy  (0.)  . 

.  Neti’s  . 

. (e) 

1,570,207 

261,787 

1,145,280 

107,890 

46,300 

Sheridan  (Wyo.)  ... 

.  Press  . 

..(e) 

1.588,395 

314,804 

1,127,560 

47,453 

98,578 

Tucson  (Aril.)  .... 

,  Star  . . 

3,878,435 

699,138 

2,420,259 

519,498 

239,541 

Sunday  edition. 

•  .(s) 

438,858 

27,678 

415,030 

14,624 

1,526 

Sunday 

edition. . .  (s) 

881,506 

85,121 

654,114 

115,003 

27,268 

Total  . 

.  (es) 

2,047,253 

343,482 

1,542,590 

62,077 

100.104 

Total 

4,759,941 

784,259 

3,074,373 

634,501 

266,809 

•Sherman  (Tex.)  .. 

.  democrat  . 

.  (es) 

2,664,186 

501..t68 

2,009,630 

153,188 

Tucumcari  (N.  M.). 

•  N  t*rvs 

. (e) 

713,302 

219,478 

438,956 

13,598 

41,271 

Shreve|)ort  (La.)  ... 

a  Journal . 

..(e) 

4,647,216 

768,950 

3,092,824 

518,840 

266,602 

Turlock  (Cal.)  .... 

.Journal 

1,281,056 

250,040 

797,132 

149,086 

84,798 

Times  . 

.  (m) 

4,296,176 

863,502 

2,786,924 

593,026 

52.724 

Twin  Falls  (Ida.)  . 

.  News 

2,043,893 

293,699 

1,510,299 

198,836 

41,059 

Sunday  edition. 

..<s) 

1,298,795 

185,956 

847,168 

_  264,621 

1,050 

Sunday 

edition _ (s) 

454,375 

37,947 

368,676 

43,846 

3,906 

Total  . 

(ms) 

5,594,971 

1,049,458 

3,634,092 

857,647 

53,774 

Total 

2,498,268 

.131,646 

1,878.975 

242,682 

44,965 

SUoam  Springs  (Ark.) //ero/d  S' 

(Will 

accept  liquor 

advertising  when  and 

if  legislation  i»  passed  per- 

Democrat  . . . 

..(e) 

511,100 

155,000 

310,000 

31,000 

15,100 

mitting  it) 

Sioux  Kails  (S.  D.). 

.Argus- Leader 

..(e) 

3,257,023 

769,111 

1,982,526 

377,412 

127,974 

Sunday  edition. 

.  .(s) 

692,411 

3,949,434 

35,685 

804,796 

553.420 

2,535,946 

103,306 

480,718 

127,974 

I'- 

•Somerset  (Pa.)  ... 

..Herald  . 

.  (m) 

1,228,169 

312,368 

837,626 

45,664 

32!511 

1 

- 1| 

•South  Haven  (Mich.)  Tribune  . 

..(e) 

1,274,574 

275,548 

864,403 

67,438 

67,186 

1 

( Beer  and  wine  advertising  only) 

South  Norwalk 

(Conn.)  . .S'cntiiic/  . (e) 

South  St.  Pan] 

(Minn.)  . Reporter . (e) 

'Spartanburg  (S.  C.) Herald  . (in) 

Sunday  edition. ..  (s) 

Total  . (ms) 

Journal . (e) 

.  Illinois  State 

Journal  . (ni) 

Sunday  edition . . .  ( s) 

Total  . (ms) 

(Total  includes  .1,542  lines  readers  and  263,900  lines  insurance  statements) 
Illinois  Stale 


Springfield  (HI.) 


2,260,748 

318,318 

1,740,718 

207,712 

813,698 

159,460 

568,988 

32,596 

52,654 

2,387,112 

563,724 

1.648,388 

175,000 

766,948 

64,358 

587,636 

114,954 

3,154,060 

628,082 

2,236,024 

289,954 

2,456,790 

(>28,964 

1,653,148 

174,678 

5.029,850 

760,382 

2,948,932 

1,009,05(1 

44,716 

1,519,126 

137.592 

1,179,052 

200,186 

1,624 

6,548,976 

897,974 

4,127,984 

1,209,236 

46,340 

Register  .... 

..(e) 

5,586,365 

927,177 

3,408,622 

796,979 

453,587 

Sunday  edition . 

.  .(s) 

1,401,035 

107,394 

1,117,021 

172,137 

4,483 

Total  . 

.  (es) 

6,987,400 

1,034,571 

4,525,643 

969,116 

458,070 

Springfield  (0.)  . . . 

.  Sun  . 

.  (m) 

4,983,300 

869,190 

3.507,406 

541,590 

65,114 

Sunday  edition. 

..(s) 

959,476 

119,140 

713,174 

125,888 

1,274 

Total  . 

(ms) 

5,942,776 

988,330 

4,220,580 

667,478 

66,388 

Springfield  (Mass.)  . 

News  . 

.  Republican- 

.  .(e) 

5,122,082 

933,730 

3,550,610 

548,086 

89,656 

News  . 

(me) 

10,134,138 

3,258,668 

5,401,606 

1,473,864 

I'nion  . 

(me) 

10,341,226 

3,258,668 

5.608,694 

1,473,864 

Sunday  edition. 

..(s) 

1,256,808 

361,774 

638,596 

256,438 

Stamford  (Conn.)  . 

.Aili'ocate  . 

.  .(e) 

5,077,814 

733,782 

3,791,634 

485,492 

66,906 

•.State  College  (Pa.) 

•Sutesville  (N.  C.) 
•Staunton  (Va.)  . . 

,, Centre  Times  ...(ef 
(Figures  are 

1,024,736 
for  period 
1,096,340 
2,123,931 

201,454  770,722 

April  2,  1934,  to  Jan. 

39,960 
1,  1935) 

12,600 

..News-Leader  . 

.  (me) 

375,960 

1,624,823 

79,793 

43,355 

•Sterling  (Colo.)  . 

.  .ddvocate  . 

..(e) 

2,027,426 

358,218 

1,536,964 

77,392 

54,852 

•Sterling  (Ill.)  ... 

.  Casette  . 

..(e) 

2,468,746 

317,163 

1,922,389 

163,394 

65,800 

Steubenville  (O.)  . 

.Herald-Star  ... 

.  .(e) 

6,068,958 

818,692 

4,649,078 

457,044 

144,144 

Stevens  Point  (Wi8.).7oi<r»a.'  . 

.  .(e) 

3,148,466 

377,187 

1,440,124 

196,644 

134,511 

Stockton  (Cal.)  . . . 

..Record  . 

..(e) 

6,094,942 

1,110,438 

4,150,230 

726,166 

108,108 

Streator  (111.)  . 

^Times-Press  .. 

..(e) 

1,861,706 

381,766 

1,479,940 

153,766 

Stroudsburg  (Pa.) 

,  Record  . 

..(e) 

2,177,238 

358,128 

1,668,862 

150,248 

Stuttgart  (.\rk.)  .. 

.Arkansawxer  .. 

.  .(e) 

503,552 

161,728 

336,112 

2.540 

3,172 

Stuart  (Fla.)  _ 

.  Sews  . 

.  .(e) 

571,392 

113,912 

370,358 

25,424 

61,698 

Suffolk  (Va.)  .  .. 

,SctvS‘}{erald 

..(e) 

1,489,124 

251,986 

1,137,906 

70,700 

28,532 

Sunbury  (Pa.)  ... 

.  Daily  . 

..(e) 

2,633,099 

416,913 

2,074,439 

80,651 

61,096 

Superior  (Wis.)  . . 

.Telegram  . 

.  .(e) 

3.700,480 

664,426 

2,587,4.38 

292,690 

155,918 

Taft  (Cal.)  . 

.  .l/ii/tcav  Driller 

...(!•) 

T 

2,908,677 

639,465 

1,643,950 

139,642 

483,620 

•Talladega  (Ala.)  .. 

.Dail\  Home... 

.  .fe> 

568.460 

190,960 

260,400 

43,320 

73,780 

Tamaqua  (Pa.)  . . . 

•  Courier  . 

..(e) 

2.184,530  350,456  1,747,398 

(l-egal  included  in  local) 

86,676 

Tamna  (Fla.)  . 

,  .Times  . 

..(e) 

4.207,462 

611,898 

2,572,122 

943,936 

79,506 

Tribune  . 

.  .  ( in ) 

4.405,338 

1,159,970 

2,168,586 

1.076,782 

Sunday  edition. 

..(s) 

1.714.118 

209,566 

1,208.550 

296,002 

Total  . 

.  (ms) 

6,119.456 

1,369,536 

3,377.136 

1,372,784 

•Tarentum  (Pa.)  . 

,,1'allev  Xc:cs... 

. . .(e) 

3.161.811 

103,301 

2,727,303 

143,214 

187,993 

T.iunton  (Mass.)  .. 

•  odarette  . . 

...(e) 

3,531,151 

854,142 

2.577,484 

99.525 

Taylor  (Tex.)  .... 

.  .  Press  . . 

...(e) 

1.180,389 

271,320 

835,240 

63,662 

10,167 

Sunday  edition 

...(s) 

316,452 

33,747 

270,536 

10,234 

1,935 

Total  . 

.  . ( es ) 

1.496,841 

305,067 

1.105,776 

73,896 

12,102 

Tried  and  Proven 

CIRCULATiON  PROMOTION 
METHODS 


Reader-interest  plans, 
desisned  to  build  and 
sustain  circulation 
.  .  .  offered  on  a  cost- 
per-subscription  basis. 


Publishers  Service 
Company 

INCORPORATED 

75  WEST  STREET  -  NEW  YORK,  N.  Y. 


Did  not  accept  liquor  advertising,  except  as  noted. 
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{Continued  from  page  45) 


fitj 

Two  Rivers  (Wis.) . 
•Tyler  (Tex.)  . 


lOIHl  iiiHpiuy 

l‘ublislie(l  l.lnuKC  Natlunul  l.ocal  Classifled 


Tyrone  (Pa.)  . 

’L'hrichsville  (O.) . 
Union  City  (N.  J.). 
•Union  City  (Tcnn.) 
Uniontown  (Pa.)  ... 


•Urbana  (O.)  . 

•Utica  (\.  Y.).... 


Valparaiso  (Ind.)  .. 

Vandergrift  (Pa.)  .. 
Ventura  (Cal.)  , . . . 


•Vernon  (Tex.)  ... 
Vineland  (N.  J.)... 


Vinton  (la.) 


•Virginia  (Minn.)  . 
Visalia  (.Cal.)  . 


•Waco  (Tex.) 


Reporter  . 

..(c) 

1,336,076 

266,637 

909,839 

35,539 

•  Telegraph  _ 

(ms) 

4,659,194 

540,428 

3,870,504 

199,458 

Courier-Times 

..(e> 

4,659,194 

540,428 

3,870,504 

199,458 

H erald  . 

..(e> 

1,322,146 

240,576 

1,029,070 

52,500 

.Chronicle  _ 

..(C) 

u 

918,152 

63,452 

769,692 

60,550 

Hudson  Dispatch  (ni) 

3,889,159 

567,742 

2,017,112 

787,136 

.Messenger  .... 

..(e) 

774,896 

153,398 

592,984 

9,856 

.  Ilcruld-Gciii'is. 

(me) 

8,714,882 

1,488,057 

6,606,072 

620,753 

(Legal  included  in  classified) 

.Cithen  . 

..(e) 

1,279,691 

304,276 

907,764 

46,590 

.  Observer^ 

Dispatch 

..(e) 

8,256,332 

1,420,734 

6,059,508 

696,864 

Sunday  edition 

..(s) 

940,080 

126,686 

696,290 

117,110 

Total  . 

.(es) 

9,196,418 

1,547,420 

6,755,798 

813,974 

Press  . 

.(m) 

3,948,336 

607,124 

2,511,936 

569,842 

(Utica  Press  accepts  liquor  advertising] 

.Times-Hecord 

..(e) 

V 

1,302,099 

400,960 

781,864 

40,606 

.  Vidette- 

M cssenger  . 

..(c) 

1,683,156 

251,650 

1,323,280 

108,226 

.  Xetes  . 

.  .(e) 

1,516,172 

269,234 

1,170,582 

62,468 

.County  Star., 

..(e) 

2,364,772 

443,702 

1,647,944 

217,421 

Prec  Press  . . 

..(e) 

1,821,988 

256,886 

1,359,372 

166,894 

.Banner  . 

.  ..(e) 

2,842,840 

271,348 

2,385,446 

186,046 

.Journal  . 

..(e) 

2,128,956 

292,814 

1,481,384 

324,950 

Times  . 

...(e) 

1,829,027 

271,752 

1,445,075 

83,105 

.  Cedar  1  alley 

Times  . 

..(e) 

1 ,069,000 

350,000 

500,000 

84,000 

(Will  accept  liquu 

advertising 

as  soon  as  i>ermitted  by  Iowa 

.Enter(>rise  ... 

..(e) 

1,832,712 

248,304 

1,379,826 

19,490 

(Does  not  solicit  liquor  advertising) 

1  imes-Delta  .. 

..(e) 

1,965,796 

398,251 

1,224,748 

95.704 

w 

•  Xeu'sTribune 

.  (m) 

2,683,044 

792,456 

1,560,076 

330,512 

Times-Herald 

..(e) 

2,834,972 

793,506 

1,690,500 

350,966 

Sunday  edition 

..(s) 

975,142 

82,740 

737,884 

154,518 

(I.eg.'il  included  in  classified) 

)  Bulletin  . 

.  (es) 

3,550,530 

759,518 

2,367,302 

361,956 

Union  . 

.(ms) 

2,060,338 

267,288 

1,562,190 

203,770 

Waltham  (Mass.)  .  .Kcws-', 
Wapakoneta  (O.)  ...Xrti's 


W'arsaw  (Ind.) 


Washington  C.  H. 

(0-)  . Herald 


•Washington  (Pa.). 


•Waterloo  (la.) 


..(e) 

3,488,352 

218,414 

3,035,158 

174,272 

60,508 

..(e) 

1,364,692 

211,834 

677,922 

286,202 

188,734 

■le  (e) 

4,659,578 

653,380 

3,505,446 

382,326 

118,426 

..(e) 

3,380,755 

611,231 

2,356,254 

161,445 

251,825 

...(e) 

998,050 

185,409 

789,180 

15,583 

7,878 

...(e) 

'.,695,780 

702,900 

702,900 

252,000 

42,000 

...(e) 

903,873 

142,268 

462,924 

75,270 

223,411 

..(e) 

1,524,250 

230,048 

1,094,660 

135,576 

63,966 

..(e) 

1,799,910 

271,516 

1,429,386 

40,456 

(Legal  included  in 

local) 

..(e) 

1,670,116 

237,104 

1,294,552 

138,460 

(Legal  included  in 

local ) 

..(e) 

7,805,756 

869,336 

6,358,300 

403,130 

174,990 

.  .(in) 

4,875,292 

1,028,138 

3,344,191 

483,512 

19,451 

..(s) 

1,003,836 

133,296 

776,531 

91,519 

2,490 

.  (ms) 

5,879,128 

1,161,434 

4,120,722 

575,031 

21,941 

...(e) 

5,518,045 

1,123,642 

3,885,192 

481,136 

28,075 

..(e) 

3,898,054 

868,622 

2,618,210 

411,222 

..(s) 

713,524 

50,666 

575,582 

87,276 

.(es) 

4,611,578 

919,288 

3,193,792 

498,498 

Watertown  (S.  D.) , 
Waterville  (Me.) 
Watsonville  (Cal.) 


(Legal  included  in  classified) 

.Public  Otinion...{t)  1,751,306  300,090  1,255,999  90,270  104,947 

(Readers,  11,226  lines  included  in  calssified) 

•  Sentinel  . (m)  2,176,510  502,180  1,446,606  227,724  . 

(Legal  included  in  local) 

•  Register  . (ms)  2,140,250  455,630  1,339,548  326,158  18,914 


Waukegan  (Ill.)  ••••\VtM-5im  . (e)  4,333,000 

Waukesha  (Wis.)  ...freeman  . (e)  2,026,449 

Wausau  (Wis.)  . Rceord-Herald  ..(e)  3,323,880 

•Waycross  (Ga.)  ...  Journal  Herald  ..(e)  2,144,286 

Sunday  edition ...  (s)  372,736 

Total  . (es)  2,517,022 

•Waynesboro  .  .Record-Herald  . . .  fe)  2,034,753 

Webb  City  (Mo.)  ..Reader  . (e)  1,003,312 

SetUinel  . (e)  2,075,000 

•Webster  City  (U.)rreemaH-Journal..(e)  2,250,668 


Pajaronian  . (e)  2,175,196 


457,310  1,345,052 

478,912  3,306,128 
293,609  1,547,620 

544,950  2,376,136 


845,106  1,126,809 

321,076  1,399,111 


257,950  1,992,718 


(Classified  and  legal  included  in  local) 


Welch  (W.  Vi.) 


T imes  . 

...(e) 

1,473,447 

245,269 

1,127,392 

72,534 

28,252 

Netes  . 

...(e) 

1,367,562 

881,798 

314,412 

95,774 

75,578 

News  . 

...(e) 

1,299,118 

142,000 

1,021,000 

102,000 

34,118 

Herald  . 

...(e) 

1,577,671 

312,555 

961,082 

163,492 

140,542 

l.oeal  News. . . 

...(e) 

3,291,571 

611,851 

1,993,256 

686,464 

Westerly  (R.  I.)  ...Run  . (e)  2,627,555  i 

Siitulay  editiun. . .  (s)  382,753 

Total  . (es)  3.010.308  - 

•West  Frankfort  (Ill.). 4menVan  . (e)  1,904,724  ■ 

West  Palm  Beach  Post  . (m)  2,898,224 

(F>»-)  . Times  . (e)  2,201,920  3 

-  Sunday  edhion . . .  (s)  597,926 

•Did  not  accept  liquor  advertising,  except  as  noted. 


(Legal  included  in  classified) 


361,928  2,142,406 
43,050  316,421 

404,978  2,458,827 
303,281  1,258,723 

448,630  1,562,330 

388,360  1,203,006 


Total 

PubllHlird  I.lnuge 


Display 

National  Local  ClaHsittrd 


IBulKtin  . (es)  3,550,530  759,518  2,367,302  361,956  61,754 

Union  . (ins)  2,060,338  267,288  1,562,190  203,770  27,090 

(Sunday  is  included  in  figures  up  to  and  including  May,  1934,  when 
the  Sunday  I  nioii  lJulletin  was  started.  Sunday  figures  from  May  on 
ineliided  in  Bulletin  report) 

•Beer  and  wine  advertisements  accepted. 


289,520  258,440 

185,220  . 

156,534  145,628 
244,428  488,857 
37,273  74,547 

281,701  563,404 
181,090  133,476 
43,680  234,080 
52,000  300,000 


123,221  . 

23,282  . 

146,503  . 

171,360  171,360 
543,382  343.882 
520,534  90,020 

119,462  364 


•West  Point  (Miss.I.rimi.j  Leader... 

.(e) 

1,024,800 

326,111 

569,689 

129,000 

(Legal  included  in  classified) 

West  Warwick 

Pawtuxest  F alley 

(K.  I.)  . 

T imes  . 

.(e) 

1,461,895 

288,387 

1,110,525 

19,168 

43,815 

Wewoka  (Okla.)  . . . , 

■  Times-Democrat 

(es) 

1,421,580 

490,000 

846,580 

12,220 

72,800 

•Wheaton  (Ill.)  . 

•Journal  . 

..(e) 

906,860 

75,264 

683,592 

47,012 

100,992 

•Wheeling  (W.  Va.) Intelligencer  ... 

(m) 

4,102,779 

994,738 

2,744,028 

364,013 

Sens  . 

.(e) 

4,919,867 

1,071,879 

3,549,823 

298,165 

Sunday  edition.. 

.(s) 

1,501,581 

104,903 

1,318,908 

77,770 

Total  . 

.  (es) 

6,421,448 

1,176,782 

4,868,731 

375,935 

(Legal  included  in  classified) 

•Beer  advertising  accepted. 

Register  . 

.(m) 

2,560,740 

267,932 

2,023,910 

154,462 

114,436 

Sunday  edition.. 

..(s) 

769,454 

22,694 

725,424 

20,832 

504 

Total  . 

(ms) 

3,330,194 

290,626 

2,749,334 

175,294 

114,940 

(No  Sunday  issue  v^as  published  from  June  24,  1934 

to  Dec.  9 

,  1934) 

Whitefish  (Mont.)  . 

,  Reminder  . 

.(m) 

607,332 

65,101 

410,037 

131,158 

1,036 

•Wichita  Falls  (Tex.)  Record-News  .. 

.(m) 

3,103,940 

649,502 

2,249,478 

204,960 

Times  . 

..(e) 

2,955,386 

647,052 

2,096,290 

212,044 

Sunday  edition. 

..(s) 

1,199,674 

89,740 

998,080 

112,854 

Total  . 

.  (es) 

4,155,060 

736,792 

3,094,370 

324,898 

(Legal  included  in  classified) 

Williamson  (W.  Va.) /Veter  . 

.(e) 

1,415,850 

306,432 

914,510 

52,514 

142,394 

•Williamsport  (Pa.) . 

.Gazette  & 

Bulletin  .... 

.(m) 

3,546,578 

714,574 

2,832,004 

.S'hu  . 

..(e) 

4,965,478 

731,248 

4,234,230 

(Legal  included  in  1 

local) 

•Willmar  (Minn.)  . 

.Tribune  . 

..(e) 

1,281,438 

235,592 

866,222 

57,484 

122,140 

Wilmington  (Del.)  . 

.News  . 

.(m) 

5,534,969 

1,605,895 

3,210,966 

623,790 

94,318 

Journal-Evcry 

Evening  .... 

..(e) 

7,596,636 

1,600,786 

5,056,169 

644,976 

294,705 

•Wilson  (N.  U.)  _ 

■  Times  . . 

..(e) 

1,481,720 

360,196 

982,907 

21,109 

117,508 

Wilmington  (N.  ('.) 

.Star  . 

•  (m) 

1,917,650 

572,054 

1,085,112 

260,484 

.Vi-te-r  . 

,.(e) 

1,796,620 

653,338 

952,966 

190,316 

Sunday  edition. 

..(s) 

716,996 

80,710 

528,738 

107,548 

Wilmington  (O.)  .. 

.  .\'etes- Journal  . 

..(e) 

1,755,165 

1,190,336 

257,571 

260,470 

46,788 

•Winchester  (V’a.) 

.Star  . . 

..(e) 

2,572,851 

367,710 

2,189,992 

9,029 

6,120 

•Winfield  (K.an.)  . 

.Courier  . 

..(e) 

2,027,674 

265,609 

1,473,437 

23,019 

265,609 

VVinsted  (Conn.)  . . 

.  (  ifiJi’n  . 

..(e) 

1,725,052 

237,398 

1,403,990 

76,804 

6,860 

•Winona  (Minn.).. 

.  Republiean- 

Herald  . 

.(e) 

3,105,830 

527,443 

2,270,303 

188,321 

119,763 

Winter  Haven  (Fla.)  Chief  . 

.(e) 

1,065,725 

124,782 

690,767 

194,635 

55,541 

Wisconsin  Rapids 

(Wis.)  . 

.Tribune  . . 

..(e) 

1,976,716 

346,388 

1,370,572 

200,046 

59,710 

Woodland  (Cal.)  ... 

.  Mail  of  Wood- 

laiul  . 

.(m) 

139,468 

27,706 

95,536 

5,264 

10,962 

Mail  of  (Vood- 

laiht  . 

..(e) 

1,184,988 

196,504 

889,336 

17,906 

81,242 

Sunday  edition.. 

..(s) 

19,936 

1,708 

15,372 

1,218 

1.638 

Woodstock  (III.)  ... 

.Sentinel  . 

..(e) 

1,273,148 

193,284 

901,600 

121,212 

57,052 

Woodstock  (R.  I.)  .. 

.Call  . . 

..(e) 

3,376,332 

742,232 

2,561,987 

72,113 

(87,260  lines  legal  included  in  local) 

•Wooster  (O.)  . 

.  Reeord  . 

. .  (e) 

3,150,952 

299,516 

2,392,796 

458,640 

(Legal  included  in  classified) 

Wyandotte  (Mich.). 

.  Record  . 

..(e) 

1,094,177 

133,357 

915,460 

41,342 

4,018 

•.Xenia  (O.)  . 

.  iMacette  . 

..(e) 

X 

2,070,000 

307,034 

1,527,394 

235,572 

(Legal  included  in  classified) 

Yankton  (S.  D.) . . . . 

.Press  fr  Dakotan. (e) 

Y 

1,323,056 

234,136 

938,994 

68,152 

81,774 

•Yoakum  (Tex.)  ... 

.Herald  . 

.  (es) 

2,090,000 

480,000 

504,000 

10,140 

7,280 

(Total  includes  50,640  lines  Sunday  local  and  2,080  lines  Sunday 

classified) 

York  (Pa.)  . 

.HisTateh  . . 

..(e) 

7,692,972 

970,900 

6,014,722 

707,350 

(Legal  included  in  classified) 

Gazette  and 

D.-dly  . 

.  (m) 

3,435,656 

355,292 

2,581,852 

498,512 

(Legal  included  in  classified) 

York  (Neb.)  . 

.News-Times  ... 

..(e) 

1,073,236 

232,400 

805,936 

7,400 

27,500 

Yuma  (Aria.)  .... 

,  Sun  . 

.(m) 

1,111,435 

290,612 

672,143 

26,138 

122,542 

Zanesville  (O.)  .... 

.  Times-Recorder 

(m) 

z 

4,025,648 

682,402 

2,887,332 

394,058 

61,856 

.'iignal  . 

.(e) 

4,003,254 

682,402 

2,887,332 

394,058 

39,462 

Sunday  edition. 

..(s) 

702,744 

49,770 

631,904 

21,070 

(Sunday  legal 

included  in 

1  classified) 

( .\ccepts 

I  beer,  ale,  wine. 

but  no  hard  liquor  advertising) 

CANADA 

Calgary  (Alta.)  . . . 

.Herald  . 

..(e) 

6,882,955 

1,771,031 

3,739,353 

1,358,469 

14,102 

•Charlottetown 

(P.  E.  I.) . 

.(iuardiaii  . 

.  (m) 

2,294,047 

670,222 

1,544,620 

58,254 

20,951 

•Chatham  (Ont.) _ 

.  News  . 

..(e) 

3,075,352 

1,131,620 

1,737,526 

13,389 

1,340 

•Edmonton  (Alta.).. 

.  Journal  . 

..(e) 

6,764,656 

1,526,751 

4,090,984 

1,146,921 

(Legal  included 

in  national  and  local) 

•Fort  William  (Ont.). Times-Journal 

..(e) 

3,985,212 

806,610 

2,889,292 

289,310 

•Galt  (Ont.)  . 

.  Reporter  . 

..(e) 

2,907,004 

713,784 

2,025,468 

167,752 

•Guelph  (Ont.)  .... 

.Mercurx  . 

..(e) 

3,052,303 

1,214,623 

1,660,659 

161,190 

15,831 

•Halifax  (N.  S.)... 

.Herald  . 

(m) 

2,819,566 

1,581,333 

952,331 

285,902 

Mail  . 

..(e) 

5,491,042 

1,580,439 

3,618,665 

291,938 

(Legal  included  in 

local) 

•Hamilton  (Ont.)  .  . 

.  Spectator  . 

..(e) 

7,941,614 

2,132,798 

4,953,679 

855,137 

(Legal  included  in 

local) 

•Kingston  (Ont.)  .. 

,  Whig-Standard. . 

.(e) 

4,029,677 

1,064,951 

2,741,326 

223,400 

(Legal  included  in 

local) 

Kitchener  (Ont.)  . . . 

.  Record  . 

..(e) 

4,116,574 

980,098 

2,717,316 

419,160 

(Would  accept  liquor  advertising  but  Ontario  Government 

does  not  allow  it) 

•Lethbridge  (Alta.). 

.  Herald  . 

..(e) 

2,836,182 

727,757 

1,835,314 

258,492 

14,619 

(Continued  on  page  47) 


I 


Editor  &  Publisher  for  March  2,  1935 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


STAFF  HONORS  RHODES 


r<l 

)0  . 


i8  43.81S 
!0  72,800 

12  100,992 

3  . 

i5  . 

0  . 

5  . 


'2  114,436 

2  504 

4  114,940 
•  9,  1934) 
8  1,036 

0  . 

4  . 

4  . 

8  . 

4  142,394 

4  122,140 

3  54,318 

6  294,705 

5  117,508 

»  . 


(Continued  jrom  page  46) 


CANADA — Continued 


M 

Total 

Uisuluy 

rity  Paper  Publi^lied  Unaice 

National 

Lsocul  Cla»i!»itleU 

Leral 

jjontreal  (Que.)  ....Le  Canada  . 

.(m) 

1,116,316 

359,846 

756,470 

Le  Devoir.... 

..(e) 

1,117,865 

L’Ordre  . 

.  (m) 

139,436 

59,718 

73,471 

6,247 

1  (Above  figures  only  show  linage  from  May  1,  1934, 

to  Jan.  31, 

1935) 

Standard  . 

(sat.) 

1,256,296 

473,348 

780,099 

2,849 

•Moofc  Jaw  (Sask.)-«  Herald  &  Times  (me^ 

1,832,935 

559,937 

1,178,460 

94,538 

(Legal  included  in  classified) 

Sdioo  (U.  C.) . News  . 

•  (m) 

2,046,107 

612,493 

1,238,377 

195,237 

Xe*  Westminster  British 

(B.  C.)  .  Columbian 

..(e) 

1,436,158 

247,500 

1,043,700 

124,250 

20,708 

Weekly  edition 

.(w) 

256,130 

40,125 

192,598 

20,063 

3,344 

Total  . 

.(ew) 

1,692,288 

287,625 

1,236,298 

144,313 

24,052 

•Niagara  tails  (.Ont,}  Revietv  . 

..(e) 

3,113,779 

634,239 

2,251,228 

228,312 

'Oshawa  (Ont.)  ....Times  . 

..(e) 

1,597,806 

479,290 

919,338 

199,178 

(Legal  included  in  classified) 

•Ottawa  (Ont.)  ....  Citizen  . 

(me) 

7,143,457 

1,433,913 

4,971,601 

737,943 

Journal  . 

(me) 

6,790,505 

1,728,070 

4,587,880 

474,555 

I.e  Droit  . 

..(e) 

2,533,609 

658,210 

1,576,714 

298,685 

•Owen  Sound  (Ont.)  .  Sun-Times _ 

..(e) 

2,334,514 

725,746 

1,482,558 

126,210 

(Legal  included  in  classified) 

•Peterborough  (Ont.). Examiner _ 

..(e) 

3,195,318 

989,002 

1,987,356 

218,960 

•port  Arthur  (Ont.) . 

.(e) 

3,533,614 

696,495 

2,611,517 

190,848 

24,754 

•Quebec  (P.  Q.) . L’ Action  Cath- 

clique  . 

..(e) 

2,063,180 

384,120 

1,092,020 

549,030 

38,010 

l.’Evciiement  . 

.  .(m) 

3,117,176 

586,994 

2,010,910 

519,252 

(.\ccept  liq 

uor  advertising) 

Le  Soldi  .... 

..(e) 

5,316,905 

1,654,^68 

2,719,527 

942,910 

(Legal  included  in  national  and  local.)  (.Xccept  liquor  advertising.) 


(Linage  figures  from  Dec.  1,  1933, 

to  Dec.  31,  ,1934.) 

46,788 

Regma  (Sask.)  . l.cadcr  Post  . . 

..(e) 

5,395,727 

1,516,715 

2,717,052  1,161,960 

6,120 

Star  . 

..(e) 

2,878,180 

588,846 

1,618,208 

664,438 

6,688 

265,609 

•St.  Catharines  (Ont.)  Slundard  . 

..(e) 

4,293,854 

903,833 

3,088,374 

301,647 

6,860  : 

j  *St.  Thomas  (Ont.)  • .  7'iMirJ-/o«rna/  . 
Sarnia  (Ont.)  . Canadian 

..(e) 

2,826,261 

812,462 

1,806,350 

207,449 

119,763 

Observer  . . . 

..(e) 

2,741,554 

814,389 

1,788,633 

103,899 

34,633 

55,541 

59.710 

10,962 

81,242 

1.638 

57,052 


4.018 


Saskatoon  (Sasic.) 
Sault  Ste.  Marie 
(Ont.)  . . 


(Would  accept  liquor  advertising  if  within  the  law) 
.Slar-Phornix  ...(e)  3,885,252  1,053,682  2,449,146  382,424 


,  Star 


162,764 


Sherbrooke  (P.  Q.)../,a  Tribune 
'Stratford  (On*.)  ...Beacon-Herald 


.(e) 


81,774 

7,280 

iday 


(e)  2,229,458  657,370  1,409,324 

(Legal  included  in  classified) 

(Would  accept  liquor  advertising  if  the  law  permitted) 
(e)  1,652,861  721,466  784,982  146,413 

(Legal  included  in  local) 

2,582,157  843,611  1,482,440  256,106 

(Legal  included  in  classified) 

2,857,076  719,896  1,968,903  168,277 

325,276 
2.283,113 
1,868,132 
1,149,862 

(Legal  included  in  local) 

.Note:  Paper  piiblis'hed  every  morning  except  Mondays. 

Times  . (e)  4,514,720  940,345  3,005,177  569,198 

(Legal  included  with  local) 

.Tribune  . (e)  2,336,768  476,431  1,729,655  109,468 

(Will  accept  liquor  advertising  when  it  is  legal  to  do  so) 

.Free  Press . (m)  8,411,520  1,974,280  4,317,675  1,931,726 

Tree  Press  . (e)  8,846,174  1,977,626  4,698,652  1,986,772 

'Tribune  . (e)  7,921,306  1,730,555  4,660,245  1,530,506 

•Woodstock  (Ont.)  ..Sentinel-Review  .(e)  2,535,432  666,327  1,700,499  168,606 


Sydney  (N.  S.) . Post-Record  . (e) 

'Truro  (N.  S.) . Sews  . (e) 

Vancouver  (B.  C.)  ..  Province  . (e) 

Sun  . (e) 

Victoria  (B.  C.) ....  Colonist  . (ms) 


Welland  (Ont.)  . 
Winnipeg  (Man.) 


1,431,808 

8,381,823 

6,778,156 

5,277,258 


1,002,176  104,356 

4,232,569  1,848,288 
3.899,056  973,210 

3,178,938  948,458 


Special  Edition  Issued  Marking  His 
25th  Year  As  Publisher 

James  R.  Rhodes,  Ninyton  (la.) 
Daily  News,  observed  his  25th  anniver¬ 
sary  as  owner  and  publisher  of  that 
newspaper  March  1.  Returning  from 
Tucson,  Ariz.,  Feb.  28,  Mr.  Rhodes 
was  honored  in  a  special  “surprise” 
edition  published  by  the  staff  on  March 
1,  complimenting  him  on  his  anniver¬ 
sary.  On  March  2,  employes  of  all 
four  Iowa  newspapers,  which  Mr. 
Rhodes  directs,  tendered  him  a  banquet 
at  Hotel  Maytag  in  Newton. 

Mr.  Rhodes  is  a  native  of  Iowa, 
having  grown  up  on  a  farm  near  New¬ 
ton.  He  was  graduated  from  Mon¬ 
mouth  College  and  later  attended 
Princeton  University  for  two  years, 
after  which  he  returned  to  Newton  to 
begin  his  newspaper  career.  On  March 
1,  1910,  he  purchased  the  Newton  Daily 
News.  At  the  time  he  acquired  the 
News,  there  were  four  weekly  papers 
in  Newton,  a  city  of  slightly  less  than 
5,000  people. 

By  means  of  a  series  of  purchases 
and  consolidations  the  field  was  grad¬ 
ually  reduced.  In  1919,  Mr.  Rhodes  ac¬ 
quired  the  Newton  Record  and  con¬ 
tinued  it  as  a  weekly  edition  of  the 
Daily  News.  In  1920  he  built  a  mod¬ 
ern  newspaper  plant  for  his  properties 
in  Newton.  In  April,  1926,  Mr.  Rhodes 
purchased  the  Perry  (la.)  Daily  Chief. 
This  was  his  first  step  towards  acquir¬ 
ing  the  group  now  known  as  the  Rhodes 
Newspapers.  Three  years  later,  the 
Carroll  (la.)  Herald,  a  weekly,  was 
added  to  the  group.  The  Herald  was 
later  converted  into  a  daily.  In  June, 
1931,  he  purchased  the  Missouri  Valley 
(la.)  Daily  Times. 

In  addition  to  his  publishing  duties, 
Mr.  Rhodes  has  been  active  in  com¬ 
munity  enterprises  in  Newton,  taking 
a  prominent  part  in  promoting  the  re¬ 
organization  of  a  local  bank  following 
its  failure  in  1931.  He  served  as  presi¬ 
dent  of  the  Newton  Chamber  of  Com¬ 
merce  in  1928.  Mr.  Newton  was  chosen 
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a  member  of  the  Republican  State  Cen¬ 
tral  Committee  in  1934  and  served  as 
state  chairman  of  publicity  during  the 
1934  political  campaign. 


SYNDICATE  SUED  FOR  $150,000 

Beauty  Culture  Ad  Expert  Charge* 
Broken  Contract 

A  suit  alleging  breach  of  contract, 
filed  in  Manhattan  Supreme  Court  by 
Lois  Z.  Guck,  described  as  an  expert  in 
the  preparation  of  advertising  matter 
pertaining  to  beauty  culture,  against 
King  Features  Syndicate,  Inc.,  was  an¬ 
swered  this  week  in  a  general  denial 
served  by  the  defendant.  Plaintiff  is 
seeking  $150,(X)0. 

The  complaint  set  forth  that  on 
Aug.  9,  1933,  the  plaintiff  “consulted 
with  and  advised  the  defendant  with 
reference  to  the  form  and  subject  mat¬ 
ter  of  a  proposed  beauty  column 
feature.” 

.\n  agreement  was  entered  into  on 
Aug.  17,  1933,  according  to  the  com¬ 
plainant,  and  plaintiff  furnished  the  de¬ 
fendant  with  material  for  the  feature. 
Plaintiff  further  avers  she  was  wrong¬ 
fully  discharged  on  April  25,  1934. 

The  complaint  was  filed  by  Attorney 
Edwin  Kersler,  522  Fifth  Avenue. 


“SPECIAL”  NAMED 

John  B.  Woodward,  Inc.,  has  been 
named  national  representative  for  the 
Boston  Globe  and  the  Baltimore  Sun  in 
Pacific  Coast  states,  formerly  repre¬ 
sented  by  the  late  C.  George  Krogness. 
These  two  papers  have  heretofore  also 
been  represented  in  Eastern  territory  by 
the  Woodward  organization,  except  m 
Chicago  and  Detroit  territory,  where 
Osborn,  Scolaro  &  Meeker,  Inc.,  are  the 
representatives. 


ADDS  SUNDAY  EDITION 

The  Boivling  Green  (Ky.)  Park 
Citv  Neivs  has  discontinued  its  Satur¬ 
day  edition  and  effective  Feb.  24  pub¬ 
lished  a  Sunday  edition. 


17,853 

37,758 


8,917 

20,211 


18,506 

50,623 


TAKES  ISSUE  ON  DRUG  BILL 


27,500 

122,542 


61,856 

39,462 


14,102 


20,951 

1,340 


15,831 


low  it) 
14,619 


A.N.P .A.  Bulletin  Questions  Indorse¬ 
ment  of  A.F.A. 

A  recent  bulletin  of  the  American 
Newspaper  Publishers  Association  took 
issue  with  the  action  of  the  Advertising 
F^eration  of  America  in  indorsing,  in 
principle,  the  proposed  Copeland  food 
and  drugs  bill.  The  bulletin  argued 
that  the  seizure  provisions  of  the  bill 
were  objectionable,  and  that  the  breadth 
of  the  definition  of  advertising  was  not 
as  much  restricted  by  other  provisions 
as  the  A.F.A.  analysis  indicated.  The 
A.N.P.A.  statement  added : 

“The  Advertising  Federation  of 
America  is  composed  of  many  diver¬ 
gent  interests,  among  which  are  news¬ 
papers,  magazines,  advertising  agencies, 
billboards  and  many  other  groups.  Its 
board  of  directors  has  approved  S.  5 
in  principle,  thereby  presumably  speak¬ 
ing  for  its  entire  membership.  Its  en- 
ffy  into  the  legislative  field  results  in 
its  working  at  cross  purposes  with  the 
legislative  committees  of  the  different 
groups  of  which  its  membership  is  com¬ 
posed. 

“The  Advertising  Federation  of 
America  cannot  conceivably  represent  in 
such  matters  newspapers,  magazines, 
agencies  or  other  groups  and  therefore 
such  pronunciamentos  as  the  directors 
may  make  have  no  force  or  effect  other 
than  as  statements  of  individuals.” 


ACCEPTS  LIQUOR  ADS 

The  Grand  Rapids  (Mich.)  Herald 
has  removed  its  embargo  on  hard  liquor 
advertising  and  is  now  accepting  copy  of 
this  nature. 


RAISES  NATIONAL  RATE 

JW  Berkeley  (CeA.)  Gazette  has 
raised  its  national  advertising  rate  from 
5  to  6  cents  a  line. 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


This  was  our  second  school  and  it  gives  us  a 
lot  of  pleasure  to  tell  you  that  it  was  a  much 
greater  success  this  year,  both  in  lineage 
and  attendance. 

We  can  assure  you  that  the  splendid  co¬ 
operation  that  your  organisation  rendered 
was  greatly  appreciated  and  we  are  looking 
forward  to  next  year's  school. 

(From  a  Pennsylvania  newspaper) 


We  guarantee  and  deliver  a  definite 
amount  of  additional  national  advertising 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Ave.  New  York 

ESTABLISHED  1*24 


Heralding  lSpring  1935 

zA Continental  <J)(Cardi  Qras 

[.Vo/  a  Costume  Party  —  Formal  Attire] 

ADVERTISINCs  WOMEN  OF  NEW  YORK,  INC. 

Extends  a  cordial  invitation 
to  you  and  your  friends  to  be  present  at  our 

^DINNER  and  DANCE 
on  Thursday,  March  21st,  1935 
at  7  p.  tn. 

Ballroom,  Hotel  Biltmore 

MUSIC  BY 

Peter  Van  Steeden  and  his  N.  B.  C.  Orchestra 


Beautiful  table  and  door  prizes — Souveniers  for  all 
Reservation  Closing  Dale  March  15, 1935 


P.S.— You  w  ill  be  assured 
of  a  delightful  evening, 
a  delicious  dinner,  seeing 
all  familiar  faces,  a 
famous  orchestra.  Send 
this  coupon  with  your 
list  of  guests,  for  tables 
are  reserved  on  receipt 
of  coupon. 


Miss  Eugenia  Stamler, 

Blow  Adv.  Agency 
444  Madison  Ave.,  N.  Y.  C. 

Enclosed  find  my  check  for . 

tickets  at  36.00  each  for  the 
Continental  Mardi  Gras  Dance, 
Thursday,  March  21,  1935,  at  the 
Hotel  Biltmore,  New  York  City. 
My  Guest  list  is  attached. 

The  proceeds  from  this  Dinner-Dance  are  to  be 
applied  to  our  Mutual  Fund 


48 


Editor  &  Publisher  for  March  2,  1935 


Selling  The  Classified  Pages 


By  LAWRENCE  P.  UKELY 

convention  of  the  As-  regular  commuter  between  Blooming- 


THE  1935 

sociation  of  Newspaper  Classified 
Advertising  Managers  will  be  held  in 
Cleveland  during  the  early  part  of  June. 
Exact  dates  will  be  announced  shortly. 

J.  B.  Finger,  classified  manager  of 
the  Cleveland  News,  is  general  conven¬ 
tion  chairman.  IC  K.  Hackathorn, 
Clezrland  Plain  Dealer  classified  man¬ 
ager,  is  program  chairman,  and  E.  O. 
Syman,  classified  manager  of  the  Cln>e- 
land  Press,  is  chairman  of  attendance. 

Association  officers  anticipate  a  heavy 
attendance  by  reason  of  the  encourag¬ 
ing  trend  in  newspaper  advertising,  and 
because  of  the  central  point  chosen  for 
assembly. 


Here  is  an  idea  which  Joseph  M. 

Johnson,  classified  manager  of  the 
Elizabeth  Daily  Journal,  put  into  opera¬ 
tion  which  resulted  in  a  gain  of  40% 
in  linage  in  the  household  goods  classi¬ 
fication. 

He  simply  changed  “Household 
Goods”  to  “Home  Furnishings”  and  ex¬ 
plained  it  to  prospective  classified  ad¬ 
vertisers.  The  advertisers  already  in 
the  classification  appreciated  it,  and 
some  stores  which  were  not  advertisers 
at  the  time  thought  well  enough  of  tl'.c 
move  to  begin  placing  copy. 

Mr.  Johnson  says  that  the  dignity  of 
this  classification  was  raised  so  as  to 
gain  consideration  and  use  by  merchants 
who,  up  to  that  time,  had  been  unable 
to  afford  display,  and  consequently  had 
been  doing  no  newspaper  advertising  at 
all. 

These  stores,  realizing  that  merchan¬ 
dise  was  being  offered  in  the  classified 
section  under  the  same  heading  as  their 
businesses  were  designated,  began  to 
patronize  the  column  without  the  feel¬ 
ing  that  it  possessed  a  too  distinct 
“second-hand”  flavor. 


ton  and  Newcastle. 

♦  *  * 

WASHINGTON,  D.  C.,  landlords 
have  reason  to  feel  happy  as  a 
result  of  the  influx  of  new  residents  to 
the  capital  since  1933. 

Neville  D.  Miller,  classified  manager 
of  the  Washington  Evening  Star, 
states  that  there  are  few  rentals  avail¬ 
able  in  the  city’s  apartment  buildings. 
This,  naturally  enough,  has  brought 
about  a  diminishing  volume  of  rental 
advertising  in  Washington  newspapers. 

To  offset  these  legitimate  losses  in 
the  rental  columns,  the  Star  has  been 
selling  classified  display  for  some  time. 
It  is  sold  at  display  rates. 

The  “Sale-Automobile”  classification 
has  been  carrying  the  bulk  of  the  classi¬ 
fied  display  space  published  in  the  Star, 
but  a  few  other  classifications  are  be¬ 
ing  solicited  likewise. 

Mr.  Miller  believes  that  over  two 
pages  of  displayed  used  car  copy  in  a 
current  Sunday  issue  is  part  of  the 
answer,  at  least,  to  the  less  encouraging 
Washington  rental  situation,  want  ad- 
ingly  speaking. 


“One  and  Two-room  Apartments” 
shows  teddy  in  a  welcoming  pose  at  the 
entrance  of  a  two-room  furnished 
apartment. 

Copy  advising  “Don’t  Be  Late  With 
Your  Star  Classified  Ad”  depicts  the 
bear  in  a  state  of  great  haste.  Clutch¬ 
ing  some  want  ad  copy,  he  is  taking 
long  strides  on  the  run  and  perspires 
profusely  as  he  nears  an  office  window 
containing  a  “closing  hours”  sign. 


Edith  said  they  watched  the  classified 
ads  in  the  Bayonne  Times  for  a  ie« 
weeks — and  found  just  what  titty 
wanted.  That  isn’t  luck — that’s  being 
smart.” 


The  predominant  style  of  promotion 
for  classified  in  the  Elisabeth  Jour¬ 
nal  is  the  two-column,  four  inch  box 
at  the  top  center  of  the  first  classified 
page. 

One  thoiight  used  to  advantage  in 
these  boxes  is  “Oh  Kaying  the  County 
By  A  Reader.”  Following  this  caption, 
the  rest  of  the  copy,  in  first  person, 
appears  to  be  written  by  one  who  has 
b^n  reading  and  using  Journal  classi¬ 
fied  ads. 


DAN  A.  CARROLL 

Publishers*  Representative 


NATIONAL 

ADVERTISING 


Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers 


Small  List 

Individual  Service 

no  E.  42nd  STREET 
NEW  YORK 


CLASSIFIED  promotion  of  the 
Washington  Star  is  sometimes  pre¬ 
pared  by  an  advertising  agency.  Most 
of  that  which  is  prepared  by  the  paper 
itself  is  “character”  copy  tied  up  close¬ 
ly  with  the  paper  by  use  of  a  teddy 
bear  illustration  in  keeping  with  the 
•  uhject  of  the  ad.  The  cuts  are  f  om 
pen  and  ink  drawings  admirably  con¬ 
ceived. 

A  single  column  7S-Iine  ad  shows 
teddy  bear  shouting  through  a  mega¬ 
phone  as  he  leans  over  a  sign  reading 
“Rooms  for  Rent.” 

A  two-column  50-line  ad  is  titled 
“Used  Automobiles.”  The  l)ear.  pen¬ 
sive,  gazes  upon  a  used  car  display. 
Another  double  column  ad  captioned 


Three  or  four  paragraphs  refer  to 
various  classifications  or  to  particular 
goods  or  services  advcrti.sed.  which  the 
author  has  recently  found  helpful.  Mr. 
Johnson  states  that  advertisers  arc  very 
well  pleased  with  this  form  of  promo¬ 
tion.  .  *  * 


tJARRY  A.  COOPER,  classified 
4  4  manager  of  the  Neu'castle  (Ind.) 
Courier-Times,  has  been  appointed  ad¬ 
vertising  manager  of  that  paper.  Harry 
us^  to_  have  charge  of  classified  on 
a  Bloomington,  Ind..  paper  together  with 
that  of  the  Courier-Times  and  was  a 


What  is  Your 
Newspaper’s 
/^e/aft'ue^X^orth? 


•  •  •  New  in  the  annaK  new>- 
papering  Stonehraker' s  Orfiarttzalton  is 
giving  publishers  an  illuminat  ing  unbiased 
picture  of  their  paper  s  rtlatt\'<  worth| 


^  ®  •  The  new  order  that  newspapers 
arc  facir^  makes  the  new  service  Stone- 
hraket's  Orianization  furnishes  invaluable 
as  to  revenue  and  prestige. 


A  Service  With  a 
Practical  Newspaper 
Background 


•  •  •  Jesse  Nelstai  Stonehraker.  di¬ 
rector  of  Stonehraker' s  Organtzatton.  yet 
in  his  40's  gained  early  training  from  a 
curriculum  the  cases,  few  publishers  of 
tfxlay  have  received  An  Iowa  weekly 
printer-editor  at  age  15.  assignment 
writer,  paragrapher.  author  arkJ  successful 
owner  and  operator  tif  new'-papers  in 
Iowa  and  Misvsouri.  arc  credit^  him. 
Heading  middle  west  press  associations 
he  has  long  been  active  in  newsptaper 
circles.  Lariy  «n  'M  he  ftHjnded  Stone- 
hraker's  Organtzatton. 


Further  information  as  to 
functions  of  this  new  gen¬ 
eral  publishers  service  by 
address  rtg 


STONEBRAKER’S 


ORGANIZATION 


NEWSPAPER 
ANALYSTS 
COUNSELORS 
SERVICERS  U.  1 

Phone  Superior  9848 


Main  Office; 
605  N.  Michigan 
CHICAGO 


Clients  Vote  in  Cities  Rangins* 
from  10.000  to  over  100,000 


Two  members  of  the  classified  de¬ 
partment  of  the  Minneapolis  Jour¬ 
nal  have  been  promoted  to  other  ad¬ 
vertising  departments  of  the  paper. 

H.  A.  Willis  is  now  a  member  of 
local  display  and  J.  G.  Jordan  has 
entered  the  national  department.  Both 
men  have  been  in  classified  on  the  Jour¬ 
nal  for  four  years.  Don  O.  Mystrom 
is  classified  manager. 


ISS  CELE  LEE,  classified  man- 
ivA  ager  of  the  Bayonne  Times,  is 
proud  of  the  jusiuess  her  department 
solicited  by  telephone  during  tlie  holi¬ 
day  season. 

1  he  day  before  Christmas  the  Times 
published  three  pages  of  classified  dis¬ 
play  greeting  ads  and  this  amount  was 
exceeded  a  week  later  with  messages 
from  1935  well-wishers.  It’s  never  too 
late  to  offer  congratulations  for  a  job 
well  done. 


MISS  LEE  employs  three  styles  of 
promotion.  A  page  one  box  is 
used  daily.  In  this  space  result  stories 
are  alternated  with  timely  talks  con¬ 
cerning  the  advantages  of  making  pur¬ 
chases  with  want  ad  aid. 

A  display  ad  is  also  used  daily. 

The  third  form  cf  office  promotion 
is  the  “reader,”  set  in  six  iwint  bold 
face  next  to  reading  matter,  to  make 
a  short,  pithy  paragraph.  A  sample: 

“Sure.  Jeanne,  I  know  everyone 
should  own  his  home,  but  we  can’t  af¬ 
ford  to  right  now.  The  Smiths  were 
just  lucky  in  finding  such  a  fine  house 
at  a  bargain  price.”  “Luck,  nothing! 


The  Federal  Housing  Administra-  i 
tion’s  modernization  campaign  has 
subsided,  but  many  classified  managers  ! 
believe  that  it  will  bear  delayed  truit  1 
with  the  advent  of  spring. 

Considerable  extra  linage  was  gar¬ 
nered  last  fall  because  of  the  national 
consciousness  regarding  home  rehabili¬ 
tation,  and  now  the  roadway  is  paved 
lor  aggressive  advertisers  to  obtain  even 
greater  business  during  the  ensuing 
milder  months  of  this  year. 

Here  is  a  timely  “special”  or  per¬ 
haps  a  weekly  feature  for  newspapers 
accepting  classified  display  and  permit¬ 
ting  broken  columns. 

Have  made  an  illustration  of  a  cut¬ 
away  house  for  the  center,  to  occupy 
a  space  of,  let  us  say,  two  columns  by 
four  iiKhes  deep.  This  cutaway  draw¬ 
ing  will  show  the  furnace  room,  the 
kitchen,  the  floors,  the  bath,  the  roof, 
electrical  wiring,  et  cetera,  as  you 
choose,  with  clean-cut  arrows  radiating 
from  various  points  to  the  edges  of  the 
block.  The  arrowheads  will  point  to 
advertising  si>aces  of  firms  specializing 
in  the  types  of  repair  or  installation  in¬ 
dicated  in  the  cut  at  the  other  end  of 
the  arrows. 

The  publicity  department  of  the 
Housing  Administration  used  a  cut 
that  could  well  serve  as  a  pattern  for 
this  idea,  although  it  was  sent  out,  of 
cour.se,  as  editorial  matter. 

The  equivalent  of  12  two-inch  spaces 
will  surround  the  center  piece  if  the 
size  mentioned  above  is  used.  Space  for 
the  illustration,  if  pro-rated  among  the 
advertisers,  would  add  3354%  to  the 
regular  space  rate.  If  the  top  and  bot¬ 
tom  rows  of  spaces  are  made  deeper 
than  two  inches,  the  extra  charge  per 
inch  would  be  reduced. 

Institutions  willing  to  make  loans  for 
modernization  are  good  prospects  for  ty¬ 
ing  in  with  such  a  feature. 


^re  You  Doing 
Certain  Things? 


The  newspapers  which  carry  a  large  volume 
of  National  advertising  are  those  that  do 
certain  things — among  them  a  percentage  of 
income  devoted  to  business  paper  advertising. 


Through  the  advertising  pages  of  Editor 
&  Publisher  you  can  make  10,000  calls  in  a 
single  day.  Agencies  and  advertisers  receiving 
Editor  &  Publisher  Invest  more  than  90% 
of  all  the  known  national  newspaper  appro¬ 
priation. 


Here  is  exactly  the  audience  you  must 
reach — here  are  practically  all  of  your  pros¬ 
pects  reading  one  magazine.  You  reach  them 
all  at  one  cost.  And  in  a  single  day  you  make 
more  contacts  than  ten  men  could  make  in 


Analyze  your  revenue.  Find  out  where 
your  dollars  come  from.  Resolve  to  have 
more  of  them  come  from  the  National  field. 
Editor  &  Publisher  delivers  real  coverage 
in  a  large  page  at  small  cost. 


EDITOR  &  PUBLISHER 
1700  Times  Building.  New  York.  N.  Y. 
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UR  OVN  VOQ!^ 

or  Letters 


Carl  N.  WARREN’S  standard 
journalism  textbook,  “News  Re¬ 
porting’,  has  been  thoroughly  expanded 
strengthened  and  reissued  by  Harper 
4  Bmthers  under  the  title  of  “Modern 
News  Reporting.’’  ($2.50).  In  our 
estimation  it  is  one  of  the  most  in¬ 
structive  and  attractive  books  of  its 
kind. 

In  addition  to  being  thorough  and 
painstaking,  the  book  is  written  in  a 
sprightly  yet  authoritative  style.  Some¬ 
thing  of  the  spirit  of  the  city  room  is 
woven  into  the  text,  which  in  such 
books  is  generally  dry  as  dust.  Per¬ 
haps  it  is  Mr.  Warren’s  topical  treat¬ 
ment  of  his  subject  that  performs  this 
miracle. 

Diagrams  for  news  story  composi¬ 
tion  of  all  kinds  are  included  in  the 
book,  as  well  as  many  examples  of  how 
to  write  and  how  not  to  write  certain 
types  of  stories.  Every  angle  of  re¬ 
porting  and  writing  news  is  covered  in 
the  450  pages  of  the  book. 

The  book  provides  a  realistic  treat¬ 
ment  of  reporting,  written  by  an  ex¬ 
perienced  newspaperman  and  teacher. 
Mr.  Warren  is  with  the  New  York 
Daily  News  staff.  Formerly  he  was  a 
reporter  and  Washington  correspondent 
of  the  Chicago  Tribme,  and  city  editor 
of  the  Detroit  Mirror.  Also  he  was 
formerly  an  instructor  in  the  Medill 
*ichool  of  Journalism,  Northwestern 
cniversity. 

*  *  * 

FREDERICK  J.  HASKIN,  of  the 
P  Haskin  Information  Service,  Wash¬ 
ington,  D.  C.,  is  the  author  of  a  com¬ 
prehensive  and  much  needed  volume  on 
"The  American  Government  Today,” 
recently  published  by  Grosset  and  Dun¬ 
lap  ($1).  This  book  represents  an  ex¬ 
tensive  revision  of  Mr.  Haskin’s  “The 
American  Government,”  which,  since 
its  original  publication  in  1911,  is  said 


to  have  passed  the  800,000  mark  in 
sales. 

The  need  for  the  new  work  is  obvi¬ 
ous,  due  to  the  numerous  changes  that 
have  been  made  and  new  agencies  creat¬ 
ed  to  e.xecute  the  national  recovery  pro¬ 
gram.  Mr.  Haskin,  with  his  many 
\  ears  of  experience  In  Washington  and 
his  intimate  knowledge  of  the  govern¬ 
ment,  was  the  man  to  do  it. 

All  possible  angles  of  government 
operation  are  described  in  detail.  One  I 
section  of  the  book,  comprising  about 
a  hundred  pages,  describes  “The  Al¬ 
phabet  Bureaus,”  with  separate  chapters 
on  each  important  bureau.  The  b(>ok 
will  long  be  used  as  a  source  of  in¬ 
formation.  It  is  a  book  to  keep  ready 
tor  handy  reference. 

*  *  * 

Three  reference  books  of  well 
known  quality  have  been  reissued 
by  Grosset  &  Dunlap  at  popular  prices. 
They  are  "Hartrampf’s  Vocabularies” 
of  synonyms,  antonyms  and  relatives; 
“A  Desk  Bock  of  25,000  Words  Fre¬ 
quently  Mispronounced”  (I’-l)* 

Frank  H.  Vizetelly  ($1),, and  “Similes 
and  Their  Uses”  by  Grenville  Kleiser 
($1).  There’s  nothing  you  can  say 
about  these  books,  except  that  they  are 
exhaustive  and  authoritative,  and  near¬ 
ly  indispensible  to  writers. 

«  « 

Selections  from  EUie  Robinson’s 
newspaper  column  “Listen,  World  1” 
have  been  issued  in  book  form  by 
Chapman  &  Grimes,  Boston  .  .  .  Bur¬ 
ton  Rascoe  is  writing  his  memories  of 
newspaper  and  literary  life,  and 
Doubleday  will  publish  it  in  the  fall. 
He  calls  his  book  “Before  I  Forget.” 

Vincent  Sheean  has  gone  to 
Italy  to  get  material  for  a  novel  of  the 
Italian  rococo  period  at  the  court  of 
Ferdinand  and  Caroline. 


DAILIES  UNDERTAKE  TO 
EDUCATE  CHILDREN 

Milwaukee  Papers  Run  Special 
Features  to  Aid  Parents  During 
Epidemic — All  First 
Grades  Closed 


(Special  to  Editor  &  Publisher) 

•Milwaukee,  Wis.,  Feb.  25 — Through 
efforts  extended  by  Milwaukee  daily 
morning  and  evening  newspapers  and 
their  radio  stations,  education  of  the 
thousands  of  young  Milwaukee  boys 
ami  girls  forbidden  to  attend  classes 
during  the  current  scarlet  fever  epi¬ 
demic  is  being  kept  up  to  the  minute. 

The  Mihvaukce  Journal  has  set  aside 
time  of  WTMJ,  its  radio  station,  and 
through  the  cooperation  of  Milwaukee 
public  school  teachers,  is  presenting  two 
15-niiuute  radio  classes  daily  until  the 
ban  is  lifted.  The  morning  broadcast 
is  for  kindergarten  children,  while  the 
afternoon  class  is  devoted  to  children 
attending  the  primary  grades.  Projects 
for  the  youngsters  to  work  out  are  sug¬ 
gested,  and  several  stories  are  being 
read  by  the  teachers. 

A  similar  plan  is  being  followed  by 
tbe  ll'Lu'oiisiii  News  and  its  radio  sta¬ 
tion.  WISN.  In  addition,  the  News  :s 
(lev(  ting  a  section  of  its  paper  to  items, 
ganu',  aivl  suggested  projects  for  the 
children,  the  broadcasts  and  printed  ma¬ 
terials  designed  to  supplement  each 
other. 

rile  Mihiaukee  .'icntincl,  the  morn¬ 
ing  newspaper,  has  inaugurated  instruc¬ 
tional  iilay  supervised  by  a  kindergar¬ 
ten  teacher  in  the  public  scluxtls.  It  is 
providing  thousands  of  working  sup¬ 
plier.  i’.y  playing  two  of  the  special 
games  appearing  in  the  special  section 
devoted  to  the  children,  the  youngsters 
ma\  secure  one  of  the  1,500  practical 
awards  the  Sentinel  is  distributing  for 
the  first  week’s  lessons.  Included  in  the 


awards  tire  one  thousand  boxes  of  col¬ 
ored  drawing  crayons  and  500  copies  of 
“What  Am  I  ?”  a  book  of  riddles  ap¬ 
proved  by  primary  supervisors. 

Tlie  lessons  being  presented  include 
jiaper  doll  and  other  cut-outs  to  be  col¬ 
ored;  nursery  rhymes  to  illustrate  and 
memorize;  as  well  as  practical  “hints” 
especially  suitable  for  parents  as  aids  in 
helping  the  children  in  this  “class’”  work  . 

STRICT  LIBEL  BILL  IN  S.  D. 

NewBpaperB  Denounce  Measure  as 
Threat  to  Free  Press 

(Special  to  Editor  &  Publisher) 

I’lERKE,  S.  D.,  Feb.  26 — -An  attempt 
by  the  Democratic  state  administration 
to  jam  through  a  drastic  amendment 
to  South  Dakota’s  libel  law  in  the  clos¬ 
ing  days  of  the  state  legislative  session 
promptly  aroused  violent  protests  from 
the  press  and  other  advocates  of  free 
speech. 

Despite  an  administration  spokesman’s 
denial  that  the  bill  was  aimed  at  inter¬ 
ference  with  freedom  of  the  press,  op¬ 
ponents  of  the  measure  charged  its 
sponsors  with  aspirations  to  “censor- 
siiip”  and  “dictatorship.” 

The  bill,  introduced  Feb.  21,  the  last 
day  for  presentation  of  new  measures, 
broadens  the  definition  of  libel  in  the 
state  law  and  sharply  increases  the  pen¬ 
alties. 

Libel,  under  one  section,  is  defined 
as  any  false  and  unprivileged  publica¬ 
tion  which  “conveys  the  idea  or  thought” 
that  “any  person  in  office,  or  a  can¬ 
didate  therefor,  is  dishonest  and  there¬ 
fore  unworthy  of  such  office,  or  that 
while  in  office  he  has  been  guilty  of 
some  malfeasance  rendering  him  un¬ 
worthy  of  the  place.” 

Violation  of  the  law  would  be  a  mis¬ 
demeanor,  with  a  fine  of  $50  to  $100 
and  a  jail  sentence  of  not  less  than  30 
nor  more  than  60  days.  In  addition 
to  actual  damages,  punitive  damages  of 
not  less  than  $500  would  be  allowed. 


Huey  Visits  Reporters; 
Guards  Bring  ^^Violin’^ 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Feb.  27 — 
Hitherto  Huey  P.  Long  has  shown  little 
if  any  consideration  for  the  members 
of  the  press,  but  apparently  is  changing 
his  tactics.  Of  late  the  “Louisiana 
Dictator”  has  begun  the  practice  of 
making  social  calls  on  various  Wash¬ 
ington  correspondents,  escorted  by  his 
bodyguards  with  their  ever-present 
“violin  cases.” 

One  evening  recently,  Paul  Y.  Ander¬ 
son.  correspondent  for  the  St.  Louis 


Post-Dispatch  was  roused  from  his  arm 
chair  at  ten  o’clock  and  found  that  Huey 
Long  was  outside  with  two  bodyguards. 

‘Oust  dropped  in  for  a  chat,”  ^id  the 
irrepressible  Huey.  “Don’t  mind  the 
boys  here.  They  just  look  big  because 
they  have  a  couple  of  submachine  guns 
along.” 

“The  boys”  stood  guard  while  the 
social  visit  progressed.  When  Huey 
was  leaving,  they  carefully  scouted  the 
surrounding  neighborhood,  then  escorted 
him  to  his  car. 

Drew  Pearson,  co-author  of  the 
W'ashington  Merry-Go-Round  column, 
also  admitted  to  a  recent  “purely  per¬ 
sonal  call”  from  Huey. 
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Timberline*  by  Gene  Fowler  Story  based  on 

Denver  Post  legends.  Cloth . $3.00 

My  Own  Story,  by  Fremont  Older,  experi¬ 
ences  of  San  Lrancisco Crusader.  Cloth .  $2.50 
City  Editor,  by  Stanley  Walker.  Just  out; 
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America’s  Young  Men,  edited  by  IJurward 
Howes  The  official  Who's  Who  among  the 
young  men  of  the  nation  Regular  price. 
$12  50.  Special  offer  for  a  limited  time,  $9.00 
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Newspaper  Law,  by  W  W.  Loomis. 

Cloth . $2.50 
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Making  Millions  Read  and  Buy,  by  William 
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Cloth . $3.00 

2222  Retailing  Ideas,  compiled  by  Emanuel 
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every  retailing  activity.  Can  be  used  in  the 
advertising  promotion  department  as  well  as 
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Cloth . $3.00 

History  and  Development  of  Advertising, 
by  Frank  Presbrey.  Handsome  volume.  600 

pa^es.  Cloth . $7.50 

Making  Advertisements,  by  R.  S.  CXirstine 
Able  exposition  of  general  advertising  tech¬ 
nique.  Cloth . $3.00 

Advertising,  Elements  and  Principles,  by 
(ieorge  If  Sheldon.  Published  in  1925  but 
the  text  matter  is  still  excellent  for  beginners 
in  advertising.  Specially  priced  at... $1.89 
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Practical  Advertising,  by  King . $2.50 
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The  Advance  in  Science,  by  Watson  Davis 
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I  housands  of  ciucstions  arc  answered  in 
“The  Law  on  Advertising,”  a  5(X)-page 
Ksik  by  Clowrv  Chapman,  of  the  New  York 
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AD-VENTURES 

On  Spot  and  Local  Broadcasting  Vs.  One-Man  Street  Cars — 
Circulation  Guaranties — Air  Conditioning 

By  ROBERT  S.  MANN 

AST.  LOUIS  newspaperman  takes  TRWIN  A.  VLADIMIR,  chief  of  the 
Lditmi  &  Publisher  to  task  for  A  foreign  division  of  Maxon,  Inc.,  New 
“minimizing  the  extent  and  serious-  York,  who  formerly  lived  and  worked 
ness  of  radio  advertising,”  by  referring  in  Japan,  is  starting  a  trip  to  the  Orient 
to  the  $42,659,461  of  national  network  at  the  end  of  this  week  to  make  a  study 
advertising  without  adding  the  approxi-  of,  business  conditions  there  and  to  con- 
mately  $30,000,000  of  other  broadcast-  suit  with  several  exporting  groups 
ing.  Specifically  he  refers  to  an  art-  which  are  represented  in  the  United 
icle  in  the  issue  of  Feb.  16,  page  8,  States  by  the  Maxon  agency.  He  will 
which  quotes  the  Bureau  of  Advertis-  sail  March  7  to  visit  Japan,  China, 
ing,  A.N.P.A.,  as  estimating  that  chain  Formosa  and  the  Philippines.  He  is 
broadcasting  took  12.2  cents  of  the  particularly  interested,  he  said,  in  the 
“average  national  advertiser’s  dollar”  current  expansion  of  Japanese  exports 
in  1934,  while  newspapers  received  46.7  despite  widespread  trade  barriers,  and 
cents,  magazines  32.5  cents,  and  outdoor  looks  forward  to  a  strengthening  of 
and  car  cards  smaller  amounts.  international  trade  ties. 

“In  figuring  percentage  of  advertiser’s  ♦  ♦  * 

dollar  to  eacli  medium,”  protests  our  /^PFNIXG  guns  in  the  1935  air-con- 
informant,  “it  is  no  more  fair  to  ex-  ditioning  campaign  have  been 

elude  over  thirty  million  dollars  of  sounded  by  General  Electric  Company 
radio  advertising  than  to  exclude  adver-  and  Airtemp,  Inc.,  the  Chrysler  sales 
tising  in  morning  newspapers,  women’s  orgMization. 

magazines,  or  one-man  street  cars.”  Newspapers  in  approximately  100 

Since  we — and,  we  are  sure,  the  cities  will  carry  the  G.  E.  air  con- 
Bureau  of  Advertising— have  no  desire  ditioning  copy,  jointly  sponsored  by 
to  be  that  unfair,  let’s  look  at  the  rec-  General  Electric  and  its  dealers,  accord- 
ord.  In  the  first  place,  the  article  in  ing  to  A.  C.  Roy,  advertising  and  sales 
question  specified  “chain  broadcasts.”  promotion  manager  of  the  company’s 
In  the  second  place,  an  earlier  article  ^lir  conditioning  division.  The  adver- 
in  tliese  pages  (Jan.  19,  1935)  stated  tising  plans,  handled  through  Batten, 
that  at  least  $25,0(XJ,000  would  have  to  Barton,  Durstine  &  Osborn,  Inc.,  New 
be  added  to  the  national  network  fig-  York,  are  said  to  be  the  most  ambi- 
ures  to  allow  for  other  forms  of  broad-  tious  attempted  so  far. 
casting,  plus  an  uncertain  amount  for  Airtemp  advertising,  under  direction 
program  costs.  This,  it  turned  out,  was  of  J*  Stirling  Getchell,  Inc.,  is  slated 
too  conservative.  to  appear  soon  in  newspapers  of  some 

♦  *  ♦  forty  cities  where  there  are  distribu- 

SrUDY  of  the  figures  now  available  *ors.  At  a  sales  convention  this  week 
indicates  that  our  challenger  was  i”  Detroit,  H.  C.  Jamerson,  general 
partly  right  and  partly  wrong  in  his  .  ‘oanager,  urged  distributors  to 

argument.  Here  are  estimates  cited  “consider  newspaper  advertising  the 
in  the  Yearbook  of  Broadcastmg  mag-  efficient  and  inexpensive  way  to 

azine  by  Dr.  Herman  S.  Hettinger,  on  cultivate  their  respective  markets.’ 

the  authority  ot  reports  from  the  Na-  _  *  *  *,  , 

tional  Association  of  Broadcasters;  CArEW  Ai  STORES,  INC.,  with 

V  *•  1  .  1  ^  headejuarters  in  San  Francisco,  spent 

'"-9,.than  in  newspaper  ad- 

Xaiional  .siHJt  business .  13  541  77o  '•^rtising  m  1J31-33,  and  the  1934  fig- 

I.ocal  bniaifcast  advertising .  I5!98l!20l  ‘"‘‘‘s.  now  being  Compiled,  will  probably 

l  otai  .  $72,887,169  ’’each  $2,000,(MXJ,  according  to  announce- 

To  this  amount  one  might  add  the  *?cnt  tins  week  by  L.  A.  \V  arren,  presi- 
cost  of  talent.  One  research  organiza-  ‘  statement  credited  Safeway 

tion  has  allowed  for  this  item  31  per  '•  '^'"8  newspaper  ad¬ 
eem  of  time  costs,  a  figure  for  whkh  VV 

this  writer  does  not  vouch.  If  that  Warren  paid  tribute  to 

percentage  be  used,  it  would  put  total  :-',‘ir'irrnf..fnhln  T’ 
cost  of  broadcast  advertising  up  around  ‘  fv’  r. 

$95  000  000  ^  ^  P«iny  s  expanding  service,  as  a  highly 

rj.,4.  \u  ^  c  u  •  1  .  L  important  factor  in  the  successful  con- 

fnSv  Safeway’s  business  and  a  potent 

IdvirHc-  ^  ^  natmnal  ever-powerful  ally  of  all  chain 

OM  tL  llic  ""•“■el'M  'I"!  L-nited  States." 

b„':  changes  name 

not  30  millions,  beyond  the  total  for  Keystone  Associates,  Inc.,  Boston 
national  networks.  agency,  has  changed  its  name,  and  it  is 

*  ♦  ♦  now  known  as  Peel,  Denton,  Palmer 

Newspaper  circulation  guaran-  ^  Hanscom,  Inc.  Dean  Winslow  Han- 
ties,  less  of  a  problem  since  cir-  scoin  has  been  elected  a  director.  The 
culations  of  many  newspapers  have  agency  is  handling  the  following  ac- 
turned  upward  than  they  were  a  few  counts:  Portia  Law  School,  Boston; 
years  ago,  are  still  not  being  neglected  Malacca  Plastic  and  Liquid  Rubbers, 
by  advertisers.  As  an  example,  one  Manson  Glover,  Stoughton,  Mass. ; 
New  York  agency  in  sending  out  con-  Nelson  &  Blackmur,  general  insurance 
tracts  has  asked  information  on  any  agency,  Boston;  Richard  W.  Partridge," 
circulation  guaranties  quoted  to  other  Albert  H.  Curtis  &  Co.,  general  agents, 
advertisers.  No  circulation  guaranties  New  England  Mutual  Life  Insurance 
were  demanded  except  where  publish-  Co. 

ers  had  already  given  them.  - 

♦  *  ♦  BREAD  CAMPAIGN  PLANNED 

C'IRST  of  the  BBDO  Awards  for  Plans  for  a  five-year  cooperative  ad- 
1  (lood  Announcing  goes  to_  Carlyle  vertising  campaign  for  bread  are  being 
Stevens,  Columbia  Broad^sting  an-  considered,  and  it  is  expected  proposals 
nouncer,  it  is  announced  by  Roy  S  ready  for  presentation  to  the 

Durstine,  vice-president  and  general  industry  about  May  1,  according  to  an- 
manager  of  Batten,  Barton  Durstim;  &  nouncement  this  week  from  the  Bakers’ 
Osborn  Inc.  A  substantial  ch^k  and  Consulting  Bureau,  230  North  Michigan 
an  engraved  stopwatch  are  the  win-  pvenin»  rhiraim 

ner’s  for  “sincerity,  accurate  diction,  ’  ‘ _ 

naturalness,  persuasiveness,  lack  of  man-  ,  _c  a/'pm/'v  luAMur. 

nerisms,  and  an  absence  of  those  curious  ANGELES  AGENCY  NAMED 

inflections  which  belong  to  an  unknown  Barnes  Chase  Co.,  Los  Angeles  agency, 
language  in  a  world  which  doesn’t  ex-  has  been  appointed  to  direct  the  Los 
ist.”  Featured  announcers  were  barred,  Angeles  and  White  King  Soap  Compa- 
the  award  being  for  “the  regular  station  nies’  account.  Charles  T.  Nounnan, 
announcer  who,  week  in  and  week  out,  former  sales  chief  of  Foster  &  Kleiser, 
watches  the  clock,  pushes  buttons  and  has  joined  the  agency  to  direct  the  ac- 
reads  from  scripts  in  radio  studios.”  count  and  handle  several  other  accounts. 


TO  PROMOTE  MARKET 


New  England  Newspaper  Advertising 
Executives  Meet  in  Boston 

iSfeciai  to  Editor  &  Publishes) 

Boston,  Mass.,  Feb.  27 — After  adopt¬ 
ing  constitution  and  by-laws  as  drawn 
up  by  a  special  committee,  the  New 
England  Newspaper  Advertising  Execu¬ 
tives  Association,  in  all  day  session  here 
yesterday,  laid  plans  for  promotion  of 
New  England  as.  a  newspaper  market 
entity. 

The  program  was  entirely  of  mem¬ 
bers  for  members  with  no  outside  speak¬ 
ers. 

Among  the  speakers  were:  Frank  S. 
Hoy,  business  manager,  Lewiston 
(Maine)  Sun-Journal  who  spoke  on 
“Advertising  Promotion  Through  Non- 
Advertising  Department  Employes” ; 
Donald  R.  Davis,  advertising  manager, 
Springfield  (Mass.)  Republican  and 
News,  speaking  on  “Selling  the  New 
England  Market” ;  Buell  W.  Hudson, 
advertising  manager,  IVoonsocket  (R. 
I.)  Call  on  “Circulation  Guarantees” 
and  George  R.  Gould,  advertising  di¬ 
rector,  New  Harocn  (Conn.)  Register. 
President  J.  Maxiem  Ryder  of  the  New 
Bedford  (Mass.)  Standard-Times-Mur- 
cury,  presided. 


WARD  CANADAY  ADVANCED 

(Special  to  Editor  &  Purlisuer) 

Washington,  D.  C.,  Feb.  27— Ward 
M.  C^naday,  president  of  the  United 
States  Advertising  Corporation,  Toledo, ! 
has  been  named  assistant  to  Adminis- ' 
trator  James  A.  Moffett  of  the  Federal 
Housing  Administration,  and  at  the  | 
same  time  is  to  continue  as  Director 
of  Public  Relations  in  the  department 
Mr.  Canaday  has  been  director  of  the 
Public  ^lations  Division  of  the  Fed¬ 
eral  Housing  Administration  since  last 
July,  when  it  was  formed. 


HALF-WAY  MARK  REACHED 


PLUMBING  LINE  FOR  BRIGGS 

The  Briggs  Manufacturing  Company. 
Detroit,  is  remodeling  its  huge  flam- 
tramck  plant  for  the  manufacture  and 
display  of  a  new  type  of  plumbing  ware, 
it  was  reported  this  week  by  the  United 
States  Advertising  Corporation.  The 
plumbing  line,  which  will  include  kitchen 
cabinet  sinks,  bathtubs  and  other  fix¬ 
tures,  w'ill  be  handled  as  a  separate  unit 
from  the  company’s  automobile  body 
division.  The  line  is  said  to  represent 
a  new  departure  in  the  manufacture  of 
plumbing  ware  which  will  make  possible 
designs  not  before  obtainable. 


$250,000  Raised  for  Building-Losn 
Advertising  Drive 

(Special  to  Editor  &  Publisher) 

Chicago,  Feb.  26 — Contributions  to 
the  propos^  national  advertising  cam¬ 
paign  sponsored  by  the  United  States 
Building  and  Loan  League,  have 
reached  the  half-wajr  mark,  according 
to  Thomas  W.  Harrison,  of  J.  Walter 
Tliompson  Company  agency  which  is 
developing  the  campaign.  The  league  is 
seeking  to  raise  a  fund  of  $S00,()(j0  for 
a  year’s  educational  program. 

Present  indications  are  that  the  cam¬ 
paign  will  not  be  launched  until  fall, 
Mr.  Harrison  stated.  National  maga¬ 
zines  and  radio  are  designated  in  the 
tentative  plan,  with  newspapers  receiv¬ 
ing  local  advertising  from  various  local 
building  and  loan  associations,  who  will 
be  supplied  mats  for  such  purpose.  Mr. 
Harrison  remarked,  however,  that  it  is 
possible  that  plans  may  be  revised  to 
include  newspapers,  although  nothing 
definite  has  been  decided. 


SPORT  SHIRT  CAMPAIGN 

D.  W.  Chalmers,  president  of  the 
Chalmers  Knitting  Company,  Amster¬ 
dam,  N.  Y.,  has  announced  appointment 
of  Street  &  Finney,  Inc.,  New  York 
City,  as  the  firm’s  advertising  agency. 
An  extensive  campaign  is  planned  for 
New  York  newspapers  on  a  sport  shirt. 
Street  &  Finney  handled  the  Chalmers 
account  many  years  ago,  when  they  ad¬ 
vertised  Porosknit  Underwear. 


NEW  JEWEL  ADVERTISING 

Jewel  Tea  Company’s  recently  suc¬ 
cessful  newspaper  advertising  test  cam¬ 
paign  in  Jacksonville,  Fla.,  has  resulted 
in  extension  of  the  program  to  five 
metropolitan  cities  where  the  firm  has 
motorized  home  delivery  service.  The  ; 
cities  are  Milwaukee,  Toledo,  Cleveland,  1 
St.  Paul  and  Kansas  City.  Two  news-  < 
papers  will  be  used  in  each  city  with  . 
copy  of  an  institutional  nature,  about  • 
125  lines  on  three  columns,  alternat-  t 
ing  between  papers  in  each  city.  A  1 
total  of  approximately  7,373  lines  will  j 
be  used,  it  is  understood.  The  new  | 
campaign  will  be  placed  by  Schwab  &  j 
Beatty,  New  York  agency. 


MEAT  CAMPAIGN  IN  N.  Y. 

Double  page  copy  announcing  a 
puzzle  and  essay  contest  to  increase  the 
consumption  of  meat  appeared  in  a  roto 
section  of  the  New  York  Herald  Trib¬ 
une  Feb.  24  over  the  signature  of  the 
National  Live  Stock  and  Meat  Board. 
The  advertising  is  similar  to  that  coiv- 
ducted  by  the  board  in  Boston,  Philadel¬ 
phia,  Pittsburgh. 


PLANNING  BELT  DISPLAY 

The  Pioneer  Suspender  Company  of 
Philadelphia  has  appointed  Modern  Art 
Studios,  Inc.,  New  York  office,  to  de¬ 
sign,  construct  and  operate  an  itinerant 
display  program  showing  the  evolution 
in  style  of  belts  and  garters. 


RADIO  SERIES  LAUNCHED 

Richard  J.  Thain,  president  of  the 
Chicago  Federated  Advertising  Club, 
delivering  the  first  of  a  series  of  radio 
addresses  on  advertising  prior  to  the 
A.F.A.  convention  in  Chicago  next 
June,  recently  stressed  the  importance 
of  advertising  as  a  factor  in  eliminat¬ 
ing  unemployment.  “Every  business 
which  increases  its  own  sales  through 
advertising  is  doing  its  part  to  put 
idle  purchasing  power  in  circulation  and 
idle  men  to  work,”  declared  Mr,  Thaia 


RESIGNS  FROM  HOUSEHOLD 

Charles  Daniel  Frey,  president  of 


Frey  &  Aveyard,  CThicago  agency,  has 
resigned  from  the  board  of  directors  of 
Household  Finance  Corporation,  it  was 
announced  this  week  at  the  annual 
stockholders’  meeting. 


AGENCY  CHANGES  NAME 

Roden-Clements  Company,  Advertis¬ 
ing,  Philadelphia,  has  changed  its  name 
to  Lincoln  Roden,  Inc.  The  address  re¬ 
mains  the  same,  Lewis  Tower,  Philadel¬ 
phia. 


GOSSARD  INCREASES  BUDGET 

Gossard  Company,  which  has  staged  a 
brisk  comeback  during  the  past  year 
due  to  increased  demand  created  for 
foundation  garments,  will  increase  its 
advertising  approximately  20  per  cent, 
Miss  Florence  Smith,  advertising  man¬ 
ager,  declared  at  a  recent  sales  confer¬ 
ence  in  Chicago.  Newspapers,  however, 
will  be  used  only  on  a  dealer-coopera¬ 
tive  basis  and  the  bulk  of  the  load  will 
be  carried  by  women’s  magazines  and 
trade  publications. _ 


MINNESOTA  PAPER  APPOINTS 

The  IVinona  (Minn.)  Republican- 
Herald  has  announced  the  appointment, 
effective  April  1,  of  Noee,  Rothenburp;  & 
Jann,  Inc.,  as  its  national  representative. 


PROVIDENT  UFE  TO  GRAY 

The  Provident  Mutual  Life  Insurance 
Company  of  Philadelphia  has  appointed 
Jerome  B.  Gray  &  Co.,  Philadelphia 
agency,  to  direct  its  advertising  account. 


TEXAS 


Properly  to  cover  this  great  State  you  must 
use  the  leaders: 


THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


Published  by  the  oldest  business  institution 
in  Texas. 


JOHN  B.  WOODWARD,  Inc. 

National  Repretentatitet 
New  York  Chicago  Detroit  San  Francisco 
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Advertising  Agencies 

CAMPAIGN  THAT  SET 
RECORDS  RENEWED 

Quaker  Oata  Co.  Again  Using  Color 

Copy  Featuring  Babe  Ruth — 
Pulled  Millions  of  Box 
Tops  Last  Year 

Orders  have  been  released  to  39  news¬ 
papers  by  the  Quaker  Oats  Company, 
covering  a  series  of  color  pages  and 
half-pages,  featuring  Babe  Ruth  and  a 
baaeball  premium  tie-up  on  behalf  of 
Quaker  Puffed  Wheat  and  Rice. 

This  is  a  continuation  of  the  plan 
which,  it  is  understood,  broke  all  known 
records  for  box  top  response  from  ad¬ 
vertising.  It  is  stated  that  this  series 
pulled  as  high  as  a  million  Puffed  Wheat 
and  Rice  box  tops  from  a  single  half¬ 
page  release  in  tlie  newspaper  comic 
sections.  Moreover,  it  is  reported  that 
sales  of  Quaker  jPuffed  Wheat  and  Rice 
reached  an  all-time  high  mark  during 
1934. 

Advertisements  released  to  newspapers 
for  March  insertion  follow  closely  the 
technique  used  so  successfully  last  year. 
"Play  ball  with  Babe  Ruth’s  hVee 
Gifts’’  is  the  headline,  while  the  illustra¬ 
tion  of  Ruth  includes  a  balloon  saying 
"Look !  Boys  and  girls — I’ll  send  you 
these  ‘Big  League’  baseball  gifts  FREE ! 
Just  mail  the  coupon  and  box  tops  to  me 
QUICK!’’ 

The  advertising  agency  on  this  cam¬ 
paign  is  Fletcher  &  Ellis’  Chicago 
office. 


HEADS  STANDARD  OIL  SALES 

R.  T.  Haalam  in  Charge  of  Activities 
in  Esso  Group 

R.  T.  Haslam  has  been  appoint^ 
general  sales  manager  of  the  domestic 
marketing  affiliates  of  the  Standard  Oil 
Company  (N.  J.), 
supervising  sales 
of  the  four  “Esso 
marketers’’  —  the 
Standard  Oil 
Companies  of 
New  Jersey, 
Pennsylvania  and 
Louisiana,  and  the 
Colonial  Beacon 
Oil  Company, 

A  graduate  of 
Massachusetts  In¬ 
stitute  of  Tech¬ 
nology  in  1911,  he 
served  there  later 
on  the  faculty. 

Mr.  Haslam’s  first  connection  with 
the  Standard  Oil  Company  of  New  Jer¬ 
sey  was  in  a  consulting  capacity  in 
1923.  In  1927  he  joined  the  company 
in  charge  of  its  development  depart¬ 
ment,  and  when  the  Standard  Oil  De¬ 
velopment  Company  was  formed  he  be¬ 
came  a  director  of  the  new  company, 
and  later  its  general  manager  and  vice- 
president.  In  1933  he  became  senior 
vice-president  and  also  took  charge  of 
the  lubrication  sales  department  of  the 
Esso  marketers. 


R.  T.  Haslam 


MARKS  SILVER  ANNIVERSARY 

The  Rhode  Island  Town  Criers  (ad¬ 
vertising  men’s  organization)  marked 
its  silver  anniversary  this  week  at  the 
Biltmore  Hotel,  Providence.  Of  the 
40  original  members,  eight  are  still 
Criers.  The  Crier  souvenir  dinner,  an 
annual  event  with  every  guest  receiving 
a  bag  of  souvenirs  and  prizes,  will  be 
held  on  March  11  and  tickets  w'ere  sold 
out  in  two  days. 


PLANS  ADVERTISING  CAMPAIGN 

An  allotment  of  $10,000  for  adver¬ 
tising  of  the  State  of  Virginia  in  news¬ 
papers  and  periodicals  of  other  states 
was  voted  Feb.  20  by  the  Virginia 
conservation  and  development  commis¬ 
sion  at  its  February  session  in  Rich¬ 
mond.  The  commission  is  requesting 
advertising  agencies  and  publications  to 
submit  proposals  at  once. 


GALLAGHER  IS  POSTMASTER 

Joseph  F,  Gallagher,  a  vice-president 
of  the  Richard  A.  Foley  Advertising 
•Agency,  who  has  been  acting  postmaster 
of  Philadelphia  since  last  June,  was 
officially  confirmed  as  Philadelphia’s 
postmaster  last  week. 


COAST  AGENCY  EXPANDS 


REAL  ESTATE  CAMPAIGN 

Crane  Berkley  Corporation,  de¬ 
veloper  of  Berkley  at  Scarsdale,  New 
York,  has  appointed  Frank  Presbrey 
Company,  New  York,  to  direct  a  cam¬ 
paign  for  the  property,  using  news¬ 
papers,  magazines  and  direct  mail. 


D’Evelyn  &  Wadsworth  Effect*  Affi-  FORBIDS  DELIVERY  ADVERTISING 


NEW  ROCHESTER  AGENCY 

Ed  Wolff  Resign*  from  Hughes  Wolff 
&  Co.  to  Form  Own  Firm 

Ed  Wolff,  since  1925  treasurer  of 
Hughes,  W’olff  &  Co.,  Inc.,  Rochester, 
N.  Y.,  has  resigned  to  head  a  new 
agency  in  that  city  to  be  known  as  Ed 
Wolff  &  Associates.  His  associates  will 
be  executives  formerly  with  Hughes, 
Wolff  &  Co. — Lawrence  Sterling  as 
technical  chief  in  charge  of  technical 
accounts,  John  Larmer  as  service  di¬ 
rector  in  charge  of  consumer  accounts, 
and  Henrietta  S.  Feeser  as  production 
manager  and  copy  writer  on  women’s 
accounts. 

F.  A.  Hughes,  president  of  Hughes, 
Wolff  &  Co.,  announces  that  agency 
will  continue  with  the  same  name  and 
address.  Mr.  Hughes,  J.  B.  Hartnett 
and  John  P.  McCarthy  will  continue 
as  officers  and  principals. 

BIG  crosLey~campaign 

Glenn  H.  Corbett,  advertising  man¬ 
ager  of  Crosley  Radio  Corporation, 
Cincinnati,  announced  this  week  that 
from  one  and  a  half  to  two  million 
dollars  will  be  spent  in  newspaper  ad¬ 
vertising  of  Crosley  refrigerators  this 
year.  "The  plan  calls  for  a  sharing  of 
ihe  cost  with  distributors  and  dealers. 
Magazines,  radio,  and  other  forms  of 
advertising  will  also  be  used.  Since 
their  introduction  in  1932  Crosley  elec¬ 
tric  refrigerators  have  doubled  in  sales 
each  year,  he  said,  and  sales  for  the  first 
part  of  the  present  year  are  360  per  cent 
greater  than  a  year  ago.  The  season 
has  oi)cncd  six  weeks  earlier  than  in 
1934,  he  added. 

DENTISTS’  COPY  UPHELD 

Attempts  of  the  New  York  State 
Board  of  Regents  to  prevent  dentists 
from  advertising  were  overturned  this 
week  when  the  state’s  highest  court 
affirmed  a  lower  court’s  decision  re¬ 
straining  the  regents  from  enforcing 
their  rule. 

FOOD  AND  DRUG  HEARING 

A  public  hearing  on  proposed  food 
and  drug  legislation  has  l^en  announced 
for  March  2  at  10  a.  m.  in  Washington 
before  a  subcommittee  composed  of 
Senators  Clark  of  Missouri,  Caraway 
of  .Arkansas,  and  Gibson  of  Vermont. 

BROMO  SELTZER  TO  J.  W,  T. 

Emerson  Drug  Company,  Baltimore, 
maker  of  Bromo  Seltzer,  has  placed  its 
account  with  J.  Walter  Thompson  Com¬ 
pany,  New  York,  effective  April  1. 


liation  with  Ferry-Hanly  Agency 

D’Evelyn  &  Wadsworth,  Inc.,  San 
Francisco,  has  effected  an  affiliation 
with  the  Ferry-Hanly  Advertising 
Company,  maintaining  offices  in  New 
York,  Chicago  and  Kansas  City.  The 
relationship  carries  on  a  connection 
made  some  years  ago  with  Matthew  G. 
Pierce,  advertising  agency  of  Chicago. 
Mr.  Pierce  merged  his  interests  with 
I'erry-Hanly  and  is  now  head  of  that 
agency’s  Chicago  office. 


AGENCY  GROUP  ORGANIZED 

The  recently  organized  group  of  Chi¬ 
cago  advertising  agencies,  affiliated  with 
the  Chicago  Federated  Advertising 
Club,  has  formally  decided  upon  the 
name  of  Chicago  Association  of  Adver¬ 
tising  Agencies.  President  Charles  T. 
Beall,  of  Brandt  Advertising  Company, 
has  announced  a  series  of  specialized 
round-table  discussions,  covering  various 
aspects  of  the  agency  business.  H.  R. 
Van  Gunten,  Lord  &  Thomas  agency, 
was  named  chairman  of  a  meeting  to 
be  held  soon  for  space  buyers  to  discuss 
space  contracts.  Other  subjects  to  be 
discussed  at  future  group  meetings  are: 
“Production  Costs  and  Scale  Prices;’’ 
"Research  and  Market  Information;’ 
and  “Credits  and  Agency  .Accounting.” 


HAZARD  AGENCY  NAMED 

E.  D.  Jones  &  Sons  Company,  Pitts¬ 
field,  Mass.,  manufacturer  of  paper¬ 
making  machinery,  has  appointed  Haz¬ 
ard  Advertising  Corporation,  New 
't’ork,  to  handle  its  account. 


LIQUOR  ADVERTISING  BILL 

A  bill  to  legalize  the  advertising  of 
alcoholic  beverages  has  been  offered  to 
the  South  Carolina  General  Assembly 
by  Representative  Calhoun  Thomas. 

ANSWER 
To  Advertisement  on  Page  22 

Yes,  you  were  right — to  the 
HARTFORD,  Conn.,  TIMES 
belongs  this  advertising  record  for 
1934.  But  let  there  be  no  more 
guess-work.  Test  your  advertising 
copy  for  effectiveness,  your  product 
for  repeatability,  in  the  NATION’S 
NUMBER  ONE  TEST  MARKET 
—HARTFORD,  CONNECTICUT. 


Breweries  are  forbidden  to  solicit 
direct  orders  from  customers,  or  to  ad¬ 
vertise  such  deliveries,  in  a  recent  regu¬ 
lation  of  the  Michigan  state  liquor  con¬ 
trol  commission. 

DURAND  CANDY  TO  BBDO 

Durand  Company,  of  Cambridge, 
Mass.,  candy  manufacturer,  has  ap¬ 
pointed  Batten,  Barton,  Durstine  &  Os¬ 
born,  Inc.,  New  A’ork,  as  agent. 

405,000 

Spefifir  in(|iiirics  from 
reatlers  raine  during 
1931  to  the  reader  ser- 
viee  departments  of  the 

NEW  YORK 

IHeralb  3rribune 


in  1-  Place 

3,544,211  gain 
in  1934  lineage 

Official  figures  of  Media 
Records  just  released,  places 
News-Post  first  among  all 
U.  S.  Newspapers  in  1931 
lines  gained. 

Balt  i  more 
NEWS-POST 

Ball  {more’s  OiUslanding  Newspaper 


HAS  NEW  ACCOUNTS 

Simmonds  &  Simmonds,  Inc.,  Chi¬ 
cago,  has  been  appointed  agency  for  the 
-Anderson  Box  Company,  Indianapolis, 
manufacturer  of  chick  boxes  and  poultry 
supplies;  Nowack  Milling  Corporation, 
Hammond,  Ind.,  stock  and  poultry 
feeds;  Wolf  Hatching  and  Breeding 
Company,  Gibsonburg,  O.,  back  chicks, 
and  Elam  Sprunger  Hatchery,  Fort 
Wayne,  Ind.,  baby  chicks. 


JOINS  REDHELD-JOHNSTONE 

Miss  Dorothy  Noyes,  specialist  in 
merchandising  and  advertising  to  the 
medical  field,  has  given  up  her  own 
office  at  535  Fifth  ave.  to  become  a 
vice-president  in  the  Redfield- Johnstone 
-Advertising  Agency,  New  York. 


BOZORTH  JOINS  REACH 

Edward  Bozorth,  for  four  and  a  half 
years  with  Batten,  Barton,  Durstine 
&  Osborn,  Inc.,  has  joined  the  copy 
department  of  the  Chas.  Dallas  Reach 
Advertising  Agency,  Newark,  N.  J. 


NATIONAL^COVERAGE 

1  MEXICO 

I  TODO  of  Mexico,  D.  F.,  is  a  general  weekly 
I  magazine  of  superior  quality,  printed 
tlirougliout  in  rotogravure.  Published  and 
edited  by  Felix  F.  Palavicini,  TODO  carries 
feature  articles  on  world-wide  political  and 
economic  affairs,  on  industry,  fine  arts, 
sports,  the  home,  latest  styles;  there  are 
serialized  novels,  short  stories,  humor. 

TODO  appeals  to  the  entire  family. 

I  TODO  has  a  large  and  rapidly  growing 
circulation  in  modern,  progressive  homes  in 
every  part  of  Mexico.^ 

A  large  circulation,  plus' a"  low 
advertising  rate,  combine  to 
make  TODO  a  particularly  ad¬ 
vantageous  advertising  medium. 


Represented  abroad  exclusively  by; 

JOSHUA  B.  POWERS,  INC. 

220  East  42nd  Street,  New  York 

London  Paris  Berlin 

Buenos  Aires  Hio  de  Janeiro  S4o  Paulo 


The  Sun  Leads  all 

New  York  Evening 
Newspapers 

IN  VOLUME 
OF 

ADVERTISING 

^un 

NEW  YORK 


I 


INDIANAPOLIS  NEWS 

se//s  file 

INDIANAPOLIS 
RADIUS 

tl>orou(]hl4 
profitably 
vronomically 
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i  ary  editor,  Philadelphia  Inquirer, 
died  suddenly  of  heart  disease  while 
walking  near  his  home  Feb.  18.  A  na¬ 
tive  of  Bethlehem,  Pa.,  he  was  gradua¬ 
ted  from  Lehigh  University  and  taught 


JOHN  L.  HEATON,  N.  Y.  WORLD  VETERAN,  Obituary 

DIES  AFTER  EVENTFUL  CAREER 

W«  Edilori.1  Writer  on  F^nou.  M«r.  30  A 

Known  for  Lucid  Newspaper  Style  Surveyed  World  s  q£  Bethlehem,  Pa.,  he  was  gradua- 

Elditorial  Policy  for  30  Years  Up  to  1912  ted  from  Lehigh  University  and  taught 

- — - - ,  ,,  „  ...  j  *  K  school  before  joining  the  staff  of  Che 

JOHN  LANGDON  HEATON,  an  When  ^e  elder  Pulitzer  undertook  o\d  Bethlehem  Times.  He  was  elected 

•J  editorial  writer  for  the  old  New  the  establishment  of  ^  to  the  Pennsylvania  State  Legislature 

York  World  from  1900  until  it  was  nahsm,  he  commissioned  Mr.  Heaton  became  secretary  to  the 

sold  and  merged  make  a  preliminary  study  of  the  en  -  Congressman  J.  Davis  Broadhead. 

-  with  the  Tele-  prise  and  to  report  to  him  on  what  was  he  returned  to  newspaper  work. 

eram  in  1931,  died  then  an  almost  unexplored  field  of  edu-  ,  -re  r 

jfitL  at  his  home  in  cation.  When  the  school  was  estab-  Ezra  J.  I^nnedv,  75, 

Brooklyn  Feb.  21.  fished  at  Columbia  University,  Mr.  tor  of  the  Phar^ceuUcal  Era,  di^ 
Mr.  Heaton  was  Heaton  was  designated  a  fife  member  m  Rutherford,  N.  J.,  Feb.  20.  He 

one  of  the  con-  of  the  advisory  board,  representing  the  joined  the  paper  40  years  ago. 

trolling  forces  of  W'orld.  Charles  G.  Mathews,  sales  manager 

V  the  famous  paper.  In  1882  Mr.  Heaton  married  Eliza  the  Chicago  Roller  Company,  died 

and  his  editorials  Osborn  Putnam,  of  Danvers,  Mass.,  p^b.  23  at  his  home  in  Chicago  of  a 

helped  sliape  its  who  became  an  eminent  newspaper  heart  attack. 

eventful  career.  Robert  M.  Davis,  50,  president  of 

Mr.  Heaton  1919,  wrote  By-Paths  m  S^ily.  j^be  Arkansas  City  Daily  News  Pub- 

was  75  years  old.  only  child,  James  Putnam  Heaton,  died  Ashing  Company  before  its  consolida- 

_  Me  had  been  in  m  1926.  ^j^h  the  Arkansas  City  Traveler 

John  L.  Heaton  ,wor  health  Since  Aiixn  cniTrm  nip«i  1924,  died  Feb.  25  of  heart  disease, 

the  sale  of  the  AUTO  EDITOR  DIES  _ 


Arthur  Biro,  83,  who  founded  the 
Sidney  (N.  Y.)  Record,  a  weekly,  in 
1882  and  remained  as  business  manager 
and  editor  imtil  striken  with  apoplexy 
last  December,  died  Feb.  26. 


U 


' -  He  had  been  in  in  1926. 

John  L.  Heaton  jxjor  health  since 
the  sale  of  the 
World.  He  collapsed  in  his  office  the 


in  1924,  died  Feb.  25  of  heart  disease. 
Matthew  White  Paxton,  77,  pub- 


night  the  announcement  of  the  change  J®**"  C.  Kerri.on  One  of  Few  Who  fisher,  Lexington  (Va.)  Rock^ge 
■  ''  ...  •  .  1  -  r  1  — County  News,  ana  former  legislator 


in  ownership  was  made,  hor  the  last  Followed  Industry  from  Inception  County  News,  and  former  legislator 
three  years  he  had  suffered  from  a  John  C.  Kerrison,  automobile  editor  unexpectedly  Feb.  22  in  Baltimore, 
chronic  progressive  nerve  ailment.  of  the  Boston  Post,  died  Feb.  20  at  Francis  M.  Locke,  88,  father  of 

When  the  World  suspended,  Mr.  the  age  of  65,  at  his  home  in  Win-  Walter  Locke,  editor  of  the  Dayton 
Heaton  was  the  oldest  member  of  its  Chester,  Mass.  He  was  one  of  four  (O.)  Daily  News,  and  former  associate 
editorial  department  in  years  and  in  newspapermen  still  living  who  covered  editor  of  the  Lincoln  State  Journal, 
point  of  service.  motor  events  for  30  years  or  more,  died  at  the  home  of  a  daughter  at 

His  fife  was  centered  around  the  His  activities  took  him  to  all  the  major  Lincoln,  Neb.,  Feb.  21. 

newspaper  he  served.  He  wrote  “The  auto  shows,  races  and  motoring  events.  John  \\^  Eilam  80  one  of  the 

Story  of  a  Page,”  a  survey  of  the  Mr.  Kerrison  began  his  newspaper  founders  and  owners  of  the  original 

papers  editorial  Pohey  for  30  years  career  50  years  ago  with  the  Bwfon  Southbridge  Press,  died  Xht 

up  to  1912,  and  collerted  a  volume  of  Herald.  Starting  as  an  offia  boy,  he  g^^er  Memorial  Hospital,  Boston,  last 
the  late  Frank  I.  Cobb  s  editorials  un-  later  went  into  the  sporting  department,  ^^ek 

der  the  title  “Cobb  of  the  World.”  covering  various  events  until  he  became  .. . '  - ,  , 

In  the  last  years  of  the  World,  Mr.  bicycle  editor.  At  that  time  the  bicycle  Maximilian  Major,  65,  publisher 
Heaton  and  Charles  Merz  shared  the  was  at  the  height  of  its  popularity  with  ,®odor  of  the  CatMen  (N.  J.) 
title  of  associate  editor.  They  were  races  everywhere,  and  Mr.  Kerrison  ,  foreign  language  week- 

appointed  in  1929.  They  were  second  soon  became  prominent  as  an  official.  y*  j u'  r'  Major 

in  command  to  Walter  Lippmann,  ^itor.  Motorcycles  came  along  for  pacing  inducted  the  Camden  newspaper  for 
He  was  known  for  the  lucidity  of  and  this  was  a  step  toward  the  begin-  years, 
his  writing,  and  his  ability  to  translate  ning  of  the  automobile  industry.  He  Benjamin  F.  Arnold,  88,  who  es- 
the  most  abstruse  material  into  simple  saw  its  possibilities  and  began  writing  tablished  the  Whittier  (Cal.)  Register, 
terms  readily  understood  by  the  aver-  motor  stories,  the  first  ever  printed  in  now  the  Whittier  News,  died  Feb.  5. 
age  iiewspa^r  reader.  Boston.  When  Boston’s  first  automo-  Rollin  L.  Garcelon,  68.  of  the  New 

Mr  Heaton  was  born  in  Canton,  bile  show  was  held  33  years  ^o,  he  York  Wall  St.  Journal  advertising 
N.  Y.,  and  was  graduated  from  St.  was  one  of  the  group  that  advanced  staff  died  Feb.  17  in  the  Morrisania 
Lawrence  Lmversity.  I’or  one  year,  the  money  to  give  it  a  start.  Hosnital  th#»  Rmnv 

1880-81,  he  was  a  teacher,  but  turned  After  20  years  with  the  Boston  Her-  „  xn 

to  newspaper  work  as  an  editorial  aid  he  joined  the  Boston  American  as  rrank 

writer  for  the  Brooklyn  Daily  Times,  its  automobile  editor.  He  remained  Boston  agency,  and  for- 

In  1892  he  established  the  Proiidence  there  until  February,  1923,  when  he  manager  of  the  Waltham 

(R.  1.)  Daily  News,  which  proved  so  went  to  the  Boston  Post.  \\atch  Com^ny,  died  at  his  home  in 

unsuccessful  a  venture  that  he  had  to  -  Weymouth,  Mass,  last  week. 

return  to  New  York  on  a  box  car  FRED  W.  BOTT  Bion  H.  Buti.er,  77,  editor.  Southern 

He  was  then  on  the  staff  of  the  Daily  p  ^  w  Rott  66  for  the  na^t  29  (N.  C.)  Pilot  and  associate  edi- 

Saveral  moa.ha  ago  M,  SoaU.irn  Pines, 

^in  ^  '  ar> ,  in  1C  Death  occurred  in  Cameta,  Ga.,  while  Mrs.  John  W.  Crisler,  67,  for 

“Xf.-  CO  ^0  Riid  Mrs.  Bott  werc  motoring  to  nearly  25  years  society  editor  of  the 

Dowerful  a  oaoer  so  lone  without  at  Ala.  After  he  was  grad-  Jackson  (Miss.)  Clarion  Ledger,  died 

Kes  achool  he, began  his  a'J?  '■»"».  Feh.  23.  Four  children 

was  the  eoisode  of  Blue-Eeved  Hillv  apprenticeship  in  his  father  s  printing  survive. 

Sheehan,  who  aspired  to  the  senator-  in  Dubuque,  la.  Later  he  went  J.  Chester  Lilus,  33,  sports  editor 

shiD  Lcsisl&tivc  insur&fcnts  ssked  Ed*  West  &nd  served  in  several  printing  fine  (Ps.)  Doily  Times,  died  in  th<it 
ward  M^plrd  lo  city  Feb.  25  from  pneumonia  resulting 

Sheehan.  Mr.  Shepard  sought  and  fol-  3ud  Omaha.  In  1893  he  returned  to  from  a  cold  contracted  two  weeks  be- 
lowed  the  advice  of  Mr.  Heaton,  who  Dubuque  and  later  joined  the  Bloom-  fore  his  death. 

told  him'  ington  (111.)  Pantograph  as  a  machin-  - - - 


William  Burnett  Dudley  Ward, 
55,  noted  Canadian  artist,  at  one  time 
with  the  Montreal  Gazette,  died  Feb.  24 
at  his  residence  in  that  city. 

John  Kirby,  48,  newspaperman  and 
associate  of  the  late  Col.  George 
Harvey  in  diplomatic  and  political  af¬ 
fairs,  died  Feb.  24,  at  Mount  Alto 
Hospital,  Washington,  D.  C.  Born  in 
Washington  48  years  ago,  he  attended 
St.  John's  College  and  Georgetown 
University.  His  first  newspaper  work 
was  with  the  New  York  World.  Later 
he  was  correspondent  with  the  punitive 
expedition  into  Mexico  with  General 
Pershing.  He  was  next  assigned  to 
Europe  by  the  World  as  special  cor¬ 
respondent,  at  the  outbreak  of  the 
World  War. 

J.  Otis  Hull,  51-ycar  old  managing 
editor  of  the  Durham  (N.  C.)  Messen¬ 
ger,  died  Feb.  17  while  attending  church 
services.  He  was  the  son  of  the  late 
J.  J.  Hull,  publisher  of  the  Rock  HUl 
Record. 

Arthur  George  Klugh,  79,  for  many 
years  editorial  writer  on  the  Guelph 
(Ont.)  Mercury,  Guelph  Herald,  King¬ 
ston  Daily  Standard  and  Kingston 
Whig-Standard,  died  in  Kingston, 
Ont.,  Feb.  27. 

Frank  K.  Kauffman,  66,  former 
newspaperman  and  for  20  years  office 
manager  in  New  Yirk  City  for  Charles 
M.  Palmer,  newspaper  broke,  died  re¬ 
cently  at  his  home  near  DeKalb,  III 
Later  he  engaged  in  the  agency  business. 


I  a 


Ilf? 


When  the  Newspaper 
Buyer  Hesitates 


CLEAR,  clean  blacks  in  the 
headings,  l>c  they  large  or 
small,  exert  an  unconscious  influence 
toward  the  paper  printed  with  the 
aid  of  Certified  Mats. 


“  ‘You  can  add  to  a  creditable  career  ist-operator.  Later  he  worked  in^  Peo- 
of  public  service  by  blocking  Mr.  'o  the  same  capacity.  He  joined 


With  Cerlifieds,  you  get  a  uni¬ 
form,  authoritative  tone  in  the 
solids  that  is  only  possible  when 
stereotyping  has  done  all  that 
stereotyping  can  do. 


Sheehan.’  A  legislative  leader  of  the  th;  Mergenthaler  organization  Jan.  1, 
insurgents  in  that  successful  fight  was  1901,  serving  as  a  salesman  with  the 


WANTED 


a  young  man  new  to  politics  in  New  t.hicago  agency,  as  its  Cleveland  rep- 


York,  Franklin  D.  Roosevelt. 

“There  was  a  crucial  time  in  the 
career  of  Chief  Justice  Hughes.  Mr. 
Hughes  had  done  good  work  as  counsel 


lesentative,  and  later  as  head  salesman. 


DOUGLAS  DOTY  DIES 

Douglas  Z.  Doty,  61,  screen  writer 


to  the  legislative  committee  on  gas  former  editor  of  Century  and  Cos- 
problems.  A  greater  inquiry  to  which  fn„politan,  died  in  Hollywood  Feb.  20. 
a  reluctant  legislature  was  driven  by  ...^ote  the  screen  play  “Laughter” 

the  World  was  at  hand  the  famous  collaboration.  After  graduating 

insurance  investigation.  State  Senator  from  Columbia  University  in  1897  he 
Armstrong  and  one  or  two  associates  ^  year  on  the  Boston  Journal  and 

in  the  committee  called  upon  Mr.  years  on  the  New  York  Sunday 


SALESMAN  calling  on 
editors  and  publishers 
to  sell  high  class  fea¬ 
tures  as  a  side  line. 


Skillful  promotion  may  put  a 
(loorly  printed  paper  in  a  home. 
But  when  your  paper  lies  beside  its 
coin|K‘titors  on  the  news  stand, 
fKirfwlion  in  the  solid  areas  gives 
it  a  big  edge. 


For  depi'ndahle  sterwlyping,  rely 
on  (’ertifiwl  Dry  Mats,  made  in 
the  U.  S.  A. 


rill,  chief  eifitorial  writer,  and  Mr.  j{crald.  From  there  he  went  into  the 
Heaton  to  ask  if  they  wounld  recom-  magazine  and  fiction  fields. 


mend  a  lawyer  for  chief  counsel.  They 
declined. 

“  ‘How  would  Charles  E.  Hughes  suit 
you?’  asked  Mr.  Armstrong.  He  would 


In  replying  please  state 
line  you  sell  and  terri¬ 
tory  covered. 


CERTIFIED  DRY  MAT 
CORPORATION 

310  Madison  Ave.,  New  York  City 


PAUL  VILLARS 

Paul  Villars,  for  more  than  50  years 


Box  B-613 


be  quite  satisfactory  was  the  reply.  All  London  correspondent  of  the  Paris 
the  World  wanted  was  an  honest  effort  newspaper.  Journal  des  Debat.'  and 


EDITOR  &  PUBLISHER 


to  get  at  the  facts  as  a  basis  for  neces-  dean  of  French  journalists  in  England, 
sary  legislation.”  died  in  London  Feb.  23.  He  was  85. 
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Circulation 


WHY  HOME  DELIVERY 
WONT  WORK  IN  N.  Y. 

LouU  F.  Gautier  Say*  Shifting  Popu¬ 
lation,  Multiple  Edition*  and  Weight 
of  Sunday  Paper  Make* 

It  Impo**ible 

If  home  delivery  of  newspapers  in 
New  ^  ork  City  were  possible,  the  work 
would  require  the  services  of  17,000 
_ boys,  each  deliv¬ 
ering  200  copies 
a  day,  and  on 
Sundays  each  boy 
would  start  out 
on  his  route  with 
an  average  of 
600  pounds  of 
print  paper,  ac¬ 
cording  to  Louis 
F.  Gautier,  of  the 
Publishers’  Asso¬ 
ciation  of  New 
York  City  and 
past  president  of 

Louis  F.  Gautie*  the  New  York 
State  Circulation 
Managers’  Association. 

Mr.  Gautier  makes  this  estimate  on 
the  fact  that  the  number  of  English- 
language  newspapers  sold  in  New  York 
in  a  year  is  approximately  689,919,921 
morning,  436,743,690  evening  and  122,- 
720,624  Sunday.  A  total  of  1,722,592 
families  would  have  to  Ite  supplied,  he 
says. 

The  shifting  masses  of  population,  the 
multiple  editions  published  by  each 
newspaper,  together  with  the  weight  of 
the  Sunday  paper,  are  reasons  given  by 
Mr.  Gautier  to  show  why  the  home- 
delivered  system  cannot  be  fully  estab¬ 
lished  in  New  York. 

As  evidence  of  the  city’s  vast  travel¬ 
ing  masses,  Mr.  Gautier  points  out  that 
the  rapid  transit,  surface  and  bus  lines 
carry  approximately  2,701,900,000  per- 
soas  a  year  within  the  city  limits.  On 
week-days  also,  he  points  out,  it  is  esti¬ 
mate  that  456,020  passengers  use  the 
ferries  and  railroads  into  the  city,  TTie 
number  of  daily  visitors  is  estimated  at 
81,642.  At  one  point  in  the  city,  the 
Holland  tunnel,  he  adds,  there  were  ro¬ 
istered  in  one  year  8,634,064  passenger 
automobiles,  15,887  motorcycles,  379,297 
buses  and  1,830,067  commercial  cars. 

“To  keep  pace  with  this  great  shift¬ 
ing  crowd  means  that  circulation  de- 
partinents  must  always  be  alert,"  Mr. 
Gautier  says.  “Sometimes  more  than 
18,000  people  will  use  one  ordinary  city 
block.  If  there  is  a  prizefight  or  some 
other  event  at  Madison  Square  Garden, 
which  runs  from  49th  to  SOth  streets  on 
toh  avenue,  18,000  people  will  crowd 
into  this  small  spot.  In  a  small  area 
from  42nd  street  to  59th  street,  from 
6th  to  8th  avenues,  just  three-eighths  of 
a  mile  wide  and  one  mile  long,  two  dis¬ 
tinct  and  separate  crowds  will  fill  82 
places  of  amusement  with  183,643  people 
twice  daily. 

“To  satisfy  public  demand  for  news¬ 
papers  throughout  the  city,  there  are 
15,000  newsdealers  legated  at  convenient 
spcHs  and  the  gross  sales  keep  in  circu¬ 
lation  morp  than  $35,000,00o  _  vpar  in 
pennies,  nickels  and  dimes.  To  deliver 
copies  of  newspapers  to  the  15,000  news¬ 
dealers,  with  numerous  editions,  it  can 
^  safely  said  there  are  approximately 
75,000  newsstand  deliveries  a  day." 

INTERNATIONAL 
SEHYICE 
Sydney  R.  Clarke 

President 

76,  Rue  des  Petite-Champs 
Paris,  France 

Telephone!  Opera  66-27 
Cable  AcldreftS!  Rirantalir,  Paris 

Travel  Experts 

New  York  Representative: 

William  L.  Strauss  &  Son 

660  Madison  Avenue  New  York,  N.  Y, 


CHILD  LABOR  BAN  APPROVED  1 

Despite  Large  Carrier  List,  Daily 
Urge*  Enactment 

recent  editorial  in  the  Jamaica  (N. 
Y.)  Long  Islatid  Daily  Press  points  out 
that  "it  is  unfortunate  that  some  news¬ 
papers  have  seen  fit  to  oppose  the  Child 
l.abor  .\mendment  because  of  a  mis¬ 
taken  apprehension  that  the  amendment 
would  unjustly  interfere  with  their 
business.  .  .  .  The  Press  believes  that 
the  newspapers  should  willingly  run 
that  risk  (of  harm  to  the  carrier  sys¬ 
tem)  and  do  their  fighting  after  the 
amendment  has  been  victorious  rather 
than  now  when  their  fight  would 
threaten  the  success  of  the  greatest  hu¬ 
manitarian  movement  of  recent  times.” 

“More  than  80  per  cent  of  the  cir¬ 
culation  of  the  Press  is  delivered  by 
carrier  boys,”  the  paper  said.  “But 
we  are  confident  that  the  passage  of  the 
Child  Labor  Amendment  will  bring  to 
society  benefits  so  far  outweighing  the 
inconveniences  it  will  cause  that  no 
one  with  pretensions  of  liberalism  can 
care  oppose  it.” 

CENTRAL  STATES  MEETING 

Circulation  Manager*  Will  Hold  Con¬ 
vention  in  Chicago 

Tlie  spring  semi-annual  convention  of 
the  Central  States  Circulation  Man¬ 
agers’  .Association  will  be  held  at  the 
Congress  Hotel,  Chicago,  March  12 
and  13,  with  President  J.  B.  Birks,  De¬ 
catur  (111.)  Herald  &  Reznew,  in 
charge. 

Vice-President  George  B.  Moffett, 
Mihoaukce  News-Sentinel,  is  in  charge 
of  program  arrangements,  which  will 
embrace  carrier  boy  salesmanship  dem¬ 
onstration  contest  and  discussion  on  va¬ 
rious  circulation  problems,  including  the 
increasing  price  of  newsprint,  effect  of 
inflation  on  circulation  rates,  effect  of 
high  speed  trains  on  newspaper  circu¬ 
lation  fields,  and  the  importance  of  the 
Associated  Press  Wirephoto  pictures 
to  circulation  sales. 

SPONSORS  SAFETY  GAME 

The  San  Francisco  News,  is  sponsor¬ 
ing  a  new  Traffic  Safety  Game,  with 
cash  offered  in  awards,  as  part  of 
its  safety  campaign.  Each  day  the 
News  publishes  a  picture  depicting  a 
certain  traffic  situation.  The  object  of 
the  game  is  to  determine  whether  or 
not  a  safety  rule  or  precaution  (not 
necessarily  a  legal  violation)  is  involved 
in  the  picture,  and  if  the  answer  is 
“Yes,”  to  tell  in  not  more  than  25  words 
what,  in  the  reader’s  judgment,  con¬ 
stitutes  a  violation  of  the  precepts  of 
safety.  Cash  prizes  will  be  awarded 
to  157  contestants  who  submit  the  best 
answers  to  the  set  of  52  traffic  safety 
pictures.  The  contest  clo.ses  March  15. 

RAISES  SUBSCRIPTION  PRICES 

The  Battle  Creek  (Mich.)  Enquirer 
&  News  has  increased  subscription  rates 
as  applied  to  motor  route  and  suburban 
carrier  delivery  service.  The  new  rate 
on  motor  delivery  routes  is  65  cents  a 
month,  daily  and  Sunday.  Suburban 
carrier  service  is  15  cents  a  week,  daily 
and  Sunday. 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


SPONSORED  AUTO  SHOWS 

Wisconsin  daily  newspapers  cooperated 
with  the  various  local  automobile  dealers 
in  publicizing  1935  Auto  Shows  by  pub¬ 
lishing  special  descriptive  auto  show- 
editions  prior  to  each  exhibition.  The 
Janestnlle  Daily  Gazette  issued  a  special 
on  Feb.  2  with  8-pages  of  news  and 
advertising ;  the  La  Crosse  Tribune  Sr 
Leader-Press  a  similar  section  of  12- 
pages  on  Feb.  12;  both  the  Madison 
State  Journal  and  the  Madison  Capital 
Times  editions  of  12-pages  on  Feb.  12; 
a  10-page  edition  by  the  IVausau  Daily 
Record-Herald  Feb.  14,  and  a  12-page 
edition  Feb.  20  by  the  Eau  Claire  Daily 
Telegram. 

PREPARING  SPECIAL  DRIVE 

The  Des  Moines  Register  and  Tribune 
held  a  meeting  in  Des  Moines  Feb.  25 
of  all  circulation  supervisors,  advertis¬ 
ing  salesmen  and  various  department 
executives  in  preparation  for  the  annual 
March  campaign  honoring  Gardner 
Cowles,  publisher.  All  departments 
were  assigned  definite  objectives,  in¬ 
cluding  more  circulation,  more  adver¬ 
tising,  lietter  printed  newspapers,  a 
cleaner  plant,  better  picture  production 
and  more  readable  newspapers.  This 
event  will  be  the  third  March  drive  of 
this  type  sponsored  by  the  dailies. 

3,750  IN  PINOCHLE  MEET 

An  entry  list  of  3,750  players  partici¬ 
pated  in  the  qualifying  round  of  the 
Chicago  American’s  city  and  national 
pinochle  championship  tournament, 
which  was  launched  last  week  at  the 
Hotel  Sherman  in  Chicago.  Ernest 
L.  Heitkamp,  of  the  American,  and 
P.  Hal  Sims,  card  expert,  supervised 
the  American’s  tournament,  which  is 
being  held  in  conjunction  with  other 
newspaper-sponsored  pinochle  tour¬ 
neys,  the  winners  to  meet  in  the  national 
championships  at  New  York  City. 

BOWUNG  MEET  SUCCESSFUL 

A  field  of  285  entries  competed  in  the 
First  Annual  $1,000  Guaranteed  Bow¬ 
ling  Sweepstakes  at  Hempstead,  L.  I., 
last  week,  sponsored  by  the  Rockz<ille 
Centre  (L.  1.)  Nassau  Daily  Review 
and  the  Lynbrook  (L.  I.)  Nassau  Daily 
Star.  As  a  result  of  the  contests,  the 
Review  and  Star  will  send  their  own 
team  to  the  American  Bowling  Con¬ 
gress  in  Syracuse  in  April  to  bowl  for 
the  national  championship. 


BOSTON  COOKING  SCHOOL 

The  Boston  Herald-Traveler  will 
open  its  annual  cooking  school  under  the 
direction  of  Laura  Kennedy  on  March 
4th  to  run  one  week.  The  meetings  will 
tie  held  in  the  7th  floor  auditorium  of 
the  Herald-Traveler  building  with  Miss 
Marjorie  Mills,  woman’s  page  editor, 
in  charge  of  detail  arrangements. 

STRAY  DOG  CRUSADE 

■Alarming  increase  in  the  number  of 
rabies  cases  in  Memphis  has  resulted 
in  a  newspaper  campaign  against  stray 
dogs  by  the  Press-Scimitar  and  the 
Commercial  Appeal,  in  which  police  and 
the  Shelby  County  Humane  Society  are 
cooperating. 

SPONSORED  GARDEN  SCHOOL 

The  Richmond  (Va.)  Times-Dispatch 
sponsored  a  three-day  garden  school, 
at  the  Hotel  John  Marshall,  Richmond, 
February  28,  March  1  and  2. 
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SINGLE  RATE 
FORWARD 


SEEN 

STEP 


AS 


I _ {Continued  from  page  8) _ | 

advance  on  what  basis  they  can  place 
national  advertising  before  dickering 
with  the  publishers. 

"Rate  differentials  have  been  growing 
worse  in  recent  years.  Five  years  ago 
we  estimated  that  20%  of  national  busi¬ 
ness  was  put  out  on  a  local  rate;  now  it 
is  estimated  by  newspaper  authorities 
that  30%  of  national  business  is  going 
out  on  a  local  rate. 

“Also,  our  studies  at  headquarters 
here  indicate  tliat  the  rate  differentials 
have  been  widening  during  the  past  two 
or  three  years,  both  in  the  daily  and 
Sunday  field,  as  will  appear  from  the 
following  average  figures  taken  from 
our  Market  and  Newspaper  Statistics : 
Composite  Differentials  for  All  109 
Cities  as  Shown  in  Each  of  Oui 
Three  V^olumes  of  ‘Market  and 
Newspaper  Statistics’ 

20,000-Line  Basis 


Daily 

Newspapers 

Sunday 

Newspapers 


Vol.I 
1st  Yr. 


Vol.  II  Vol.  Ill 
2d  Yr.  3d  Yr. 


38.5%  37.9%  40.5% 

49.6%  54.1%  58.0% 
50,000 -Line  Basis 


Vol.I 
1st.  Yr. 


Vol.  II  Vol.  Ill 
2d  Yr.  3d  Yr. 


47.6%  47.9%  49.6% 
59.7%  66.1%  68.2% 


general  advertisers  were  placing  their 
business  at  local  rates,  and  often  where 
national  manufacturers  granted  adver¬ 
tising  allowances  for  local  newspaper 
advertising,  dealers  were  not  spending 
this  money  for  newspaper  space,  but 
were  diverting  the  money  into  other 
forms,  such  as  store  displays,  etc. 

In  recommending  a  single  rate  card 
system,  it  was  suggested  that  one  rate 
be  established  for  various  business 
classification,  so  that  automobile  ad¬ 
vertising,  for  instance,  would  be  placed 
at  one  rate,  regardless  of  whether  the 
copy  came  from  the  local  dealer  or  the 
manufacturer.  The  same  procedure 
was  suggested  for  tire  and  electrical 
appliance  advertising.  A  gradual 
change  in  policy  was  recommended  so 
that  eventually  there  would  be  no  dif¬ 
ferential  between  local  and  general 
rates  as  they  applied  to  various  classi¬ 
fications. 

The  question  of  whether  publishers 
should  allow  a  sliding  scale  on  the 
single  rate  card  basis  was  raised  and 
it  was  the  expressed  opinion  of  some 
that  large  users  of  space,  such  as  de¬ 
partment  stores,  should  continue  to  en¬ 
joy  such  a  privilege,  and  that  the  same 
privilege  should  be  extended  to  gen¬ 
eral  advertisers,  who  meet  space  re¬ 
quirements  warranting  a  sliding  scale. 
Such  a  plan,  it  was  thought,  would 
tend  to  increase  national  advertising 
in  newspapers,  because  advertisers 
would  prefer  placing  such  business 
through  their  regular  agencies  and  thus 
assure  better  control  of  schedules 
than  when  left  to  the  discretion  of  local 
distributors  and  dealers. 

Action  taker  at  the  Inland’s  annual 
meeting  comnemorating  the  50th  anni- 


sideration. 


Daily 

Newspapers 
Sunday 
Newspapers 

‘‘The  figures  below  contribute  to  an  “erVary  or'thrasVociatTonr  was  viewed 
explanation  of  this  increase  in  differ-  ^  significant  step  towards  a  sounder 

‘  •  I  IT  -.u  Tr  I  newspaper  retail-general  advertising 

In  comparing  Volume  II  with  Vol-  structure,  which  publishers  at  v^i- 

I  *  j  j  u  ous  recent  regional  and  state  association 

National  rate  was  reduced  by  10  have  been  giving  serious  con- 

newspapers  and  raised  by  3  newspapers.  - 

The  local  rate  was  reduced  by  41  news¬ 
papers  and  raised  by  11  newspapers. 

"In  comparing  Volume  III  with  Vol- 
ume_II : 

“National  rate  was  reduced  by  4 
newspapers  and  raised  by  32  newspapers. 

The  local  rate  was  reduced  by  20  news¬ 
papers  and  raised  by  26  newspapers. 

"These  figures  are  based  on  20,000- 
line  rates. 

‘‘If  this  trend  continues,  it  might  eas¬ 
ily  undermine  the  entire  structure  of 
national  advertising  in  newspapers  and 
prove  very  costly  to  the  newspapers  in¬ 
volved.  It  thus  becomes  of  critical  im¬ 
portance  both  to  newspapers  and  to  ad¬ 
vertising  agencies  to  ^ve  the  rate  dif¬ 
ferentials  greatly  reduced,  and  also  at 
the  same  time  a  firm  definition  of  what 
is  national  and  what  is  local.  That  is 
also  in  the  interest  of  national  adver¬ 
tisers  as  a  whole,  the  bulk  of  whom  can¬ 
not  qualify  for  a  local  rate,  and,  natu¬ 
rally,  have  to  pay  a  higher  national  rate 
in  order  to  make  up  for  deficient  reve¬ 
nue  to  newspapers  from  local  rates. 

‘‘In  the  adjustment  of  the  two  rates, 
it  seems  to  me  that  it  could  be  expedited 
by  lowering  the  national  rate  somewhat, 
while  bringing  up  the  local  rate.  In  this 
way,  approximation  would  come  about 
more  quickly  and  fairly  for  the  national 
advertiser." 

The  Inland  committee’s  report  repre¬ 
sented  a  careful  appraisal  of  what  pub¬ 
lishers  are  faced  with  in  regard  to 
adequate  local  and  national  rates.  A 
thorough  examination  of  the  average 
newspaper  rate  structure  by  the  com¬ 
mittee  led  them  to  report  that,  in  gen¬ 
eral,  the  cost  of  getting,  setting  and 
servicing  local  advertising  equals  the 
agency  and  special  representative’s 
combined  commissions  of  approximately 
30  per  cent.  The  committee  urged  in¬ 
dividual  publishers  accurately  to  deter¬ 
mine  the  actual  cost  of  obtaining, 
setting  and  servicing  local  advertisers 
and  suggested  that  such  an  appraisal 
would,  no  doubt,  show  that  overhead 
cost  of  local  advertising  would  ap¬ 
proximate  the  commission  now  paid  for 
national  advertising. 

In  pointing  out  the  need  for  strength¬ 
ening  newspaper  rate  structures,  the 
committee  cit^  numerous  cases  where 
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GENERAL  A  ELBCTRIC 


At  a  meeting  of  1935-36  board  of 
directors,  immediately  following  the 
close  of  the  Inland  convention,  Verne 
E-  Joy,  Centralia  (Ill.)  Sentinel,  was 
elected  chairman;  James  Todd,  Mo- 
berly  (Mo.)  Monitor-Index,  vice- 
chairman;  George  W.  Purcell,  Bloom¬ 
ington  (Ind.)  World,  secretary.  John 
L.  Meyer,  Madison,  Wis.,  was  re-elected 
secretary-treasurer  of  the  association. 
As  previously  reported,  Linwood  1. 
Noyes,  Ironwood  (Mich.)  Globe,  was 
chosen  president  of  the  Inland  for  the 
ensuing  year. 

^  Members  of  the  Inland  were  enthu¬ 
siastic  in  their  praise  for  the  con¬ 


structive  service  this  past  year,  espe¬ 
cially  in  assisting  officers  in  the 
“Golden  Jubilee’’  convention  arrange¬ 
ments,  on  the  part  of  Secretary-Treas¬ 
urer  John  L.  Meyer.  Retiring  Presi¬ 
dent  Joy  expressed  this  genuine  appre¬ 
ciation  in  his  annual  report  to  the  asso¬ 
ciation  and  Mr.  Meyer  was  extended  a 
rising  vote  of  thanks  at  the  banquet. 

An  added  feature  of  the  meeting  was 
the  manufacturer  and  supply  house  ffis- 
plays  and  demonstrations  in  the  Palmer 
House  exhibition  hall.  Included  in  the 
exhibits  were  Teletypesetter,  H.  B. 
Rouse  &  Company,  Duplex  Printing 
Press  Company,  and  (jOSs  Printing 
Press  Company. 
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•  To  provide  greater  depth  and 
less  stretch  in  molding,  the  (joss 
45S  Matrix  Roller  has  b^n  con¬ 
structed  exceptionally  heavy — 
weighing  9,5(X)  pounds. 

Solid  forged  steel  cylinders  of  12' 
diameter  provide  a  flatter  molding 
surface,  exerting  more  pressure 
vertical  to  the  form.  There  is  less 
side  pressure  on  type,  less  tendency 
of  mat  to  creep,  and  greater  depth 
of  impression. 

An  improved  flexible  drive  rotates 
the  cylinder  when  the  machine  is 
started;  but  after  the  cylinder 
comes  on  top  of  the  form,  its  speed 
is  governed  by  the  combined  char¬ 
acteristics  of  the  form,  mat,  and 
blanket.  .  .  .  Investigate  the  ad¬ 
vantages  of  this  machine.  Write 
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type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  precise  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control. 

Costly  Makeresdy.  Lengthens  Life  of  Plates. 

Send  for  details 


R.  HOE  &  CO.,  Inc. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


55 


GEORGIA  PRESS  HEARS  Emily  Woodward,  founder  of  the  In- 

I  DIX,  MALLON,  RIPLEY 

208  Editors  in  Attendance  at  Athens 

_ Collegiate  Press  Group  Holds 

Concurrent  Meeting — Dinner 
Honors  Women 


(By  telegraph  to  Editor  &  Pobiisher) 

Athens,  Ga.,  Feb.  24 — After  hearing 
iddresses  by  three  nationally  promi- 
lent  journalists  and  entering  into  round- 
able  discussions  on  the  problems  con- 
•ronting  the  press  of  the  state,  Georgia 
aewspaper  editors  closed  their  eighth 
uinual  Press  Institute,  which  met  at 
[he  University  of  Georgia,  Feb.  20-23. 
Two  hundred  and  eight  Georgia  editors 
attended. 

The  institute  is  sponsored  by  the 
Henry  W.  Grady  School  of  Journalism 
and  the  Georgia  Press  Association. 

The  Institute  heard  talks  by  Dorothy 
Dix,  America’s  lovelorn  advisor,  Paul 
Mallon,  Washington  correspondent,  and 
Ro^rt  L.  Ripley,  “Believe  It  Or  Not” 
artoonist. 

Giving  a  running  account  of  her  ex- 

Sriences  as  America’s  lovelorn  advisor, 
iss  Dix.  known  in  real  life  as  Mrs. 
Elizabeth  Gilmer,  told  a  crowd  that 
overflowed  the  University  auditorium, 
that  she  craved  “not  the  rights  of  wo¬ 
men,  but  mercy  and  purpose.” 

Paul  Mallon  told  the  editors  that 
the  news  readers  were  today  receiving 
the  best  accounts  of  political  news  from 
Washington  in  the  history  of  Washing¬ 
ton  coverage  but  that  he  expected  the 
New  Deal  to  find  a  less  friendly  press 
in  the  next  two  years  than  it  found  in 
the  first  two. 

The  President  was  pictureil  by  the 
Mmmentator  as  one  who  really  likes 
newspapermen  and  Mallon  vigorously 
denied  that  news  was  kept  from  the 
readers.  The  off-the-record  conversa¬ 
tions  at  a  White  House  press  confer¬ 
ence  were  almost  altogether  of  a  per¬ 
sonal  nature — the  President  laughing 
and  joking  with  the  correspondents,  he 
said. 

Senators  Norris.  Burns  and  Glass 
were  named  by  Mallon  as  among  the 
five  most  efficient  legislators  of  the 
nation  and  he  said  that  he  believed 
“the  gentleman  from  Virginia  was  able 
to  hold  his  own  with  any  speaker  op¬ 
posed  to  him.”  At  a  luncheon  given  in 
his  honor  by  the  Atlanta  Constitution 
Mallon  answered  questions  put  to  him 
by  the  editors. 

Three  two-hour  round  tables  were 
held  each  day  by  the  editors  and  the 
subjects  discussed  and  the  discussion 
leaders  follow :  “The  Editorial  Page” 
by  W.  G.  Sutlive,  Savannah  Evening 
Press;  “Make-up  and  Typography,”  by 
Edward  C.  Crouse,  assistant  professor 
of  journalism  at  the  University; 
“What’s  Wrong  With  the  Georgia 
Press?”  by  Austin  Dean,  Gainesville 
Eagle;  “Local  News  and  Correspon¬ 
dents,”  by  Otis  Brumby,  Cobb  County 
Times;  “Circulation,”  by  A.  B.  Dennis, 
Coinngton  News;  “Advertising,”  by 
Henry  Nevin,  Dalton  Citizen;  “Job 
Printing,”  by  Kirk  Sutlive,  Blackshear 
Times. 

Women  of  the  Georgia  press  were 
honored  at  a  dinner  given  by  the  Savan¬ 
nah  Morning  News  and  Evening  Press. 
Among  those  attending  were,  Mrs.  Mil¬ 
dred  Seydell,  Miss  Emily  Woodward, 
founder  of  the  Press  Institute,  Mrs. 
Bessie  Stafford,  and  Mrs.  Medora  Field 
Perkerson. 

Meeting  as  the  guest  of  the  Press  In¬ 
stitute  was  the  Georgia  Collegiate  Press 
Association.  The  college  editors  at¬ 
tended  the  meetings  of  the  Institute  and 
held  round  tables  to  discuss  problems 
of  their  own.  Bill  Maner  of  Georgia 
Tech  is  president  of  the  Association. 

Idle  program  of  this  meeting  was  un¬ 
der  the  direction  of  John  Paschall,  man¬ 
aging  editor  of  the  Atlanta  Journal,  and 
m  closing  the  Institute  he  gave  full 
credit  to  the  success  of  this  Institute  to 
John  E.  Drewry,  director  of  the  Henry 
'V.  Grady  School  of  Journalism,  and 
^^P'^ossed  gratitude  for  cooperation  to 
Mdton  L.  Fleetwood,  president  of  the 
Georgia  Press  Association  and  Miss 


NIXON  GROUP  REORGANIZED 

Indiana  Chain  Incorporated  to  Carry 
On  Late  Publither’i  Paper* 

Articles  of  incorporation  for  Nixon 
Newspapers,  Inc.,  have  been  filed  at 
Wabash,  Ind.,  and  at  Indianapolis,  by 
the  new  organization  that  is  to  con¬ 
tinue  publication  of  the  papers  operated 
by  the  late  Don  Nixon,  fatally  injured 
in  an  automobile  crash  at  Michigan 
City  in  December. 

The  incorporators  are  his  widow, 
Eugenia  M.  Nixon;  his  sons,  Don 
Nixon,  Jr.,  and  Henry  Nixon;  Burton 

EDITOR  &  PUBLISHER 
Classifiecl  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .$•  per  line 

3  Time*  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  Ihte 

4  Times  —  .(0  per  line 
Count  six  words  to  the  line 

White  span  charged  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right  to 
classify,  adit  or  reject  any  copy. 

Broker* 

Buying  Selling,  Merging  'of  newspaper*. 
No  leases  or  trades.  No  listing  charge. 
Len  Feighner,  Pythian  Building,  Nash¬ 
ville,  Mich.,  or  J.  W.  Mapoles,  Murphy's 
Hotel,  Richmond,  Va. 

For  Pacific  Coast  Daily  and  weekly 
newspapers,  write  M.  C.  Moore.  News¬ 
paper  Broker,  Beverly  Hills,  Calif. 

THIS  SPEAKS  FOB  ITSELF. 

The  Troy  Times.  February  22,  1935. 

Troy.  New  York. 

Dear  Mr.  Shale:  I  am  enclosing  here¬ 
with  check  in  full  settlement  for  your 
very  successful  handling  of  our  Impor¬ 
tant  transaction. 

I  want  to  extend  to  you  my  pleasure  In 
having  met  you  and  associated  so  in¬ 
timately  with  you  in  the  last  few  months. 

I  congratulate  you  on  the  work  you  so 
ably  performed  for  us  and  with  personal 
regards.  1  am 

Sincerely  yours, 

W.  H.  ANDERSON. 

Thank  you  Mr.  Anderson.  Your  letter 
Is  duly  appreciated.  The  Times  was  pur¬ 
chased  by  The  Troy  Record  Company. 
I  still  have  some  good  dailies  for  sale. 
J.  B.  SHALE.  TIMES  BUILDING,  NEW 
YORK. _ 

Newspaper*  Wanted 

Wanted — Dally  Paper  in  lively  Southern 
City;  $5,000  down.  Write  Box  B-620, 
Editor  &  Publisher. 

Wanted  to  Buy — County  seat  daily  in 
Southern  Ills.,  Ind.,  or  Western  Ky, 
Must  be  priced  right,  as  willing  to  pay 
CASH  for  good  property  or  for  equity 
in  Involved  paper  which  offers  possibili¬ 
ties  of  building  up.  State  location,  circu¬ 
lation  and  present  Indebtedness,  first 
letter,  otherwise  don’t  answer  as  Investor 
wants  action,  not  correspondence.  Cairo, 
Editor  &  Publisher. _ 

Special  Feature 

Park  Bench  Philosophy,  a  national  edi¬ 
torial  feature.  12  releases  $1.  Griswold, 
Publisher,  Columbiana.  Ohio,  _ 

Publisher’*  Representative 

Do  You  Need  active  Intelligent  representa¬ 
tion  In  New  York?  Experienced  man  (16 
yrs.  selling  national  advertising)  will 
represent  2  or  3  dailies.  Salary  or  com- 
mission  basis.  Personalized  service.  N.  L. 
Huebsch,  67  W.  44th  St..  N.  Y.  C. _ 

Insurance 

Build  C'irciiintion  that  sticks  with  News¬ 
paper  Accident  Insurance  policies.  Write 
Jim  G.  Ferguson,  Newspaper  Accident 
Division,  Washington  National  Insurance 
Company,  Chicago.  II 1 1  n olS; _ 

Circulation  Promotion 

Promotion,  to  bring  "better  times.’*  Hud¬ 
son  Do  Priest  St  Associates,  world's  record 
circulation  builders.  246  6th  Avo.,  N.T.C. 

Newspaperdom'sLeadingClrculatlonBulldera 

Morrison  Plan 

"The  Plan  that  Pays  and  Proves  If* 
Write  the  John  F,  Morrison  Clompany, 
Royal  Union  Bldg.,  Des  Moines,  Iowa. 

Clreulatlon  Campaigns  for  newspapers  by 
competent  men.  Fred  L  Deese  Organiza¬ 
tion,  489  Fifth  Avenue,  Now  York. 

Better  Dally  Newspapers  In  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulatlon-bulld. 
Ing  campaigns,  more  than  over  before. 
For  quick  definite  A.  B.  C.  circulation  In¬ 
crease,  regardless  of  business  conditions  In 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Ballding, 
Indianapolis. 


P.  Allen  of  Wabash,  formerly  con¬ 
nected  with  a  bank  there;  and  George 
F.  Duggan,  an  officer  of  the  Elizabeth¬ 
town  (Tenn.)  Star.  The  new  corpora¬ 
tion  has  3UU  shares  of  stock  of  $10U 
par  value. 

Papers  in  the  Nixon  chain  are  the 
iVabash  (.Ind.)  Plain  Dealer,  Peru 
(Ind.)  Tribune,  Michigan  City  (Ind.) 
Dispatch,  Terre  Haute  (Ind.)  Satur¬ 
day  Spectator,  Elizabethtoxon  (Tenn.) 
Star,  Pulaski  (Va.)  Southwest  Times, 
Middlesboro  (Ky.)  Daily  News;  and 
an  engraving  company  and  typesetting 
company  at  Terre  Haute. 


Situation*  Wanted 


lnve*tment 


600  Shares  Scripps-Uuward  Investment 
Company  stock  for  sale  at  10%  less  than 
treasury  price.  Paid  dividends  from  5%  to 
7%  on  $10  share  1034.  B*616.  Editor  & 

Publisher. 


Help  Wanted 


Advertising — Young  man  with  some  selling 
experience  for  small  N.  Y.  State  daily. 
$25  week  to  start.  References.  B-623, 
Editor  &  Publisher. 

Circulation — Une  of  the  fastest  growing 
newspapers  in  the  United  States  in  a 
major  Eastern  city  has  an  opening  for 
a  thoroughly  competent  home  delivery 
manager.  This  Job  will  interest  a  highly 
successful  circulation  manager,  preferably 
one  now  employed. 

Successful  applicant  must  be  able  to  get 
from  his  organization  that  extra  last 
ounce  of  willing  effort.  He  must  be  a 
leader.  He  must  have  a  definitely  proven 
record  as  a  sales  manager  through 
carrier  salesmen. 

We  have  an  excellent  organization — a 
good  newspaper — and  sufficient  money  to 
spend.  We  are  looking  for  a  man  big 
enough  to  Justify  these  things. 

Write  fully  enclosing  recent  photo.  On 
each  successive  circulation  Job  held  give 
complete  business  record,  results  obtained, 
salary  earned,  and  references.  State  age 
and  education.  Include  any  other  Informa¬ 
tion  you  think  will  be  of  use  to  us  In 
making  a  decision.  Address  reply.  Edi¬ 
tor  &  Publisher,  Box  B-U24. 

Proniotlon  .Manager — for  daily  newspaper: 
only  man  who  has  served  in  a  promotion 
department  of  a  daily  newspaper  and  who 
is  thoroughly  experienced  in  circulation 
and  advertising  promotion  should  apply; 
not  only  is  ability  to  direct  required  but 
also  the  ability  to  write  superbly,  make 
layouts  and  handle  enormous  amount  of 
detail  under  pressure;  this  is  an  excellent 
opportunity  for  man  between  30  and  4  5 
who  is  enthusiastic,  preferably  unmarried 
and  to  whom  hours  mean  nothing.  In 
replying,  state  age,  experience  and  salary 
expected.  B-622,  Editor  & ^Publisher. _ 

Situation*  Wanted 

Advertising — Classified  Manager,  local, 
national,  advertising  agency.  Interview 
solicited.  Eastern  States.  B-627.  Editor 
&  I’ublisher. 

Advertising  .Manager — Llvewlre.  37.  With 
fine  record  of  accomplishment — seeks  op¬ 
portunity.  Get  the  facts.  Box  403.  28 

E.  31st  St.,  N.  Y.  C. 

Advertising  Woman,  experienced,  33,  wants 
combination  Job,  selling  and  reporting. 
References,  ad  samples.  Box  B-605,  Edi¬ 
tor  &  Publisher. 

Advertising  Man — Experienced,  38,  seeking 
position  display  department  Midwestern 
newspaper.  Excellent  qualifications.  Am 
now  employed.  Copy  and  sales  ability. 
B-615,  Editor  &  Publisher. 

Advertising  Manager — Thoroughly  experi¬ 
enced.  young,  energetic  advertising  man, 
now  employed,  seeking  change.  24  years 
idd,  married,  no  children.  Well  educated, 
keen  knowledge  of  merchandising,  sales 
promotion  and  department  store  advertis¬ 
ing.  Excellent  fundamentals  of  swift, 
simple  copy  and  original  layouts.  Mag¬ 
netic  personality,  no  bad  habits.  Reliable, 
competent,  equal  to  responsibilities.  Ex¬ 
cellent  references.  Prefers  position  on 
daily  paper  in  town  8,000  to  15,000  popu¬ 
lation.  B-617,  Editor  &  Publisher, 

All-around  Valuable,  publishing  experience 
available;  man,  39.  trained  in  advertising, 
promotion,  editorial  work.  Knows  what 
r^eader  appeal  is  and  how  to  make  If  pay. 
Sound  Judgment,  initiative,  unusual  ability 
capacity.  B-614,  Editor  & 

Publisher. 


Art  Critic,  author,  national  reputation, 
will  contribute  reviews  or  edit  depart¬ 
ment,  for  metropolitan  paper  or  magazine 
wanting  Modern  progressive  presentation 
of  art  news.  B-633,  Editor  &  Publisher. 

Assistant  to  Business  Manager,  Newspaper 
or  Magazine,  Intensive  Managerial,  Edi¬ 
torial  and  Circulation  experience.  Now  on 
staff  University.  Parker  Kent  James,  c/o 
Editor  &  Publisher. 

Cartoonist — Editorials,  sport,  caricature. 
Samples  on  request.  Will  go  anywhere. 
B-619,  Editor  &  Publisher, _ 

Circulation  Manager,  metropolitan  experi¬ 
ence,  expert  promotion  man.  Have  never 
failed  to  break  down  resistance,  reduce 
operating  expense  and  Increase  revenue. 
Now  employed.  Confidential.  B-599,  Edl- 
tor  &  Publisher. _ 

Circulation  Manager— Young,  aggressive, 
ambitious,  wants  to  connect  with  news¬ 
paper  that  offers  opportunity  and  perma¬ 
nency  to  man  who  proves  hi*  worth.  B- 
659,  Editor  &  Publisher. _ 

City  Editor-Reporter,  26,  on  small  dally, 
wants  Job  as  reporter  or  copyreader  on 
medium-sized  daily*  Journalism  scimol 
graduate.  Four  years*  experience.  Ex- 
cellent  record  and  references.  Now  em- 
ployed.  B-620.  Editor  &  Publisher. _ 

ClaSHitled  Advertising  Manager  who  CAN 
develop  mediums  not  In  first  position. 
Best  references.  Box  B-631,  Editor  & 
Publisher.  _ _ 

Copy  and  Idea  Man — in  early  30's.  7 

years  account  executive  for  two  New 
York  Agencies.  Seeking  new  connection 
with  N.  Y.  Agency  or  Adv.  Dept,  of  es¬ 
tablished  firm  offering  opportunity  of  ad¬ 
vancement.  References,  B-626,  Editor  & 
Publisher. _ _ _ _ 

Editorial— Special  writer,  features,  un¬ 
usual  assignments  or  re-wrlte.  Age  29, 
American.  College.  References  will  at- 
test  ability.  B-629.  Editor  &  Publisher. 

Editor — Experienced  Editorial  Writer. 
Background  of  ten  years  In  news  gather¬ 
ing,  feature  writing,  copy  editing,  city  and 
managing  editor  on  large  dallies.  College 
education,  M.  S.  and  advanced  degrees. 
Available  Immediately  for  position  of  re- 
sponsiblllty.  B-632.  Editor  &  Publisher. 

Editorial — Young  man  with  12  years'  ex¬ 
perience  as  reporter  and  copy  reader  seeks 
tryout  as  editorial  writer;  South.  B-630, 
Editor  &  Publisher. _ _ 

Finaneiiil  Writer  and  editorial  advisor 
familiar  with  local  newspaper  publishing 
problems  and  merchant  advertising  cam¬ 
paigns.  Wishes  executive  position.  B-621. 
Editor  &  Publisher. _ _ 

.Magazine  and  Newspaper  circulator  desires 
change.  Only  Interested  need  answer. 
Married,  age  29.  ten  years  experience. 
Experienced  in  all  lines.  B-618,  Editor 
&  Publisher.  _ 

Young  Woman,  under  30,  with  exceptional 
references.  Experience  includes  4  years 
general  reporting  and  beauty  editing 
metropolitan  dallies  and  thorough  famili¬ 
arity  layout  and  makeup.  Also  3  years 
with  leading  advertising  agency  writing 
copy  and  puhllclty  national  accounts. 
B-625.  Editor  &  Publ Ish er. _ 

Mechanical  Equipment  For  Sale 

Engraving  Department  Equipment,  all 
standard  brands.  New  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  York  City. _ 

Linotype  Machines — Models  1.  6,  8,  14,  18, 
K.;  also  Intertypes.  All  rebuilt.  Bargains. 
Terms.  Hoffmann,  112  E.  I3th  St.,  N.  T. 


Mechanical  Equipment  Wanted 

Wanted  to  Buy — Four  deck  single  width 
press  21'/4''  or  22%"  cut  off,  also  double 
width  four  floor  units.  Give  serial  number, 
roller.s,  motor  power  and  price.  B-628. 
Editor  &  Publisher. 

Wanted  to  Buy — Press,  modern  unit  type 
sextuple,  not  over  39  feet  long  or  10(4 
feet  high.  Give  complete  specifications  and 
price  first  letter.  Indicating  age,  condition, 
inclusion  of  rubber  rollers,  drive,  auto- 
matlc  tensions.  B-604.  Editor  &  Publisher. 

Wanted  to  buy  Margach  Metal  Feeders 
for  linotype  machines.  Orlando  Sentlnel- 
Star,  Orlando.  Florida. _ 

Newspaper  Supplies 

Stereotype  and  Pressroom  Hnpplles— Elec¬ 
tric  Matrix  Scorching  Machines.  Ameri¬ 
can  Publishers  Supply,  Box  131,  West 
Lynn,  Mass. 


Eifieiently  Handled 


Newspaper  circulation  means  a  constant  demand 
for  equipment  and  supplies,  to  maintain  pro¬ 
duction.  The  buyers  in  this  great  market  read 
Editor  &  Publisher  and  seek  in  its  pages  informa¬ 
tion  as  to  where  to  buy. 

List  your  product  on  the  Classified  Page — the 
newspaper  market-place. 

CLASSIFIED  SERVICE 

Editor  St.  Publisher 
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Editor  &  Publisher  for  March  2,  1935 


By  MARLEN  PEW 


IF  the  recent  Supreme  Court  ruling 
in  the  gold  case  was  beyond  the  eru¬ 
dition  of  the  average  reader,  how  would 
one  expect  newsboys  to  get  under  it  and 
utter  a  sensible  cry?  I  learn  from 
Houston  (Tex.)  Press  that  one  little 
street  merchant  of  that  city  sold  extras 
like  hot  cakes  by  calling  “All  about  the 
Gold  murder.”  Newsboys  know  the 
value  of  crime  news. 

*  *  « 

IT  turns  out  that  the  story  of  the  dis¬ 
covery  of  fossils  of  a  man  in  India 
15  inches  tall  was  a  hoax,  picked  up  and 
cabled  by  credulous  local  Bombay  cor¬ 
respondents.  The  story  started  from  a 
superstition  among  the  natives  that  bad 
luck  can  be  averted  by  spreading  a 
rumor  about  some  evil  condition  or 
grotesque  discovery.  It  is  earnestly 
hoped  that  that  superstition  does  not 
spread  to  America.  Newsmen  have 
trouble  enough  as  matters  stand. 

*  *  * 

SIXTY  years  on  a  newspaper  staff, 
and  still  going  strong  1  That  is  the 
extraordinary  record  of  C.  H.  Rembold, 
general  manager  of  Cincinnati  Times- 
Star,  and  well  known  throughout  the 
newspaper  circle.  He  went  to  work  at 
18.  His  private  hobby  is  collecting  old 
coins.  At  one  time  he  had  assembled 
one  of  the  most  important  American 
collections. 

Frank  G.  Huntress,  publisher  of  San 
Antonio  (Tex.)  Express  and  News,  this 
month  celebrates  his  51st  anniversary  as 
a  member  of  the  staff  of  that  great 
newspaper  of  the  Southwest.  He  be¬ 
gan  by  selling  newspapers  at  15  on  the 
corner  where  his  plant  is  now  located. 
He  joined  the  Express  staff  in  1884. 

Also  this  month  Adolph  S.  Ochs  will 
reach  his  77th  milestone.  His  birth¬ 
day  is  March  12.  The  distinguished 
publisher  of  Nezo  York  Times  remains 
the  ruling  force  of  that  great  newspaper. 
As  an  eleven-year -old  boy  he  sold 
papers  on  the  strf**s  of  Knoxville, 
Tenn.  Then  he  became  a  printer’s 
devil.  He  bought  the  Chattanooga 
Times  in  1878,  and  New  York  Times  in 
1896. 

*  * 

A  TELEGRAM  from  the  Hon.  E.  G. 

Sewell,  Mayor  of  Miami,  Fla., 
asks:  “Will  you  kindly  advise  me  to 
what  limits,  in  your  judgment,  an  un¬ 
scrupulous  and  irresponsible  newspaper 
should  be  allowed  to  go  under  the  guise 
of  freedom  of  the  press,  in  slandering 
upright  and  worthy  private  citizens  of 
high  character,  faithful  public  officials 
and  judges  of  unimpeachable  integrity, 
before  being  brought  to  a  halt  by  the 
court?  Or,  is  it  better  to  use  a  shot¬ 
gun?” 

«  *  * 

The  inquiry  was  apropos  of  the 
arrest,  in  contempt  of  court  pro¬ 
ceedings,  of  the  publisher  and  editor  of 
the  Miami  Beach  Tribune.  I  learn 
from  press  despatches  that  Mayor 
Sewell  is  also  proposing  to  sue  the 
newspaper  for  libel.  The  Miami  Beach 
Tribtme  seems  to  have  kicked  up  a 
lively  rumpus,  with  charges  of  mal- 
a^inistration,  political  protection  of 
▼ice  and  gambling  and  corruption  in  the 
police  department.  I  know  none  of  the 
parties,  and  have  only  hearsay  evidence 
in  reference  to  the  charges,  but  perhaps 
can  answer  the  Mayor’s  inquiry  in 
general  terms. 

In  deciding  the  famous  Minnesota 
“press  gag”  case  the  U.  S.  Supreme 
Court,  in  an  opinion  read  by  Mr.  Chief 
Justice  Hughes,  upheld  the  right  of  an 
editor  even  to  go  wrong,  his  respon¬ 
sibility  under  established  libel  laws  be¬ 
ing  implicit.  The  Ohio  Court  of  Ap¬ 
peals,  in  scathing  terms,  reversed  the 


action  of  a  local  judge  who  had  jailed 
the  editors  of  the  Cleveland  Press  for 
alleged  contempt  of  court,  the  complaint 
being  that  they  had  unjustly  criticized 
the  judge’s  decision  in  reference  to  a 
gambling  case,  which  was  obviously 
against  public  policy  and  state  law.  One 
could  cite  many  other  instances  wherein 
the  courts  have  upheld  the  principle  of 
free  press.  Contempt  citations  that  are 
calculated  to  stifle  a  newspaper  crusade 
are  usually  reversed  in  higher  courts. 
That  may  or  may  not  be  the  situation 
in  Florid. 

«  4^  * 

Mayor  SEWELL’S  alternate  sug¬ 
gestion  that  the  shotgun  method 
be  used  to  shut  off  free  editorial  ex¬ 
pression  has,  in  my  view,  little  to  recom¬ 
mend  it.  It  is  old  stuff,  long  ago  out¬ 
lived.  If  the  Miami  Beach  Tribune  has 
libeled  upright,  unimpeachable,  worthy 
citizens  and  public  officials  of  high 
character,  the  laws  of  the  state,  both 
civil  and  criminal,  are  available.  Justice 
can  be  gained.  Mayor  Sewell  need  not 
shoot  the  editor  of  the  Miami  Beach 
Tribune.  It  would  be  a  mistake  for 
him,  or  anyone  similarly  aggrieved,  to 
attempt  to  settle  a  difference  by  that 
crude  device.  Assassination  would  not 
decide  whether  the  Tribune’s  charges 
were  true  or  false.  Murder  is  mussy. 
The  assassin  would  be  compelled  to  run 
the  gauntlet  of  the  criminal  courts  and 
perhaps  suffer  the  dire  and  ignominious 
fate  of  a  felon.  For  a  wide  variety  of 
reasons  I  am  bound  to  urge  the  Mayor 
of  Miami  Beach  to  dismiss  from  his 
mind  all  violent  thoughts  and  withhold 
fire. 

*  m  * 

Assuming,  for  the  sake  of  argu- 
.  ment,  that  the  charges  the  Miami 
Beach  Tribune  has  published  have  been 
alarmist,  unjustified,  mistaken,  even 
deliberately  false,  it  seems  to  me  that 
the  Mayor  ought  to  be  sensitive  to  them, 
considerate  of  the  spirit  of  a  reform 
crusade,  and  tolerant  of  the  good  citizen¬ 
ship  that  is  at  least  implied.  He  is 
the  kindly,  wise,  first  citizen  and  as 
such  might  be  expected  to  overlook 
technical  faults,  hasty  and  mistaken 
judgments,  even  bad  errors,  if  the 
purpose  of  the  crusade  were  to  awake 
citizens  to  their  insecurity  due  to  police 
corruption  and  the  protection  of  vicious 
social  parasites.  If  these  conditions  are 
real  in  Miami  Beach,  Mayor  Sewell 
should  thank  any  newspaper  for  bring¬ 
ing  out  the  facts.  The  city  would  not 
suffer  unbearable  disgrace,  for  the 
grafting  cop  and  deceitful  civil  officer, 
in  league  with  prostitutes  and  gamblers, 
have  been  exposed  in  many  American 
communities  by  public  service  news¬ 
papers.  The  disgrace  lies  in  suppress¬ 
ing  the  news  of  such  conditions  where 
they  exist. 

I  have  no  brief  for  any  unscrupulous 
and  irresponsible  newspaper.  I  know 
full  well  that  newspapers  of  that  de¬ 
scription  exist.  Bm  I  think  the  way 
to  reach  them,  for  immediate  results,  is 
through  libel  laws.  One  can  also  always 
content  himself  with  the  justifiable  be¬ 
lief  that  sooner  or  later  such  journal¬ 
ism  stabs  itself  with  its  own  daggers. 
I  have  no  ruson  to  believe  that  the 
Tribune  merits  the  Mayor’s  castiga¬ 
tion.  Indeed  I  have  only  good  will  for 
Mayor  Sewell,  the  ^itors  of  the 
Tribune,  _  and  all  others  concern^. 
From  this  distance  it  would  seem  that 
persons  living  in  the  glories  of  the 
Florida  Winter  climate,  amid  sunshine 
and  flowers,  might  manage  to  get  along 
happily.  It  is  a  disagreeable  thought 
that  siKh  a  scene  is  marred  by  talk  of 
protected  vice,  crime  and  graft,  ugly 
revenges,^  summary  contempt  proceed¬ 
ings,  jailings  and  even  proposed  resort 


to  hateful  bloodshed.  We  like  to  think 
of  the  "tropical  capital”  of  the  land  as 
a  firm  pedestal  of  sweetness  and  light. 

*  *  * 

WALTER  LIPPMANN  made  a 
crystal-clear  exposition  of  the 
much  debated  free  press  issue  in  an  ad¬ 
dress  at  George  Washington  University 
on  Washington’s  birthday,  and  inciden¬ 
tally  went  as  close  to  a  Rabelaisian 
reference  as  I  have  ever  known  him  to 
go.  It  was  good,  clean  fun,  of  course, 
baid  he:  "I  am  made  bold  to  speak 
here  tonight  by  remembering  that  there 
are  others,  in  this  capital  city  and  else¬ 
where,  who  make  speeches  on  very  large 
subjects.  They  speak  about  the  birth 
and  death  of  the  galaxie<=  of  stars.  They 
speak  about  the  origins  of  life.  They 
s])eak  about  the  immortality  of  the  soul. 
There  is  even  an  ancient  custom  that 
at  banquets  a  man  should  rise  and  speak 
wittily  and  wisely  on  the  subject  of  ‘the 
ladies.’  So,  I  say  to  myself :  surely,  if 
men  can  speak  on  a  subject  which  is  as 
complex  and  as  contentious  as  that,  with 
only  hearsay  and  partial  knowledge  and 
a  limited  experience  to  inform  them,  a 
writer  for  the  newspapers  may  ven¬ 
ture  to  speak  about  the  press. 

“There  are  indeed  some  striking  re¬ 
semblances  between  the  two  subjects. 
There  is  nothing,  for  example,  that  can 
lie  said  of  the  ladies  that  is  true  of  all 
the  ladies,  and  there  is  nothing  that  can 
be  said  about  newspapers  that  is  true 
of  all  of  them.  There  are  ladies  by  cour¬ 
tesy,  by  charity,  by  stretching  the  defi¬ 
nition.  The  same  might  be  said  of 
some  publications  which  call  themselves 
newspapers.  I  shall  not  pursue  the 
analogy  into  all  its  possible  ramifica¬ 
tions,  except  to  suggest  that  it  is  pos¬ 
sible  to  believe  in  the  importance  of  the 
press  without  li!  ing  or  reading  every 
newspaper  just  as  it  is  possible  to  be¬ 
lieve  in  women  without  loving  or  wish¬ 
ing  to  marry  each  and  every  one  of 
them.” 

*  *  ▼ 

GRE.\TLY  did  we  enjoy  this  re¬ 
buke  to  the  loose-thinking  and 
even  looser-talking  gentry  that  is  for¬ 
ever  condemning  “the  American  press,” 
as  though  one  could  fairly  use  such  gen¬ 
erality  to  describe  the  character  of 
all  sorts  of  newspapers.  Anything  can 
be  said  of  “the  American  press,”  good, 
bad  or  indifferent,  and  it  will  be  both 
true  and  false.  Mr.  Lippmann’s  clear 
analogy  will  be  remembered.  What  he 
said  of  free  press  as  a  current  issue 
deserves  to  be  pasted  on  the  bulletin 
boards  of  every  editorial  office.  Here 
are  the  quotes: 

“The  liberties  of  the  press  are  guar¬ 
anteed  by  law,  but  we  have  only  to 
look  about  us  in  the  world  today  to 
realize  that  freedom  depends  on  some¬ 
thing  more  than  legal  guaranties.  The 
battle  to  establish  the  legal  guaranties 
was  won  in  America  more  than  a  cen¬ 
tury  ago,  but  the  battle  to  make  those 
guaranties  a  permanent  part  of  the  herit¬ 
age  of  our  civilization  is  still  in  prog¬ 
ress.  It  will  be  won  if  it  is  won  at 
all,  by  newspapermen  whose  highest 
ambition  in  their  profession  is  to  get 
the  news  and  state  it  correctly  and  print 
it  fearlessly. 

“It  is  the  ambition  to  arrive  at  what 
journalists  call  the  news  and  scholars 
call  the  truth  that  constitutes  the  living 
link  between  the  press  and  the  universi¬ 
ties.  Our  knowledge  of  how  to  get  the 
truth,  especially  in  the  whole  wide  field 
of  public  affairs  and  human  relations,  is 
as  yet  extremely  imperfect.  We  do  not 
possess  anything  like  adequate  instru¬ 
ments  for  measuring  and  recording  the 
facts,  and  we  do  not  have  accepted  hy¬ 
potheses  for  interpreting  the  facts. 

“Mr.  T.  B.  S.  Haldane  has  predicted 
that  it  will  take  two  or  three  centuries 
to  develop  a  science  ot  politics  that  can 
be  applied  as  confidently  as  we  know 
how  to  apply  the  science  of  metallurgy. 
Perhaps  he  is  an  optimist.  At  any  rate, 
he  says  that  200  years  ago  the  physicists 
and  chemists  were  beginning  to  study 
the  properties  of  metals  by  exact  meth¬ 
ods  involving  measurements,  but  the 
real  knowledge  of  metals  lay  in  the 
hands  of  skilled  workmen  who  handed 
down  their  rule  of  thumb  methods  and 
manual  dexterity  to  their  children. 


“On  this  analogy,  it  may  be  said,  1 
suppose,  that  the  politicians  and  the  ac¬ 
tive  newspapermen  today  are  like  those 
skilled  workmen  who  could  handle 
metals ,  the  protessors  of  politics  are 
like  the  physicists  and  chemists  two 
ceiiturie.s  ago  who  were  studying  the 
properties  of  metals.  They  have  ditt- 
erent  work  to  do,  and  I  have  more  tiian 
a  little  .sympathy  with  those  who  want 
at  least  to  keep  separated  in  their  minds 
the  search  for  knowledge  which  shall 
be  exact,  however  small  a  role  it  can 
now  nlay  in  practical  affairs  and  the 
necessity  for  making  practical  decisions 
and  producing  immediate  reports  based 
on  the  appearance  of  things.  But  there 
is  no  reason  why  men  who  recognize 
that  they  have  different  kinds  of  work 
to  do  should  not  also  understand  each 
other.  Ultimately  we  seek  the  same 
end  which  is  to  enlighten  mankind  by 
enlightening  ourselves.  And  seeking  the 
.same  end  we  are  at  our  best  when  we 
work  in  the  same  spirit,  when  we  re¬ 
member  that  the  best  teachers  are  those 
who  never  cease  to  be  students  and 
that  the  best  newspapermen  are  those 
who  never  cease  to  be  reporters.  This 
is  the  common  ground  on  which  we 
stand.  It  is  the  humble  conviction  that 
in  the  presence  of  our  own  ignorance 
we  teach  others  most  powerfully  when 
we  are  most  concerned  with  the  search 
for  truth.” 

*  *  * 


Boston  Sunday  adver¬ 
tiser  has  the  distinction  of  being 
the  first  newspaper  to  publish  a  posed 
action  picture  of  John  Roosevelt,  the 
President’s  youngest  son,  freshman  at 
Harvard,  and  a  conspicuously  camera- 
shy  youth.  .\nn  Marsters,  a  girl  sports 
writer  for  the  paper,  engaged  in  an  in¬ 
door  polo  game  with  the  young  man 
and  won  his  consent  to  pose  for  several 
shots.  In  each  he  is  shown  smiling 
gaily  at  the  good-looking  Ann. 

▼  *  * 


AS  a  result  of  a  recent  series  of  signed 
L  articles  published  in  St.  Louis 
(Mo.)  Star-Times  exposing  the  practice 
of  marijuana  smoking  among  the  young 
people  of  St.  Louis,  a  bill  has  been  in¬ 
troduced  in  the  Missouri  House  of 
Representatives  which  would  ban  the 
drug  from  the  state.  The  author  of  the 
bill  commended  the  Star-Times  on  “per¬ 
forming  a  notable  publjc  service  in 
bringing  the  menace  to  light.” 

At  the  height  of  the  crusade  an  en¬ 
terprising  l  eporter  took  a  heavy  dose  of 
marijuana  in  the  presence  of  doctors, 
and  in  a  graphic  story  described  the 
dizzy,  sickening  sensation  that  followed. 
*  #  * 
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New  YORK  editorial  writers  and 
reporters  may  not  realize  it,  but  if, 
through  any  lapse  or  for  any  good  rea¬ 
son,  they  should  write  and  print  a  de¬ 
rogatory  remark  reflecting  on  any  race, 
nationality  or  religion  they  would  be 
liable  to  prosecution  on  criminal  libel 
charges. 

A  law  to  that  effect  was  railroaded 
through  the  legislature  at  Albany  last 
year,  sponsored  by  Senator  Josephs. 
The  motive  was  to  spike  any  possible 
American  Nazi  attack  on  the  Jewish 
people  of  this  state.  Under  the  law,  the 
White  Chief  of  the  Holy  Rollers  could 
have  a  sweet  revenge  upon  any  writer 
disposed  to  expose  that  form  of  religion 
as  based  on  superstition  and  hyvteria. 
To  quote,  “Beware  Greeks  bearing 
gifts,”  might  lead  to  one’s  arrest. 

Thomas  S.  Rice,  member  of  the  New 
York  Crime  Commission,  says  the 
Josephs  law  seems  destined  to  become 
a  blackm:iillng  instrument  in  the  hands 
of  crooked  laymen  and  shyster  lawyers. 

Mr.  Rice,  long  a  member  of  the 
Brooklyn  Eagle  staff,  attempted  a  year 
ago  to  agitate  against  the  Josephs  bill 
as  just  another  impediment  to  free  press. 
New  York  Herald  Tribune,  IVorld- 
Telegram,  Daily  Neivs,  Nnv  York 
American  and  Editor  &  Pudushf.r  pro¬ 
tested  against  it,  editorially  or  in  news 
stories,  but  the  measure  was  push^ 
through.  Albany  correspondents  paid 
little  attention.  “The  law  is  ridiculous 
and  is  a  perfect  illustration  of  how 
newspapers  ignore  legislation  that 
cripples  their  freedom.”  said  Mr.  Rice 
this  week. 
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